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During  Associate  Recognition  Day,  all  Register  personnel  were  honored  for  the 
newspaper’s  many  recent  accomplishments. 

The  Year  of  the  Register 


By  any  measure,  The  Orange  County  Register 
has  become  a  newspaper  of  prominence. 

In  recent  months,  we  have  been  recognized  in  many  ways: 

Publisher  R.  David  Threshie  was  named  ADWEEK’s  News¬ 
paper  Executive  of  the  Year.  Editor  N.  Christian  Anderson 
won  the  National  Press  Foundation’s  Editor  of  the  Year 
award.  Reporter  Ed  Humes  won  the  Pulitzer  Prize  for 
specialized  reporting.  Travel  editor  Laura  Bly  was  named  the 
Lowell  Thomas  Grand  Award  winner  for  travel  writing. 

This  year,  the  Register  was  named 
the  nation’s  No.  1  newspaper  in  full-run  advertising.  And 
circulation  gains  continue  to  far  outpace  industry  averages. 

To  everyone  who  made  these  distinctions  possible,  we  say 
thanks.  To  our  2,700  Associates,  we  say  congratulations. 
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As  A  New  Nation 


Bwnnraod 
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Sontt  Monta 


Cutwer  City 


Marina  del  Rey  \ 
Playa  del  Rey' 


El  Segundo^ 
Manhattan  Beach 


Hermosa  Beach 


Redondo  Beach  ; 


Covering  the  entire  coast 
of  L.A.,  Copley  Los 
Angeles  Newspapers 
Market  is  large  enough, 
wealthy  enough  and 
strong  enough  to  be  a 
nation.  Because  of  this 
fact,  world  news  is  very 
important  to  our  readers. 
Very  often  news  of  world 
importance  is  made  right 
"I  here  on  the  beautiful  Los 
Angeles  coast.  In  turn, 
business  and  lifestyles  of 
—  .  our  market  are 

I  impacted  to  a  larger 
I  degree  by  world 
\  events  than 


Ml^Braese 


many 

nations. 


Harbor  Ctey 


Palos  Verdes  Estates 


HtUs 


Population:  1.7  million  \  L 

Defense  Industry:  Hughes,  1 

Northrop,  Douglas,  TRW 
Military  Bases:  Air  Force  San  PedroN. 

Navy  Terminal  Island  \  ^ 

World  Port:  Los  Angeles  Harbor  \ 

International  Airport:  LAX 
Oil  Industry:  Standard  El  Segundo,  Mobil 
Torrance,  Shell  Wilmington 

Fishing  Industry:  StarKist  Terminal  Island  n. 

Filn™  Industry:  MGM  Culver  City,  20th  Century  Fox  n. 
Tourist:  10,000,000  visitors  annually 

Automotive  Industry:  Honda,  Toyota,  Hyundai  Torrance  N, 
Major  Universities:  UCLA,  Cal  State  Dominguez,  Loyola 
Marymount,  Pepperdine 

Professional  Sports:  World  Champion  Lakers  Basketball,  Kings 
Hockey,  Hollywood  Park  Horse  Racing 

Average  Income:  $47,289  _  - , 


Los  Angeles  Harbor 


Coplsij  ANGELES 


Daily  Breeze  News-Pilot  The  Outlook 

We  Cover  the  Coast...  The  Best  of  L.A.! 

5215  Torrance  Blvd.,  Torrance  CA  90505  (213)540-5511  Represented  Nationally  by  Sawyer/Ferguson/Walker 


As  far  as  the 

editorial  page  is  concerned,  The  Economist  is  essential. 
It's  all  very  valuable  and  beautifully  written.’ 

JAMES  W.  SCOTT.  VICE  PRESIDENT  &  EDITORIAL  PAGE  EDITOR,  KANSAS  CITY  STAR  &  TIMES,  KANSAS  CITY,  MO. 


H  Readers  are 

sophisticated  enough  that  they  want  to  know, 
and  need  to  know,  the  global  view.  The  Economist  gives 
them  that  view  in  their  local  newspaper.’ 

SANDRA  ROBERTS,  EDITORIAL  PAGE  EDITOR,  THE  TENNESSEAN,  NASHVILLE,  TENN. 


H  We  read  too  much 
out  of  Washington;  The  Economist  makes 
our  coverage  less  egocentric.’ 

JOHN  BEYDLER,  EDITORIAL  PAGE  EDITOR,  DAILY  DISPATCH,  MOLINE,  ILL. 
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The 

Economist 


Let  one  of  the  world's  most  prestigious 
newsweeklies  be  your  key  to  unique  news¬ 
paper  copy  with  global  perspective. 

The  Economist's  coverage  of  international 
affairs,  business,  science,  technology  and 
the  arts  —  not  to  mention  its  unique  take  on 
America  —  will  offer  special  perspective  for 
your  editorial,  op-ed,  Sunday  feature  and 
news  review  pages. 


The  Economist  is  available  electronically 
each  Friday  before  publication  (or  by  mail), 
specially  edited  for  American  newspapers, 
and  for  immediate  release. 

To  test  The  Economist  in  your  paper,  call 
Sue  Sawyer  at  The  New  York  Times 
Syndication  Sales  Corp.,  1-800-972-3550  or 
(212)  727-4808,  for  a  free  trial. 
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19- 23— The  Gannett  Center  for  Media  Studies’  Leadership  Institute:  Educa¬ 

tion  and  Media  Professionals  —  Insights  and  Ideas  on  Intellectual, 
Academic  and  Professional  Leadership  in  Journalism  Education, 
Columbia  University,  New  York  City. 

20- 22— Foundation  for  American  Communications,  Conference  for  Journal¬ 

ists,  “Mexico  and  the  United  States  1989,”  La  Jolla  Marriott  Hotel. 

21- 25— National  Federation  of  Press  Women,  Communications  Conference, 

Coeur  d'Alene,  Idaho. 

22- 25 — Tennessee  Press  Association,  120th  Anniversary  Convention, 

Chattanooga. 

24- 28— New  England  Newspaper  Association,  Family  Newspaper  Confer¬ 

ence,  Marriott  Hotel,  Newport,  R.l. 

25- 28— Newspaper  Special  Section  Network,  Conference,  “Strengthening 

the  Network,”  Omni  Ambassador  East  Hotel,  Chicago. 

25-28— Newspaper  Personnel  Relations  Associations,  Annual  Conference, 
Westin  Hotel,  Ottawa,  Canada. 

25-28— ICMA,  Sales  Conference,  Opryland  Hotel,  Nashville. 

25-28— Association  of  Newspaper  Classified  Advertising  Managers,  Worth¬ 
ington  Hotel,  Ft.  Worth. 

28-7/1 — Georgia  Press  Association,  Annual  Convention,  Sandestin  Beach 
Resort,  Fla. 

JULY 

4-9— National  Press  Photographers  Association,  44th  Annual  Convention, 
Marriott's  Tan-Tar-A  Resort,  Osage  Beach,  Lake  of  the  Ozarks,  Mo. 

9- 11— ANPA  Foundation,  Newspaper  Adult  Literacy  Conference,  Brown 

Palace  Hotel,  Denver. 

11-12— Wisconsin  Newspaper  Association,  Summer  Meeting,  Wisconsin 
Dells. 

20-22— Arkansas  Press  Association,  Summer  Convention,  Fairfield  Bay. 

20- 23— North  Carolina  Press  Association,  1 16th  Annual  Convention  &  Trade 

Show,  Grove  Park  Inn,  Asheville,  N.C. 

21- 23— Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

21- 23 — Virginia  Press  Association,  Annual  Summer  Meeting,  Virginia 

Beach. 

22- 25— Texas  Daily  Newspaper  Association,  Summer  Meeting,  Corpus 

Christ! . 

Seminars!  WorkshopsIClinics 

JUNE 

10-22 — California  Polytechnic  State  University,  Flexography  Seminar,  Cali¬ 
fornia  State  University,  San  Luis  Obispo. 

10-23— ANPA  Seminar,  Newspaper  Quality  Control,  Reston,  Va. 

19-7/20— Poynter  Institute  for  Media  Studies,  Writing:  Writers'  Camp  for  High 
School  Students,  St.  Petersburg. 

19-7/28 — Poynter  Institute  for  Media  Studies,  Writing:  Newswriting  and  Editing 
for  Liberal  Arts  Students,  St.  Petersburg. 

23- 24 — California  Polytechnic  State  University,  Workshop,  Statistical  Pro¬ 

cess  Control  for  Printers,  San  Luis  Obispo. 

25-30— American  Press  Institute,  Developing  Management  Skills,  Stanford 
University,  Stanford,  Calif. 

JULY 

9-19— The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 
gram:  Management,  St.  Petersburg. 

10- 28— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  Fellowship 

for  Kindergarten-8th  Grade  Teachers;  Writers  Camp  for  Elementary 
and  Middle  School  Students,  St.  Petersburg. 

18- 19 — SNPA  Foundation,  Seminar,  “Selling  Against  Other  Media,” 

Galveston. 

17-18— Gannett  Center  for  Media  Studies,  Technology  Seminar  for  Media 
Professionals,  “Newsroom  Technology:  The  Next  Generation,” 
Columbia  University,  New  York  City. 

19- 21 — ICMA,  Circulation  Sales  Promotion  Seminar,  Clarion  Hotel,  St.  Louis. 

24- 28 — ANPA,  Offset  Newspaper  Press  Operation  Seminar,  The  Newspa¬ 

per  Center,  Reston,  Va. 

24-28— Graphic  Arts  Technics!  Foundation,  Workshop,  Orientation  II, 
Methods  and  Technologies  of  the  Printing  Processes-Advanced, 
California  Polytechnic  State  University,  San  Luis  Obispo. 

28— Inland  Press  Association,  Risk  Management  Seminar,  Inland  Press 
Center,  Park  Ridge,  III. 
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Modesto  Bee  scholarships.  Three  high  school  graduates 
from  the  northern  San  Joaquin  Valley  in  California  have 
won  college  scholarships  sponsored  by  the  Modesto  Bee. 

The  1989  winners  are  Daisy  Chen  of  Grace  Davis  High 
School,  Modesto,  who  plans  to  attend  the  University  of 
California  at  Berkeley;  Antoinous  Marques  Jenkins,  of 
Atwater  High  School,  with  plans  to  attend  either  Stanford 
University  or  UC  Irvine;  and  Miriam  M.  Pinedo  of  Mod¬ 
esto  High  School,  who  plans  to  attend  UC  Davis. 

Ad  Educator  of  the  Year.  Billy  1.  Ross,  distinguished 
visiting  professor  at  Louisiana  State  University  and  pro¬ 
fessor  of  mass  communications  at  Texas  Tech  University 
was  named  the  1989  Distinguished  Advertising  Educator 
of  the  Year  by  the  American  Advertising  Federation. 

Hearst  Awards.  Winning  college  journalists  in  the 
National  Writing,  Photojournalism  and  Broadcast  News 
Championship  were  recently  announced  by  the  William 
Randolph  Hearst  Foundation  Journalism  Awards  Pro¬ 
gram.  The  championships  were  the  culmination  of  the 
1988-89  Journalism  Awards  Program,  with  89  colleges  and 
universities  competing  under  the  auspices  of  the  Associa¬ 
tion  of  Schools  of  Journalism  and  Mass  Communica¬ 
tion.  The  print  winners  were: 

National  Writing  Championship:  first  place,  Amy  Kos- 
soff.  Northwestern  University,  $2,000  scholarship;  sec¬ 
ond  place,  Kyle  Schurman,  University  of  Nebraska, 
$1,500  scholarship;  and  third  place,  Claire  Hueholt,  Iowa 
State  University,  $1,000  scholarship. 

National  Photojournalism  Championship:  first  place. 
Jack  M.  Gruber,  Ohio  University,  $2,000  scholarship; 
second  place,  Amy  Deputy,  Western  Kentucky  Univer¬ 
sity,  $1,500  scholarship;  and  third  place,  Jeff  Siner, 
Indiana  University,  $1,000  scholarship. 

The  $350  award  for  best  single  photograph  went  to  Mark 
Mirko,  California  State  University,  Fresno,  and  the  best 
picture  story/series  award  went  to  James  Borchuck,  West¬ 
ern  Kentucky  University,  who  got  $350. 
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SHOE'S 


Actually  1,017  (newspapen)! 


Here’s  one  team  that  won’t  have  to  wait  until 
next  year!  Jeff  MacNelly’s  comic  strip,  SHOE,  with  its 
wonderful,  wacky  cast  of  characters,  appears  in  more 
than  1,000  newspapers  worldwide.  As  loyal  fans,  we 
couldn’t  be  happier.  Or  prouder.  SHOE  has  been  big 
league  since  its  launch  in  1977.  But  batting  1.000? 
That’s  quite  an  accomplishment. 

So,  put  an  MVP  on  your  comic  pages  and  watch  the 
crowd  go  wild.  Call  John  Matthews  at  800/322-3068 
for  rates  and  information. 
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IN  BRIEF 


ASNE  complains  to 
officials  in  China 

The  American  Society  of  Newspa¬ 
per  Editors  has  lodged  a  complaint 
with  officials  of  the  People’s  Republic 
of  China  after  restrictions  weie 
imposed  on  foreign  correspondents 
covering  the  democracy  demonstra¬ 
tions  in  Tiananmen  Square. 

Seymour  Topping,  director  of  edi¬ 
torial  development  for  the  New  York 
Times  Co.  and  chairman  of  ASNE’s 
International  Communication  Com¬ 
mittee,  sent  the  following  message  to 
the  Chinese  Foreign  Ministry  in  Bei¬ 
jing  on  June  2; 

“The  American  Society  of  News¬ 
paper  Editors,  representing  some 
1,000  senior  editors  of  United  States 
and  Canadian  newspapers,  wishes  to 
lodge  a  protest  with  the  responsible 
Chinese  officials  against  the  restric¬ 
tions  imposed  on  reporting  by  foreign 
journalists.  With  worldwide  attention 
directed  to  events  in  China,  any  such 
curb  on  press  freedom  can  only  lead 
to  international  misunderstandings 
detrimental  to  the  best  interests  of 
your  nation.  We  urge  the  Chinese 
government  to  lift  the  restrictions 
without  delay.” 

Haitian  journalists 
continually  abused 

Assaults  upon  and  violations  of  the 
rights  of  journalists  in  Haiti  continue 
more  than  three  years  after  the  depar¬ 
ture  of  former  dictator  Jean-Claude 
Duvalier,  according  to  a  report 
released  by  the  Committee  to  Protect 
Journalists. 

The  New  York-based  monitoring 
group’s  Backgrounder  report  said 


The  above  is  a  still  from  the  Dallas 
Morning  News  television  comiri<ircial, 
"AAogic  Typewriter,"  which  earned  the 
Television  Best  of  Show  Award  for  the 
Trocy-Locke  advertising  agency  in 
Dallas,  Texas,  in  the  1989  ADDY 
Awards  presented  by  the  American 
Advertising  Federation. 


that  since  1986,  most  Haitian  media 
offices  have  been  hit  by  armed 
attacks,  and  radio,  newspaper  and 
television  journalists  have  been 
arrested  and  beaten. 

The  latest  backgrounder  is  the 
tenth  in  a  series  of  country  reports 
that  includes  the  chronology  of  recent 
attacks  the  Haitian  press  —  ranging 
from  individual  beatings  to  equipment 
sabotage  —  and  there  are  sections  on 
Haitian  law  and  working  conditions 
for  the  foreign  press. 

Affiliated  to  buy  out 
Billboard  minority 
shareholders 

Affiliated  Publications,  which 
publishes  the  Boston  Globe,  said  it 
has  reached  an  agreement  with 
minority  shareholders  of  its  subsid¬ 
iary  Billboard  Publications  to  buy  out 
their  10%  interest. 

Terms  of  the  agreement  provide 
that  a  portion  of  the  purchase  will  be 
paid  in  Affiliated  shares,  which,  pur¬ 
suant  to  Security  and  Exchange  Com¬ 
mission  regulations,  must  be  held  for 
at  least  two  years.  In  addition, 
options  in  Affiliated  shares  will  be 
substituted  for  unvested,  outstanding 
options  of  Billboard  Publications. 

Under  the  plan,  297,000  shares  of 
Affiliated  will  be  held  outright  by 
members  of  Billboard  management 
and  227,000  shares  will  be  subject  to 
option  agreements. 

“We  feel  it  is  important  to  orient 
our  management  team  to  the  broader 
goals  of  Affiliated,”  said  company 
president  John  P.  Giuggio. 

Ad  spending  is  up 
3.5%  in  the  quarter 

Expenditures  for  newspaper  adver¬ 
tising  totaled  $7,317  billion  in  the  first 
quarter  of  1989,  an  increase  of  3.5% 
over  the  same  period  in  1988,  accord¬ 
ing  to  figures  from  the  Newspaper 
Advertising  Bureau. 

Spending  for  retail  advertising  was 
up  4.8%  to  $3,612  billion  in  the  quar¬ 
ter.  Classified  rose  2.4%  to  $2,810 
billion,  and  national  was  up  1.7%  to 
$895  million. 

Centennial  edition 

The  Norman  (Okla.)  Transcript 
plans  to  publish  a  special  centennial 
edition  on  July  13,  to  chronicle 
the  past  100  years  of  the  newspaper 
and  its  community. 


Phoenix  dailies  win 
legal  fees  from 
Tucson  airport 

A  federal  district  judge  awarded 
Phoenix  Newspapers  Inc.,  publisher 
of  the  Arizona  Republic  and  Phoenix 
Gazette,  legal  fees  amounting  to 
almost  $66,000  as  a  result  of  its  win¬ 
ning  litigation  over  its  right  to  place 
newsracks  in  the  Tucson  airport. 

The  U.S.  District  Court  in  Arizona 
eventually  ruled  that  the  Tucson  air¬ 
port’s  attempts  to  regulate  and  charge 
rent  for  the  placement  of  newsracks 
were  unconstitutional. 

The  newspapers  had  sued  the  Tuc¬ 
son  Airport  Authority  and  Conces¬ 
sion  Air  Corporation. 

Judge  Alfredo  Marquez  gave  the 
Phoenix  newspapers  the  full  amount 
they  had  sought  in  awarding  them 
legal  fees  of  $65,995.28.  The  amount 
included  $59,489.50  in  attorneys  fees. 

Judge  Marquez  said  Phoenix 
Newspapers  provided  the  required 
documentation  of  its  expenses  and 
“they  are  reasonable.”  He  also  ruled 
that  the  defendants  had  “unnecessar¬ 
ily  complicated  and  delayed  the  reso¬ 
lution  of  this  lawsuit  ...  A  serious 
effort  should  have  'oeen  made  to  reach 
a  settlement  on  this  case,  yet  defen¬ 
dants  dug  their  heels  in  and  refused  to 
reach  any  compromise.” 

The  judge  also  criticized  the  defen¬ 
dants  for  spending  too  much  time 
“exploring  the  wealth  and  income  of 
the  plaintiff”  when  such  issues  had 
nothing  to  do  with  the  First  Amend¬ 
ment  issues  involved. 

Tucson  Airport  Authority  was 
ordered  to  pay  $62,245.28  of  the  fees 
and  Concession  Air  was  ordered  to 
pay  $3,750. 

lAPA  asks  Canada 
to  drop  charges 
against  journalist 

The  Inter  American  Press  Associa¬ 
tion  asked  Canada  to  drop  charges 
against  a  journalist  accused  of  ille¬ 
gally  obtaining  a  copy  of  the  federal 
budget  24  hours  before  it  was  sent  to 
Parliament  last  month. 

Newsman  Douglas  Small  could 
face  up  to  two  years  in  prison  if  he  is 
convicted. 

“Mr.  Small  was  serving  the  public 
interest  in  reporting  on  the  budget 
leak  and  its  contents,”  lAPA  said  in  a 
message  sent  to  Prime  Minister  Brian 
Mulroney. 
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Rqxxting  the  news  befixe  it’s  histcxy 
is  Reuters  business. 

Vtfe’ve  made  our  reputation  reporting 
news  quickly  and  accurately  Scoring 
beats  on  br^ing  stcwies  is  one  quality 
that  distinguishes  Reuter  produas  from 
our  competition. 

At  Reuters  we  have  no  parent  news¬ 
paper  to  answer  to.  The  only  deadlines 
we  write  for  are  those  of  our  clients.  Our 


primary  purpose  is  and  always  has  been 
to  supply  news  to  the  widest  range  of 
.subscribers. 

With  neariy  1,200  reporters  and  edi¬ 
tors  in  115  news  bureaus  wcffldwide, 
Reuters  is  uniquely  positioned  to  cover 
world  events  when  and  where  they  occur. 
Whether  it’s  international,  national,  (X 
business  news,  it  is  this  uniqueness  that 
adds  value  to  every  Reuter  service. 


Fbr  a  free  30-day  trial  of  The  Reuter 
News,  Business,  or  Financial  Reports, 
call  (212)  603-3576. 

At  Reuters  we  owe  our  allegiance  not 
to  one  newspaper  we  own,  but  to  every 
newspaper  we  serve. 


The  First  Name  In  News. 
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Allentown  (PA)  National  Inserting  Systems 

Ann  Arbor  (Ml)  News 

Ashland  (KY)  Daily  Independent 

Baltimore  (MD)  Sun 

Boston  (MA)  Globe 

Bristol  (VA)  Newspapers 

Brockton  (MA)  Enterprise 

Canton  (OH)  Repository 

Chicago  (IL)  Daily  Southtown  Economist 

Concord  (NH)  Monitor 

Corpus  Christi  (TX)  Caller-Times 

Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 

Erie  (PA)  Times 

Escondido  (CA)  Times  Advocate 
Flint  (Ml)  Journal 

FI.  Lauderdale  (FL)  News  and  Sun-Sentinel 

Framingham  (MA)  Middlesex  News 

Halifax  (Nova  Scotia)  Herald 

Hamilton  (Ontario)  Spectator 

Harte-Hanks  Direct  Marketing  (CA)  Northern/Southern 

Hyannis  (MA)  Cape  Cod  Times 

Jacksonville  (FL)  Times  Union  &  Journal 

Kilchener-Walerloo  (Ontario)  Record 


Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 
Long  Beach  (CA)  Press-Telegram 
Long  Island  (NY)  Newsday 
Longmont  (CO)  Daily  Times-Call 
Mesa  (AZ)  Tribune 

Middletown  (NY)  Times  Herald-Record 
Muskegon  (Ml)  Chronicle 
New  Bedford  (MA)  Standard-Times 
New  Haven  (CT)  Register 

Newspaper  Division  -  The  Chronicle  Publishing  Company 
Bloomington  (IL)  The  Pantograph 
Worcester  (MA)  Telegram  &  Gazette 
San  Francisco  (CA)  Chronicle 
Pittsburgh  (PA)  Press 
Plattsburgh  (NY)  Press-Republican 
Providence  (Rl)  Journal  Bulletin 
Quincy  (MA)  Patriot  Ledger 
Riverhead  (NY)  Suffolk  Life 
San  Jose  (CA)  Mercury/News 
Scranton  (PA)  Times 
St.  Paul  (MN)  Pioneer  Press  and  Dispatch 
Stuart  (FL)  News 


Sun  City  (AZ)  Daily  News-Sun 

Tampa  (FL)  Tribune 

Tucson  (AZ)  Newspapers 

Vancouver  (British  Columbia)  Pacific  Press  Ltd. 

Vero  Beach  (FL)  Press  Journal 

Watertown  (NY)  Daily  Times 

West  Chester  (PA)  Daily  Local  News 

West  Palm  Beach  (FL)  Post  &  Evening  Times 

Winston-Salem  (NC)  Piedmont  Publishing 

INTERNATIONAL  USERS: 

Cardiff  (Wales)  Western  Mail 
Cardiff  (Wales)  South  Wales  Echo 
Chelmsford  (England)  Essex  Chronicle 
Cheltenham  (England)  Gloucestershire  Echo 
Eskilstuna  (Sweden)  Eskilstuna  Kunren  Med 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  Dagblad 
Gloucester  (England)  The  Citizen 
Hull  (England)  Northcliffe 
Kristianstad  (Sweden)  Kristianstadsbladel 
New-lsenburg  (W.  Germany)  Ter&  Faz  GMBH 
Norrtalje  (Sweden)  Tidning 
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Package  Monitoring  System”  including  Zone  Control. 


MBir  nur  CAN  GROW. 


uuv  or  surm*  osasi 


Oslo  (Norway)  Aeker  &  Baerum 

San  Sebastian  (Spain)  El  Diario  Vasco 

Santander  (Spain)  El  Diario  Montanes 

Ski  (Norway)  Ostlandets  Blad 

Southampton  (England)  Southern  Evening  Echo 

Swansea  (Wales)  South  Wales  Evening  Post 

Teesside  (England)  Evening  Gazette 

Vaxjo  (Sweden)  Smalandsposten 

Vienna  (Austria)  Neue  Kronen- Zeitung 

Ystad  (Sweden)  Allehanda 


The  high  speed  SLS-1000®  offers  the  newest  technology 
for  the  mailroom  including  a  microprocessor  based 
PACKAGE  MONITORING  SYSTEM  (PMS)  (TM)  and 
ZONE  CONTROL. 


So.  as  your  insert  market  grows,  expanding  the  SLS- 
1000®  will  be  inexpensive  and  easy.  Because  of  modular 
expandability  from  two  to  over  thirty  insert  hoppers,  you 
can  implement  your  future  system  NOW...! 


Fpr  more  information  on  increasing  your  inserting 
capacity,  call  GMA.  We  respond  to  the  needs  of  the 
newspaper  industry! 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Graphic 
Management 
Associates,  inc. 

The  Inserter  Company 


Manufacturing 
and  Engineerir}g 
934  Marcon  Blvd. 
Allentown.  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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Editor  St  Publisher 

THE  fourth  estate 


Roteft  U.  Drown*  Prosktont 
FwtHnand  C.  Taubnar,  Publiahar 


Jamat  Wright  Brown 
Publiahar,  Chairman  of  tha  Board,  1912-1959 


We  knew  it  would  work 

Two  years  ago,  when  the  Pacific  Northwest  Newspaper  Associa¬ 
tion  announced  a  program  to  evaluate  and  financially  assist  college 
journalism  programs  in  order  to  improve  the  quality  of  j-school 
education,  it  was  met  with  some  skepticism  by  educators  who 
thought  newspaper  publishers  were  encroaching  on  their  territory. 
E&P  said  it  would  work  because  it  would  bring  together  in  a  coopera¬ 
tive  effort  the  educators  who  were  turning  out  the  recruits  for  the 
nation’s  newsrooms  with  the  ultimate  employers  of  those  graduates. 

Testimony  comes  from  the  Northwest  that  it  has  worked  and  the 
association  is  continuing  to  fund  the  program  through  ’89  and  ’90. 

J.D.  Alexander,  executive  editor  of  the  Seattle  Post-Intelligencer 
and  chairman  of  the  PNNA  journalism  education  committee,  re¬ 
ported  to  the  association  (E&P,  June  10,  Page  18)  that  “There  is  the 
beginning  of  a  partnership  that  could  bring  a  significant  return  on 
your  investment  in  quality  education.” 

The  program  has  distributed  $90,000  in  scholarships  and  other 
benefits  through  a  PNNA  foundation  to  10  schools.  Fifty  newspaper 
executives  participated  in  the  evaluation  procedures  and  visited 
those  campuses.  The  results  obtained  by  the  publishers’  commitment 
to  this  program,  as  outlined  by  Mr.  Alexander,  are  impressive. 

PNNA  has  established  a  model  program  that  could  be  copied  in 
other  states.  The  cost  to  newspapers  in  time  and  money  is  small 
compared  with  the  rewards  available  to  them  in  improved  quality  of 
j-education  and  graduates. 


More  newspaper  cities 

There  are  fewer  daily  newspapers  today  than  there  were  in  1960, 
as  everyone  knows,  but  did  you  know  this  was  accompanied  by  an 
increase  in  the  number  of  newspaper  cities? 

Professor  John  C.  Bustema  of  the  School  of  Journalism  and  Mass 
Communication  at  the  University  of  Minnesota  writes  in  Journalism 
Quarterly  that,  while  there  were  106  fewer  daily  newspapers  in  1986 
compared  with  1960,  there  were  52  more  daily  newspaper  cities, 
bringing  the  total  to  1,513. 

Professor  Bustema’s  research  also  showed  91.8%  of  the  cities  had 
one  daily  newspaper  in  1986  compared  with  83.6%  in  1960,  while  the 
number  of  cities  with  competing  dailies  declined  from  61  to  28. 

The  conclusion  must  be  that  as  communities  grow  the  demand  for 
local  news  can  be  met  only  by  a  local  newspaper.  Most  of  them  have 
appeared  to  fill  the  vacuum  left  by  the  demise  of  some  of  the  larger 
city  newspapers.  In  spite  of  the  highly  publicized  deaths  of  a  few  of 
those  larger  dailies,  total  U.S.  daily  newspaper  circulation  has  been 
creeping  up,  to  which  these  new  newspaper  cities  have  contributed. 
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Letters  to  the  Editor 


Some  thoughts  on  circulation 


Your  May  6  story  giving  the  latest 
newspaper  circulation  figures 
accented  my  continual  amazement  at 
the  shortsighted  thinking  of  newspa¬ 
per  publishers  and  circulation  direc¬ 
tors.  While  they  bemoan  the  fact  that 
overall  circulation  of  dailies  is  declin¬ 
ing  as  a  percentage  of  household 
growth,  they  continue  to  take  comfort 
in  the  “good  news”  that  daily  single¬ 
copy  sales  are  increasing  to  offset 
some  of  the  home-delivery  losses. 
The  fact  is  that  every  conversion  from 
home  delivery  to  infrequent  news¬ 
stand  sales  is  bad  news  for  this  indus¬ 
try  no  matter  how  you  cloak  it.  The 
solution:  raise  prices  at  the  news¬ 
stand. 

Although  there  are  some  weak 
signs  that  single-copy  prices  are 
climbing,  most  of  us  will  admit  an 
alarming  number  of  papers  set  news- 


Criticizes  TMI  study 

Just  what  we  need:  Another  unsci¬ 
entific  study  of  the  health  effects  of 
the  Three  Mile  Island  accident 
(“Three  Mile  Island  and  cancer,” 
E&P,  April  22),  this  time  by  a  man 
and  his  wife  long  identified  as  anti¬ 
nuclear  activists. 

This  couple’s  previous  “study”  of 
alleged  health  effects  in  the  TMI  area 
has  been  discredited  by  a  dozen  offi¬ 
cial  studies  since  the  accident. 

Now  they  want  to  study  members 
of  the  press  who  covered  the  accident 
for  a  few  minutes,  hours  or  days. 

I  hope  their  questionnaire  asks  if 
the  reporter  flew  to  the  accident 
scene.  If  it  was  a  long  flight,  their 
exposure  from  radiation  from  that  one 
trip  alone  was  more  than  they  could 
have  received  from  the  plant. 

Carl  Goldstein 

(Goldstein  is  vice  president,  public 
and  media  relations,  U.S.  Council  for 
Energy  Awareness.) 

Correction 

The  headlines  for  two  stories  in  the 
June  3  issue  of  E&P  about  the  centen¬ 
nial  celebrations  at  the  Wall  Street 
Journal  incorrectly  stated  that  the 
Journal’s  parent  company,  Dow 
Jones  &  Company  Inc.,  was  cele¬ 
brating  its  centennial.  Dow  Jones 
celebrated  its  100th  anniversary  in 
1982.  The  current  anniversary  is  that 
of  the  newspaper’s  first  edition. 
EDITOR  &  PUBLISHER  for  June  17,  1989 


stand  prices  near  or  even  below  the 
cost  of  home  delivery.  But  why? 

If  you  are  such  a  publisher  I  would 
ask  you  to  consider  the  possibility 
that  home  delivery  is  declining 
because  you  are  underpricing  your 
merchandise  at  the  racks.  In  fact,  if  all 
of  us  were  to  price  newspapers  at  the 
racks  at  market  value,  the  newspaper 
penetration  declines  across  the  coun¬ 
try  might  finally  reverse;  publishers 
will  realize  as  we  did  that  total  circula¬ 
tion  will  increase. 

Within  the  last  three  years  we  have 
increased  the  price  of  our  32,000 
afternoon-circulation  daily  newspa¬ 
per  from  250  to  350  to  500.  We 
increased  the  price  of  our  Sunday 
paper  from  500  to  750  to  $1  —  $1.25  is 
just  around  the  comer. 

In  addition,  we  have  had  three 
home-delivery  rate  increases  each 
April  of  500  each,  and  throughout  the 
process  converted  more  than  a  third 
of  our  subscribers  to  “paid-in¬ 
advance”  with  a  four-month  mini¬ 
mum. 

Although  our  market  has  not  grown 
and  all  the  price  adjustments  caused 
volatility  in  our  circulation  numbers, 
we  are  pleased  that  our  current  ABC 
circulation  is  1%  higher  than  it  was  at 
the  beginning  of  the  three-year  period 
while  Sunday  has  increased  just  less 
than  5%.  Contributions  to  company 
profits  from  the  circulation  depart¬ 
ment  went  up  46%  in  1988  compared 
with  1985. 


Each  day  we  publish  our  500  or  $1 
newsstand  price  near  the  flag  and 
below  it  our  home-delivery  price  of 
280  daily. 

Our  strategy  was  to  price  our  paper 
at  a  level  where  there  would  be  an 
incentive  for  the  consumer  to  choose 
home  delivery  instead.  We  learned: 

•  Single-copy  sales  dropped  10- 
15%  for  several  months  with  each 
price  increase  but  net  home-delivery 
starts  always  offset  these  losses  and, 
after  one  year,  single-copy  sales 
approximated  the  original  level. 

•  There  were  very  few  complaints 
from  single-copy  buyers  about  the 
price  increases,  especially  since  there 
were  frequent  coupons  in  each  news¬ 
stand  copy  for  home  delivery  with 
deep  discounts. 

•  Detailed  study  will  show  that 
because  of  labor,  cost  of  newsstands, 
returns,  etc.  there  is  less  profit  in 
single-copy  sales  when  underpriced 
compared  with  carrier  sales;  also, 
with  some  papers  realizing  a  fourth  of 
their  sales  at  newsstands,  carriers  are 
being  competed  with  unfairly  and  this 
adds  to  turnover. 

Our  strategy  worked,  and  I  fail  to 
see  why  it  would  not  work  for  nearly 
every  other  newspaper  in  the  coun¬ 
try. 

Wally  Lage 

(Lage  is  general  manager  of  the 
Paducah  [Ky.]  Sun.) 


SPEAKING  OF  LAT-WP., 

“Because  of  fine  writing,  we  use  the  spot 
copy  whenever  possible  in  lieu  of  basic 
wire  copy.  The  sports  service  is  used 
extensively.  A  heavy  use  is  made  on 
features,  including  the  opinion  page  on 
Sundays.  We  like  the  variety  of  the  longer 
in-depth  pieces,  and  so  do  our  readers.” 

Kelso  Gillenwater 
Publisher 
TRI-CITY  HERALD 
Tri-Cities,  Washington 
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Its  yours.  Just  write  a  brief  article  for  FineLine,  the  Newsletter  on 
Journalism  Ethics,  telling  about  an  ethical  dilemma  you’ve  faced 
in  your  career  as  a  journalist. 

if  we  accept  what  you’ve  written,  we’ll  write  you  a  check  for  $500. 
For  mote  information  on  how  you  can  be  a  contributor: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  for  Robin  Hughes 


The  Newsletter  On  Journalism  Kthies 


600  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/5S4-S1S2  •  Robin  Hughes,  Editor  •  Barry  Bingham,  .Ir,  Publisher 
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Technical  integration 

Vendors  put  together  more  pieces  of  the  newspaper  production 
puzzie;  competition  grows  in  scanning  and  typesetting  areas 


By  Jim  Rosenberg,  Mark  Fitzgerald 

and  George  Garneau 

Vendors  put  together  more  pieces  of  the  newspaper 
production  puzzle  at  American  Newspaper  Publishers 
Association/TEC  89  in  New  Orleans  this  week. 

Broader  integration  ranged  from  editorial  and  advertis¬ 
ing  front  ends  to  turnkey  pressroom  systems  and  full 
mailroom  solutions. 

For  processing  text  and  images,  standard  platforms 
were  the  order  of  the  day  and  Macintoshes  turned  up  in 
more  places  than  ever. 

Systems  are,  or  are  becoming,  more  open  —  a  satisfy¬ 
ing  trend,  for  while  the  plate  and  press  sectors  are  consoli¬ 
dating,  options  up  front  are  expanding. 

Notable  in  this  respect  was  a  host  of  new  input  and 
output  devices  for  text  and  images,  tightly  integrated  for 
speed  and  volume  or  connectible  for  functional  versatility. 
Most  of  that  growth  bridged  the  gap  between  high-end  and 
low-end  and  addressed  a  need  to  function  in  more  than  one 
language  or  format.  The  range  is  wider  for  price  and 
performance. 

Front-end  systems 

In  front-end  systems,  the  rush  toward  integration  and 
off-the-shelf  components  continued  unabated. 

So  integrated  are  systems  these  days,  in  fact,  that  it  can 
be  hard  to  tell  which  are  exactly  front-end,  and  which  have 
moved  into  other  prepress  functions. 

One  very  big  trend  is  the  integration  of  graphics  and 
text  generated  on  personal  computers  into  larger  front-end 
systems  in  such  a  way  that  the  image  can  be  manipulated 
as  if  it  were  done  in  the  larger  system. 

Crosfield’s  News  Wizard,  for  example,  allows  graphics 
created  on  a  Macintosh  to  be  moved  over  industry-stan¬ 
dard  networks  such  as  Ethernet  or  DECnet  to  a  DECVAX 
workstation. 

“Once  the  graphic  is  imported,  it  can  be  treated  as  a 
native  file:  you  can  scale  it,  massage  it.  You  don’t  have  to 
treat  it  as  a  graphic  you  just  place  on  a  page,’’  said  Dana 
Bascom,  manager  of  sales  support.  Similar  features  were 
added  to  advertising  and  color  layout  systems. 

Dewar  Information  Systems  Corp.  showed  PC-based 
systems  allowing  reporters,  editors  and  ad  makeup  staff  to 
work  in  a  WYSIWYG  (what  you  see  is  what  you  get) 
environment. 

To  deal  with  the  big  memory  demands  of  working  with 
graphics  on  PC-based  systems.  Digital  Technology 
International  and  SII  —  whose  recently  announced 
alliance  (E&P,  June  10,  P.  li)  continued  to  cause  buzzing 
at  ANPA/TEC  —  showed  a  DTI  product  that  “compress¬ 


es”  Mac-generated  images  through  the  editing  and  low- 
resolution  scanning  process  and  “decompresses”  them  at 
output. 

Information  International  Inc.’s  Editor  Page  Planner 
also  emphasized  a  familiar  environment  for  copy  editors 
with  computer  information  “embedded”  in  the  copy  to 
allow  a  more  paper-like  layout. 

“With  some  systems,  you’ve  really  got  to  have  an  editor 
who  is  a  composition  guru  to  use  them  effectively.  This 
gives  tools  for  people  who  are  familiar  with  laying  out 
pages  rather  than  cutting  copy.  We’ve  taken  the  composi¬ 
tion  tasks  away,  and  allowed  editors  to  concentrate  on  the 
aesthetics  of  layout,”  said  triple  I’s  district  sales  manager 
James  P.  Halloran. 

CText  was  showing  its  Dateline  editorial  system,  the 
OS/2-based  system  of  personal  computers  and  file  servers 
that  will  go  to  the  Chicago  Tribune  starting  the  end  of  this 
summer. 

CText’s  newly  introduced  Tomahawk  programmable 
language  will  allow  former  proprietary  systems  users  to 
imitate  the  “look  and  feel”  of  their  previous  systems. 

Among  other  products  was  a  “dynamic  directory”  for 
the  editorial  system  that,  for  example,  constantly  urates 
a  wire  service  even  after  it  has  been  called  up. 

Camex  introduced  two  interactive  editorial  and  page 
layout  systems. 


So  integrated  are  systems  these  days, 
in  fact,  that  it  can  be  hard  to  tell  which 
are  exactly  front-end,  and  which  have 
moved  into  other  prepress  functions. 


It  also  found  itself  talking  about  how  the  merger  in 
February  with  San  Diego-based  NSSE  will  affect  its  sup¬ 
port  of  DEC-based  systems.  An  example  of  that  commit¬ 
ment,  general  manager  DeWayne  C.  Lowry  said,  is  the 
announcement  that  Camex  will  expand  the  front-end  sys¬ 
tem  of  the  Halifax  (Nova  Scotia)  Chronicle-Herald  by 
adding  AST  personal  computers  and  speeding  up  the 
system  by  dropping  hyphenation  and  justification  out  of 
the  existing  DEC  terminals.  Those  terminals  will  cot  tinue 
to  be  used  by  reporters. 

Several  vendors  were  showing  what  they  announced  as 
“true”  links  throu^  Ethernet.  Cybergraphics,  for  exam¬ 
ple,  showed  editorial,  classified  and  library  systems  linked 
through  the  industry-standard  network. 

(Continued  on  page  12) 
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Color  scanners  and  pagination 

In  color  scanning  and  pagination,  two  trends,  like  two 
rivers,  seemed  to  meet  and  gain  momentum. 

Personal  computers  joined  with  color  composition  to 
bring  desktop  publishing  squarely  into  the  previously 
exclusive  world  of  newspaper  production. 

Inexpensive  low-end  electronic  color  scanning  systems 
jumped  into  the  color  pagination  market  as  high-end,  high- 
quality  color  system  vendors  reached  out  to  incorporate 
desktop  PC  equipment  from  Apple  Computer  Inc.  and 
International  Business  Machines  Corp. 

The  beginnings  of  more  profound  integration  of  text, 
graphics  and  color  from  one  vendor  were  demonstrated  at 
both  ends  of  the  industry,  most  sharply  seen  at  Crosfield 
Inc.  at  the  top  end  and  companies  like  Howtek  Inc.  and 
Seecolor  Corp.  at  the  low  end. 

More  than  ever  before,  integration  seemed  to  coincide 
with  emerging  standards,  more  powerful  and  cost-effec¬ 
tive  PCs  and  growth  of  newspaper  color.  Additionally, 
competition  elevated  for  scanner  and  color  pagination 
systems  in  the  lower  price  range  as  quality  improved. 

Desktop-style  systems  matured  this  year. 

“We  are  seeing  a  lot  more  integration  in  front  ends,” 
said  marketing  boss  Ken  Hurtubise  of  Scitex  America 
Corp.,  the  biggest  color  pagination  vendor  to  newspapers. 
“Interfacing  electronically  is  becoming  a  lot  more  popu¬ 
lar,  and  it’s  really  a  requirement.” 

He  expected  papers  in  the  50,000-circulation  range  to 
begin  making  decisions  on  color  systems  in  the  next  year. 

Scitex  demonstrated  its  Visionary  Interpreter  for  the 
PostScript,  a  software  system  for  entering  Apple  Post¬ 
Script  graphics  into  Scitex  systems.  It  showed  its  Apple- 
based  Visionary  page  design  and  dummying  terminals  and 
introduced  its  Pnsma  retouching  upgrade  for  Assembler 
color  systems  and  a  new  Publisher  mid-range  color 
makeup  system. 

The  most  formidable  offering  of  a  unified  high-quality 
color  and  high-function  text  system  for  newspapers  came 
from  Crosfield  Electronics  Inc.,  whose  acquisitions  in 
recent  years  have  nearly  merged.  It  focused  also  on  inte¬ 
grating  IBM  and  Macintosh  PC  input  and  output  into  its 
systems. 

“We’re  supporting  the  PC  and  Mac  world,”  said  Cros- 
field’s  Tim  Flaherty.  Where  previous  solutions  stood 
alone  for  news,  advertising  and  color,  “Now  we  are  sell¬ 
ing  integrated  publishing  systems,”  he  said. 

Integration  was  complete  enough  for  the  Baltimore  Sun 
to  have  ordered  virtually  everything  displayed  in  Cros- 
field’s  booth  —  some  $  13-million  worth  of  prepress  equip¬ 
ment. 

Crosfield  demonstrated  subsystems  for  monotone 
graphics,  line  art  and  halftones,  including  Macintosh. 
Advertising  and  news  page  makeup  —  including  interac¬ 
tive  color  —  on  DEC  VAX  workstations  included  model¬ 
ing  techniques  for  speed. 

The  newest  and  most  critical  puzzle  piece.  Page  Infor¬ 
mation  Control  System  (PICS),  was  introduced  in  its 
developmental  stages.  Based  on  DEC  VAX  hardware 
connected  via  Ethernet,  it  follows  the  entire  production 
process.  Completion  awaits  agreement  on  standards, 
according  to  Flaherty. 

Other  offerings  included  its  Lightspeed  Macintosh- 
based  color  layout  and  design  station,  a  compact  35-mil¬ 
limeter  film  scanner  and  output  and  facsimile  transmission 
of  full  pages  from  PostScript. 

DS  America,  in  a  bid  for  the  expanding,  lower-cost 


scanner  market,  introduced  its  high-quality  SG-2010  drum 
scanner,  in  input  and  output  modules.  Priced  at  about 
$150,0(X),  it  is  the  first  laser-diode  scanner,  with  a  light 
source  lasting  three  times  longer  and  costing  a  fraction  of 
the  helium-neon  laser  exposure  sources  of  other  scanners. 
Interfaces  link  the  commercial-quality  drum  scanner  to 
PC-based  color  composition  systems  for  the  first  time, 
said  DS  America’  Garth  Guibor. 

DS  America  also  showed  a  black-and-white  flatbed 
scanner  interfaced  with  a  Monotype  system  for  merging 
pictures  with  text. 

“Everybody’s  going  electronic”  said  Nikon  Inc.’s  Vic¬ 
tor  Goldsztejn,  whose  high-resolution  color  film  scanner 
scored  big  at  several  color  system  vendors.  Included  in 
Nikon’s  photo  system,  the  scanner  is  equipped  with  com¬ 
puter  storage  and  transmitter.  At  a  resolution  of  4,(XK)  x 
6,000  pixels  and  a  price  of  $10,000,  it  was  the  35-millimeter 
color  scanner  of  choice  for  several  color  system  vendors. 
Said  to  be  testing  at  undisclosed  newspapers,  it  scans  into 


“Color  will  become  an  integral  part  of 
all  page  makeup,”  Laforge  predicted.  “It 
will  no  longer  be  a  stand-alone  function.” 


Apple  and  IBM  systems  and  outputs  to  an  array  of 
equipment,  producing  separations  in  eight  to  10  minutes, 
while  framing,  cropping,  captioning  and  adjusting  color 
along  the  way,  Nikon  said. 

Royal  Zenith,  marketer  of  popular  stand-alone  color 
drum  scanners,  entered  the  color  pagination  arena  with  a 
French  system  based  on  DEC  hardware.  Called  Carat,  the 
system  announced  its  first  sale,  for  “under  SI  million,”  to 
Lesher  Communications,  according  to  RZ’s  new  presi¬ 
dent  Michael  Berkowitz. 

He  said  Carat  was  committed  to  “open  architecture” 
and  would  interface  with  other  scanners  and  front  ends.  It 
operates  a  PostScript  interpreter  for  output. 

Another  sign  of  growing  system  integration,  the  Asso¬ 
ciated  Press,  has  begun  testing  an  interface  to  send  news 
pictures  into  RZ’s  Carat  color  pagination  system  and  is 
talking  about  similar  arrangement  with  other  color  system 
vendors. 

“Low-end  systems  are  definitely  coming  up,”  said 
Howtek  Inc.  vice  president  and  former  Scitex  executive 
Charles  Benzing.  He  said  better  input  scanners,  more 
output  devices  and  off-the-shelf  hardware  characterized 
the  more  powerful  and  less  expensive  color  systems. 

“We  have  more  capability  with  our  configurations  than 
Scitex,  Crosfield  or  Hell.  We  don’t  have  the  output  quality 
yet,  but  we  will,”  he  said.  Howtek’s  Colorscan  text  and 
color  graphics  makeup  system  uses  Ethernet-linked  PCs 
and  a  PostScript  interpreter  —  the  de  facto  standard, 
according  to  Benzing  —  for  raster  image  processing  and 
full-page  output.  Systems  begin  at  $170,000.  He  said  the 
company  has  signed  a  $25-million  order  with  Applied 
Graphics  Technology,  a  magazine  production  house  in 
Carlstadt,  N.J.,  and  it  has  systems  operating  in  several 
newspapers. 

Similarly,  Seecolor  Corp.  demonstrated  its  $90,000 
complete  PC-based  color  scanning  and  separation  system. 
It  demonstrated  Nikon,  Eikonix  and  Travel  input  devices 
and  an  Ultre  laser  imagesetter.  New  Color  Architech 
software  enhances  scanned  color  and  compensates  for 
press  conditions,  according  to  Ronald  D.  Laforge,  sales 
vice  president.  It  uses  Networked  Picture  Systems  color 
retouching  and  Quark  Express  page  layout  software  to 
(Continued  on  page  26) 
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ANPA  exec  praises  technology  for  eliminating  unions 


Had  there  not  been  a  technical  rev¬ 
olution  in  the  1970s  and  1980s,  many 
newspapers  would  not  have  been  able 
to  survive  the  “superexpensive  pro¬ 
duction  systems  of  the  1960s,”  Wil¬ 
liam  Rinehart,  vice  president/techni¬ 
cal  for  the  American  Newspaper 
Publishers  Association  said  this 
week. 

Speaking  at  an  ANPA  labor  rela¬ 
tions  and  technology  seminar  in 
New  Orleans,  Rinehart  said  new  tech¬ 
nology  has  “reduced  the  number 
of  printers  tenfold  in  newspaper 
after  newspaper  across  the  coun¬ 
try.” 

In  a  swipe  at  the  Newspaper  Typo¬ 
graphical  Union,  Rinehart  said  that 


new  technology  wiped  out  the  most 
militant  union  in  the  country,  which 
had  caused  repeated,  lengthy  strikes, 
shutting  down  entire  major  city  news¬ 
papers  for  as  long  as  three  months. 
New  technology  also  wiped  out  sev¬ 
eral  other  newspaper  unions  given  to 
strikes,  he  said. 

Rinehart  said  that  in  the  late  1970s, 
the  New  York  Times  had  “well  over 
1,000  he;  mctal  printers  nightly  put¬ 
ting  together  the  next  morning’s  daily 
newspaper.” 

He  added,  “New  technology 
brought  responsibility  to  the  union 
side  of  the  bargaining  table.  Before 
new  technology,  several  U.S.  unions 
controlled  the  newspaper  business. 


not  management. 

“Not  only  has  new  technology 
enabled  newspapers  to  reduce  labor 
cost  dramatically,  but  it  has  also 
enabled  newspapers  —  even  of  the 
smallest  circulation  —  to  print  a  bet¬ 
ter  newspaper,  including  quality 
color.” 

However,  white  newspapers  did 
drastically  eliminate  the  number  of 
production  employees  required,  the 
overall  number  of  people  employed  at 
newspapers  has  increased. 

According  to  Rinehart,  in  1975 
newspapers  employed  a  total  of 
377,000  people  and  today  the  number 
is  478,000  —  100,000  more  than  in  the 
hot  metal  days. 


Erasable  laser  disk  storage  devices 

They'll  have  a  major  impact  on  newspapers  of  the  ’90s 


By  John  Consoli 

The  major  electronic  development 
of  the  1990s  which  will  have  a  major 
impact  on  the  newspaper  business 
will  be  erasable  laser  disk  computer 
storage  devices,  according  to  William 
Rinehart,  vice  president/technical  of 
the  American  Newspaper  Publishers 
Association. 

Addressing  an  ANPA  labor  rela¬ 
tions  and  technology  seminar  in  New 
Orleans  this  week,  Rinehart  said  the 
most  important  use  of  the  erasable 
laser  disk  will  be  “to  store  entire  com¬ 
pleted  pages  as  they  are  made  up  on 
newsroom  page  terminals,  com¬ 
pletely  eliminating  the  need  of  page 
pasteups  and  the  making  of  page 
negatives. 

“Once  newspapers  have  their 
pages  stored  electronically,  they  will 
be  implementing  the  next  press  tech¬ 
nical  development-the  laser  imaging 
of  pages  directly  on  press,  eliminating 
press  platemaking  and  plate  installa¬ 
tion.” 

As  the  scenario  goes,  “A  personal 
computer  will  control  the  press;  it  will 
image  all  cylinders  of  the  press  with 
an  edition,  start  it  and  stop  it  when  the 
number  of  copies  have  been  printed. 
It  will  automatically  erase  the  cylin¬ 
ders  and  re-image  for  the  next  desired 
edition  with  a  minimum  of  down¬ 
time.” 

It  may  sound  like  pie-in-the  sky  at 
this  point,  but  a  handful  of  companies 
are  pursuing  this  technology  and  their 


first  products  in  this  area  are  begin¬ 
ning  to  emerge. 

“These  small  seven-and-one-half- 
inch  erasable  laser  disks  can  store 
billions  of  bits  equating  to  hundreds  of 
pictures  or  ads,  or  pages  out  of  a  full- 
page  make-up  terminal,”  Rinehart 
said.  “They  will  greatly  reduce  the 
cost  of  bit  storage  on  a  full-page  pagi¬ 
nation  system.” 

All  photographs  will  be  stored  on 
the  disk  —  both  those  from  a  newspa¬ 
per’s  staff  photographers  and  those 
from  the  wire  services.  There  will  be 
no  need  for  prints  and  editors  will 
view  all  photographs  on  a  personal 
computer  terminal. 


tration,  newspapers  have  and  will 
greatly  be  increasing  the  zoning  of  the 
news  and  advertising  package,”  he 
said.  “The  number  of  pages  required 
to  zone  extensively  will  increase, 
requiring  new  technology  to  make 
this  not  only  feasible  but  cost-effi¬ 
cient.” 

Rinehart  said  the  development  of 
low-cost  personal  computer  terminals 
in  recent  years  has  reduced  the  cost  of 
front-end  systems.  They  are  now 
being  tied  into  full-page  pagination 
systems  which  will,  according  to 
Rinehart,  “eliminate  the  mess  of  try¬ 
ing  to  paste  up  the  many  different 
pages  of  each  zoned  edition.” 


“A  personal  computer  will  control  the  press;  it  will 
image  all  cylinders  of  the  press  with  an  edition,  start 
it  and  stop  it  when  the  number  of  copies  have  been 
printed.” 


All  ads  coming  in  as  hard  copy  will 
be  scanned  in  the  advertising  depart¬ 
ment  and  stored  on  the  erasable  laser 
disk  until  they  are  entered  on  page 
terminals. 

Much  of  the  technology  on  the  floor 
of  this  year’s  ANPA  Technical 
Exposition  was  aimed  at  giving  news¬ 
papers  more  efficient  means  of  print¬ 
ing  multiple-zoned  editions,  Rinehart 
said. 

“To  increase  circulation  and  pene¬ 


Again,  under  Rinehart’s  scenario, 
“it  will  eliminate  all  the  people 
needed  in  page  pasteup  operations. 
The  ad  department  will  make  up  the 
ads  on  zone-edition  pages  at  a  termi¬ 
nal,  then  the  zone  editor  will  make  up 
his  zone  edition  built  around  the  ads 
on  his  page  terminal.  The  electroni¬ 
cally  stored  zoned  editions  will  be 
ready  for  priming.” 

Rinehart  said  new  developments  in 
(Continued  on  page  42) 
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CAMPUS  JOURNALISM 


Catching  heat  on  campus 

N.C.  State  paper  criticizes  Raleigh  News  &  Observer 
over  its  coverage  of  a  book  about  coach  Jim  Valvano 


By  Allan  Wolper 

“The  N&O  [iVews  &  Observer]  has 
been  obsessed  with  covering  the  situ¬ 
ation  concerning  Peter  Golenbock’s 
upcoming  book.  Personal  Fouls. 

“It  appears  the  newspaper  is  trying 
to  win  some  sort  of  prize  for  printing  a 
series  of  articles  exposing  the  bad 
guys,  but  all  they  have  really  accom¬ 
plished  is  publishing  a  series  of  non¬ 
stories  that  have  damaged  the  reputa¬ 
tion  of  the  university.” 

Hunter  George,  the  editorial  page 
editor  of  Technician,  the  triweekly 
campus  newspaper  at  North  Carolina 
State  University,  hoped  his  angry  edi¬ 
torial  would  get  the  attention  of  the 
Raleigh  (N.C.)  News  &  Observer 
news  executives. 

The  managing  editor  of  the  N&O 
also  is  Hunter  George,  the  father  of 
the  20-year-old  student  journalist. 

“It  wasn’t  directed  at  my  father,” 
said  Hunter  George,  “It  was  directed 
at  the  newspaper  but,  yeah,  I  thought 
about  my  father  the  whole  time  I 
wrote  it.” 

The  elder  George  said  that  he  and 
his  son  had  talked  three  months  ago 
after  the  News  &  Observer  had  begun 
a  probe  of  the  North  Carolina  State 
basketball  team  and  its  coach  and 
general  manager,  James  Valvano. 

“He  sort  of  delicately  said  that  the 
N&O  was  catching  a  lot  of  heat  on  the 
campus,”  said  the  elder  George.  “He 
said  people  thought  we  were  being 
unfair  and  he  would  write  an  editorial 
that  would  say  that. 

“I  said,  ‘Son,  that’s  a  cop-out, 
think  about  it,’  ”  George  remembered 
counseling  his  son.  “It’s  just  too  easy 
for  the  student  paper  to  react  that 
way. 

“Student  papers,  while  they  are  not 
professional  papers,  do  have  some 
responsibility  to  look  at  news  in  a 
professional  manner,  not  to  be  just 
partisan.” 

“Sure,  it  was  a  big  story  and 
needed  to  be  investigated,”  coun¬ 
tered  young  Hunter,  while  admitting 
that  his  emotions  got  the  best  of  him 


(Wolper  is  director  of  journalism  at 
Rutger’s  University,  Newark,  N.J.) 


when  he  wrote  the  editorial.  “We 
were  just  questioning  how  far  you  can 
take  it.” 

The  stories  that  stirred  the  father- 
son  editorial  debate  was  started  after 
Pocket  Books,  a  division  of  Simon  & 
Schuster,  sent  out  some  promotional 
material  to  drum  up  sales  for  a  book 
called  Personal  Fouls:  The  Broken 
Promises  and  Shattered  Dreams  of 
Big  Money  Basketball  at  Jim  Valva¬ 
no’ s  North  Carolina  State. 

A  local  book  distributor  contacted 
Chip  Alexander,  a  N&O  sports  writer, 
and  told  him  that  a  proof  of  a  book 
jacket  promised  to  produce  a  massive 


expose  of  Valvano  and  the  North  Car¬ 
olina  State  basketball  program. 

“I  asked  him  [the  distributor]  if  he 
would  provide  me  with  a  dust  jacket 
and  he  did,”  Alexander  said.  “1 
quickly  called  Jim  [Valvano]  and  read 
him  what  was  on  the  book  jacket.  Jim 
said  the  whole  thing  was  wacko,  that 
it  was  absurd,  that  it  was  ridiculous.” 

The  copy  on  the  book  jacket  was  as 
explosive  as  Valvano’s  reaction  to  it. 

“Covering  the  years  of  Valvano’s 
reign  .  .  .  Peter  Golenbock  shows 
how  coach  Valvano,  corrupted  by 
money  and  fame,  exploited  and  some¬ 
times  ruined  his  young  stars.” 

The  jacket  said  the  book  —  focus¬ 
ing  on  the  1986-87  school  year  — 
would  show  that  grades  of  the  basket¬ 
ball  players  were  fixed,  that  no  one 
from  the  team  had  graduated,  that  the 
results  of  drug  tests  were  improperly 
hidden. 

A  faculty  committee  studying  the 
handling  of  athletes’  grades  at  North 
Carolina  State  University  found  no 
evidence  of  improper  grade  changes. 

The  book  jacket  also  hinted  that  a 
basketball  game  might  have  been 
thrown,  and  suggested  that  millions  of 
dollars  in  illegal  payments  were  made 


to  the  players. 

The  Jan.  7  News  &  Observer  ran  a 
banner  headline  across  the  top  of  the 
page  trumpeting  Alexander’s  story: 
“Book  to  accuse  Valvano,  NCSU  of 
corruption.” 

The  university  rallied  behind  Val¬ 
vano  and  the  North  Carolina  attorney 
general  threatened  a  libel  suit  against 
the  publishing  house. 

Simon  &  Schuster,  once  promising 
a  100,000  print  run,  decided  recently 
not  to  publish  the  book  which,  the 
publishing  house  said,  “did  not  meet 
the  publishing  standards  established 
by  Pocket  Books.” 


(Another  publishing  house  recently 
announced  plans  to  proceed  with  the 
book.) 

The  campus  journalists  at  the  Tech¬ 
nician  believe  that  the  N&O  should 
have  done  some  of  its  own  prepubli¬ 
cation  investigation  before  breaking 
the  story. 

Jeanie  Taft,  the  Technician’s  assis¬ 
tant  news  editor,  put  it  bluntly: 
“While  I  can’t  fault  them  for  running 
it,  I  do  fault  them  for  not  checking  out 
their  sources  more  thoroughly.  I  think 
that  the  News  &  Observer  handled 
the  story  very  poorly. 

“They  just  wanted  sensational 
headlines,  and  a  lot  of  what  was  in 
that  first  story  wasn’t  true.  They  just 
ran  the  jacket  of  the  book  and  they 
didn’t  know  anything  about  it.” 

The  book  cover  brouhaha  never 
lived  up  to  its  billing. 

“It  was  pure  hype  and  almost 
ambiguous  hype,”  Alexander  told 
E&P,  looking  back  at  the  book  jacket 
copy  that  supplied  nearly  all  the  infor¬ 
mation  for  his  first  story. 

Alexander  agreed  that  the  paper  did 
not  get  to  checking  out  the  claims  of 
the  book  cover  until  after  his  front¬ 
page  story  was  published. 


“The  one  thing  that  they  all  Ignore  out  there  —  Tm 
talking  about  our  critics:  Had  we  not  published  this 
story,  that  damn  book  would  have  been  circulated 
and  read  Intensely  and  avidly  all  over  North  Carolina.” 
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“The  jacket  said  that  players 
flunked  some  drug  tests,”  he  said, 

“and  it  turned  out  that  a  player  did 
flunk  a  test  and  they  did  keep  it  a 
secret,  but  the  university  said  that 
information  was  confidential  for  all 
students.  So  you  can  see  both  sides  of 
that  fence. 

“One  of  the  allegations  was  that 
millions  of  dollars  were  funneled  from 
the  Wolfpack  Club  —  a  private  orga¬ 
nization  that  supports  North  Carolina 
State  athletic  teams  —  to  Jim  Val- 
vano. 

“Well,  he  is  the  athletic  director 
and  the  Wolfpack  Club  does  give  him 
millions  of  dollars  in  scholarship 
money.  Since  we  never  saw  the  book, 
we  don’t  know  what  was  in  it.” 

David  Arneke,  an  editor  at  the 
News  &  Observer,  said  in  an  inter¬ 
view  that  “the  book  Jacket  was  a 
masterpiece  of  vagueness.  Some  of  it 
was  flat-out  wrong.  They  said  that  not 
a  single  player  had  graduated,  and  one 
had.  Others  were  still  in  school.” 

Arneke  continued,  “They  said  a 
player  might  have  thrown  a  game. 
That  was  never  proven.  There  were  a 
number  of  things  like  that.” 

Claude  Sitton,  the  editor  of  the 
News  &  Observer,  said  the  decision 
to  run  a  story  based  on  the  sketchy 
information  provided  by  the  book 
cover  was  an  easy  one. 

“Here’s  a  fella  [Peter  Golenbock] 
with  a  track  record  of  doing  this  sort 
of  thing,  here’s  a  subsidiary  of  a 
national  publishing  house.  They  were 
going  into  market  with  100,000 
copies,  and  this  book  deals  with  a 
major  state  university  in  our  back 
yard.  We  felt  we  had  no  alternative 
but  to  go  with  it.  We  tried  to  get  every¬ 
body  involved  that  first  night  and  we 
did  get  to  Valvano.  Then  we  went  to 
work  and  we’re  still  at  work. 


I|  Editorials 


“The  one  thing  that  they  all  ignore 
out  there  —  I’m  talking  about  our 
critics:  Had  we  not  published  this 
story,  that  damn  book  would  have 
been  circulated  and  read  intensely 
and  avidly  all  over  North  Carolina. 

“We  saved  their  ass  and  they  don’t 
appreciate  it  at  all.  As  a  result  of  our 
publication  of  these  stories,  and  the 
fact  that  the  state  attorney  general 
fired  a  shot  across  the  bow  of  Simon  & 
Schuster,  they  then  lawyered  that 
book  and  decided  to  not  publish  it. 


fact  that  you  wouldn’t  be  able  to  find 
out.” 

Sources  say  author  Golenbock  had 
nothing  to  do  with  the  material  on  the 
book  cover,  but  he  says  he  does  not 
have  a  clue  about  the  identity  of  the 
mystery  book-cover  writer. 

“If  you  want  to  know  the  truth,  I 
just  don’t  know,”  Golenbock  said  in  a 
telephone  interview  from  his  Connec¬ 
ticut  home. 

“Everyone  has  an  opinion  on  the 
book,”  the  author  said,  “but  the  only 


“They  just  wanted  sensational  headlines,  and  a  lot 
of  what  was  in  that  first  story  wasn’t  true.  They  just 
ran  the  jacket  of  the  book  and  they  didn’t  know 
anything  about  it.’’ 


That’s  what  they  can’t  seem  to  under¬ 
stand.  That’s  life.” 

The  turnaround  by  the  publishing 
house  surprised  area  journalists. 

“Simon  &  Schuster  laid  out  all 
these  allegations  and  then  walked 
away  from  it,”  Arneke  pointed  out. 
“They  never  said  a  word  about  any¬ 
thing.  They  stonewalled  from  day 
one.” 

Adam  Rothberg,  senior  publicist 
for  Pocket  Books,  said  the  publishing 
house  tried  to  be  as  forthcoming  as  it 
could  be. 

“We  have  just  decided  not  to  pro¬ 
ceed  with  publication  of  the  book,” 
he  declared. 

Did  Rothberg  know  who  wrote  the 
controversial  material  on  the  book 
jacket? 

“I  have  no  comment  on  who  wrote 
the  book  jacket,”  Rothberg  replied. 
“I  am  not  trying  to  stonewall  you  or 
anything  like  that.  I  can  tell  you  for  a 


N&O  stretching  it  with 
non-stories  about  contracts 

Recently,  tlic  local  media,  particularly  The  News  and  Observer  and  to  some 
extent  The  Charlotte  Observer,  has  published  reports  that  tVirmer  N.C.  Stale 
basketball  players  Charles  Shackleford  and  Teviin  Binns  were  suspended  uid 
then  readmined  to  the  university  under  contracts  signed  by  Chancellor  Bruce 
Poulton  and  athletics  director  Jim  Valvano. 

So  what? 

It  is  not  unusual  for  students  being  readmitted  to  the  university  to  do  so  under 
contracts.  We  know  of  one  case  where  a  student  (not  a  siudent/alhlcte)  was 
readmitted  this  fall  after  being  su.spended.  He  made  the  Dean’s  List  this 
.semester. 

The  contracts  fw  the  athletes  were  different  in  that  tltcy  were  per:»oiutii2ed  and 
signed  by  Poulton  and  Valvano.  But  athletes  arc  a  unii|iic  group  of  stiulenis  — 
they  are  here  on  schohuships  and  represent  NCSl^  to  the  public. 

In  the  agreentents  with  Shacklefoid  and  Binns.  the  university  agreed  to  pro¬ 
vide  tutors  and  monitor  the  athletes’  class  uttendufice.  In  return,  the  athletes 
agreed  to  maintain  a  positive  mental  attitude  toward  the  goal  of  graduating, 
'•vi  every  class  perio'^  ’■'<*  session  unless  it  wav  -  *  **  "nce. 


thing  that  has  been  published  is  a 
book  jacket.  The  people  in  North  Car¬ 
olina  are  criticizing  something  that 
they  haven’t  read.” 

Golenbock  believes  his  book  wiU 
open  up  some  eyes  when  it  is  finally 
published. 

“It’s  about  what  these  kids  are  left 
with  after  they  finish  playing,”  he 
said  quietly.  “I  still  believe  that  ihe 
book  will  be  published.  It  certainly 
deserves  to  be.” 

The  coverage  of  the  book  con¬ 
troversy  is  just  one  chapter  in  a  long- 
running  dispute  between  North  Car¬ 
olina  State  and  the  News  &  Observer, 
a  paper  produced  just  a  five-minute 
ride  from  the  Raleigh  campus. 

State  alumni  and  students  believe 
that  the  N«&0  has  an  anti-North  Car¬ 
olina  State  bias  built  into  its  general 
coverage,  and  that  it  is  controlled  by 
graduates  of  the  North  Carolina 
(Continued  on  page  46) 


AS  OStML.TIC  AnriUAL  nc  STATE 
BASHIMQ  A\a«D  diOtS  TOTUE 
HEWS  »  OBSERVER. 

ADD  MOW  A  FEU  WORDS  FROM 
THE  MEM  WHO  MADE  IT  POSSIBLE- 
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JOURtlALlSnl 

BANQUET? 


The  North  Carolina  State  student  newspaper.  The  Technician,  took  on  the  Raleigh  News  &  Observer's  coverage  of  the 
Valvano  book  allegations  by  running  both  onti-N&O  editorials  and  cartoons. 
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Reaching  readers 

Marketing  and  promotion  managers  taik  strategy 


By  Debra  Gersh 

Increasing  circulation  and  getting 
new  subscribers  is  like  “playing  ball 
on  rolling  water:  the  playing  field  is 
changing  rapidly,  and  while  we’re 
walking  up  the  court,  the  game  is 
rushing  downstream,”  according  to 
Michelle  J.  Foster,  marketing  ser¬ 
vices  director  for  the  Lansing  (Mich.) 
State  Journal. 

“That’s  been  the  case  in  Lansing,” 
she  told  a  breakout  session  of  the 
International  Newspaper  Marketing 
Association’s  annual  conference  in 
Washington,  D.C.  “During  the  last 
decade,  even  though  we  met  our 
profit  and  operational  goals,  our  daily 
numbers  headed  downward.” 

However,  the  paper,  using  parent 
company  Gannett’s  target  marketing 
approach,  has  reversed  the  trend, 
growing  4%  daily  last  year  and  2%  on 
Sunday,  despite  a  Sunday  price 
increase. 

“How  have  we  done  it?  The 
method  has  really  been  pretty  simple, 
even  though  the  implementation  has 
taken  a  lot  of  discipline,”  Foster  con¬ 
tinued. 

“The  first  step,”  she  said,  “was 
using  research  to  identify  who  our 
target  markets  are,  where  they  live, 
and  what  they  expect  from  us. 

“The  secor.J  step  was  meeting 
those  needs. 

“As  a  toT^i  !tc  spaper  we  adjusted 
our  mark*  m-*  —  product,  price, 
distrib-!i.  1,  promotion  and 
personne'  —  develop  strategies 
targeted  to  caose  markets  identified  in 
the  research,”  Foster  explained. 

In  terms  of  product,  Foster  said  the 
editorial  content  was  repositioned  by 
redefining  geographical  areas  cov¬ 
ered  and  introducing  “tougher,  youn¬ 
ger  and  more  local  news  into  the 
paper.  We  competitively  differen¬ 
tiated  ourselves  from  other  papers  in 
the  market  through  a  series  of 
changes,  and  improved  the  overall 
level  of  writing,  graphics  and  photog¬ 
raphy  in  the  paper.” 

Increasing  the  price  of  the  Sunday 
paper  enabled  the  State  Journal  “to 
offer  an  apparently  deeper  price 
reduction  on  the  seven-day  subscrip¬ 
tion,”  Foster  explained.  “We  main¬ 
tained  a  discounted  differential 


between  single-copy  prices  and 
home-delivered  subscriptions,  and 
tested  an  assortment  of  discount 
offers.” 

By  concentrating  on  early  delivery 
service  —  “a  paper  that’s  delivered 
late  to  busy,  two-income  households 
has  almost  no  utility”  —  the  State 
Journal  has  increased  on-time  deliv¬ 
ery  by  24%  and  increased  by  60% 
customer  satisfaction  with  delivery, 
she  noted,  adding  that  “Motor  route 
and  zone  managers  have  also 
undertaken  to  open  new  areas  of  dis¬ 
tribution  to  keep  pace  with  the  rapid 
household  growth  in  the  suburban 
and  exurban  areas  surrounding  Lan¬ 
sing.” 


Two  years  ago,  the  State  Journal’s 
publisher  set  up  a  marketing  services 
department  to  keep  the  paper  “visible 
in  the  marketplace,  and  to  communi¬ 
cate  on  a  consistent  basis  with  our 
target  markets  about  the  changes 
we’ve  implemented  on  their  behalf. 
After  all,”  Foster  pointed  out, 
“unless  we  tell  them  we’ve  changed, 
it’s  unlikely  those  changes  will  be 
noticed.” 

Declining  readership  will  never  be 
reversed  if  newspapers  don’t  focus 
and  set  targets,  she  continued. 

“Without  established  targets  for 
your  newspaper,  you’ll  never  have  a 
barometer  for  evaluating  the  rela¬ 
tive  worth  of  ideas.  How  do  you  judge 
if  one  strategy  is  better  than  another  if 
there  is  no  agreed-upon  goal  that 
needs  to  be  accomplished? 

“Does  that  mean  you  need  to  have 
a  major  market  study  in  order  to  begin 
identifying  targets?  No.  It  helps, 
especially  in  papers  with  sophisti¬ 
cated  markets,  but  in  many  places  it’s 
not  essential.” 

Foster  suggested  ways  to  help  iden¬ 
tify  targets  in  the  absence  of  a  major 
study,  including  reading  publications 
like  Editor  &  Publisher  and  press¬ 
time,  as  well  as  Newspaper  Advertis¬ 


ing  Bureau  releases  for  ideas  on  major 
industry  trends  and  then  evaluating 
the  appropriateness  of  those  trends  in 
individual  markets. 

The  occasional  newspaper  reader  is 
one  target  for  newspapers  nation¬ 
wide,  she  said,  outlining  some  strate¬ 
gies  for  targeting  these  occasional 
readers: 

•  “Use  your  computer  as  a  market¬ 
ing  tool,  not  just  as  a  financial  tool. 

“Target  former  subscribers. 

“As  many  as  one-half  of  all  non¬ 
subscribers  are  former  subscribers. 
Identify  them  on  your  management 
information  systems.  Find  out  why 
they  quit  through  phone  or  mail  ques¬ 
tionnaires,  then  design  direct  mail  and 


telemarketing  approaches  that 
answer  their  most  common  concerns. 
If  they  quit  because  delivery  was 
poor,  fix  the  route,  then  offer  guaran¬ 
teed  good  delivery.  If  they  didn’t  have 
enough  time  to  read,  point  out  ways  to 
use  the  newspaper  fast. 

“Not  only  will  they  receive  infor¬ 
mation  on  the  product,”  Foster  said, 
“the  synergy  of  the  combined  sales 
activities  frequently  nets  a  larger 
overall  response  to  the  total  campaign 
than  to  the  sum  of  each  individual 
effort. 

“Close  the  Sunday-only  gap. 

“Utilize  your  daily-Sunday  gap,” 
she  suggested.  “I  like  to  think  of  Sun¬ 
day-only  delivery  as  paid  sampling 
where  we’re  the  beneficiary  because 
we’ve  found  out  who  they  are  and 
where  they  live  and  what  their  names 
are.  Direct  marketers  love  to  get  a 
customer’s  name  because  then  they 
can  personalize  their  marketing 
approaches.  We  know  that  Sunday- 
onlies  are  prime  candidates  for  a 
seven-day  subscription  because  it’s 
always  easier  to  get  someone  to  buy 
more  of  your  product  than  it  is  to  find 
someone  new  to  start  using  your 
product,”  Foster  explained. 

“Identify  classified  buyers  who 


Declining  readership  will  never  be  reversed  if 
newspapers  don’t  focus  and  set  targets,  she 
continued. 
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don’t  subscribe. 

“Classified  users  are  frequently 
occasional  readers,”  she  said. 
“When  they  call  to  place  an  ad,  ask  if 
they  subscribe,  then  solicit  non-sub¬ 
scribers  via  telemarketing  or  direct 
mail.  When  we  tried  this  we  had  a  10% 
conversion  rate.” 

•  “When  you  don’t  know  who  your 
occasional  readers  are,  try  to  get  their 
names. 

“Find  their  names. 

“Once  you  have  a  name  and  an 
address,  you  have  something  action¬ 
able,”  Foster  pointed  out.  “Place 
coupons,  offers  and  product  promo¬ 
tion  in  editorial  sections  that  attract 
occasional  readers.  How  do  you 
know  which  sections  they  are?  Check 
which  days  your  single-copy  sales  are 
highest  and  figure  out  why.  Offer  Sun- 
day-only  subscriptions  to  get  them 
used  to  home  delivery. 

“Typically,  occasional  readers  are 
drawn  to  the  paper  on  days  that 
there’s  special  content,”  she  noted. 
“Entertainment,  auto,  classifieds, 
special  sections,  real  estate  and  busi¬ 
ness  are  all  good  draws.  Sell  them  on 
the  convenience  of  home  delivery, 
early  morning  service  and  regular 
billing. 

“Target  single  copy  outlets. 

“Occasional  readers  have  to  buy 
the  newspaper  somewhere.  Two  of 
five  single-copy  buyers  regularly  buy 
the  paper  at  the  same  place,  at  the 
same  time,”  Foster  explained. 
“Insert  regularly  into  single  copies  on 
your  biggest  single-copy  days  and  try 
to  get  them  to  subscribe  at  least  to  the 
Sunday  paper.  Once  you  have  their 
names,  you  can  sell  them  up. 

“Increase  point-of-purchase  sup¬ 
port  in  convenience  stores,”  Foster 
suggested.  “Pepsi  and  Coke  don’t 
hang  their  signs  all  over  creation  just 
for  the  fun  of  it. 

“Paint  your  racks  and  make  them 
more  visible.  In  Richmond,  Ind.,  a 
fairly  small  market,  they  increased 
rack  sales  1.7  daily  and  2.2  Sundays 
with  a  well-coordinated  program  to 
change  their  racks  from  dull  blue  to 
bright  red  so  they  created  a  lot  more 
curb  appeal. 


“Target  newcomers. 

“America  is  more  mobile  than 
ever,  and  you  have  only  a  short  win¬ 
dow  of  opportunity  to  make  a  match 
between  yourself  and  someone  new 
to  the  market,  or  new  to  the  neighbor¬ 
hood,”  she  said.  “If  you  don’t 
develop  a  habit  with  them  fast,  it 
might  not  develop. 


‘Use  the  direct  mail  you  send 
every  week. 

“Place  promotional  and  customer 
service  messages  on  your  computer¬ 
ized  bills  for  both  classified  and  cir¬ 
culation.  Let  people  know  what’s 
going  on.  Include  statement  staffers 
that  help  make  people  feel  part  of  the 


“Increase  point-of-purchase  support  in  convenience 
stores,”  Foster  suggested.  “Pepsi  and  Coke  don’t 
hang  their  signs  ail  over  creation  just  for  the  fun  of  it.” 


“Buy  lists  from  your  local  utilities, 
get  involved  with  banks  providing  gift 
subscriptions  to  new  accounts,  pay 
carriers  for  the  names  of  new  people 
on  their  routes.  Once  you’ve  found 
newcomers,  offer  them  some  kind  of 
‘We’re  Glad  You’re  Here’  gift  and  let 
them  have  your  paper  free  for  a  few 
weeks.  Develop  a  relationship 
between  them  and  your  company 
that’s  personal,  warm  and  deep,  and 
that  won’t  be  challenged  by  your 
competition,”  Foster  suggested. 

“Don’t  miss  the  forest  for  the  trees: 
Use  your  TMC. 

“Run  your  promotional  ads  inside 
TMC  as  well  as  in  the  paper,  and  put  a 
coupon  right  on  the  front  page.  An 
editor  would  never  let  you  have  that 
spot  on  the  paper,  but  no  one’s  stand¬ 
ing  in  line  to  protect  the  editorial 
integrity  of  TMC,”  she  continued. 

“Keep  an  ad  in  the  paper  —  every 
day. 

“When  occasional  readers  are 
ready  to  convert,  make  it  easy  for 
them  to  find  you.  Have  a  coupon, 
reason  to  subscribe,  phone  number 
and  offer  in  the  ad  every  day  where 
they  know  to  look  for  it. 

“Promote  yourself. 

“Don’t  just  sell  discounts,”  Foster 
said.  “People  want  what  they  buy, 
and  if  they  buy  a  discount  that  ulti¬ 
mately  goes  away  —  they’ll  ulti¬ 
mately  go  away.  Sell  your  product, 
not  just  the  coupons.  Give  people 
good  reasons  to  read  the  paper  every 


paper. 

•  “Increase  the  size  of  your  occa¬ 
sional-reader  pool. 

“Now  that  you’ve  put  a  lot  of  pres¬ 
sure  on  known  occasional  readers, 
it’s  time  to  look  at  ways  to  increase 
your  pool  of  potential  customers. 

“Look  for  companies  that  share 
your  goals. 

“Who  has  a  higher  stake  in  your 
success  than  your  advertisers?”  Fos¬ 
ter  asked.  “Let  them  help  you  find 
potential  customers.  Merge-purge 
your  subscriber/credit  card  lists  and 
market  to  their  customers  who  are 
non-subscribers.  Work  with  them  to 
develop  specialized  premiums:  cou¬ 
pons  to  their  stores,  discounts  on  ser¬ 
vices,  gift  certificates  redeemable  in 
the  store. 

“Cable  companies  are  also  good 
candidates  for  co-promotional  activi¬ 
ties,”  she  added.  “Their  customers’ 
demographics  are  a  good  match  with 
newspapers’.  Offer  the  newspaper  as 
a  premium  to  their  non-subscribers, 
then  convert  those  people  to  newspa¬ 
per  subscribers  by  offering  them  a 
cable  pay-station  as  a  premium. 

“Support  the  convenience  stores 
that  sell  your  paper.  Offer  the  kind  of 
in-paper  promotion  they  could  only 
dream  of  in  exchange  for  sales  pres¬ 
sure  in  their  stores.” 

Foster  ended  her  list  of  suggestions 
with  a  word  of  caution:  that  quality  of 
effort  counts  as  much  as  quantity  of 
effort. 


Ideas  for  increasing  readership 


As  part  of  the  breakout  session  on 
increasing  circulation  during  the 
International  Newspaper  Marketing 
Association  annual  conference,  Jerry 
Genrich,  home-delivery  manager  of 
the  Journal-Star  Printing  Co.  in  Lin¬ 
coln,  Neb.,  presented  excerpts  from  a 
list  of  comments  and  ideas  to  gain 
readers  and  subscribers.  The  follow¬ 


ing  is  taken  from  that  list: 

•  Alliteracy  is  a  problem  we  all 
face.  It’s  when  people  are  capable  of 
reading  but  don’t  due  to  time  depriva¬ 
tion. 

•  Design  every  paper  for  a  single¬ 
copy  reader.  We  need  to  be  con¬ 
cerned  at  getting  home-delivery  sub¬ 
scribers  to  open  and  read  the  paper 


every  day. 

•  Show  editors  why  people  stop. 

•  Have  people  from  other  depart¬ 
ments  do  some  selling. 

•  Sponsor  a  sales  contest  for  all 
newspaper  employees. 

•  To  reinstate  stopped  subscrib¬ 
ers,  use  letters  from  the  publisher,  a 

(Continued  on  page  33) 
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Policy  simplifies  event  sponsorship  selection 


By  Debra  Gersh 

The  Dallas  Morning  News  was 
having  probiems  gathering  informa¬ 
tion  and  determining  which  events  it 
should  sponsor  each  year,  so  a  policy 
was  drawn  up  that  includes  a  detailed 
questionnaire  about  the  plans  for  the 
event  and  its  organizers. 

Rene  Peckham,  community  ser¬ 
vices  manager  at  the  Morning  News, 
explained  during  a  breakout  session 
of  the  International  Newspaper  Mar¬ 
keting  Association  meeting  in 
Washington,  D.C.,  that  both  the  com¬ 
munity  services  department  and  the 
sports  marketing  department  use  the 
policy,  which  has  helped  streamline 
the  decision-making  process. 

For  example,  instead  of  spending 
time  on  the  telephone  with  an  event 
organizer  trying  to  determine  the 
necessary  information  for  a  sponsor¬ 
ship,  the  paper  now  sends  the  first  12 
pages  of  the  questionnaire  to  callers. 
Peckham  noted  that  the  questionnaire 
makes  callers  think  through  why  they 
want  the  Dallas  Morning  News  to 
sponsor  their  event  and  of  the  poten¬ 
tial  benefits. 

“If  a  group  is  not  weU-organized 
enough  to  fill  out  [the  forms],  it’s 
not  well-organized  enough  to  sponsor 
a  program,”  she  noted. 

Included  with  the  questionnaire  is  a 
list  of  Morning  News  sponsorship 
criteria.  The  programs  must  further 
the  Morning  News’  mission  to  be  a 
newspaper  of  distinction;  have  the 


Officers,  directors 
seiected  by  INMA 

Milo  W.  Sutton,  marketing  man¬ 
ager/special  projects  at  the  Los 
Angeles  Times,  was  elected  president 
of  the  International  Newspaper  Mar¬ 
keting  Association  during  the  group’s 
annual  conference  in  Washington, 
D.C.  He  succeeds  E.  Russell  Don¬ 
nelly,  marketing  services  manager, 
the  Telegram  &  Gazette,  Worcester, 
Mass.,  who  becomes  chairman. 

Harold  F.  Gaar  Jr.,  vice  president/ 
marketing,  the  Dallas  Morning  News 
was  elected  president-elect,  and  Ann 
T.  Gallant,  marketing  and  communi¬ 
cations  director,  the  Baltimore  Sun, 
was  elected  vice  president.  Reap¬ 
pointed  as  treasurer  was  Crawford  C. 
Carroll,  vice  president/director  of 
marketing,  the  Times-Picayune  in 
New  Orleans,  La. 


potential  to  increase  readership,  cir¬ 
culation  and/or  advertising  revenue; 
enhance  the  quality  of  life  in  Dallas; 
address  specific  community  needs; 
impact  a  broad  spectrum  of  the  com¬ 
munity;  reach  the  paper’s  targeted 
demographic  groups;  provide  visibil¬ 
ity  for  the  newspaper;  not  compro¬ 
mise  the  paper’s  journalistic  integrity 
or  independence;  position  the  Morn¬ 
ing  News  with  the  fewest  number  of 
co-sponsors;  and  not  discriminate 
with  regard  to  race,  creed,  sex  or 
age. 

The  sponsorship  application  form 
asks  such  questions  as:  the  program’s 
marketing  plan;  its  timetable  and 
budget;  board  of  directors  and  advis¬ 
ory  board;  clippings  and  printed 
materials  from  the  previous  year;  spe¬ 
cific  sponsorship  services  requested; 
creative  services  that  may  be  needed; 
how  the  event  will  benefit  the  commu¬ 
nity  and  the  newspaper;  how  the 
paper  will  be  recognized  as  a  sponsor; 
description  of  the  program;  ticket 
information  (if  applicable);  the  pur¬ 
pose  of  the  program;  a  history  of  the 
event;  desired  results,  including 
attendance,  money  raised  and  demo¬ 
graphic  profile  of  participants;  results 
of  previous  programs;  other  sponsors 
and  their  levels  of  participation;  the 
desired  beneficiary  and  how  much 
that  beneficiary  will  receive;  and  con¬ 
tact  names  of  other  sponsors  and  the 
beneficiary. 

Prior  to  adoption  of  the  application 
forms,  Peckham  said  decisions  for 


Directors  elected  to  three-year 
terms  were:  Suzanne  L.  Bush,  mar¬ 
keting  services  director,  Gannett  Co. 
Inc.,  W'ashington,  D.C.;  Nancy  B. 
Coleman,  division  manager,  the  San 
Diego  (CTalif.)  Union  and  Tribune', 
Jessie  J.  Knight  Jr.,  vice  president/ 
marketing,  the  San  Francisco  (Calif.) 
Newspaper  Agency;  and  Candace  E. 
Medd,  promotion  director,  the 
Washington  Post. 

Page  Haines,  promotion  manager, 
the  Houston  Chronicle,  was  elected 
to  a  one-year  term  to  complete  Gal¬ 
lant’s  unexpired  term. 

John  receives  top 
honor  from  INMA 

Caroline  John,  vice  president/con¬ 
sumer  marketing  and  research,  Cox 
Newspapers  Inc.,  Atlanta,  Ga., 


sponsorships  were  being  made  by 
various  executives  independent  of  the 
marketing  department.  Although  that 
has  not  been  eliminated  entirely,  it 
has  been  cut  back  and  the  usual  chain 
of  approval  goes  from  Peckham  to  the 
marketing  director  to  the  vice  presi¬ 
dent  of  marketing  and  then  sometimes 
to  the  general  manager  or  president, 
then  back  to  Peckham  for  execu¬ 
tion. 

Having  the  application  in  writing 
also  makes  it  easier  for  collection  of 
all  the  information  —  in  the  past 
some  questions  might  be  forgotten  — 
and  it  gives  organizations  something 
for  reference. 

While  the  system  is  much 
improved,  it  is  still  imperfect,  Peck¬ 
ham  added,  noting,  however,  that  the 
Morning  News  now  has  a  means  by 
which  to  make  solid,  complete  deci¬ 
sions  based  on  information. 

The  policy  also  includes  sponsor¬ 
ship  guidelines,  a  sponsorship  evalua¬ 
tion  form,  a  signed  agreement  with 
the  event  representative,  and  infor¬ 
mation  about  creative  services  and  ad 
rates  and  deadlines. 

Every  group  seeking  sponsorship 
has  to  fill  out  the  necessary  forms 
every  year,  whether  the  paper  has 
sponsored  a  similar  event  in  the  past 
or  not. 

“If  they  want  our  help  reaching 
thousands  of  readers,  it’s  not  too 
much  to  ask  them  to  fill  out  the  form,” 
Peckham  said.  “It’s  information  they 
should  have  anyway.” 


received  the  International  Newspa¬ 
per  Marketing  Association’s  Silver 
Shovel  Award,  the  group’s  highest 
honor,  during  the  association’s  59th 
international  conference  in  Washing¬ 
ton,  D.C. 

Judge  nixes  closed 
ed.  board  meeting 

A  Missouri  judge  recently  stopped 
a  private  meeting  planned  between 
the  Oak  Grove,  Mo.,  board  of  educa¬ 
tion  and  representatives  of  angry 
teachers  and  parents  complaining 
about  Oak  Grove  school  superinten¬ 
dent  Ed  Mills. 

The  court,  acting  at  the  request  of 
the  Blue  Springs  Examiner  and  the 
Oak  Grove  Banner,  said  that  the 
papers  had  shown  substantial  evi¬ 
dence  that  the  closed  meeting  would 
have  been  illegal. 
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Glasnost  and  press  freedom 

Constructive  steps  have  been  taken  to  give  the  Soviet 
press  more  freedom,  but  giasnost  is  no  First  Amendment 


By  John  Consoli 

The  Soviet  Union’s  glasnost  policy 
has  resulted  in  some  constructive 
steps  toward  press  freedom  in  that 
country,  but  there  is  still  a  long  way  to 
go,  Leonard  Marks,  treasurer  and 
legal  counsel  of  the  World  Press  Free¬ 
dom  Committee  said  this  week. 

Speaking  before  the  42nd  World 
Congress  of  Newspaper  Publishers 
and  the  International  Federation  of 
Newspaper  Publishers  (FIEJ)  annual 
meeting  in  New  Orleans,  Marks  said, 
“Glasnost  is  not  the  First  Amend¬ 
ment.  It  is  a  step  toward  the  First 
Amendment.” 

Marks  told  publishers  in  atten¬ 
dance  that  there  is  a  desire  for  change 
in  the  Eastern  bloc  countries,  but  said 
the  question  still  looming  is,  “How 
far  will  it  go?” 

At  the  FIEJ  meeting,  Sergei  Grigo¬ 
ryants,  publisher  of  the  Soviet  maga¬ 
zine  Glasnost,  was  presented  with  the 
group’s  Golden  Pen  of  Freedom 
Award,  but  Marks  told  of  a  minor 
snag  in  arranging  for  Grigoryants  to 
come  to  the  United  States  to  receive 
his  award  personally. 

Marks  said  when  Soviet  officials 
were  notified  that  Grigoryants  was  to 
receive  the  award  they  indicated  their 
willingness  to  cooperate  in  granting 
him  a  visa.  However,  they  did  not  act 
on  their  promises. 

Marks  said  it  was  only  after  he 
made  public  statements  condemning 
the  Soviet  government  for  its  inaction 
that  it  decided  one  month  ago  to  per¬ 
mit  Grigoryants  to  attend. 

“They  realized  it  was  a  good  public 
relations  move  for  them  to  allow  him 
to  attend,”  Marks  said. 

Marks  delivered  a  report  on  the 
recent  London  Information  Forum  of 
the  Commission  on  Security  and 
r ooperation  in  Europe.  He  was  chair¬ 
man  of  the  U.S.  delegation. 

He  said  the  Novosti  Press  Agency 
in  the  Soviet  Union,  in  its  capacity  as 
a  translation  and  communication  cen¬ 
ter,  was  recently  approached  by 
Soviet  and  American  sister  cities’ 
newspapers  to  help  them  in  their  news 
exchanges. 

“Today  there  are  15  pairs  of  such 
newspapers  which  publish  each 


other’s  stories,  as  well  as  stories  by 
reporters  which  they  send  to  each 
other  for  a  short  time,  or  print  inter¬ 
views  given  to  them  by  delegates  who 
visit  the  cities  on  a  bilateral  basis.” 

The  Komsomolets  Kuhani  daily  in 
southern  Russia,  Marks  said,  each 
month  devotes  one  of  its  pages  to 
reports,  articles  and  news  from  Talla¬ 
hassee,  Fla. 

Last  year,  the  Sovetsky  Taimyr 
newspaper  produced  two  special 
issues  in  English  for  readers  of  Dixon, 
Ill.,  with  good-will  messages  and  sto¬ 
ries  about  life  in  the  Soviet  Arctic 
town  of  Dickson  on  Taimyr  Penin¬ 
sula. 


over. 

Marks  said  the  cooperative  effort  is 
also  a  two-way  street  and  said  the 
U.S.  government  must  also  take  some 
steps  to  ease  retrictions  here  for  for¬ 
eign  journalists. 

Marks  said  he  has  received  com¬ 
plaints  from  Soviet  journalists  who 
say  current  delays  in  granting  visas 
for  travel  from  state  to  state  make  it 
hard  for  them  to  cover  breaking  news 
stories  in  the  United  States. 

Marks  said  he  promised  to  ask  U.S. 
Secretary  of  State  James  Baker  to 
review  the  current  procedures  in  this 
area. 

“I  believe  this  recommendation  is 


“Our  glasnost  is  barely  conditional  and  is  still 
almost  completely  dependent  on  the  discretion  of  the 
leadership.” 


“Another  20  pairs  of  city  and 
regional  newspapers  in  the  U.S.  and 
U.S.S.R.  want  to  build  permanent 
press  bridges  so  as  to  give  their  read¬ 
ers  better  understanding  of  what  life  is 
like  in  the  respective  countries,” 
Marks  said. 

“Last  year,  a  similar  process  was 
initiated  by  university  student  news¬ 
papers  of  the  U.S.S.R.,  United  States 
and  Canada,”  he  said.  “Today,  38 
university  papers  ai  i  exchanging  arti¬ 
cles  on  a  permanent  basis  and  another 
24  have  expressed  desire  to  find  part¬ 
ners  for  similar  activity.” 

Within  the  past  nine  months,  Marks 
said,  Novosti  has  responded  to  a 
request  by  several  Soviet  northern 
newspapers  to  help  them  with  an 
exchange  of  articles  between  them 
and  their  counterparts  in  northern 
areas  of  Scandinavia,  Canada  and 
Alaska.  Last  November,  Novosti,  at 
its  own  expense,  invited  over  a  dozen 
editors  from  northern  European  and 
American  newspapers  for  a  seminar 
in  Leningrad. 

“In  my  judgment,  these  are  con¬ 
structive  steps,”  Marks  said,  but  he 
added,  “FIEJ  should  be  mindful  that 
the  Cold  War  is  not  over  and  the  New 
World  Information  Order  is  not 


in  keeping  with  the  Helsinki  Agree¬ 
ment,”  Marks  said.  “In  making  this 
recommendation  to  Secretary  Baker, 
I  am  mindful  that  national  security 
considerations  must  be  taken  into 
account,  but  I  believe  the  time  has 
come  for  us  to  re-examine  our  policies 
and  for  Congress  to  review  our 
immigration  laws  to  conform  to  our 
international  commitments.” 

While  Marks  expressed  optimism 
over  the  future  of  glasnost  and  press 
freedom  in  the  Soviet  Union,  some 
Soviet  journalists,  he  said,  are  still 
skeptical. 

Marks  quoted  Aleksander  Bovin,  a 
Soviet  political  commentator  for 
Izvestia,  about  glasnost:  “Half  open¬ 
ness?  Perhaps.  Quarter-openness? 
We  are  getting  warmer.  Our  glasnost 
is  barely  conditional  and  is  still  almost 
completely  dependent  on  the  discre¬ 
tion  of  the  leadership.  We  are  still 
being  suffocated  by  a  mania  for  se¬ 
crecy,  a  secrecy  which  is  unnecessary, 
stupid  and  merely  hinders  us 
ourselves.” 

Marks  added,  “He  contends  that 
glasnost  has  never  been  freedom  of 
the  press  but  a  greater  license  by  the 
Communist  Party,  which  retains  the 
(Continued  on  page  47) 
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Covering  the  Afghan  War 

Reuters  correspondent  describes  perils  faced  by  lournaiistSf 
difficulties  in  getting  copy  out  in  a  land  of  Wsmal’  communications 


By  Bernd  Debusmann 

The  grizzled  fighter  wearing  check¬ 
ered  Arab  headdress  sputtered  with 
rage.  “What  are  these  kaffirs 
[infidels]  doing  here  where  a  jihad 
[holy  war]  is  being  fought?”  he 
demanded. 

Afghan  mujahideen  accompanying 
a  group  of  foreign  journalists  in  rebel- 
controlled  Afghanistan  tried  to  calm 
down  their  furious  foreign  comrade- 
in-arms,  explaining  that  the  newsmen 
were  guests  and  some  of  them  even 
were  Moslems. 

To  no  avail.  “These  are  not 
Moslems,”  he  shouted,  pointing  to 
the  three  Europeans  in  the  group, 
including  myself.  “These  are  kaffirs, 
these  are  the  enemy,  these  are  the 
people  we  are  fighting.” 

He  unslung  his  Kalashnikov, 
thumbed  off  the  safety,  and  rammed  a 
round  into  the  chamber.  Pointing  the 
assault  rifle  at  the  strangers,  he 
shrieked,  “Get  out,  get  out,  kaffirs,  or 
you  die.” 

More  than  a  dozen  Arabic-speaking 
fighters  concurred.  They  had  been 
walking  toward  a  column  of  black 
smoke  thrown  up  by  a  bomb  dropped 
from  an  unseen  aircraft  flying  at  high 
altitude.  The  whine  of  the  plane  still 
filled  the  air  but  for  the  moment  the 
“kaffirs”  commanded  more  attention 
than  yet  another  bombing  raid  in  the 
long  war  for  Afghanistan. 

With  the  gun  pointed  at  them  and 
the  Arabs  yelling  curses,  the  journal¬ 
ists  sprinted  to  safety,  back  to  the  hut 
where  they  had  spent  the  night  in  the 
village  of  Rodat.  There,  the  comman¬ 
der  of  the  mujahideen  did  not  want  to 
risk  a  local  war-within-a-war  between 
Afghans  and  zealots  from  Saudi 
Arabia  and  other  Arab  countries. 

They  belonged  to  the  fundamental¬ 
ist  Wahhabi  sect,  the  religion  of  the 
Saudi  royal  family,  and  their  interpre¬ 
tation  of  Islam  was  so  rigid  that  they 
had  refused  to  eat  as  long  as  the  pres¬ 
ence  of  infidels  desecrated  the  ground 
on  which  the  holy  war  was  fought. 


(Debusman  covered  the  Soviet  with¬ 
drawal  from  Afghanistan  for  Reuters. 
In  May,  he  became  the  news  service’s 
diplomatic  correspondent  in  Washing¬ 
ton,  D.C.) 


Bernd  Debusmann  stands  in  front  of 
a  Soviet  tank  destroyed  in  the  fighting 
for  the  road  from  the  Khyber  Pass  to 
Jololobad. 


There  was  a  story  in  the  incident.  In 
rumors  of  war,  Arab  involvement  had 
long  figured  high  and  estimates  of 
Arab  fighters  ranged  up  to  3,(X)0,  but 
few  correspondents  had  come  face  to 
face  with  Arabs,  let  alone  looked 
down  the  barrels  of  their  guns. 

While  the  episode  showed  that 
there  is  no  substitute  to  being  there,  it 
also  highlighted  the  high  risk  of 
reporting  a  war  which  many  diplo¬ 
mats  say  has  never  been  covered  as 
thoroughly  as  other  recent  conflicts: 
Vietnam,  Lebanon,  Iraq-Iran,  Cen¬ 
tral  America. 

No  major  Western  news  organiza¬ 
tion  has  maintained  permanent  staff 
correspondents  in  Kabul  and,  since 
the  Soviets  invaded,  the  war  has  been 
reported  largely  secondhand  from 
Moscow  and  diplomatic  sources  in 
Pakistan  and  India. 

Reporting  from  the  rebel  side  has 
been  the  almost  exclusive  preserve  of 
relatively  inexperienced  free-lance 
correspondents. 


Risk  is  one  of  the  reasons.  Afghan 
rebels,  judging  from  a  tour  of  eastern 
Afghanistan,  make  up  in  reckless 
bravery  what  they  lack  in  military 
skill. 

Taking  proper  cover  when  govern¬ 
ment  artillery  comes  whistling  in 
seems  to  be  the  Afghan  equivalent  of 
eating  quiche  —  real  men  don’t  do  it. 

In  Afghanistan,  high  risk  tends  to 
go  with  unusual  degrees  of  physical 
hardship  and  logistics  problems  in 
getting  your  copy  out. 

In  Vietnam,  helicopter  transport 
and  good  communications  often 
allowed  correspondents  to  file  first¬ 
hand  copy  on  battles  while  they  were 
in  progress.  In  Beirut,  it  used  to  be 
possible  to  witness  fighting  from  both 
sides  of  the  front,  flesh  out  the  combat 
color  with  interviews  and  file  —  all 
without  missing  either  lunch  or  din¬ 
ner. 

In  El  Salvador,  even  the  remotest 
corner  of  the  country  is  no  more  than 
half  a  day’s  drive  away.  Crossing 
from  government-held  territory  to 
rebel  country,  while  dangerous, 
rarely  presents  major  logistics  prob¬ 
lems. 

In  the  early  stages  of  the  Iraq-Iran 
hostilities,  the  army  would  pick  you 
up  at  the  hotel  in  the  morning,  take 
you  to  the  front,  and  deliver  you  back 
before  nightfall. 

None  of  this  in  Afghanistan.  The 
army  does  not  take  correspondents 
anywhere.  On  the  rebel  side,  arduous 
backpack  hikes  of  uncertain  duration 
have  been  the  rule  rather  than  the 
exception.  A  trip  planned  for  a  week 
might  take  a  month. 

The  time  element  helped  to  narrow 
the  field  of  Afghan  war  reporters. 
Few  staff  correspondents  have  the 
freedom  to  roam  the  Afghan  moun¬ 
tains  for  weeks  or  months  out  of  con¬ 
tact  with  their  editors. 

Communications  were  dismal  in 
Afghanistan  even  at  the  best  of  peace¬ 
times.  With  the  war  having  wrecked 
what  little  infrastructure  there  was, 
journalists  on  long  treks  with  the 
mujahideen  have  to  rely  on  runners  to 
get  their  copy  from  command  post  to 
command  post,  across  the  border  to 
rebel  offices  in  Pakistan  and,  finally, 
(Continued  on  page  58) 
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Dialcom 
Helps  You  Beat 
the  Competition. 


Gain  a  competitive  advantage.  With  the 
Dialcom  News  Media  Communication 
System  you  can: 

File  stories  from  the  field  quickly  and 
directly  to  your  publishing  system 
with  confirmation  of  delivery  and 
automatic  retry. 

I  Provide  a  two-way  communication 
link  between  editors  and 
correspondents  around  th§  world, 
using  a  standard' interface.  No  pre- 
)  registration,  and  invoicing  will  be  in 
US  dollars. 

Increase  reliability— bypass  bureau  or 
leased  line  services  and  avoid  busy 
circuits  and  overseas  "noise.” 

Provide  in-the-field  access  to  the 
Official-Airline  Guides. 

Provide  instant  in-the-field  access 
to  a  wide  range  of  information 
services  including  real-time  AP,  UPl 
1  and  Reuters. 

’  Provide  domestic  and  international 
’  electronic  conferencing  and  ‘ 

simultaneous  broadcasting  among 
journalists. 


A  snap  to  use,  the  Dialcom 
News  Media  Communication 
System  is  extremely  cost- 
effective,  too.  Send  for  your 
information  portfolio  today. 


^  Dialcom 


Worldwide  supplier  of  electronic  messaging 
and  value-added  data  services 


I 

Call  Dialcom  today  at 

1 

1 

1 

1-800-543-3496  (Extension  21) 
or  send  this  coupon 

Nam*  1 

1 

for  more  information. 

TitI*  1 

1 

1 

1  1  YESI  Please  send  me  my  Dialcom 

1 _ 1  News  Media  Communication 

Publication  | 

1 

System  information  portfolio. 

Addrass  | 

1 

1 

Dialcom 

6120  Executive  Boulevard 

City/Stata/Zip  | 

1 

L 

Rockville.  MD  20852 

Phono  1 
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A  questionable  decision 

The  Los  Angeles  Times  killed  a  story  on  the  mayor’s  links  with  two  banks 
and  the  competition  broke  the  news  of  a  developing  scandal 


By  M.L.  Stein 

The  Los  Angeles  Times  spiked  a 
major  story  involving  the  question¬ 
able  financial  dealings  of  Mayor  Tom 
Bradley,  allowing  the  competition  to 
beat  it. 

But  Times  managing  editor  George 
J.  Cotliar  insists  the  story  “was  not 
ready  to  be  printed”  and  said  he  has 
no  regrets  about  his  decision. 

The  decision  put  him  in  disagree¬ 
ment  with  Bill  Boyarsky,  veteran 
city-county  bureau  chief,  two  other 
editors  and  the  reporter  who  wrote 
the  story,  Glenn  F.  Bunting. 

Bradley  is  currently  under  investi¬ 
gation  by  the  City  Council,  city  attor¬ 
ney  and  federal  officials  in  connection 
with  his  receiving  payment  by  two 
banks  with  which  the  city  had  deal¬ 
ings. 

The  Times’  killing  of  Bunting’s 
story  was  revealed  in  a  newsletter. 
The  Political  Animal,  published  by 
Joe  Scott,  who  also  writes  a  syndi¬ 
cated  political  column  that  appears  in 
the  Los  Angeles  Herald  Examiner. 

Bunting,  32,  wrote  in  September 
1988,  that  Bradley  got  up  to  $24,000  a 
year  from  Valley  Federal  Savings  & 
Loan  for  serving  on  its  board  of  direc¬ 
tors. 

Later  stories  by  the  Times  and  Her¬ 
ald  disclosed  that  the  mayor  received 
$18,000  as  an  adviser  to  Far  East 
National  Bank.  In  both  cases,  he 
returned  the  money  when  a  furor 
erupted  over  the  arrangements. 

In  April  of  this  year.  Herald  City 
Hall  bureau  chief  John  Schwada 
broke  the  Far  East  payment  story, 
beating  the  Times  to  the  scandal. 
Bradley’s  tie  to  Valley  Federal 
appeared  subsequently  on  the  same 
day  in  the  Times  and  Herald. 

Scott  said  political  analysts  and 
Bradley  partisans  and  foes  believe  the 
outcome  of  the  mayoralty  race  last 
fall  might  have  been  affected  by  dis¬ 
closure  then  of  his  financial  involve¬ 
ment  with  the  thrifts.  Bradley  won 
election  to  a  fifth  term. 

Scott’s  newsletter  hinted  the  Times 
might  have  pulled  Bunting’s  story  to 
protect  Bradley,  observing:  “The 
Times  management  has  been  over¬ 
whelmingly  pro-Bradley  since  his 


first  unsuccessful  challenge  to  then- 
Mayor  Sam  Yorty  in  1969  .  .  .  News 
coverage,  until  two  years  ago  when  it 
became  much  more  inquisitive,  his¬ 
torically  has  been  protective  of  the 
mayor.” 

Times  publisher  Tom  Johnson  told 
E&P  that  Cotliar’s  call  on  Bunting’s 
story  was  “strictly  an  editorial  deci¬ 
sion  and  had  absolutely  nothing”  to 
do  with  the  paper’s  position  on  Brad¬ 
ley.  Moreover,  Johnson  said,  he 
never  saw  the  copy  while  the  story 
was  being  discussed. 

E&P  interviews  with  other  Times 
staffers  indicated  a  deep  rift  in  the 
newsroom  over  the  original  Bunting 
piece. 


on  the  developing  Bradley  story, 
which  is  being  given  a  heavy  play  by 
the  Times,  Herald  and  Daily  News. 

Recently,  a  coalition  of  black  com¬ 
munity  leaders  rallied  in  support  of 
the  mayor,  who  is  black.  At  a  meet¬ 
ing,  they  condemned  news  coverage 
of  Bradley’s  problems  as  part  of  a 
nationwide  attempt  to  discredit  black 
leaders. 

Boyarsky,  Bunting’s  editor,  said  he 
thought  the  reporter’s  story  should 
have  been  published  in  September. 

“I  was  one  of  three  editors  who 
read  it  very  closely,”  he  related.  “I 
told  George  [Cotliar]  it  was  his  deci¬ 
sion  to  make  but  I  disagreed  with  it.  It 
was  an  honest  disagreement  with  an 


“It  was  an  honest  disagreement  with  an  honest  and 
reai  fine  editor,  who  made  a  wrong  cail.  We  ail  make 
judgment  calls  every  day  in  putting  out  a  newspaper 
and  sometimes  we’re  wrong.” 


Cotliar,  a  Times  man  for  32  years, 
said  a  veteran  copy  editor  first  alerted 
him  to  Bunting’s  story.  “He  ques¬ 
tioned  it,  saying  I  should  look  at  it,” 
Cotliar  recalled.  “I  agreed  with  him 
that  the  story  was  incomplete  and  not 
fair.  It  did  not  meet  the  basic  require¬ 
ments  of  a  Los  Angeles  Times  story. 
It  needed  to  be  fleshed  out.” 

Of  Scott’s  report,  Cotliar  declared, 
“He  doesn’t  have  the  slightest  idea  of 
what  goes  on  around  here.”  The  man¬ 
aging  editor  added  that  “No  one  pro¬ 
posed  it  for  Page  1.  This  said  to  me, 
‘It’s  not  a  biggie.’  ” 

Bunting  said  that  when  his  story 
finally  did  appear  six  months  later,  it 
contained  no  new  reporting,  except 
for  later  developments. 

“The  only  difference  was  that  my 
April  story  was  in  a  different  context 
because  of  new  elements,”  he 
explained. 

Of  Cotliar’s  spiking.  Bunting 
remarked,  “My  job  as  an  investiga¬ 
tive  reporter  is  to  dig  up  a  story  and 
management’s  job  is  to  see  that  it’s 
fair  and  ready  for  publication.  We  had 
a  difference  in  point  of  view.” 

Bunting  is  currently  the  lead  writer 


honest  and  real  fine  editor,  who  made 
a  wrong  call.  We  all  make  judgment 
calls  every  day  in  putting  out  a  news¬ 
paper  and  sometimes  we’re  wrong. 
It’s  happened  to  me  more  than  once.” 

Boyarsky  quickly  dismissed  any 
suggestion  the  story  was  removed  to 
shelter  Bradley.  Cotliar’s  ruling  had 
“no  deeper  meaning,”  he  continued. 
“George  Cotliar  has  a  tremendous 
amount  of  integrity.”  Boyarsky 
described  Bunting  as  a  “terrifically 
talented  and  hard-driving  reporter. 
He’s  thoroughly  responsible.”  Cotliar 
also  gave  the  reporter  high  marks  on 
his  overall  performance. 

Times  media  critic  David  Shaw 
declined  to  discuss  the  quality  of 
Bunting’s  original  story  because  he 
had  not  read  it,  but  he  offered  this 
comment:  “This  is  at  least  the  third 
time  I  can  recall  that  we’ve  been  on  a 
good  story  and  we  didn’t  run  it 
because  editors  said  the  reporter 
didn’t  do  a  very  good  job. 

“If  that’s  true,  maybe  we  should 
get  reporters  who  can  get  stories  right 
or  editors  who  can  recognize  flaws  in 
the  execution  of  those  stories  and  get 
(Continued  on  page  45) 
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Publishers  on  Parade 


Parade  meant  “added  value”  for 
the  Houston  Chronicle. 


Featured  in  over 300 newspapers 
every  Sunday. 


“Houston  is  a  two  newspaper  market,  and  as  a  result,  we’re  always  looking  for  a  competiti’'e 
edge.  That’s  why  we  were  taken  with  the  idea  of  Parade  in  our  Sunday  package.  It  brought  new 
readers,  but  just  as  importantly,  it  built  the  reader  satisfaction  that  helps  eliminate  circulation  ‘chum’ 
on  an  on-going  basis. 

“With  Pulitzer  Prize  winners  Norman  Mailer,  Jack  Anderson,  David  Halberstam,  Carl  Sagan, 
Eddie  Adams,  Alex  Haley  and  Herman  Wouk,  let  alone  Personality 
Parade,  the  best-read  page  in  print.  Parade  gave  our  readers  some¬ 
thing  extra  every  Sunday.  Coupled  with  other  regular  features  like 
Laugh  Parade  and  a  wide  variety  of  cover  stories,  it’s  no  wonder 
Parade  editorial  sparks,  on  the  average,  two  wire  service  breaks  an 
issue. 

“There’s  no  doubt  in  my  mind.  Parade’s  ‘added  value’  contributed 
to  our  now  60%  higher  Sunday  circulation  lead  over  ‘the  other 
newspaper’ ...  up  from  10%  in  1980.’’ 


V-:!. 


St.  Pete  Times  hires  iobbyists  to  heip  pass  anti-takeover  biii 


By  Debra  Gersh 

Two  lobbyists  were  recently 
employed  on  behalf  of  the  St.  Peters¬ 
burg  (Fla.)  Times  and  its  parent  Times 
Publishing  Co.,  to  help  pass  legisla¬ 
tion  giving  closely  held  companies 
protection  against  hostile  takeovers. 

Ironically,  the  lobbyists  were  put  to 
work  on  the  same  day  the  newspaper 
ran  an  editorial  condemning  certain 
lobbying  tactics. 

Andrew  Barnes,  chairman  of  Times 
Publishing,  explained  that  the  edito¬ 
rial  was  critical  of  lobbyists  who  try  to 
buy  influence  through  dinners,  trips 
and  other  perks.  The  newspaper 
employed  its  lobbyists  because  it  was 
“trying  to  hire  advocacy  when  under 
attack.” 

The  legislation,  now  awaiting  the 
governor’s  signature  or  veto,  was 
passed  by  the  Legislature  as  a  sepa¬ 
rate  bill  and  as  part  of  a  bill  rewriting 
the  corporate  code.  It  allows  for  cor¬ 
porations  to  consider  certain  fac¬ 
tors  —  such  as  charitable  contribu¬ 
tions,  employees,  customers,  and  the 
like  —  when  faced  with  a  hostile 
takeover  by  minority  shareholders. 

An  amendment  to  the  bill,  which 


was  defeated,  would  have  excluded 
privately  held  companies  such  as  the 
Times  from  such  considerations.  The 
amendment  was  supported  by  J.M. 
“Mac”  Stipanovich,  a  prominent  lob¬ 
byist  and  former  chief  of  staff  for 
Gov.  Bob  Martinez. 

Although  there  were  rumors 
around  the  state  capital  that  Stipano¬ 
vich  was  hired  by  Robert  Bass,  the 
Texas  millionaire  who  has  acquired  a 
40%  share  in  the  Times,  Barnes  indi¬ 
cated  that  he  had  heard  the  rumors 
but  had  “no  knowledge  whatsoever” 
if  they  were  true. 

In  published  reports,  Stipanovich 
denied  he  was  hired  by  Bass,  saying 
that  he  came  to  the  capital  to  lobby 
against  the  bill  because  he  thought  it 
was  not  good  public  policy. 

Stipanovich  was  quoted  in  the 
Orlando  Sentinel  as  saying:  “A 
potential  client  called  me,  but  I 
refused  the  business.  After  I  looked 
into  it  a  little,  I  said,  ‘No,  no,  keep 
your  money.  This  sounds  like  a  public 
interest  to  me.’  ” 

The  St.  Petersburg  Times  pointed 
out  in  its  story  that  Stipanovich  had 
not  registered  with  the  House  clerk  to 
lobby  the  bill.  According  to  the  Times 


article,  people  are  allowed  to  repre¬ 
sent  themselves  without  registering, 
while  those  who  represent  others  or 
accept  a  fee  must  register. 

Last  November,  Bass  acquired 
40%  of  the  voting  stock  —  but  cnly 
5.7%  of  the  total  equity  —  in  the 
Times  Publishing  Co.  from  Anne 
Poynter  Jamison  and  Mary  Alice 
Jamison  Griffin,  who  inherited  their 
shares  in  1987  after  the  death  of  their 
mother,  Eleanor  Poynter  Jamison, 
who  was  the  sister  of  the  late  Nelson 
Poynter,  former  Times  owner  {E&P, 
Nov.  12,  1988). 

Earlier  this  year,  the  company 
began  negotiating  with  Bass,  report¬ 
edly  after  Bass  began  pressuring  the 
company  to  call  its  3,0(X)  shares  of 
non-voting  preferred  stock  to  redirect 
dividends  toward  the  smaller  class  of 
voting  common  shares  (E&P,  May  6, 
1989). 

At  the  time,  it  was  noted  that 
Barnes  had  said  he  would  resist  such  a 
move,  as  dividends  from  the  pre¬ 
ferred  shares  are  a  major  source  of 
funding  for  the  Poynter  Institute. 

Kansas  City  Star 
sues  school  board 

The  Kansas  City  Star  Co.  has  filed 
a  lawsuit  against  eight  members  of  the 
Kansas  City  Board  of  Education, 
alleging  violation  of  the  state’s  Sun¬ 
shine  Law  by  holding  an  illegal  secret 
meeting. 

According  to  the  Missouri  Press 
News,  the  board  members  violated 
the  law  by  attending  a  workshop  in 
Osage  Beach.  The  suit  reportedly 
alleges  that  the  members  failed  to  give 
adequate  public  notice  of  the  meeting 
and  denied  entrance  to  two  Kansas 
City  Star  reporters. 

The  workshop’s  goal  reportedly 
was  to  work  on  upgrading  the  board’s 
performance  by  improving  interper¬ 
sonal  relationships  among  its  mem¬ 
bers,  who  have  come  under  sharp 
criticism  for  their  discord. 


Correction 

A  May  6  article  about  the  election 
of  the  Newspaper  Advertising 
Bureau’s  board  of  directors  misstated 
Frank  A.  Blethen’s  newspaper  affilia¬ 
tion.  He  is  publisher  of  the  Seattle 
Times. 
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The  101st  Congress  could  decide  this  year  whether  to  allow  oil 
exploration  and  development  on  the  Coastal  Plain  of  the  Arctic  National 
Wildlife  Refuge  in  Alaska.  Help  America  explore  this  timely  issue.  Call 
for  information:  Joe  Lastelic,  202.682.8125;  or  Ardie  Merbs,  907.272. l48l. 

Alaska  Oil&GasAssodatioa 
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YouYe  always  on  target  with 
UPl  Regional  Business  News. 


UPl  Regional  Business  News  is  the  most 
cost-effective  business  news  service  you 
can  buy. 

Because  it  delivers  relevant,  regional 
business  news  that  keeps  you  on  target. 


Stay  on  target  with  your  readers. 
And  your  advertisers. 

Contact  UPl  today  for  a  free,  no-obliga- 
tion  demonstration  and  see  how  we  ^ 
give  you  exactly  the  business 
news  you  want.  From  hourly 
financial  reports  on  your 
state’s  most  important 
companies  to  signifi-  A 

cant  employment  K  A 

actions  affecting  your 
readers.  From  govern- 
ment  and  regulatory 
developments  to  profiles 
of  influential  business  per- 
sonalities  in  your  region. 

UPl  gives  your  readers  the  kind  of  ^ 
targeted  business  news  that  keeps  them 
coming  back  to  you.  Again  and  again. 

And  that  kind  of  reader  loyalty  keeps 
your  advertisers  coming  back,  too.  Again 
and  again. 


Stay  on  target  with  your  budget 

Contact  us  today  and  see  how  getting 
only  the  business  news  relevant  to  your 
region  keeps  you  from  wasting  money  on 
services  that  aren’t  as  cost-effective. 

We’ll  show  you  how  predictable  UPl 


prices  are;  guaranteed  for  the  term  of  your 
contract,  with  no  surprise  annual  rate 
assessments. 


Stay  on  target  Automatically. 

Get  on  target  and  stay  on  target  with  the 


one  business  s®’'" 

vice  that  delivers  exactly 

the  news  you  need 

to  keep  your  ^^^^^readers 

Your  advertisers 
spending.  And  your 
Ra  budget  working  as  hard 
as  it  can  to  give  you 

I  Contact  UPl  today 

to  see  how  staying  on 
target  with  your  readers, 
your  advertisers  and 
your  budget  is  virtually 
^  automatic  with  UPl  Regional 
Business  News. 


UPl  News  Services 

1-800-824-7221,  ext.  4 
In  Canada,  1-416-340-7276 


□  Yes.  I  want  to  know  more  about  how  UPl  can  keep  me  on  target 
with  my  readers,  my  advertisers  and  my  bottom  line.  Please  contact 
me  to  schedule  a  no-obligation  demonstration. 
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ANPAITEC 

(Continued  from  page  12) 

merge  text  and  graphics  for  full-page  output. 

“Color  will  become  an  integral  part  of  all  page 
makeup,”  Laforge  predicted.  “It  will  no  longer  be  a  stand¬ 
alone  function.” 

Even  typesetter  makers  are  responding  to  trends. 
“PostScript  and  cheap  color,  that’s  whats  going  on,” 
said  Jack  Hart  of  Monotype  Inc.  He  said  Monotype  was 
seeking  to  serve  as  a  “nucleus”  for  various  scanning  and 
desktop  systems.  It  demonstrated  a  faster  PostScript  ras¬ 
ter  imager  processor. 

Other  players  include  Synaptic  Micro  Solutions  Co-op 
PC-based  color  system,  Sakata’s  Inx  CW-1000  Multi 
Image  Color  Separation  System  for  video  and  scanned 
film  image  capture  and  separation  and  Truvel  desktop 
scanners,  the  CyberChrome  color  system,  among  22  sepa¬ 
ration  system  vendors  listed  in  the  exhibition  directory. 
Hell  did  not  exhibit  this  year. 

Then  there  is  the  Eklund  scanner  for  the  budget-con¬ 
scious  color  separator.  Newly  converted  to  digital  opera¬ 
tion,  Eklund  scanners  use  an  electro-mechanical  process 
to  separate  color  pictures  in  30  minutes  on  non-light-sensi- 
tive  film.  Three  models  sell  for  $8,000  to  $18,000. 

“I  don’t  compete  with  Crosfield  and  Hell,”  says 
Eklund’s  Richard  Spoor.  “If  that’s  the  kind  of  quality  they 
want,  the  booth  is  right  down  the  isle.” 

Output  devices 

Information  International  Inc.  had  already  introduced 
its  page-a-minute  Pagesetter  and  was  wrapping  up  a  deal 
with  Bitstream  at  the  show.  But  unlike  last  year,  “Post¬ 
Script  gets  its  own  box”  in  1989,  said  triple  I’s  Ken- 
Greenberg. 

He  might  have  been  speaking  for  the  industry.  Adobe’s 
page  description  language  was  everywhere. 

The  company’s  Network  Commander  manages  a  wide 
area  network  for  remote  broadsheet  output  at  up  to  2400 
Ipi  at  varying  compression  and  buffers  for  continuous 
operation.  Pixel-level  adjustment  compensates  for  print 
sites’  web  shrinks  without  going  back  to  the  front  end. 
Priorities,  resolutions  and  other  vaiiables  can  be  preset 
and  the  network  carries  electronic-mail. 

Autologic  has  thousands  of  free 
samples  of  its  work  at  the  show:  the 
New  Orleans  Sunday  Times-Picayune 
featured  on  a  front-page  graphic  (and 
more  on  the  sports  section  front) 
created  with  Adobe  Illustrator  and 
output  on  an  APS-6  delivered  not  three 
weeks  before. 

An  unstaffed  Ultre  booth  contained  only  the  NExTset- 
ter  and  the  proud  message  to  look  for  the  compact  box  at 
no  less  than  eight  OEMs  ranging  from  new  names  to 
established  systems  vendors. 

First-time  exhibitor  Hyphen  showed  off  the  Utlre*Set- 
ter  driven  by  Hyphen  PostScript  software  running  on  its 
original  proprietary  hardware,  the  new  DECstation  3100 
13  MIPS  RISC  workstation  and  Apple’s  Mac  II. 

Co-developer  Paul  Womack,  formerly  with  the  crew 
responsible  for  the  Xenotron  UX90,  noted  the 
“immensely  portable”  software  ported  to  the  DECstation 


in  20  minutes.  The  version  using  Hyphen’s  own  computer 
was  configured  with  the  large-format  Pelbox,  as  originally 
implemented  by  the  London  Eve.dng  Standard.  Until  the 
DECstation  came  along  (it  is  in  the  “rudimentary  stages” 
of  integration),  the  proprietary  hardware  provided  the 
fastest  output. 

The  Mac-based  RIP  (72  or  94  picas)  can  output  up  to 
17”/min.  at  300-3000  dpi.  “People  love  it,”  said  Womack 
of  the  Mac  version,  noting  it  “may  even  overtake  the 
original  proprietary  hardware.”  He  added  that,  in  terms  of 
hardware,  the  Mac  was  comparable  to  Adobe’s  Atlas  II 
and  he  recommended  exploiting  a  Mac  accelerator  card. 

In  addition  to  printers  and  imagesetters  using  its  native 
ACE  input  language,  Chelgraph  offers  PostScript  compat¬ 
ibility  based  on  Hyphen  technology.  U.K. -based  Chel¬ 
graph  was  represented  by  three  vendors  in  New  Orleans. 

Bidco  showed  its  FP80C  color  imager,  promoted 
Berthold  workstations  and  boasted  having  its  FrontPage 
imagers  at  five  other  vendors’  booths. 

Autologic  had  thousands  of  free  samples  of  its  work  at 
the  show:  the  New  Orleans  Sunday  Times-Picayune  fea¬ 
tured  a  front-page  graphic  (and  more  on  the  sports  section 
front)  created  with  Adobe  Illustrator  and  output  on  an 
APS-6  delivered  not  three  weeks  before. 

The  company  has  installed  almost  all  52  PostScript  Page 
Image  Setters  shipped  since  America  East,  10  weeks  ago. 
The  PS  PIP’S  Atlas  RIP,  which  offers  Adobe  fonts,  will 
support  Autologic  fonts  later  this  year,  according  to  the 
company.  The  Autologic  Graphics  Integrator  was  the 
centerpiece  of  its  display  and  the  heart  of  a  system  that 
accepts  input  from  scanners,  discs,  front-end  systems  and 
Macs,  and  outputs  to  various  Autologic  imagesetters  or 
proof  printers. 

Autologic  introduced  the  400dpi,  60"/sec.  Versatec 
(Xerox)  plain-paper  laser  plotter,  which  comes  with  a  yard¬ 
wide  50"  paper  roll.  It  also  announced  it  will  offer  remote 
imaging  using  Hell/Ricoh  facsimile  equipment. 

Birmy  Graphics  Corp.  showed  its  new  X-2  dual  RIP, 
capable  of  driving  two  output  devices  or  RIPping  one 
document  while  outputting  a  second  for  continuous  opera¬ 
tion.  Birmy  RIPs  ranged  from  800dpi  for  plain  paper  to 
3000dpi  for  photopaper  and  can  deliver  fast  PostScript 
from  a  Mac. 

Birmy  showed  its  RIP  driving  a  Graphics  Enterprises 
PageScan  LP2,  delivering  600dpi  in  18"  x  24"  on  plain 
paper.  Nearby  was  Graphic  Enterprises’  own  booth, 
showing  large-format  copiers  and  300-800dpi  plain-paper 
broadsheet  printers.  Varityper/Tegra  offtred  a  new, 
1000dpi  PostScript  plain-p.^oer  mager  also  in  broadsheet 
size.  And  a  1200dpi  plain-pap<:f  laser  imager,  the  720  IQ, 
was  shown  by  Printware. 

Xitron  featured  the  XIP  400/CG,  in  production  at  the 
Oakland  Press  (Pontiac,  Mich.),  delivering  plain-paper 
proofs  or  final  output  from  a  Compugraphic  system,  and  a 
new  300dpi  logo  scanner  for  outputting  logos  as  fonts  on  a 
XIP. 

Photography 

Nowhere  v/as  the  evolution  from  chemical  and 
mechanical  processes  in  newspaper  production  more  clear 
than  in  photography. 

Electronic  picture  desks,  though  working  at  relatively 
few  U.S.  papers,  seemed  poised  to  move  into  the  work¬ 
place  within  a  year,  opening  the  door  for  wire  service  and 
staff  photos  to  enter  a  new  phase  of  participation  in  elec¬ 
tronic  prepress  systems. 

Still  video  cameras,  electronic  still  cameras,  portable 
film  transmitters  and  scanners  and  electronic  picture 
desks  grew  in  numbers  and  capability.  Also  a  new  genera¬ 
tion  of  high-speed  wire  photo  receivers  was  displayed,  all 
part  of  the  news  industry’s  accelerating  conversion  from 
(Continued  on  page  28) 
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You  can  spot  the  leader  in  any 
industry  by  how  many  technological 
breakthroughs  it  has  to  its  credit. 
Motter  has  led  the  industry  with  such 
pioneering  “firsts”  as:  first  newsp^r 
flexo  unit  in  daily  production  (1982); 
first  four-color  flexo  printing  (1983); 
first  integrated  wash-up  system 
(1986);  first  use  of  double  truck  flexo 
plate  (1987).  In  addition  there  is  a 
long  list  of  other  “firsts”  from 
which  we’ve  selected  only  the  most 
Iji  in  \  significant  to  mention  here 

If  llW  '  Industry  “firsts” 

\  are  the  direct  result  of 
n  consistent  and  on- 

I  ^  1\\  going  Research  and 
I  ^  \\\  \  Y,  DevelopmentPro- 
I  r  )'  grnms.  Nowhere  is 

r  t  this  more  evident 

exhaus- 
tive  examination  of 
all  the  flexographic 
^  parameters.  Working 
closely  with  over  sixty  suppliers  for 
nearly  three  years,  Motter  painstak¬ 
ingly  tested  the  variables  in  anilox 
rolls,  plates,  inks  and  newsprint.  The 
payoff  was  a  wealth  of  technological 
data  which  we  have  applied  in  sim¬ 
plifying  and  improving  the  sophisti¬ 
cation  and  ease  of  operation  of  our 
superb  fourth  generation  Motterflex 
jwess. 

The  experti:e  derived  — - 

from  this  ongoing  research  / 
is  what  makes  Motter  / 

ment.  It  has  won  for 
us  the  position  of 


d/83  First  live  flexo  press  demonstration 
atANPA/TEC 

1984  Printed  with  optimized  flexo 
gradation  curves 

d/84  Still  only  press  manufacturer  to 
print  live  at  ANPA/TEC 
7/84  Longest  continuous  use  of  flexo 
printing  units— Still  in  use 
7/84  First  newspaper  flexo  half  deck  in 
daily  production 

7/84  First  conunercially  acceptable  flexo 
unit 

12/84  First  use  of  trolleys  on  the  impres¬ 
sion  cylinder 

1/8S  First  use  of  .058"  cushions 
d/8S  Still  only  press  manufacturer  to 
print  live  at  ANPA/TEC 
d/85  First  public  demo  of  a  split  foun- 


_ undisputed 

industry  le^r  in  flexo  printing 
for  newsp^)ers.  And  you  can  be 
sure  that  we  are  fully  committed 
to  maintaining  that  leadership  role. 

When  the  time  comes  to 
move  your  newspaper  into  the 
flexo  age,  you’ll  want  the  reliabil¬ 
ity  and  technological  edge  only 
the  industry  leader  can  provide. 

To  learn  more  about  the  advantages 
of  having  Motter  on  your  team, 
just  call  or  vvrite  Jim  Leatham, 
Director  of  Marketing  and  Sales. 
And  if  you  haven’t  seen  our  illus¬ 
trated  28-page  booklet.  Newspaper 
Flexography:  A  Report  on  Current 
Technology,  we  will  gladly  send 
you  one  free  of  charge. 


5/8d  First  3-color  unit 
d/8d  Tested  first  plastic  doctor  blades 
d/8d  First  (and  0^)  testing  of  a  ceramic 
test  band  anilo:^ 

d/8d  First  5-couple  stack  for  4/1  color 
from  one  <uiit  position 
d/8d  First  unit  with  a  fixed  impression 
cylinder  for  tension  and  registra¬ 
tion  control 

7/86  First  production  use  of  ceramic  ani¬ 
lox  cylinders — Original  cylindci 
still  in  use 

6/87  Still  only  press  manufacturer  to 
print  live  at  ANPA/TEC 
7/87  First  toolless  universal  (steel  and 
mylar)  plate  lock-up 


MOTTER 

PRINTING  PRESS  CO. 


Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 

P.O.  Box  1562  ■  York,  PA  17405  ■  717-755-1071 
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silver-based  film  photography  to  digital  imaging. 

“Everybody’s  going  electronic”  said  Victor  Goldsztejn 
of  Nikon  Inc.,  which  introduced  an  immediately  popular 
high-resolution  color  film  scanner  and  transmitter.  It  for- 
m^ly  introduced  its  black-and-white  electronic  camera, 
already  testing  at  newspapers  and  wire  services. 

The  Associated  Press,  the  news  industry’s  biggest  pic¬ 
ture  supplier,  demonstrated  its  AT&T  PC-based  dark¬ 
room  with  double  the  storage  and  new  capability  to  output 
PostScript  and  to  interface  with  Linotronic  and  ECRM 
devices.  It  was  the  first  showing  of  AP’s  Digital  Equip¬ 
ment  Corp.  VAX-based  electronic  darkroom  for  large 
papers.  Both  will  hold  hundreds  of  color  pictures.  The  PC 
machine  will  cost  from  $21,000  to  $60,000,  VAX  systems 
from  $45,000  to  over  $200,000. 

Hal  Buell,  AP  picture  chief,  said  some  newspapers  had 
budgeted  to  buy  picture  desks  this  year,  but  he  expected 
sales  would  take  off  next  year. 

AP  demonstrated  a  prototype  of  its  new  %1  picture 
receiver.  Printing  time  of  two  minutes  beats  the  eight 
minutes  it  takes  current  receivers  to  print  a  photo.  Plans 
for  distribution  were  undecided. 

AP  tested  its  digital  picture  delivery  network  on  the  first 
live  news  story  at  the  Belmont  Stakes,  delivering  to  two 
newspapers.  The  picture-a-minute  system  was  expected 
to  be  in  place  by  year  end. 

Agence  France-Press  introduced  a  Macintosh-based 
color  version  of  its  Impact  electronic  picture  desk.  It  links 
to  Impact  syc  .sms  on  Ethernet  for  receiving  and  process¬ 
ing  color  photos.  An  upgraded  version  of  its  Image  system 
for  smaller  papers  includes  four  ports,  sizing  and  preview¬ 
ing  of  color  separations. 

AFP  launched  a  picture-a-minute,  digital  black-and- 
white  photo  printer,  Sepwriter,  which  will  be  available  at 
the  end  of  the  year  for  about  $21,000,  according  to  AFP’s 
Michel  Saint-Pol. 

AFP  uses  the  Hasselblad  Dixel  2000  portable  picture 
digitizer  and  transmitter. 

Nikon  showed  its  already  working  black-and-white  still 
video  camera  and  portable  transmitter.  The  camera,  two 
lenses,  transmitter  and  accessories  cost  $20,000. 

Reuters  demonstrated  its  upgraded  Reuters  News  Pic¬ 
ture  Terminal,  based  on  a  more  powerful  Intel  80386 
microprocessor,  including  digital  output,  networking, 
color  previewing,  Macintosh  interface  and  output  to  the 
ECRM  camera.  It  printed  on  the  new  Harris  Corp.  digital 
picture  recorder  and  a  proofing  printer. 

Reuters’  Mike  Gould  saw  U.S.  newspapers  lagging 
behind  Europe  in  the  move  to  electronic  photo  processing. 

United  Press  International  previewed  its  digital  satellite 
photo  delivery  system  and  demonstrated  the  faster  Harris 
receiver. 

Crosfield  Electronics  Inc.  demonstrated  its  Newsline 
2600  series  of  IBM-compatible-based  picture  desks  out- 
putting  to  the  Autokon  camera.  Staffers  said  Crc  field  was 
the  dominant  picture  desk  in  North  America,  witii  some  40 
units  operating. 

National  Digital  Corp.,  of  Falls  Church,  Va.,  showed  a 
color  picture  transmission  and  processing  system  at  work 
for  newsmagazines  and  photo  agencies.  It  scanned  film  on 
Eikonix  or  video  image  capture  device,  recording  image 
data  on  a  Compaq  PC  and  transmitting  to  a  PC  based 
picture  desk  for  processing.  It  receives  wire  photos  and 
outputs  to  facsimile  machines. 

Sinclair  Communications  Inc.  showed  its  photo  system 
based  on  the  Hasselblad  input  scanner  and  transmitter 


sending  black-and-white  pictures  in  90  seconds  to  Ether- 
net-linked  PCs  for  manipulation  and  output  to  several 
machines.  The  system,  priced  from  $65,000  to  $200,000,  is 
being  tested  at  several  U.S.  newspapers  and  a  wire  service 
and  is  operating  at  papers  in  Europe,  Sinclair  vice  presi¬ 
dent  D.  Roderick  Regan  said. 

Technavia,  a  Swiss  company,  was  showing  its  color 
picture  processing  system  with  interfaces  to  Macintosh 
and  IBM-compatible  systems.  Three  terminals  were 
linked  to  its  proprietary  computers.  It  has  some  30  sys¬ 
tems  operating  in  Europe  and  is  seeking  U.S.  customers. 

Other  picture  desk  systems  were  shown  by  Total  Image 
Corp.  and  Sony  showed  new  developments  in  its  elec¬ 
tronic  image  capture  and  forwarding  system. 

Plates 

A  Howson-Algraphy  representative  boarded  the  shuttle 
bus  carrying  a  Du  Pont  bag.  The  deal’s  not  in  the  bag,  but, 
pending  shareholder  approval,  Britain’s  Vickers,  which 
recently  acquired  Imperial  Metals,  will  return  its  offset 
plate  business  to  the  U.S.,  under  ownership  of  Du  Pont. 

Unchallenged,  the  deal  will  go  down  in  July,  according 
to  Howson  marketing  services  manager  Elliot  Mackay, 
who  called  it  “an  excellent  fit”  for  both  companies. 

Added  to  Du  Pont’s  Cyrel  flexo  plates,  the  deal  would 
conform  to  Du  Pont’s  aim  to  offer  one-stop  shopping  for  all 
graphic  arts  prepress  products. 

On  the  flexo  side,  business  was  good  for  Hercules, 
which  added  three  more  Merigraph  customers  to  Fort 
Wayne  and  Wichita,  and  is  now  printing  on  MAN,  PEC, 
Motter  and  Goss  flexo  presses.  A  Canadian  purchase  is 
also  in  the  works,  which  would  add  52  couples  and  give 
Hercules  a  40%  market  share,  according  to  Daniel  Fry, 
product/industry  supervisor. 

Fry  seconded  MAN  Roland  flexo  marketing  director 
Andrew  Schipke’s  position  that  plates  are  the  key  to  flexo 
improvement.  “The  impression  is  out  that  it’s  the  easiest 
thing  to  fix  right  now,”  he  said,  also  calling  attention  to  the 
area  of  flexo  inks. 

Fry  said  he  believes  that  plates,  inks  and  packing  will  all 
show  evolutionary  improvement  by  next  year. 

Still  video  cameras,  electronic  still 
cameras,  portable  film  transmitters  and 
scanners  and  electronic  picture  desks 
grew  In  numbers  and  capability. 

At  Western  Lithotech,  the  power  of  telecommunica¬ 
tions  has  been  joined  to  the  manufacturer’s  newest  plate 
processor,  the  LithXposer  10.  Software  has  been  written 
to  allow  access  by  modem  for  worldwide  remote  diagnos¬ 
tics,  cutting  downtime  and  speeding  service.  The  software 
is  also  being  written  for  other  processors. 

Available  in  September,  the  software  will  go  to  existing 
users  who  buy  the  required  modem,  according  to  newspa¬ 
per  marketing  specialist  Jim  Genstein. 

Among  Hoechst-Celanese  ENCO  products  was  the 
new,  semiautomatic  Ozasol  ZL240  conventional  (nega¬ 
tive-working)  plate  exposure  system,  which  can  function 
through  its  light  integrator  or  switch  to  its  timer  if  the 
former  goes  down. 

Also  new  is  ENCO’s  negative  subtractive,  aqueous- 
acting  plates  (non-solvent),  Newsplate  AN,  AH  and 
Newstime. 

Not  new  but  possibly  to  see  its  first  U.S.  installation, 
according  to  ENCO’s  Mike  Haber,  is  the  Elfasol  electro¬ 
static  system  for  direct  pasteup-to-plate  with  attached 
punch-bender. 

(Continued  on  page  30) 
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Inkredible 

Color:  readers  want  it,  advertisers 
demand  it,  your  competition  uses  it. 
Color  commands  attention  and  gener¬ 
ates  interest.  That’s  why  you  need  ♦he 
high  performance  of  soybean  oil  news 
inks  from  General  Printing  Ink. 

Once  you’ve  tried  General  Printing 
Ink’s  soybean  oil  inks,  you  'll  be  hooked 
on  the  brightest,  sharpest  colors  any¬ 
where.  .  .colors  you  can  count  on  over 
and  over  again.  And  not  only  do  you 
get  the  finest,  most  cost-effective,  most 
reliable  printing  ink  available,  you  also 
get  one  manufjctured  exclusively  frcan 
all-American  renewable  resources. 

But  don’t  just  take  our  word  for  it. 

Once  you  see  our  soybean  oil  color  inks, 
you’ll  agree  that  they  are  inkredible! 


SunChemical 

General  Printing  Ink 
News  Ink  Division 
631  Central  Avenue 
Carlstadt,NJ  07072 
201  935-8666 
FAX:  201  933-5658 
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Electrostatic  direct-to-plate  processing  was  also  fea¬ 
tured  at  Printware,  where  the  1440  Platesetter  was  dis¬ 
played. 

Fuji,  which  was  promoting  processing  chemistry  and  its 
new  Fuji-Hunt  unit,  is  reported  to  be  capable  of  supplying 
plates  from  its  new  South  Carolina  plant. 

Presses 

Keyless  offset  returned  to  the  show.  In  addition  to 
Mitsubishi  nonanilox  monochrome  and  TKS  four-color, 
this  year  brought  out  competition  from  three  other  press- 
makers. 

MAN  Roland  was  talking  keyless  offset  and  promoting 
its  five  years  of  research. 

Rockwell  showed  a  keyless  Goss  Community  press,  a 
smaller  scale  of  what  Goss  is  working  toward  in  double 
width,  according  to  R&D  director  Lawrence  Bain.  He 
added  that  it  was  a  response  to  interest  from  both  Commu¬ 
nity  users  and  double-width  customers. 

The  ink  metering  roll  in  the  unit  on  display  was  an 
engraved  bimetallic  version,  but  Bain  said  other  types  are 
available,  including  ceramics  and  metals,  engraved  and 
nonengraved. 

Crabtree- Vickers  announced  its  Civilox  keyless  offset 
conversion.  National  sales  and  marketing  manager,  Alan 
Oppenheim,  said  his  company  started  looking  into  the 
technology  at  the  same  time  it  explored  similar  letterpress 
conversions.  But  in  1982  the  latter  seemed  a  more  likely 
place  to  start.  He  also  pointed  to  the  difficulty 
involved  in  water  control  technology  in  offset  conversion. 

Expecting  to  offer  a  product  by  year’s  end,  a  prototype 
converted  Metroliner  is  in  production  in  Burlington 
County,  N.J.,  where  it  began  testing  over  a  year  ago. 

In  addition  to  savings  on  conversion  compared  to  the 
cost  of  new  unit,  Oppenheim  looks  for  the  same  reduced 
printed  waste  and  maintenance  and  elimination  of  opera¬ 
tor  intervention  that  others  seek  in  keyless.  The  Civilox 
unit  also  cuts  ink  misting  owing  to  its  closed  recirculating 
ink  system. 

Although  Oppenheim  would  say  that  “it’s  a  product 
whose  time  has  come,”  when  considering  the  move  to 
color,  he  acknowledged  that  “we’ll  never  be  successful  in 
keyless  unless  we  can  offer  the  complete  package.” 


Fry  said  he  believes  that  plates,  inks 
and  packing  will  all  show  evolutionary 
improvement  by  next  year. 


Mike  Shafer,  representing  Mitsubishi  for  Sumitomo, 
had  similar  sentiments.  “The  U.S.  isn’t  going  to  start 
ordering  keyless  until  it’s  color  keyless,”  he  said. 

Right  now,  Mitsubishi  has  120  keyless  black  units  run¬ 
ning  in  Japan.  At  least  one  U.S.  paper,  however,  is 
expressing  interest  in  its  robotics  beyond  roll  loading.  The 
company  was  also  demonstrating  its  Integrated  Produc¬ 
tion  Management  System  and  introducing  its  quality  con¬ 
trol  monitor  that  checks  the  web  for  print  problems. 

TKS  offers  keyless  offset  color  and  was  promoting  the 
Newark,  N.J.,  Star-Ledger  purchase.  Like  last  year,  it 
had  the  four-color  C-21  press  on  the  show  floor. 

The  other  keyless,  flexo,  already  delivers  fine  color  and 
has  been  improving  in  consistency.  With  the  recent 
announcement  of  its  large  order  from  Fresno,  MAN 


Roland  is  promoting  a  “new-generation”  of  Flexoman 
press.  (E«&P,  June  10,  p.  16.  The  section’s  subhead 
incorrectly  refers  to  the  Flexoman  press  as  the  Flexoliner, 
a  Goss  press  at  a  sister-paper  in  Modesto). 

Motter  displayed  its  new,  one-piece  fountain  con¬ 
structed  of  noncorrodable  polymer.  Its  design  now  uses 
plastic  doctor  blades  and  features  integrated  pulse-spray 
wash-up  water. 

An  automatic  spray  wash-out  system  to  clean  the  cham¬ 
ber  and  anilox  after  a  press  run  is  the  “primary  attribute” 
of  Cerutti’s  third-generation  flexo  inker,  according  to  Bob 
Mrak.  He  also  noted  that  Cerutti  had  successfully  folded  a 
120-page  tabloid  in  its  jaw  folder. 

Goss  showed  stacked  Flexoliner  units  and  Publishers 
Equipment  Corp.  showed  a  printing  unit  with  a  color  half 
deck  that  featured  a  split  ink  fountain,  part  of  the  order 
bound  for  the  San  Francisco  Newspaper  Agency. 

Everyone  in  offset  was  showing  color.  TKS,  in  addition 
to  totalizing  and  labeling  systems  demonstrations,  was 
promoting  its  M72  four-color  common-impression  satel¬ 
lite  unit. 

For  the  single-width  market,  Web  Press  Corp.  showed 
its  Atlas  Quadra-Color  four-color  press.  It  offers  common- 
impression  four-color  and  a  back-to-back  option  for  4/4 
color  printing. 

Solna  Web  Inc.  offered  its  Distributor  30  (with  Baldwin 
Model  109  Count-O-Veyor)  and  demonstrations  of  its 
Circulator  press. 

And  back  at  PEC,  King  Press  was  running  its  Color 
King  single-width  press. 

Reclamation 

Developments  in  managing  ink  waste  included  a  recla¬ 
mation  system  designed  to  eliminate  waste  by  reclaiming 
solvent  and  ink,  treating  water  for  safe  reuse  or  sewer 
disposal  and  doing  away  with  filterable  paper  lint. 

Regis  Finn,  president  of  Extratec  Corp.,  which  devel¬ 
oped  the  system,  said  a  prototype  unit  is  currently  in 
testing  at  a  large  daily. 

The  Ink  Company  showed  its  second  Mobile  Reclama¬ 
tion  System  (MRS  II)  in  operation  at  the  New  Orleans 
Times-Picayune.  The  truck-mounted  system  processes 
waste  ink  for  reuse  at  the  customer’s  site.  Marketing 
manager  Bob  Throckmorton  said  a  small  MRS  fleet  is 
planned  for  regional  service. 

A  third  vendor  already  reclaiming  solvent  and  ink  for 
various  newspapers,  Artech,  announced  it  would  likely 
begin  testing  a  system  to  recover  and  treat  water  from 
floor  wash. 

Newsprint  handling 

In  the  area  of  newsprint  roll  handling,  Jervis  Webb  Co. 
promoted  automated  storage  and  retrieval  systems  in 
addition  to  its  automatic  guided  vehicles  and  monorail 
systems. 

Equipment  for  vertical  storage  and  retrieval  (as  well  as 
delivery)  was  also  shown  at  BT  Systems’  booth. 

Lamb-Grays  Harbor  Co.  received  its  first  newspaper 
orders.  Later  in  the  year  at  the  Portland  Oregonian,  four 
compact  AG  Vs  will  traverse  a  tunnel  20  feet  below  a  city 
street,  delivering  newsprint  rolls  from  a  new  warehouse  to 
the  pressroom. 

The  other  purchase  was  described  by  Lamb  sales  man¬ 
ager  Derrel  Daniels  as  the  largest  AGV  order:  $12.5  mil¬ 
lion  for  30  vehicles  going  into  two  plants  owned  by  Rupert 
Murdoch.  Delivery  is  scheduled  in  about  two  years. 

Daniels  also  noted  that  Lamb’s  Vac  trucks  will  be  used 
for  safe  newsprint  transport  in  Canada  by  Fletcher-Chal- 
lenge.  (The  units  are  already  in  service  for  newsprint 
handling  at  the  ports  of  San  Francisco  and  Long  Beach, 
Calif.) 

FMC  Corp.  highlighted  the  integration  of  its  systems 
(Continued  on  page  32) 
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with  those  of  Swiss  manufacturer  von  Roll  at  Mail  News¬ 
papers  in  London.  Von  Roll  equipment  will  remove  the 
wrapper  and  FMC  will  move  the  paper  to  the  RTFs.  FMC 
will  also  pick  up  and  transport  core  waste  to  a  von  Roll- 
operated  collection  point,  then  return  containers  to  the 
RTFs. 

Mailroom 

As  the  mailroom  has  grabbed  more  attention  —  and 
exhibition  space  —  at  recent  ANFA/TEC  shows,  mail- 
room  vendors  have  also  appropriated  the  buzzwords  of 
other  newspaper  departments,  especially  the  electronic 
newsroom. 

This  year  was  no  exception. 

Everywhere  mailroom  vendors  talked  about  “integra¬ 
tion,”  “modular”  and  “low  profile”  equipment,  “opera- 
tor-friendliness”  —  and  even  “standards.” 

Indeed,  mailroom  technology  now  is  reminiscent  in 
many  ways  of  the  struggle  for  standard  formats  that  scan¬ 
ners  and  front-end  systems  have  undergone  in  recent 
years. 

Like  the  tussle  between  flatbed  and  drum  scanner  tech¬ 
nology  or  proprietary  versus  off-the-shelf  newsroom  ter- 
mintds,  mailroom  manufacturers  are  selling  hard  their 
vision  of  the  future  newspaper  backshop. 

In  the  mailroom,  for  example,  the  continuing  disagree¬ 
ments  pit  single-gripper  conveyor  technology  —  nearly 
ubiquitous  at  this  year’s  show  —  against  belt  conveyors 
and  Muller-Martini’s  new  Daverio  chain  system. 

Laser  counting  technology  increasingly  contends  with 
infrared  sensing  devices.  One  vendor,  TKS,  has  adapted 
charged  couple  device  (CCD)  video  array  —  which  the 
fabric  industry  has  used  for  some  years  —  as  a  newspaper 
counter. 

But  it  is  the  agreements  that  are  probably  more  remark¬ 
able: 

•  Buffers  to  keep  mailroom  production  running  no  mat¬ 
ter  what  is  happening  in  the  pressroom  are  here  to  stay. 

•  The  rotary  insert  storage  disc  —  a  novelty  just  a  few 
years  ago  —  will  be  increasingly  common  in  mailrooms. 

•  Buffers  may  also  hold  the  key  to  breaking  the  mail- 
room  bottleneck  for  good. 

•  Modular  units  of  mailroom  equipment  —  from  stack¬ 
ers  to  buffers  to  counters  —  are  seen  as  essential. 

•  Computers  belong  in  the  mailroom  as  much  as  in  any 
other  newspaper  department.  Newspapers  are  even 
demanding  that  the  mailroom  computers  be  compatible 
with  their  MS-DOS  systems,  some  vendors  say. 

There  is  already  increasing  agreement  —  really,  a  de 
facto  “standard”  —  on  several  minor  things. 

Belts,  for  instance,  are  seen  as  better  than  wires  for 
carrying  newspapers  even  the  shortest  distance. 

“Wires  did  so  much  marking  to  newspapers  in  the  past. 
Consequently  all  the  streams  have  gone  to  belts,”  said  Jim 
McClear,  director  of  engineering  for  Hall  Frocessing  Sys¬ 
tems. 

Hall  not  only  took  the  wires  off  its  new  Stack  Fack 
stacker,  but  eliminated  even  the  mechanics  of  a  typical 
motor  by  driving  the  machine  with  a  servo  motor. 

Servo  motors  also  drive  the  new  IDAB  Marathoner,  a 
low-end  version  of  the  IDAB  2000  stacker.  In  this 
machine,  the  blades  are  attached  to  the  servo  motor  and 
receive  instruction  from  a  microprocessor  controlled 
encoder. 

“There  are  no  mechanical  devices  controlling  the 
motion  of  the  blade,”  said  Leonard  A.  Watts,  IDAB  vice 


president  of  research  and  development.  “The  intelligence 
of  the  servo  lets  you  make  these  very  complicated 
motions.” 

In  effect,  the  simple  —  and  even  low-end  —  stacker 
has  now  gone  robotic. 

llie  touch  pads  on  the  side  of  the  Hall  and  IDAB  stackers 
have  also  become  basically  standard  for  mailroom  equip¬ 
ment.  Eight-bit  and  16-bit  microprocessors  now  make 
operation  and  diagnostics  fairly  simple  menu-guided 
tasks. 

“Everything  used  to  use  relay  logic,  but  it  has  all  gone  to 
microprocessor  control,”  said  Chris  C.  Larsen,  national 
sales  manager  for  Signode,  which  formally  intrcduced  its 
News  90  high-speed  —  45  bundles  per  minute  —  strap¬ 
per. 

“The  technology  in  the  mailroom  has  changed  because 
the  product  that  newspapers  put  out  is  much  different  than 
it  was  before,”  he  added. 

The  biggest  difference,  of  course,  is  the  apparently 
endless  growth  in  inserts. 

Indeed,  mailroom  technology  now  Is 
remlnl^nt  In  many  ways  of  the 
struggle  for  standard  formats  that 
scanners  and  front-end  systems  have 
undergone  In  recent  years. 


Burgeoning  volumes  of  inserts  —  plus  the  increase  in 
metro  press  speeds  —  have  created  a  mailroom  bot¬ 
tleneck  at  many  newspapers. 

Some  big  mailroom  systems  vendors  at  this  year’s 
ANFA/TEC  are  betting  on  rotary  discs  for  storage  and 
buffering  of  inserts  and  jackets. 

Ferag,  one  of  the  first  to  exhibit  rotary  disc  storage, 
introduced  Variodisc,  which  winds  the  product  stream 
around  discs  that  are  self-contained  and  much  lighter 
than  its  previous  discs,  which  were  also  held  in  a  separate 
cast  iron  cassette. 

Used  with  Ferag’s  Combi-Station,  the  discs  can  take 
partially  completed  newspapers,  store  them,  and  then 
unwind  them  for  insertion  into  later  sections.  “At  the 
Newark  Star-Ledger,  they  build  the  paper  with  inserts, 
store  it,  and  unwind  it  for  insertion  in  later 
runs  .^.  .  They’ve  increased  their  page  count  by  about 
100%  without  buying  a  new  press,”  said  Herman  A. 
Hazen,  senior  vice  president  of  marketing. 

The  system  can  also  keep  the  mailroom  going  during  a 
web  break  or  other  press  stoppage. 

“The  idea  is  to  run  the  mailroom  at  100%  even  if  the 
press  is  down,”  Hazen  said. 

Muller-Martini  showed  its  own  rotary  disc  system,  the 
FrintRoll,  which  also  acts  as  a  buffer  or  storage  system. 
The  system  can  use  a  series  of  computer-controlled  rolls 
that  move  along  rail  tracks  to  send  fiill  rolls  into  storage, 
retrieve  full  rolls  or  inserting  or  empty  rolls  winding. 

This  system  will  be  used  by  the  New  York  Times  at  its 
new  Edison,  N.J.,  production  plant.  J.A.  “Andy”  Riggs 
Jr.,  the  Times  vice  president  of  operations,  told  a  meeting 
sponsored  by  Muller-Martini  that  the  buffer  system  was 
absolutely  vital  to  future  production. 

“Without  the  FrintRoll  system  ...  I  doubt  that  the 
New  Yoric  Times  would  have  gone  ahead  with  the  $400- 
million  project  in  Edison,  N.J  .  .  .  The  key  for  us  in  mak¬ 
ing  the  decision  on  Edison  was  having  the  ability  to  have  a 
fully  automatic,  and  I  mean  that,  fully  automatic,  on-line 
system  .  .  .  which  completely  separates  the  mailroom  and 
(Continued  on  page  42) 
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Ideas 

(Continued  from  page  17) 


month’s  free  papers  and  discounted 
subscription  rates  to  get  lost  subscrib¬ 
ers  back  in  the  fold. 

•  If  a  special  price  offer  works, 
continue  the  offer  at  least  one  addi¬ 
tion  renewal,  continually  or  gradually 
upgrade  to  full  price. 

•  Take  the  approach  of  saying, 
“You’ll  get  an  extra  two  weeks  for  the 
price  of  10.”  Never  discount  if  you 
have  a  bad  product  image,  promote 
what  you’ll  be  giving  more  [of]  for  the 
money. 

•  Chum  is  renting  readers.  If  it’s 
valuable  to  the  bottom  line,  keep  it,  if 
is  isn’t,  get  rid  of  it. 

•  Provide  a  special  offer  to  pro¬ 
mote  short-term  papers  to  pay  for  a 
longer  term. 

•  Make  sure  your  bills  say  thank 
you. 

•  Work  on  making  Sunday-only 
subscribers  daily  readers. 

•  What  works  for  one  newspaper 
may  flop  for  someone  else. 

•  Encourage  people  to  complain. 
Complainers  are  our  best  customers. 

•  Give  customer  service  people 
the  authority  to  take  the  proper  action 
to  make  the  customer  happy. 

•  The  value  of  a  subscriber  is 
based  on  the  long  term. 

•  If  you’re  not  serving  the  cus¬ 
tomer,  you’d  better  be  serving  some¬ 
one  who  is. 

•  Increase  single-copy  pre¬ 
sence  —  put  your  phone  number  for 
home  delivery  on  your  racks. 

•  Offer  a  discount  for  larger-term 
payers. 

•  Offer  a  discounted  rate  for 
retired  people. 

•  If  one  offer  worked  for  a  cus¬ 
tomer,  sell  the  same  type  of  offer  the 
next  time. 

•  Have  classified  salespeople  sell 
subscriptions. 

•  To  build  better  carrier  sales, 
every  new  carrier  automatically  gets 
five  samples  during  the  second  week 
on  the  route.  The  district  manager 
works  with  the  carrier  to  spot  the 
houses  which  should  be  sampled. 

•  Mailing  on  all  change  of  address 
when  there  is  not  a  re-start.  Use  infor¬ 
mation  from  post  office,  noting  the 
change  of  address.  Also,  on  moves, 
the  current  carrier  can  sell  the  start  on 
the  new  address  —  this  is  for  in-town 
or  in-market  moves.  Carrier  gets 
credit  for  a  new  start. 

•  In  some  parts  of  the  community, 
use  churches  to  sell  subscriptions  and 
pay  them  as  you  would  a  carrier  or 
telemarketing.  Also,  in  poor  home- 

I  delivery  areas,  use  single-copy  solici¬ 
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tors  who  go  door  to  door. 

•  Set  up  a  deal  with  apartment 
owners  to  get  subscriptions  built-in  to 
the  apartment  rent.  Offer  credit 
against  the  owner’s  classified  ad  bill 
and  offer  advertiser  incentive. 

•  Have  two  racks  in  a  high-traffic 
location.  Leave  your  high-selling 
papers  (Wednesday,  Sunday,  etc.)  in 
one  side  all  week. 

•  Offer  two  weeks  free  to  single¬ 
copy  buyers.  Insert  flier  in  your  single 
copies  and  TMC. 

•  Provide  business  cards  for  all  at 
the  paper.  On  reverse  of  card  provide 
subscription  rates,  paper’s  phone 
number,  etc.  Pay  anyone  at  paper 


who  sells  a  subscription  a  bonus  for 
doing  so. 

•  News  digest  above  the  flag 
instead  of  sky  boxes.  Take  advantage 
of  front-page  readership  to  “tease” 
readers  about  the  inside  of  the  paper. 

•  Display  your  product  in  the 
newsroom  in  a  rack  —  competitors’ 
too.  Help  them  to  see  what  looks  best 
and  sells  more  papers.  Also,  work 
with  editors  so  they’ll  let  you  know 
what’s  up  in  a  day/week’s  paper  so 
you  can  adjust/promote.  Too  often, 
circulation  is  last  to  find  out  about 
“hot”  news  stories,  features,  etc. 

•  Teach  newspeople  to  be  more 
customer  service-oriented. 


Instant  Background 

From  More 

U.S.  Newspapers 

When  reporters  need  background  for  news  and  feature 
stories,  sources  to  contact,  story  ideas,  or  verification  of  facts-they 
use  VU/TEXT.  With  VU/TEXT  they  can  look  inside  over  40 
newspapers  (the  largest  U.S.  newspaper  databank)  for  the  local 
story  from  yesterday’s  edition  or  years  of  past  issues.  So  give  your 
reporters  what  they  need.  Give  them  VU/TEXT. 

Call  us  today.  1-800-323-2940.  In  PA.  (215)  574-4400. 

VU/TEXT 

A  KnlgM-Wddw  Company 

325  Chestnut  Street,  Suite  1300 
Philadelphia,  PA  19106 
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NEWSPEOPLE  IN  THE  NEWS 


Jean  Otto  has  been  promoted  to 
associate  editor  of  the  Rocky  Moun¬ 
tain  News,  Denver,  from  editorial 
page  editor. 

Vincent  Carroll,  assistant  edito¬ 
rial  page  editor,  moved  up  to  Otto’s 
former  post. 

In  the  newly  created  position  of 
associate  editor,  Odo  will  work  to 
establish  closer  ties  between  the 
News  and  the  community  and  be  a 
representative  at  national  newspaper 
programs  and  serve  as  an  adviser  to 
the  reporters  and  editors  on  ethical 
and  professional  questions. 

Otto,  who  founded  the  First 
Amendment  Congress  in  1979  and 
chaired  it  until  1985,  also  founded  the 
Colorado  Freedom  of  Information 
Council  and  is  a  member  of  the  board 
of  the  American  Society  of  Newspa¬ 
per  Editors. 

Carroll  was  a  copy  desk  chief  at  the 
Minneapolis  Star  and  reporter  for  Illi¬ 
nois  and  New  Mexico  newspapers, 
before  joining  the  News  in  1983.  He 
spent  nine  months  as  an  editorial 
writer  with  Scripps-Howard  News 
Service  in  Washington,  D.C.,  before 
returning  to  Denver  in  1985. 

if  *  * 

David  C.  Scott  has  been  promoted 
to  group  vice  president  of  Cox  News¬ 
papers,  effective  July  1,  from 
publisher  of  the  Tribune  newspapers 
in  Mesa,  Tempe  and  Chandler, 
Arizona. 

Michael  A.  Laosa  succeeds  Scott, 
moving  up  from  publisher  of  the  Port 
Arthur  (Texas)  News. 

Charles  H.  Rinehart,  former  gen¬ 
eral  manager  of  the  Waco  Tribune- 
Herald,  moves  to  publisher  of  the 
Port  Arthur  News. 

The  upcoming  changes  were 
announced  by  David  Easterly, 
president  of  the  Cox  newspaper  divi¬ 
sion. 


VAN  A.  CAVETT,  a  past  president  of 
the  National  Conference  of  Editorial 
Writers,  has  been  named  Comment 
pages  editor  of  the  Allentown  (Pa.) 
AAorning  Call. 

Editorial  editor  of  the  Louisville 
Times  from  1974  until  the  paper  closed 
in  1987,  Cavett  was  also  held  the  same 
post  for  the  Courier-Journal,  Louis¬ 
ville,  in  1986-87. 

His  25  years  with  the  Times  ir'cluded 
serving  as  telegraph  editor,  assistant 
city  editor  and  directing  the  special 
projects  reporting  team. 

Cavett  holds  a  master's  degree  in 
journalism  from  Northwestern  Univer¬ 
sity's  AAedill  School  of  Journalism  and  a 
bachelor's  degree  from  Millsaps  Col¬ 
lege  in  Mississippi. 


Stan  Abbott,  a  former  executive 
editor  of  the  Anchorage  Daily  News, 
is  the  newly  appointed  editor  of  the 
McClatchy  News  Service.  He 
replaces  the  late  Ted  Sell,  founding 
editor  of  the  service,  who  died 
recently. 

Abbott  has  been  teaching  at  the 
University  of  Missouri  School  of 
Journalism  the  past  seven  years. 

*  ♦  * 

Jim  Pinson,  editor  of  the  Way  cross 
(Ga.)  Journal-Herald  the  past  16 
years,  retired  May  31  completing  a 
four-decade  career.  He  will  continue 
to  write  a  column  for  the  editorial 
page. 

Pinson  started  work  at  the  paper  in 
1948  as  city  editor  and  sportswriter 
and  then  was  with  the  Atlanta  Consti¬ 
tution  as  an  assistant  city  editor 
before  returning  to  Waycross  as  man¬ 
aging  editor.  He  later  moved  up  to 
executive  editor  and  then  to  editor  in 
1973. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Daniel  J.  Cunningham  has  moved 
from  assistant  managing  editor  of  the 
San  Antonio  Light  to  executive  sports 
editor  of  the  Houston  Chronicle. 

He  had  been  with  the  Light  since 
1983  and  previously  worked  on  the 
sports  desks  of  the  Miami  Herald  and 
the  Austin  American-Statesman. 

if  if  if 

Dick  Adler  is  the  new  entertain¬ 
ment  editor  of  the  Los  Angeles  Her¬ 
ald  Examiner. 

He  was  managing  editor  of  New 
West  before  it  became  California 
Magazine  and  has  been  a  staff  writer 
on  television  for  the  Los  Angeles 
Times  and  TV  Guide.  He  also  has 
been  a  contributing  editor  of  Los 
Angeles  Magazine  and  written  on 
books  for  the  New  York  Times  and  the 
Herald  Examiner. 

♦  ♦  * 

Robert  B.  Hipple,  89,  retired  as 
publisher  of  the  Pierre  (S.D.)  Daily 
Capital  Journal  on  June  1. 

Owner  and  publisher  of  the  news¬ 
paper  the  past  50  years,  he  announced 
he  was  retiring  for  health  reasons  and 
to  pursue  other  activities.  -Hippie 
recently  had  a  heart  pacemaker 
implant. 

His  son,  John,  managing  editor  for 
nearly  40  years,  became  publisher 
and  said  his  father  will  keep  an  office 
at  the  paper  and  probably  continue  to 
write  editorials. 

Another  son,  George,  continues  as 
chairman  of  the  board  of  directors  of 
Hippie  Printing  Co.,  a  family-owned 
corporation. 


LEE  DIRKS  &  ASSOCIATES 


Lee  Dirks 


Owen  Van  Essen 


Norm  McMullin 


We  specialize  in  assisting  owners  in  exploring  and  negotiating 
the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

255  E.  Brown  St.,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 


34 


EDITOR  &  PUBLISHER  for  June  17,  1989 


PENNY  MUSE  ABERNATHY  is  the 
newly  named  business  manager  of  the 
New  York  Times's  1,000-member  news 
department. 

Abernathy  joined  the  Times  Com¬ 
pany  in  1 986  and  has  been  serving  as  a 
corporate  planning  manager.  For¬ 
merly  an  editor  with  the  Dallas  Times 
Herald,  the  Charlotte  Observer  and 
the  Wichita  Eagle-Beacon,  she  is  a 
graduate  of  the  University  of  North 
Carolina  at  Greensboro  and  also  holds 
an  M.B.A.  degree  from  Columbia  Uni¬ 
versity. 

She  succeeds  James  L.  Terrill,  who 
joins  the  Wilderness  Society  in 
Washington  as  vice  president  for 
finance  and  administration. 


Stuart  Awbrey,  former  editor  and 
president  of  the  Cranford  (N.J.) 
Chronicle,  has  joined  Forbes  News¬ 
papers,  Somerville,  N.J.,  as  regional 
editor. 

Awbrey  and  his  wife,  Beverly, 
owned  and  operated  the  Chronicle  for 
1 1  years.  The  paper  is  now  part  of  the 
Forbes  group. 

Awbrey  began  his  career  at  the 
Hutchinson  (Kan.)  News  and  later 
was  a  reporter  and  rewrite  man  for  the 
Chicago  Daily  News.  He  edited  the 
Peace  Corps  Volunteer  Magazine 
and  served  as  the  assistant  and  acting 
director  of  public  information  for  the 
agency  in  the  '60s. 

*  *  * 

Stephen  Crosby,  formerly  assis¬ 
tant  managing  editor  of  the  Rochester 
Democrat  and  Chronicle,  has  been 
named  managing  editor  of  the  Wau¬ 
sau  (Wis.)  Daily  Herald.  Both  news¬ 
papers  are  owned  by  Gannett  Co.  Inc. 
«  «  * 

Eldon  F.  Phillips  has  joined  the 
Mesa  (Ariz.)  Tribune  as  assistant 
managing  editor. 

He  was  an  assistant  news  editor  at 
the  Miami  News  for  six  years  until  the 
paper  closed  at  the  end  of  1988  and 
prior  to  that  was  assistant  news  editor 
at  the  Hollywood  (Fla.)  Sun-Tattler 
and  with  the  Cincinnati  Post  as  maga¬ 
zine  editor. 

«  *  * 

T.  Swift  Lockard,  most  recently 
director  of  sales  for  the  Pacific  Region 
of  United  Press  International,  has 
joined  the  staff  of  Desert  Publications 
Inc.,  Palm  Springs. 

He  will  direct  advertising  sales  for 
the  McCallum  Theatre  Program  of  the 
Bob  Hope  Cultural  Center,  oversee 
the  company’s  sales  expansion  pro¬ 
gram  and  provide  sales  and  marketing 
services  for  the  company’s  Palm 
Springs  Life  magazine. 


Les  Goodstein,  retail  advertising 
director  of  the  New  York  Daily  News, 
is  moving  up  to  advertising  manager 
with  responsibility  for  the  classified, 
retail  and  national  advertising  depart¬ 
ments.  He  reports  to  James  Mason, 
vice  president  of  advertising  and  mar¬ 
keting. 

«  *  « 

Jennifer  King  has  been  appointed 
assistant  to  the  dean  of  the  University 
of  Oregon  School  of  Journalism  at 
Eugene. 

She  succeeds  Gregory  Kerber, 
who  becomes  assistant  dean  for  stu¬ 
dent  services,  and  Nancy  Graham, 
the  school’s  half-time  constituency 
development  officer.  King  holds  a 
master’s  degree  in  journalism  from 
the  university. 


Appointments  in  business  news  at 
the  Hartford  Courant  include  the  pro¬ 
motion  of  Louis  J.  Golden  to  busi¬ 
ness  editor. 

Golden,  formerly  editor  of  the 
Courant’s  tabloid.  Business  Weekly, 
succeeds  David  S.  Barrett,  who  was 
promoted  to  managing  editor  last 
January. 

Other  appointments  include: 

George  Graves,  to  deputy  busi¬ 
ness  editor  for  news.  He  most 
recently  was  a  business  writer  for  the 
Courier-Journal,  Louisville. 

Patricia  McNerney,  to  deputy 
business  editor  responsible  for  the 
Sunday  business  section  and  Busi¬ 
ness  Weekly.  She  had  covered  bank¬ 
ing,  manufacturing  and  workplace 
issues  for  the  Courant. 

Joe  Hillhouse  to  business  news 
copy  chief  from  news  copy  editor. 

*  *  « 

Randy  Whitestone.  assistant 
business  editor  of  Westchester  Rock¬ 
land  Newspapers,  White  Plains, 
N.Y,,  since  15^7,  was  promoted  to 
assistant  managing  editor/business. 

He  previously  was  a  newsman  and 
business  writer  for  the  Associated 
Press  in  the  New  York  and  Philadel¬ 
phia  bureaus. 

*  *  * 

Tracey  1.  Noyes  most  recently 
responsible  for  marketing  in  the  cir¬ 
culation  department  of  the  Duluth 
News-Tribune,  has  been  promoted  to 
circulation  director. 

A  graduate  of  the  University  of 
Minnesota-Duluth,  she  joined  the 
News-Tribune  in  1982  and  has  held 
posts  in  accounting,  information  sys¬ 
tems  and  advertising. 
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Blair  M.  Bice,  75,  former  owner 
and  publisher  of  the  Morrisons  Cove 
Herald,  Martinsburg,  Pa.,  died  April 
26  in  State  College,  Pa.,  of  bone 
cancer. 

He  retired  as  general  manager,  vice 
president  and  treasurer  of  Himes 
Printing  Co.,  State  College,  and  prior 
to  that  was  publisher  of  the  Pennsyl¬ 
vania  Mirror  at  State  College.  He 
bou^t  the  Herald  in  1946  and  was 
publisher  until  1968. 

He  was  a  vice  president  of  the  Mid- 
State  Literacy  Council  thiough  1988 
and  served  as  a  volunteer  literacy 
tutor  and  was  a  past  president  of  the 
Pennsylvania  Society  of  Newspaper 
Editors. 

Bice  had  been  a  reporter  and  night 
city  editor  of  the  Pittsburgh  Sun-Tele¬ 
graph  before  entering  the  Navy 
where  he  was  a  communications  offi¬ 
cer  from  January  1944  to  April  1946. 

*  *  « 

Tom  Fox,  64,  a  columnist  for  the 
Philadelphia  Inquirer  an'^  earlier  a 
reporter  for  the  Philadelphia  Daily 
News,  died  May  19  in  Bryn  Mawr 
Hospital. 

Fox  had  been  sick  since  last 
November,  first  with  salmonella  poi¬ 
soning  and  later  with  kidney  problems 
and  an  acute  embolism  in  his  right  leg 
and  then  suffered  a  stroke  that  para¬ 
lyzed  his  right  side.  He  had  been 
released  from  Mercy  Catholic  Medi¬ 
cal  Center’s  Fitzgerald  Mercy  Hospi¬ 
tal  May  8  and  was  convalescing  when 
his  kidney  problems  worsened.  He 
was  taken  to  the  hospital  on  May  18 
and  died  the  next  morning. 

He  began  his  career  on  the  New 
Orleans  Item  in  1954  and  when  the 
paper  closed  four  years  later,  he  went 
on  to  edit  the  West  BanK  Herald,  also 
in  New  Orleans.  He  moved  to  the 
Evansville  (Ind.)  Courier-Press  and  in 
1%3,  joined  the  Philadelphia  Daily 
News,  and  then  the  Inquirer  in  1975. 


OBITUARIES 


Everett  R.  Irwin,  76,  veteran  of 
nearly  40  years  of  wire  service 
reporting  and  writing,  died  May  15  at 
Holy  Family  Hospital,  Des  Plaines, 
Ill.  He  retired  from  United  Press 
International  in  1978. 

Irwin  was  graduated  from  the  Uni¬ 
versity  of  Missouri  in  1939  with  a 
bachelor’s  degree  in  journalism  and 
joined  what  was  then  United  Press  in 
Omaha.  He  transferred  to  Chicago  in 
1941. 

*  *  * 

Thomas  G.  Lubenow,  54,  state  edi¬ 
tor  of  the  Milwaukee  Journal,  died 
May  1 1  of  a  brain  tumor. 

Lubenow  collapsed  in  the  Journal 
newsroom  on  Feb.  2  after  suffering  a 
seizure  caused  by  the  tumor  and 
underwent  surgery.  He  returned  to 
work  in  April  but  had  a  relapse  early 
in  May. 

He  became  a  reporter  for  the  Capi¬ 
tal  Times,  Madison,  during  the  sum¬ 
mer  of  1958  and  joined  the  Journal 
later  that  year  as  a  reporter.  He 
moved  up  to  assistant  metropolitan 
editor  for  public  affairs  in  1977,  and  to 
state  editor  in  1987. 

♦  ♦  * 

Stanley  Eugene  McCray,  35,  art 
director  of  Boston  magazine  since 
1983,  died  of  AIDS  at  his  Boston 
home  on  May  11.  Previously,  he  was 
art  director  of  the  Sunday  magazine  of 
the  Dallas  Morning  News  and  Hous¬ 
ton  City  Magazine. 

*  *  * 

Theodore  J.  McKenna,  75,  a 
retired  reporter  for  the  San  Diego 
Union  who  had  lived  in  Pahrump, 
Nev.,  in  his  retirement,  died  May  12 
at  the  Nathan  Adelson  Hospice  in  Las 
Vegas  after  a  long  struggle  with 
cancer. 

He  began  work  at  the  age  of  16  for 
the  Union-Tribune  Co.  as  an  office 
boy  handling  market  wire  reports.  In 
1940,  he  joined  the  Union  as  a  general 
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assignment  and  police  reporter. 

In  1943,  he  moved  to  the  Asso¬ 
ciated  Press  and  stayed  18  years,  fol¬ 
lowing  that  with  another  stint  at  the 
Union  until  his  retirement  in  1978. 

«  *  <1 

George  A.  Mann,  83  ,  a  retired  For¬ 
eign  Service  officer,  died  of  a  heart 
ailment  May  5  at  Holy  Cross  Hospital 
in  Silver  Spring,  Md. 

He  joined  the  service  in  1945  and 
over  the  years  served  in  India,  Syria 
and  Iraq.  He  retired  in  1%5  while  a 
public  information  officer  for  the 
United  States  Information  Depart¬ 
ment  in  Tel  Aviv. 

A  graduate  of  Marquette  Univer¬ 
sity,  he  was  a  reporter  and  editor  with 
the  Milwaukee  Sentinel  in  the  ’30s 
and  during  World  War  II  served  with 
the  Office  of  War  Information  in  Lon- 


JOSEPH  Romer,  76,  a  former 
account  executive  in  the  advertising 
department  of  the  New  York  Times, 
died  March  16  at  the  Veterans 
Administration  Hospital  in  New  York 
City  from  complications  after  suffer¬ 
ing  a  stroke.  He  worked  at  the  Times 
from  1932  to  1982. 

*  *  * 

JuuE  Watkins,  73,  wife  of  the  for- 
mei  chairman  and  publisher  of  the 
Providence  Journal,  John  C.A. 
Watkins,  died  May  26  of  cancer  at  her 
home  in  Providence,  R.I. 

She  was  a  former  actress  who  had  a 
career  in  the  late  ’30s  and  ’40s  that 
included  appearances  with  Helen 
Hayes  and  Maurice  Evans.  She  was 
active  in  civic  affairs  and  in  the  Demo¬ 
cratic  Party  for  many  years  and 
served  on  the  board  of  the  National 
Women’s  Party  in  Washington. 

*  *  « 

George  L.  Willey,  59,  copy  desk 
chief  at  the  Antelope  Valley  Press, 
Palmdale,  Calif.,  since  1987,  and  a 
former  managing  editor  of  the  now 
defunct  Antelope  Valley  Daily  Led¬ 
ger-Gazette,  died  of  an  apparent  heart 
attack  on  April  29. 

He  was  a  graduate  of  the  University 
of  Minnesota  School  of  Journalism 
and  during  the  Korean  War  studied  at 
the  Defense  Language  Institute  at 
Monterey  and  served  in  the  Army  in 
Japan  monitoring  Soviet  broadcasts. 
He  left  the  Army  in  1954  and  edited 
the  Langdon  (N.D.)  Cavalier  County 
Republican  before  moving  to  Lancas¬ 
ter,  Calif. 

His  career  also  included  several 
other  California  newspapers,  the 
Healdsburg  Tribune,  the  Daily  News 
of  Los  Angeles  and  the  San  Diego 
Tribune. 
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ANPA  insists:  Video  display  terminals  are  safe 


By  Mark  Fitzgerald 

After  testing  more  than  10,000 
video  display  terminals  for  radiation, 
the  American  Newspaper  Publishers 
Association  says  it  has  failed  to  turn 
up  a  single  VDT  emitting  radiation 
above  acceptable  standards. 

At  the  same  time,  however,  the 
ANPA  study  said  its  sophisticated 
testing  did  show  readings  above  radi¬ 
ation  standards  from  some  types  of 
VDTs.  These,  however,  it  character¬ 
ized  as  caused  by  “interference” 
from  fields  around  transformers  — 
and  not  by  radiation. 

In  a  wide-ranging  report  on  news¬ 
room  health  and  safety  issues,  ANPA 
concluded  there  was  little  reason  for 
concern  about  VDT  radiation  levels. 

It  similarly  dismissed  fears  that 
VDTs  were  increasing  the  incidents 
of  repetitive  strain  injury  and  carpal 
tunnel  syndrome  among  journalists 
and  other  newspaper  workers. 

The  report,  delivered  June  9  in  New 
Orleans  to  a  labor  relations  and  tech¬ 
nology  seminar  by  the  ANPA  director 
of  technical  resear 'h  George  Cashau, 
reiterates  the  publi.j-ers  organiza¬ 
tion’s  long-held  view  that  newspaper 
technology  has  not  made  the  news¬ 
room  a  more  dangerous  workplace. 


For  example,  the  report  said  there 
was  no  credible  evidence  for  the 
belief  that  working  at  a  VDT  may  be 
hazardous  for  pregnant  women. 

“ANPA  industrial  hygienists  con¬ 
tinue  to  believe  th?t  VDTs  pose  no 
radiation  hazard  to  any  user,  includ¬ 
ing  pregnant  women,”  Cashau  said. 


study  of  about  9,500  pregnancy  out¬ 
comes  that  was  conducted  by  the 
health  insurance  organization  Kaiser- 
Permanente.  The  study  concluded 
that  women  who  worked  more  than  20 
hours  weekly  on  VDTs  had  an  appar¬ 
ent  increased  rate  of  miscarriages. 

The  problem  with  the  study. 


In  a  wide-ranging  report  on  newsroom  health  and 
safety  issues,  ANPA  concluded  there  was  little  reason 
for  concern  about  VDT  radiation  ieveis. 


At  USA  Today  —  where  an  appar¬ 
ent  “cluster”  of  miscarriages  was 
reported  in  recent  months  —  ANPA 
tested  50  VDTs  and  found  none  that 
showed  any  radiation  hazard,  Cashau 
said.  He  said  the  VDTs  tested 
included  “most  of  those  used  by 
employees  who  had  experienced  mis¬ 
carriages.” 

Cashau  said  miscarriages  and  other 
“adverse  pregnancy  outcomes” 
occur  in  about  30%  of  all  pregnancies, 
so  that  clusters  are  a  statistical  likeli¬ 
hood  even  when  there  is  no  hazard. 

The  ANPA  report  labeled  as 
“poorly  designed  and  executed”  a 


Cashau  said,  was  that  women  were 
asked  long  after  their  pregnancies  — 
an  average  of  Vh  years  later  —  to 
recall  how  much  VDT  work  they  did 
during  their  early  pregnancies. 

In  its  own  study  of  VDTs,  ANPA 
said  it  used  two  powerful 
instruments  —  the  so-called 
NARDA  instrumentation  and  the 
Holaday  HI-3600  VDT  radiation 
meter  —  to  test  VDT  radiation  in  two 
frequency  bands. 

With  the  NARDA  instrument,  the 
standard  range  varies  by  frequency 
from  one  milliwatt  per  square  cen- 
(Continued  on  page  45) 


Ferag,  Harris,  AT&T  and  Bell  Camp  are  E&P  booth  winners 


Ferag  Inc,,  Harris  Graphics  Corp., 
AT&T,  and  Bell  Camp  Incorporated 
were  the  top  winners  in  the  17th 
annual  Editor  &  Publisher  Equipment 
Exposition  Awards  contest  at 
ANPA/TEC  89. 

Ferag  Inc.  won  first  place  in  the 
Large  Island  Booth  category  —  over 
3,500  square  feet  —  of  the  contest  at 
the  American  Newspaper  Publisher 
Association  61st  Technical  Exposi¬ 
tion  and  Conference  in  New  Orleans 
June  10-14. 

Winning  a  second-place  certificate 
of  merit  in  the  category  was  Rockwell 
International  Graphics  System  Divi¬ 
sion. 

Third  place  in  the  largest  category 
was  won  by  DISC  —  Dewar  Informa¬ 
tion  Systems  Corp. 

Harris  Graphics  Corp.’s  booth  1074 
was  the  winner  of  the  Medium  Island 
Booth,  those  1,000  to  3,500  square 
feet. 


Second  place  in  the  category  was 
won  by  Howtek  Inc. 

Canadian  Pacific  Forest  Products 
Inc.  won  third  prize  in  the  catego¬ 
ry. 

Winning  the  Small  Island  Booth 
category  —  for  booths  under  1 ,000 
square  feet  —  was  AT&T. 

TV  Listing  Inc.  was  second  place  in 
the  category.  Third  place  was  won  by 
Tech-Energy  Co. 

Bell  Camp  Incorporated  won  the 
Non-Island  Booth  category. 

Second-place  certificate  of  merit 
went  to  Locker  Typesetting  Equip¬ 
ment.  Lendrum  Associates  won  the 
third  place  in  the  non-island  catego¬ 
ry. 

Four  top  newspaper  executives 
judged  the  booths  during  a  tour  of  the 
300  booths  that  sprawled  over  320,000 
square  feet  divided  between  the  two 
h^ls  of  the  New  Orleans  Convention 


Center  and  Rivergate  Exhibition  Cen¬ 
ter. 

Judging  the  booths  were  ANPA/ 
TEC  Arrangements  Committee 
chairman  Gene  Bell,  vice  president  of 
newspaper  ofterations  for  the  Tribune 
Co.  and  Norman  P.  Dusseault,  vice 
chairman  of  the  arrangements  com¬ 
mittee  and  vice  president  and  assis¬ 
tant  general  manager  at  Times  Pub¬ 
lishing  Co.  of  St.  Petersburg,  Fla. 
Also  judging  were  Wayne  T.  Patrick, 
publisher  of  The  Herald  of  Rock  Hill, 
S.C.,  and  a  member  of  the  ANPA/ 
TEC  arrangements  committee;  and 
Linda  Dennery,  vice  president  and 
general  manager  for  the  Times-Pica- 
yune  Publishing  Corp.,  publisher  of 
the  host  city’s  daily,  the  Times-Pi Ga¬ 
yane. 

Awards  were  presented  to  winners 
at  the  convention’s  general  session 
Tuesday  June  13  by  E&P  publisher 
Feidinand  C.  Teubner. 
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N(M...RUN  THE  mPER 
WITH  THE 

SYSTEMS  SOFMRE  PEOPLE 
TOO  OUTRON  THEM  ALL. 


We  say  there’s  been  an  awful  lot  of  confusion 
out  there.  People  stumbling  all  over  themselves 
trying  to  make  advertising,  drculation,  financial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— ri^t  now  All  that  programing  and 
reprograming.  Up-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

Were  INSl— as  in  "I  ”  for 
integrated— and  that’s 
exactly  what  we’ re  all  about. 

We  say  you  can  operate 
everything  from  one.  single, 


liDMSI 

Integrated  Newsriaper  Systems  international 
Real  Solutions  for  Revenue 
Development  and  Management 


solitary,  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now,  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
you  stand.  Call  us  today.  And 
see  if  we  don’t  clearly  out¬ 
distance  every  other  system 
runner  in  the  race. 


ANPAITEC 

(Continued  from  page  32) 


the  pressroom,”  he  said. 

“We  found  before,”  Riggs  said, 
“that  a  glitch  in  [either  the  press  or 
mailroom]  would  lead  to  a  glitch  in  the 
other.” 

For  its  part,  another  big  vendor. 
Graphic  Management  Associates  Inc. 
(GMA),  was  also  showing  an  on-line 
storage  system,  this  one  based  on  a 
series  of  ascending  and  descending 
plates.  Each  of  the  plates  can  hold 
about  100  copies,  for  a  total  of  10,000 
copies,  said  Bill  Fenwick,  director  of 
operations. 

Two  streams  divert  copies  when 
the  inserter  cannot  handle  the  press 
run.  and  move  them  back  into  the 
inserter  during  slower  or  down  per¬ 
iods. 

“The  beauty  of  the  system  is  the 
papers  run  out  in  the  same  direction 
they  go  in,  that  is.  folded  edge  first,” 
Fenwick  said. 

GMA  was  also  showing  a  new 
single-copy  gripper  made  from  high- 
tensile  strength  plastic  as  opposed  to 
steel.  The  custom-molded  grippers 
can  hold  papers  up  to  160  pages, 
director  of  enginering  Jere  Moter 
said. 

Grippers  were  shown  by  several  big 
vendors,  including  Ferag,  Hall  and 
Harris  Graphics.  Flexibility, 
improved  gripper  designs  and  some¬ 
what  easier  replacement  were  pro¬ 
moted  by  these  vendors. 

Muller-Martini  moved  in  an  oppo¬ 
site  direction  with  its  chain  guide  con¬ 
veyor  using  a  series  of  soft  rubber 
rollers  moving  the  shingle  stream 
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along  by  the  folded  edge.  The  system 
is  gentler  to  papers  and  can  handle 
gaps  and  irregular  shingles  without 
kicking  out  papers,  president  Kaspar 
Meier  maintained. 

Vendors  diverged  on  counters  as 
well. 

TKS  introduced  the  CCD  counter, 
which  is  used  in  the  fabric  industry  to 
see  flaws  in  weave.  In  its  newspaper 
use,  the  counter  focuses  on  the  edge 
of  a  paper  and  can  distinguish  spot  a 
double  even  when  the  one  paper  is 
exactly  on  top  of  the  other,  said  James 
Keely,  a  consultant  to  TKS. 

Several  vendors  argued  that  infra¬ 
red  optical  devices  were  better  than 
laser  counters  because  of  their  longer 
life. 

“You’re  talking  probably  millions 
of  hours  as  opposed  to  about  20,000 
hours  for  a  laser  [sensor],”  said 
Christophers.  Jogren,  vice  president 
of  engineering  for  Quipp  Systems  Inc. 
“It's  like  going  from  vacuum  tubes  to 
transistors.” 

GaemmerlerlU.S.lCorp.  is  using  a 
version  of  the  laser  counter  with  a 
kind  of  wraparound  series  of  mirrors 
that  it  says  makes  the  sensor  better 
able  to  distinguish  doubles  or  black 
areas,  which  are  the  usual  problems 
with  lasers. 


Laser  disks 
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mailroom  technology  will  also  aid  in 
the  distribution  of  zoned  or  targeted 
editions. 

“Bar  coding  is  being  developed 
which  will  enable  bundles  to  be 
routed  to  specific  delivery  vehicles,” 
he  said.  “It’s  possible  today  to  label 
each  newspaper  with  a  subscriber’s 
address  and  place  it  in  a  bundle  in  the 
actual  sequence  of  delivery,  com¬ 
pletely  by  electronics.” 

He  said  computer  control  of  high¬ 
speed  insert  machines  that  are  capa¬ 
ble  of  putting  specific  preprints  into  a 
specific  reader’s  newspaper  and 
labeling  it,  plus  bundling  in  the 
sequence  of  delivery  will  lead  to 
newspapers  offering  readers  a  tai¬ 
lored  newspaper  before  the  end  of 
the  next  decade.” 

This,  he  said,  will  enable  newspa¬ 
pers  to  better  compete  with  cable  tele¬ 
vision.  Newspapers  will  be  able  to 
offer  subscribers  a  basic  newspaper 
with  options  for  special-interest  sec¬ 
tions  such  as  expanded  business 
news,  sports  or  others  tailored  to  a 
subscriber’s  interests. 

Rinehart  also  sees  on  the  horizon 
laser-imaged  presses  “in  the  rela¬ 
tively  near-term  future.”  He  also 
expects  it  to  be  possible  to  retrofit 
existing  presses  with  laser-imaging 


technology. 

“This  technology,  while  labor- 
saving,  will  greatly  enhance  newspa¬ 
pers’  ability  to  efficiently,  finely  zone 
the  newspaper  package  of 
information  ...  to  increase  circula¬ 
tion  and  penetration  .  .  .  and 
increase  advertising  linage  with  part- 
run  advertising.” 

Entrants  sought  for 
AH&MA  competition 

The  American  Hotel  &  Motel  Asso¬ 
ciation  has  issued  a  call  for  entries  for 
the  Pearson  Award  for  Excellence  in 
Lodging  Industry  Journalism.  The 
winner  will  receive  a  $1,000  check, 
a  framed  certificate  and  an  an¬ 
tique  crystal  inkwell  on  an  inscribed 
silver  tray. 

Entrants  must  send  a  published 
clipping  of  an  article  no  less  than  600 
words  which  has  appeared  in  a  U.S.- 
based  publication  in  1989.  The  subject 
of  the  article  could  include,  but  is  not 
limited  to,  an  examination  of  an  issue 
of  importance  to  the  lodging  industry, 
a  proflle  of  an  industry  leader,  a 
release  of  new  information  that  can 
help  the  industry,  an  editorial  or  an 
informative  story  on  activities  affect¬ 
ing  the  lodging  industry. 

In  addition  to  submitting  a  clipping 
of  the  article  from  the  publication, 
,  entrants  are  required  to  submit  a  one- 
page  typewritten  report  about  the 
article,  including  a  description  of  the 
goals,  research  sources  and  audience. 
Deadline  for  submitting  entries 
directly  to  the  AH&MA  communica¬ 
tions  department  is  Jan.  15,  1990. 

For  more  information  and  entry 
forms,  contact:  AH&MA  Communi¬ 
cations  Department,  1201  New  York 
Ave.  N.W.,  Washington,  D.C  20005- 
3917;  telephone  (202)  289-3133. 

R.l.  daily  launches 
zoned  publication 

The  Providence  (R.l.)  Journal- 
Bulletin  will  launch  June  1 1  its  Home- 
life  Sunday,  zoned  publication 
targeted  for  13  communities  in  north¬ 
ern  Rhode  Island  and  southeastern 
Massachusetts. 

The  publication,  the  Journal-Bulle¬ 
tin’s  first  zoned  publication  on  Sun¬ 
days,  will  have  a  circulation  of 74,000. 

Homelife  will  be  inserted  into  Sun¬ 
day  Journals  sold  in  the  area  and  the 
remaining  circulation  will  be  achieved 
by  mailing  the  publication  to  five 
communities  now  outside  the  news¬ 
paper’s  home-delivery  network. 
Homelife  will  also  be  mailed  to  non¬ 
subscribing  households  in  Attleboro 
and  North  Attleboro,  Mass. 


42 


EDITOR  &  PUBLISHER  fr.r  June  17, 1989 


1 


rnss 

COLORLINER 
PRESS 


t 


Photographers  want  ethics  in  computer  photoediting 


By  George  Garneau 

Tucked  away  behind  a  plain  table  in 
a  sea  of  computers  and  machinery, 
John  Long,  vice  president  of  the 
National  Press  Photographers  Asso¬ 
ciation,  was  a  lonely  journalistic 
voice  in  a  sea  of  newspaper  produc¬ 
tion  executives,  salesmen  and  techni¬ 
cians. 

Long,  also  chief  Hartford  (Conn.) 
Courant  photographer,  preached 
journalistic  gospel  at  ANPA/TEC, 
calling  for  righteous  use  of  vast  new 
computer  powers  that  allow  pictures 
to  be  doctored  without  detection. 

“New  technology  is  great  but  it’s 


open  to  the  possibility  of  abuse,” 
Long  said.  “We  want  to  promote  ethi¬ 
cal  use  of  this  machinery.” 

The  growing  need  for  ethics  in  pic¬ 
ture  handling  drove  NPPA  for  the  first 
time  ever  to  the  ANPA/TEC  show  to 
represent  its  10,000  newspaper  pho¬ 
tographer  members.  The  move  was 
prompted  by  a  string  of  controversies 
stemming  from  electronically  manip¬ 
ulated  photos  that  were  presented  as 
journalism  —  documentations  of 
reality  —  even  though  things  were 
added  to  or  taken  from  photographs. 

To  what  extent  technology  should 
be  used  to  “enhance”  pictures  is 
unresolved  among  photographers. 


but  the  issue  has  stirred  furious 
debate  lately. 

Long  urged  publishers  to  include 
news  photographers  in  buying  and 
running  computer  image-handling 
systems.  And  he  called  for  photogra¬ 
phers  to  learn  the  technology,  keep¬ 
ing  control  of  news  pictures  in  their 
hands,  rather  than  those  of  techni¬ 
cians  who  might  lack  journalistic 
training. 

“When  you  change  reality,  when 
readers  think  you  are  manipulating 
pictures,  then  the  paper  is  going  to 
lose  credibility,”  Long  said.  “It’s 
imperative  for  newspapers  to  be 
believable.” 


Plastic  wrappers:  Another  newspaper  waste  problem 


By  Mark  Fitzgerald 

As  more  newspapers  look  at  plastic 
wrapping  of  their  newspapers,  the 
problem  of  disposing  of  all  that  wrap 
is  just  beginning  to  surface. 

“Plastic  wrap  has  99  things  about  it 
that  are  great  —  and  one  problem, 
and  that’s  waste,”  Washington  Post 
vice  president  of  production  and  mar¬ 
keting  Thomas  O.  Might  said  in  a  con¬ 
versation  on  the  floor  of  ANPA/TEC. 

Disposing  of  returns  of  plastic- 
wrapped  newspapers  is  not  yet  a  big 
problem,  but  it  is  potentially  an 
enormous  headache. 

Numerous  mailroom  vendors  were 
showing  plastic  wrapping  systems  at 
ANPA/TEC,  and  the  Washington 
Post  has  been  the  biggest  user  of  plas¬ 
tic  wrap  in  recent  years. 
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The  Post  wraps  its  huge  Sunday 
package  of  inserts  in  plastic,  and  has 
won  an  enthusiastic  response  from 
subscribers,  mailroom  workers  and 
circulation  drivers.  Might  said. 

“Readers  have  a  lot  of  confidence 
that,  for  instance,  their  tv  book  has 
not  been  rifled  out,”  he  said.  “When 
there  is  a  spill  in  the  [delivery]  trucks, 
you  can  just  toss  the  packages  back  in 
the  paper.  Before  [inserts]  would  be 
just  all  over  the  place.” 

The  Post  wraps  approximately 
800,000  of  its  average  1.2  million 
copies  of  the  Sunday  paper  in  plastic. 

“The  only  reason  we  don’t  do  all  of 
them  is  we  don’t  have  enough 


machines,”  Might  said. 

With  returns,  however,  tens  of 
thousands  of  plastic-wrapped  news¬ 
papers  come  back  to  the  paper  every 
Monday. 

Might  said  the  Post  so  far  is  han¬ 
dling  the  disposal  through  its  waste 
contractor. 

“They  bring  them  to  the  Far  East  or 
Korea  where  they  will  accept  plastic- 
wrapped  paper,”  Might  said.  “I  guess 
labor  costs  are  low  enough  there  that 
they  can  have  people  pulling  the  plas¬ 
tic  off.” 

That,  of  course,  would  be  out  of  the 
question  in  Washington,  as  is  landfill¬ 
ing,  he  added. 


$2-million  gift  for  programs  at  Medill 


Theodore  R.  and  Annie  Laurie  Sills 
have  given  a  $2-million  gift  to  North¬ 
western  University  in  support  of  the 
corporate  public  relations  and  man¬ 
agement  communications  programs 
at  the  Medill  School  of  Journalism. 
The  funds  will  establish  the  Theodore 


R.  and  Annie  Laurie  Sills  Professor¬ 
ship  in  Public  Relations,  the  Theo¬ 
dore  R.  and  Annie  Laurie  Sills  Scho¬ 
larship  Fund  and  the  Leadership 
Fund  for  Management  Communica¬ 
tions  at  the  new  Newspaper  Manage¬ 
ment  Center  at  Northwestern. 


News  racks  display  subscription  cards 


The  Memphis  (Tenn.)  Commercial 
Appeal  has  installed  a  plastic  device 
inside  the  doors  of  its  vending 
machines,  display!  ’g  two  kinds  of 
cards  —  one  thank..ig  the  customer 
for  purchasing  the  paper  and  the  other 
a  postage-paid  mail  order  form  for  a 


subscription. 

The  SNPA  Bulletin  reports  that  50 
“Silent  Sellers”  are  being  tested  in 
areas  where  the  Commercial  Appeal 
has  high  news-rack  volume  but  low 
home-delivery. 
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timeter  to  100  milliwatts  per  square 
centimeter. 

Readings  above  200  milliwatts  per 
square  centimeter  —  two  to  200 
times  above  standard  depending  on 
the  frequency  band  —  were  discov¬ 
ered  in  at  least  seven  models  of 
VDTs,  the  report  said. 

It  ascribed  these  readings  to  “a 
type  of  interference  which  results 
from  fields  that  form  around  two 
transformers  found  in  VDTS.  These 
transformers  are  known  as  main 
power  and  fly-back  transformers.” 

ANPA  said  the  NARDA  instru¬ 
ment  does  not  distinguish  between 
radiation  and  transformer  fields. 

These  VDT  models,  ANPA  said, 
showed  readings  of  interference: 
Digital;  Hewlett  Packard;  Amdek; 
Four  Phase  Systems;  Wyse;  Adds; 
and  DISC  Zentec. 

Not  showing  the  interference  read¬ 
ings  were  IBM;  Macintosh;  Coyote; 
Atex;  Raycomp-100;  NEC;  Prince¬ 
ton;  and,  as  the  Cashau  put  it,  “other 
lesser-known  models.” 


LA.  Times 

(Continued  from  page  22) 


them  rewritten  so  they  can  be  pub¬ 
lished.” 

Traditionally,  Shaw  went  on,  the 
Times  has  not  engaged  in  “hard- 
nosed,  aggressive,  investigative 
reporting  as  much  as  other  papers 
because  we  have  an  understandable 
and  justifiable  pride  in  being  even- 
handed  at  all  times.  While  that  is 
absolutely  laudable,  there  are  times 
when  your  determination  to  be  fair 
and  evenhanded  results  in  being 
overt)’  cautious.  In  the  early  stages, 
the  Herald  kicked  our  ass  on  the 
Bradley  story.“ 
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Newspapers  can  eliminate  the 
interference,  Cashau  said,  by  painting 
the  inside  of  the  VDT  housing  with  an 
aluminum  spray  paint  produced  by 
GC  Electronics  called  EMI-RFI 
Shield.  They  can  also  apply  alumi¬ 
num  foil  tape  to  the  inside  of  the 
housing. 

In  its  test  using  the  Holaday  meter, 
ANPA  said  it  found  no  VDT  which 
measured  above  an  Australian  stan¬ 
dard  for  radiation  at  the  frequency 
range  of  two  kilohertz  to  300 
kilohertz. 

That  standard,  which  is  50  volts  per 
meter,  was  used  because  no  North 
American  standard  has  yet  been 


adopted  or  proposed. 

“The  highest  reading  so  far  has 
been  21  volts  per  meter,”  Cashau 
reported.  “However,  the  great 
majority  have  been  below  10  volts  per 
meter.” 

On  the  subject  of  job-related  joint 
injuries  such  as  repetitive  stress 
injury  (RSI)  and  carpal  tunnel  syn¬ 
drome  (CTS),  the  ANPA  report  said 
the  problem  has  been  exaggerated  by 
unions. 

The  ANPA  report  suggested  nearly 
all  such  RSI  problems  could  be 
avoided  by  simply  adjusting  chairs, 
taking  period  breaks,  and  similar 
methods. 
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Campus  Joumalism 

(Continued  from  page  15) 


School  of  Joumalism. 

One  editorial  cartoonist  summed 
up  the  student  feeling  by  drawing  a 
picture  of  North  Carolina  State 
Chancellor  Bruce  Poulton  and  Val- 
vano  simmering  at  a  University  of 
North  Carolina  Joumalism  banquet. 

At  the  podium,  the  speaker  says, 
“As  usual,  the  annual  North  Car¬ 
olina  State  bashing  award  goes  to  the 
News  &  Observer.  And  now  a  few 
words  from  the  men  who  made  it  pos¬ 
sible.” 

The  perception  was  so  widespread 
that  Sitton  dealt  with  the  issue  in  a 
column. 

“UNC  can  claim  four  alumni  on  the 
sports  staff,”  Sitton  said,  “but  NCSU 
has  three.  East  Carolina  two,  Georgia 
two,  and  Bluefield,  Bowdoin,  Camp¬ 
bell,  Guilford  and  North  Carolina 
Wesleyan  one  each. 

“Mickey  McCarthy,  one  of  the  two 
Georgia  graduates,  mns  the  show  as 
executive  sports  editor.” 

The  staff  writers  and  editors  of 
Technician  were  unanimous  in  criti¬ 
cizing  the  coverage  by  the  News  & 
Observer,  even  though  they  admit 
that  the  newspaper  investigations 
provoked  by  the  book  jacket  stories 
unearthed  some  disquieting  informa¬ 
tion: 

•  Richard  A.  Lauffer,  a  retired 
member  of  the  university’s  athletic 
department  claimed  that  Chris  Wash- 
bum,  a  former  basketball  player,  had 
three  separate  grades  changed  to 
allow  him  to  continue  to  play. 

Lauffer  said  that  Chancellor  Poul¬ 
ton  knew  about  the  grade  switch. 
Poulton  denied  the  charges. 

•  The  News  &  Observer  reported 
that  three  state  Bureau  of  Investiga¬ 
tion  agents  were  investigating  charges 
that  some  players  were  paid  for  bogus 
summer  jobs. 
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Rockwell  International 


...wber*  science  gets  down  to  business 


The  state  investigators  are  working 
for  a  four-member  panel  that  was 
instituted  to  investigate  allegations 
that  were  disclosed  after  the  book 
jacket  controversy  was  started.  The 
National  Collegiate  Athletic  Associa¬ 
tion  has  been  conducting  its  own 
investigation  of  the  North  Carolina 
State  program. 

•  A  faculty  senate  investigation 
discovered  that  only  two  of  the  12 
members  of  the  1988-89  North  Car¬ 
olina  State  team  were  in  good 
academic  standing. 

•  The  faculty  investigation  said 
that  29  of  the  43  students  that  Valvano 
recmited  since  he  came  to  the  school 
in  1980  were  either  on  some  form  of 
academic  warning  or  were  when  they 
dropped  out  of  school. 


Charlotte  (N.C.)  Observer. 

Technician  often  found  itself  taking 
an  administrative  point  of  view,  per¬ 
haps  because  of  a  confrontation  that 
some  of  its  staff  members  had  with 
Golenbock  while  he  was  researching 
his  book. 

Golenbock  went  to  Technician’s 
office  to  look  at  some  of  its  back 
issues,  and  ran  into  Dwuan  June,  the 
campus  paper’s  managing  editor,  and 
Rosenberg. 

“I  asked  him  if  he  had  ever  looked 
at  the  budget  of  the  Wolfpack  Club,” 
Golenbock  told  E&P,  “I  asked  him 
how  much  money  those  guys  took  in, 
and  he  said,  ‘I  don’t  know,  why  do 
you  want  to  know?’  ” 

“I  said  ,  ‘You’re  ajoumalist,  aren’t 
you  curious?’  .\nd  then  he  [Dwuan 


“It  wasn’t  directed  at  my  father,”  said  Hunter 
George,  “It  was  directed  at  the  newspaper  but,  yeah,  I 
thought  about  my  father  the  whole  time  I  wrote  it” 
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Technician  is  a  paper  that  has  won  a 
reputation  as  a  solid  monitor  of  the 
North  Carolina  State  administration, 
including  the  athletics  department  run 
by  Valvano. 

Madelyn  Rosenberg,  the  22-year- 
old  executive  news  editor,  reported 
four  years  ago  that  Valvano  managed 
to  rent  the  Coliseum  in  Raleigh  for 
just  $75  to  help  a  car  company  he  was 
working  for. 

“People  were  really  lighting  into 
me  for  that,”  she  said.  “I  would  say 
that  I’m  not  talking  about  him.  I’m 
printing  what  he  said  because  it  was 
news.  I  told  them  my  opinion  wasn’t 
there.” 

The  paper  also  sent  reporters  two 
years  ago  to  try  and  track  down 
reports  that  some  basketball  players 
were  driving  new  cars  that  they  could 
not  afford  to  buy.  The  book  jacket 
trumpeting  Golenbock’ s  book  spoke 
of  players  who  drove  expensive  cars. 

“We  went  down  to  the  Wolfpack 
Club  parking  lot,”  said  Paul  Woolver- 
ton,  the  news  editor.  “[Charles] 
Shackleford  was  driving  this  new  car. 
We  checked  out  the  license  plate,  but 
it  belonged  to  his  girlfriend. 

“We  asked  coach  Valvano  about  it. 
He  said  there  was  nothing  to  it.  All 
you  can  do  is  print  what  he  said.  It 
looked  very  suspicious.  It  looked  like 
something  was  going  on,  but  we 
couldn’t  catch  it.  I  don’t  know  if  any¬ 
body  can  catch  it.  It’s  a  big  basketb^l 
university.” 

The  campus  paper  dutifully 
reported  the  charges  being  unearthed 
by  the  investigative  work  of  the  News 
&  Observer  and,  in  one  case,  the 


June]  got  real  hostile.  It’s  like,  ‘Who 
are  you  and  what  are  you  doing  here?’ 
What  I  was  doing  there  was,  I  was 
sitting  in  the  Technician’s  offices 
going  through  their  bound  volumes.  I 
just  wanted  to  see  where  their  head 
was  at. 

“I  wanted  to  know  what  kind  of 
investigations  they  might  be  inter¬ 
ested  in,  and  the  answer  was  he  just 
wasn’t  interested  at  all.  In  fact,  he 
thought  I  was  a  conimunist  for  just 
asking,”  Golenbock  said. 

“At  first  I  just  thought  he  was  just  a 
normal  student,”  said  June.  “He  was 
just  flipping  through  the  files.  He  said 
something  about  being  a  concerned 
student  from  Dartmouth.  I  got  irri¬ 
tated  when  he  just  kept  asking  all 
those  questions.  I  never  knew  who  he 
was.” 

“We  didn’t  find  out  who  he  was 
until  we  started  researching  the 
story,”  said  Rosenberg.  “Then  we 
saw  his  picture  on  a  book  jacket.  Four 
people  saw  the  picture  and  four  peo¬ 
ple  said  that’s  the  guy.” 

That  unpleasant  encounter  might 
have  colored  the  way  the  campus 
paper  perceived  Golenbock’s  work, 
and  it  might  have  seeped  into  its  news 
coverage. 

For  example,  in  one  instance  the 
News  &  Observer  disclosed  that  sev¬ 
eral  basketball  players  were  person¬ 
ally  readmitted  to  the  university  dur¬ 
ing  the  1986  fall  semester  under  a 
special  contract  signed  by  Chancellor 
Poulton  and  Jim  Valvano. 

The  next  day,  the  Charlotte 
Observer  identified  Shackleford  anc 
Teven  Bims  as  the  players  who  were 


46 


EDITOR  &  PUBLISHER  for  June  17,  1989 


readmitted  under  the  personalized 
agreements. 

Technician  followed  with  a  front¬ 
page  story  that  was  headlined, 
“Academic  contracts  not  unusual  for 
students.”  Young  Hunter  George 
decided  that  he  had  read  enough  copy 
from  his  adult  colleagues. 

“I  saw  the  agreement  as  a  positive 
thing,”  young  George  recalled,  even 
though  he  conceded  that  a  student 
contract  that  had  the  chancellor’s 
name  on  it  was  unusual,  “and  the 
papers  were  putting  a  negative  light 
on  it. 

“Now  they  were  going  into  play¬ 
ers’  files.  They  were  looking  at  peo¬ 
ple’s  grades.  I’m  not  familiar  with  the 
laws,  but  we  kind  of  felt  they  were 
taking  it  a  little  too  far.” 

The  headline  on  the  editorial 
reflected  how  he  felt:  “N&O  stretch¬ 
ing  it  with  non-stories  about  con¬ 
tracts.” 

“What  about  the  fact  that  student 
academic  records  are  supposed  to  be 
confidential?”  George  wrote.  “The 
press  has  a  responsibility  to  investi¬ 
gate  and  report  about  important  top¬ 
ics  but,  obviously,  the  N&O  doesn’t 
understand  the  concept  of  invasion  of 
privacy.  That’s  too  bad,  not  only  for 
the  players  but  for  the  university  as  a 
whole. 

“Because  the  proof  of  the  book’s 
jacket  was  released,  reporters  for  the 
N&O  have  relentlessly  pursued  every 
possible  angle  they  could  find  and 
printed  everything  they  have  found, 
whether  it  were  newsworthy  or  not.” 

He  ended  the  editorial  with  some 
stern  advice:  “Now  lay  off,”  but  the 
phrase  was  excised  by  Michael 
Hughes,  the  paper’s  editor  in  chief. 

“That  was  too  vehement,”  Hughes 
said.  “I  didn’t  think  it  was  in  the  taste 
that  we  wanted  the  entire  editorial  to 
display.” 

“I  knew  that  Michael  was  going  to 
cut  it  when  I  wrote  it,”  Hunter  said. 
“I  put  it  in  there  for  emphasis  so  he 
knew  how  I  felt.” 

Even  though  the  Technician  edito¬ 
rial  was  eventually  delivered  to  the 
N&O  newsroom,  it  reportedly  was 
never  read  by  the  paper’s  managing 
editor,  the  elder  Hunter  George. 

“I  have  to  confess  that  I  never  did 
see  any  of  his  editorials,”  said  the 
N&O  news  executive. 

He  is  satisfied  that  his  paper  han¬ 
dled  the  story  the  way  it  should  have. 
“I  think  that  we  were  fair.  We  went  all 
over  the  country  to  find  former  play¬ 
ers.  We  were  aggressive  in  our  cover¬ 
age.” 

Was  it  the  most  controversial  story 
he  has  had  to  handle  since  he 
became  managing  editor  two  years 
ago? 

“No,”  George  responded.  “We 


took  a  lot  more  heat  for  dropping  the 
‘Cathy’  comic  strip  during  the  elec¬ 
tion  when  she  got  too  political.  We 
heard  from  more  people  than  we 
knew  existed  when  that  happened.” 

“There  were  a  lot  of  things  that  the 
News  &  Observer  did  that  I  didn’t 
agree  with,”  said  Rosenberg,  “espe¬ 
cially  the  placement  of  some  of  those 
stories  —  that  initial  story  without 
any  adequate  rebuttal  —  but  I  don’t 
know  that  I  would  have  done  things 
differently  if  it  had  been  given  to  us.” 

“If  the  book  jacket  hadn’t  come 
out,  I  don’t  think  that  all  this  digging 
that  has  come  out  recently  would 
have  happened,”  said  Woolverton, 
“but  very  little  has  turned  up  so  far 
that  was  really  bad.” 


Glasnost 

(Continued  from  page  19) 

right  to  control  what  is  printed  or 
broadcast.” 

Professor  Lord  McGregor  of  Dur- 
ris,  chairman  of  the  Pen  “wise  man” 
Committee,  who  presented  the 
Golden  Pen  of  Freedom  Award  to 
Grigoryants,  praised  the  Soviet  jour¬ 
nalist  for  his  battle  for  press  freedom 
in  that  country. 

Grigoryants  was  sentenced  in  1983 
to  10  years  in  prson  and  labor  camps 
for  editing  BM/Zet/Vi  V,  an  underground 
human  rights  journal.  He  was  freed 
early  in  1987  when  the  Kremlin  par¬ 
doned  and  released  dozens  of  impris¬ 
oned  dissidents  in  the  early  days  of 
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perestroika  and  glasnost.  Within  four 
months  after  his  release,  he  and  his 
associates  launched  a  new  informa¬ 
tion  bulletin  called  Glasnost. 

Glasnost  carries  arcticle  on  sub¬ 
jects  not  dealt  with  in  the  official 
press,  said  Lord  McGregor.  “It  car¬ 
ries  articles  on  such  topics  as  emigra¬ 
tion  rules,  the  number  of  political 
prisoners,  the  activities  of  the  KGB 
and  the  destruction  of  the  judicial 
archives  covering  the  years  of  terror 
under  Stalin.” 

“President  Gorbachev  may  be  the 
apostle  of  openness  but  he  has  been 
no  friend  of  the  Glasnost  publicafion 
or  to  its  editor,”  Lord  McGregor  said. 

Grigoryants,  he  said,  was  jailed 
briefly  and  fined  twice  last  year  and 
was  in  custody  again  three  months 
ago. 

Addressing  FlEJ  upon  receiving 
his  award,  Grigoryants  told  of  the 
years  of  “helplessness  and  hopeless¬ 
ness”  he  endured  as  a  Soviet  journal¬ 
ist. 

“My  vision  of  the  future  is  far  more 
optimistic  than  it  was  not  long  ago, 
but  it  is  still  not  as  easy  as  we  would 
like  it  to  be,”  Grigoryants  said. 

“A  few  years  ago,  the  Golden  Pen 
of  Freedom  had  no  place,  not  only  m 
the  U.S.S.R.,  but  also  in  the  count¬ 
less  areas  where  it  had  wielded  its 
influence.  Today  we  see  the  great  dra¬ 
gon  being  defeated  not  only  by  the 
force  of  the  spear,  but  also  by  the 
healing  injection  of  the  free  word, 
which  gives  new  life  to  suffering 
humanity.” 
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1989  1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

ALlINTOWNp  PA, 

Coil-m 

ROPlocol . 

63,878 

1,918 

74,238 

626 

Praprint  Locol 

17874 

30,887 

18,602 

31,116 

ROP  Notional 

6823 

168 

8,689 

168 

Praprint  Notional . 

704 

894 

426 

Fmonciol . 

4,522 

56 

2814 

56 

Clotsifitd . 

56860 

56,439 

Total . . 

150,061 

33,923 

161,208 

31,966 

Coll-S 

ROPlocol . 

38,497 

28,092 

Preprint  Local 

23829 

49,835 

19,293 

37,448 

ROP  Notional 

9,084 

7,566 

Praprint  Nottonol . 

12,506 

8,648 

84 

rinontial . 

2,781 

2,124 

Closiiftad . 

31,839 

23,780 

Total . 

116,036 

49,835 

89,503 

37,532 

GRAND  TOTAL... 

268,097 

83,758 

250,711 

69,498 

YEAR  TO  DATE... 

945,196 

227,635 

945,019 

217,441 

ANNAK>LISp  MD. 

Capitol-a 

ROPlocol . 

32,283 

34.716 

Preprint  Local . 

32,369 

20837 

ROPNotionol 

9,951 

13,729 

Preprint  Notionol . 

594 

389 

Financial . 

4,659 

2,698 

Cbssifiad.... 

52822 

48,216 

Totol . 

132878 

120,085 

CopHol-S 

ROPlocol . 

16,009 

12,241 

Preprint  Locol . 

27,176 

32898 

ROP  National . 

6,431 

6,299 

rmanciol 

1,265 

664 

Clossifitd 

15,691 

10.410 

Totol 

66,572 

62,012 

GRAND  TOTAL... 

...  199,250 

182,097 

YEAR  TO  DATE.. 

...  664,857 

672,754 

‘Indicates  newspapers  reporting  figures  in 
lines. 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


ASBUKV  PAU(,  NJ. 

Pt»$s.« 


ROPlocol . 

Preprint  Local . 

ROP  Notional 

Preprint  Notionol . 

Ftnonciol . 

Clossifitd . 

70842 

8,270 

13,203 

8,893 

75,621 

11,023 

12,784 

1,125 

82 

965 

221 

79,516 

7,965 

13,422 

423 

7,830 

92,058 

9,557 

26,586 

851 

1,502 

25 

Totol . 

Piess-S 

ROPlocol . 

Preprint  locol . 

ROP  Notionol 

Praprint  National . 

Financial.......... . 

Classifiad . 

176829 

52,065 

66,885 

10,887 

12.410 
8,101 

44.411 

26,2X 

885 

25,993 

56 

201,214 

40.492 

43,137 

9,299 

9,589 

6,610 

39.286 

38,521 

424 

21,096 

8 

i76 

Totol . 

194,759 

26,934 

148,413 

21,704 

GRAND  TOTAL . 

371.088 

53,134 

349827 

60,225 

YEAR  TO  DATE . 

.  1,262,261 

163,035 

1,263,854 

218,802 

ATIANTA^OA. 

Constitution-m 

ROP  Local . 

64,081 

19,093 

82,062 

18,192 

Preprint  Local . 

27829 

37,710 

ROP  Notionol . 

12801 

1859 

13,032 

2,213 

Preprint  Notional . 

1,308 

Finonciol 

5864 

704 

4,615 

1,044 

Clossified . 

59,072 

21,289 

70,434 

9.883 

Totol 

141,118 

70,074 

170,143 

70,350 

Joumal-e 

ROPlocol . 

64,125 

19,093 

83,482 

18,192 

Preprint  Local 

29,301 

37,398 

ROP  Notional 

12,199 

1,659 

12,756 

2813 

Preprint  Notionol . 

948 

Finonciol . 

5,691 

704 

4,552 

1,044 

Clossifitd . 

57878 

21,289 

72,183 

9,883 

. 

139893 

72,046 

171,973 

69,678 

Journal  &  Constitution-S 

ROPlocol . 

48,698 

10,852 

41808 

6,663 

Preprint  Locol . 

56,728 

91 

61825 

ROP  Notional . 

15,924 

100 

12,999 

92 

Preprint  Notional . 

13,594 

445 

10,908 

Financial . 

3,222 

182 

4824 

561 

Clossified 

53,251 

45,514 

Totol 

134,689 

68,307 

102,136 

80,049 

Journal  &  Constitution-sot 

ROPlocol . 

27,014 

1,551 

25870 

ROP  Notional . 

2,230 

29 

1837 

Finonciol . 

119 

61 

217 

Clossified 

28854 

3,178 

30,505 

Total . 

58,017 

4819 

57,629 

GRAND  TOTAL . 

473.717 

215,236 

340,071 

277,706 

YEAR  TO  DATE . 

1,854,020 

884,389 

1,844,837 

1,013,985 

ftALTIMORi,  MD. 

Sun-m 

ROP  Local . 

60,835 

4,576 

64,295 

3,610 

Preprint  local 

4.176 

21832 

3,816 

12,424 

ROP  Notional 

17872 

1,482 

20,765 

1,734 

Preprint  Notional . 

131 

222 

Finonciol . 

6,196 

164 

5,608 

75 

Clossified . 

41,217 

2894 

39,234 

1,462 

Total . 

130,427 

30,670 

133,718 

19,305 

Sun-e 

ROPlocol . 

56,414 

4,568 

58,047 

3.603 

Preprint  Local 

4,176 

21,500 

3816 

12,424 

ROP  National 

13,419 

1,481 

13801 

1,746 

Preprint  National _ .... 

131 

222 

Finonciol . 

6,197 

164 

5,276 

76 

Clossifitd..... 

'29,458 

2,566 

29,952 

1.462 

Totol . 

109,795 

30,501 

110,692 

19811 

Sun-S 

ROP  Local . 

53,063 

15,937 

43,557 

12,723 

Plaint  LmoI 

43,420 

21,519 

X,584 

12,600 

ROP  Notionol 

18,364 

4,126 

15,145 

4873 

Preprint  Notional . 

13,418 

394 

9,185 

1,376 

Finonciol . 

4,441 

1,264 

2,754 

964 

Clostifiid.... 

56,984 

3,581 

42,688 

2,126 

Totol . 

189,710 

46,821 

143,913 

34,162 

GRAND  TOTAL... 

...  429,932 

107.992 

388,323 

72,778 

YEAR  TO  DATE... 

...  1,555,451 

380,082 

1,469,079 

286,023 

FULL  RUN  PART  RUN  FU'.L  RUN  PART  RUN 

■IROIN  COUNTY  NJ. 


RkotcU 

ROPlocol .  62,008  9,694  68,707  11,687 

Prtpnnt  Local  2,115  9,005  5,290  12,057 

ROP  Notional .  12,787  485  12,644  392 

Prtpnnt  Notional .  239  467 

Fmonciol  6,173  824  5,810  789 

CkosifM  45,722  _ 8  60,312  _ 

Total  128,805  20,055  153,230  24,925 

Recortl-S 

ROPlocol .  47,913  13,417  43,166  6,402 

Prtprint  Local .  30,054  60,819  23J41  38,535 

ROPNotionol .  13,052  575  9«7  346 

Prtprint  Notional .  12,888  2,481  10,184 

Fmonciol .  8,110  900  6,272  583 

ClosuFM .  54J31  _  51,131  _ 

Total .  166,048  78,192  143,931  45,866 

GRAND  TO, Al .  294,853  98,247  297,161  70,791 

YEAR  TO  DATE ......  1,050,028  272,025.  1,169,966  253,568 


■OSTON,  NIASS. 

Globt-m 

ROPlocol .  52,786  786  58,692  787 

Prtprint  local _  7,455  12,044 

ROPNotionol .  15,660  26  16,629  27 

Preprint  Natkmol .  783  4,483 

Finonciol .  5,762  6,321 

Clossifitd .  63,546  _  73,489  _ 

Total .  137,754  9,050  155,131  17,341 

Globe-S 

ROPlocol .  44,346  12,269  37/119  5,874 

Prtprint  local .  25,546  38,604  20,386  28,446 

ROP  Notional .  21,318  5,207  16,185  4,175 

Preprint  Notionol .  13,792  674  9,751  1,532 

Financial .  5,704  2,592  2,921  945 

Clossifitd .  95,936  5^  92,237  315 

Total .  206,642  59,918  178,499  41,287 

GRAND  TOTAl .  344,396  68,968  333,630  58,628 

YEAR  TO  DATE .  1,208,088  183,293  1,291,171  187,235 

HtroklHn 

ROPlocol .  24,654  25,303 

ROPNotionol .  7,576  17,070 

Financial  3,499  2,222 

Clossified  ..  66,596  52,466 

Total  102,325  97,061 

Herold-S 

ROPlocol .  6,408  1,223  5,505  3,083 

Prtprint  local .  472  35,3.''4  1,007  30,351 

ROP  Notional  6,976  225  5,328  207 

Preprint  Notional .  11,187 

Finonciol  664  38  582 

Classified  16,412  _  14,267  _ 

Total  30,932  48,047  26,689  33,641 

GRAND  TOTAl .  133,257  48,047  123,750  33,641 

YEAR  TO  DATE ......  483,089  147,038  442,067  130,127 


CAMDiN,  NJ. 


Courier  PosM 

ROPlocol .  34,450  5,811  41,482  6,158 

Preprint  Locol .  20,031  5,269  21,516  7,069 

ROPNotionol .  5,794  339  5,016  442 

Preprint  Notional .  183  45 

Fmonciol .  4,289  4,410 

Clossifitd .  55,538  1,446  56,656  W 

Total .  120,102  12,865  129,263  14,693 


Courier  Post-S 

ROP  Local .  22,295  15,697 

Prtprint  local .  11,446  43,609  17,818  23,279 

ROPNotionol .  7,114  7,927 

Preprint  Notional .  12.504  8,549 

Finonciol .  1,818  2,154 

Clossifitd .  24,269  16,924  _ 

Total .  79,446  43,609  69,069  23,279 

GRAND  TOTAl .  199,548  56,474  198,332  37,972 

YEAR  TO  DATE ......  707,579  174,966  737,212  131,062 


(Continued  on  page  50) 
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Editor  &  Publisher 

THE  ONLY  INDEPEND  T  WEEKLY  JOURNAL  OF  NEWSPAPERING 

11  WmI  19  Street  e  New  York,  NY  10011-4234  •  (212)  675-4380 


OPEN  LETTER  TO  PROMOTION  DIRECTORS: 

As  one  promotion  director  to  another,  I  wo\ild  be  remiss  if  I  did  not  teU  you 
in  advance  how  EJfeP’s  special  section,  “Newspapers;  Prime  Medium  for  Retailers 
is  shaping  up. 

It  won’t  be  published  until  September  9,  but  I’ve  been  working  at  tying  aU 
the  angles  together  —  what  newspapers  wiU  do  and  what  ret^ers 
the  chaUenges  of  the  90’s.  There  -will  be  special  reports  on  retail  marketing  by  CACI, 
Inc ’s  Acorn™  System,  by  Scarborough  Associates  and  by  Media  Records,  plus^ 
interview  with  Nathan  Katz,  weU-known  research  specialist 
stores.  Also  a  story  on  what  the  newspaper  co-op  picture  is  like  in  toe  light  of  pro¬ 
posed  changes  in  toe  Robinson-Patman  Act.  AU  this  in  one  editorial  package  that  I 
sincerely  beUeve  retailers  wiU  want  to  read  and  keep  for  reference. 

To  make  sure  of  that,  EdtP  is  planning  a  special  maiUng  of  the  section  to 
2,000  +  members  of  the  Retail  Advertising  CouncU. 

It’s  a  long  way  from  the  comparatively  easy,  predictable  days  of  the 
70’s  I  was  promotion  director  of  toe  New  York  Badly  News  in  those  years.  The  first 
Sunday  of  every  December,  Abraham  &  Straus,  which  didn’t  even  have  a  store  in 
Manhattan  at  that  tone,  woiUd  pour  close  to  half  a  rnHUon  dollars  worto  of  adver¬ 
tising  in  The  News.  A  lot  of  space  in  one  day  in  one  paper.  But  it  must  have  paid  off 
because  A&S  continued  to  do  it  for  several  years,  spending  more  money  on  that  one 
Sunday  every  successive  year. 

Things  are  a  lot  different  now  as  you  weU  know.  That  lovely  tra^m  ^’t  no 
more  With  the  help  of  leaders  in  media,  retailing  and  market  research,  I  intend  to 
teU  that  story  in  a  way  that  wiU  be  informative  to  your  customers  and  useful  to 
your  newspaper. 

I  can  conscientiously  say  that  this  section  wiU  be  an  unusual 
opportunity  for  your  newspaper.  Your  newspaper  ad  in  this 
ers  that  your  newspaper  is  an  “advertiser-friendly”  paper,  ready  and  wUl^  to 
accept  and  assist  in  their  advertising  program.  I  strongly  ^^eve  yo^  ad 
ensure  that  retailers  think  newspapers  when  they  think  of  advertising  and  wiU 
send  them  a  clear  message  about  newspapers  in  general  and  your  newspaper 
specifically.  I  hope  you  will  agree. 


Sincerely, 


Paul  Martin 

Retail  Advertising  Section  Coordinator 


p.s.  The  “Retail”  section  will  take  space 


reservations  until  August  25to. 


1989 


1989 


1988 
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1989  1988 
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CINCINNATI,  OHIO 


Enquiiw-m 

ROClocol .  56,903  59,519 

Preprint  locol .  14,273  13,057  17,135  14,597 

ROP  National .  8,209  8,246 

Preprint  Notionol .  312  1,288 

Financial .  4J18  4,957  196 

Ckusifwl .  57,197  _  61,708  _ 

Tolol .  140,900  13J69  151,565  16,081 

Post< 

ROPlocol .  H557  33,216 

Preprint  Local .  17,581  12,120  23,105  23,639 

ROP  National .  5^17  5,605 

Preprint  National .  528 

Financial .  1,542  2,135  196 

CknsifM .  23,000  21,541  _ 

Total .  82,725  12,120  85.602  23,835 

Enquirer-S 

ROPLocol .  45,955  29.995 

Preprint  locol .  51,115  9,314  37,919  12,485 

ROP  Notionol .  9,841  8,885 

Preprint  National .  13,166  9,573 

Financial .  2,434  2,896 

Clossified .  38,894  29,502  _ 

Totol .  161,405  9,314  118,770  12,485 

GRAND  TOTAL .  385,030  34,803  355,937  52,401 

YEARTODATt .  1,354,335  119,879  1,339,412  141,427 

CIIVIIAND,  OHIO 

Plain  Deoler-m 

ROF  Local  54,657  10,455  61,820  13,447 

Preprint  Local .  8,022  18,984  16,561  20,563 

ROF  Notionol  11,265  3,774  11,476  2,309 

Preprint  National .  233  913  1,956 

Financial  5,044  49  3,160  158 

Ckwifwi  53,748  4,706  50,295  3,534 

Totol  132,969  38,881  143,762  41,967 

Plain  Deoler-S 

ROP  Local .  33,078  1,270  24,491  1,537 

Preprint  Local  45,815  11,509  35,679  9,251 

ROP  National .  9,649  32  6,508  55 

Preprint  National .  13,424  8,970 

Financial .  2,289  13  1,418 

Ckssified  40,658  28,235  _ 

Total  144,913  12,824  105,X1  10,843 

GRAND  TOTAL .  277,882  51,705  249,063  52,810 

YEARTODATt _  934,697  169,346  932,139  170,975 

DMUU,  TEXAS 

News-m 

ROP  Local .  95,812  8,592  97,591  8,204 

Preprint  Local .  21,194  16,177  30,781  8,916 

ROP  Notionol .  9,928  759  10,982  804 

Preprint  Notional .  403 

Financial .  6,498  162  2,743  246 

Classified .  114,553  m  112,284  1,300 

Totol .  247,985  26,377  254,381  19,470 

News-S 

ROP  Local .  51,485  1,243  39,386  373 

Preprint  Local .  43,972  8,232  34,885  8,906 

ROP  National .  12,116  1,614  12,134  1,174 

Preprint  National .  14,740  10,769 

Finonciol .  6,379  112  2,277 

Classified .  72,643  5M  56,937  ^ 

Totol .  201,335  11,766  156,388  11,264 

GRAND  TOTAL .  449,320  38,143  410,769  30,734 

YEAR  TO  DATE .  1,619,919  140,138  1,575,949  130,380 

Times  Herold-o/d 

ROP  Locol .  57,280  5,689  64,015  11,788 

Preprint  Locol .  14,459  3,355  22,319  2,186 

ROP  Notionol .  5,912  861  6,453  701 

Financial .  4,267  95  1,438  432 

Clossified .  86,909  9,271  88,635  8,369 

Totol .  168,827  19,271  182,860  23,476 


‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times  Herald-S 

ROP  Local .  33,861  438  27,476  737 

Preprint  Locol  43,647  9,474  31,582  8,258 

ROP  Notionol  8,136  8,956 

Preprint  Notional .  13,644  59  8,618 

Financial .  3,355  1,055 

Classified  27,633  _  22,973  _ 

Total  130,276  9,971  100,660  8,995 

GRAND  TOTAL .  299,103  29,242  283,520  32,471 

YEAR  TO  DATE .  1,077,994  105,590  1,080,716  146,721 

DENVER,  COIO. 

Post-m 

ROP  Local .  45,324  571  64,994 

Preprint  Local .  19,220  21,967  12,729  33,519 

ROP  Notionol  16,633  14,499 

Preprint  Notionol .  652  1,039 

Finonciol .  3,823  3,077 

Classified .  80,088  70,786  _ 

Totol .  165,068  23,190  166,085  34,558 

Post-S 

ROP  Locol .  31,340  23,400 

Preprint  Local  13,585  33,448  9,909  27,563 

ROP  Notional  14,399  1,497  9,755  1,187 

Preprint  Notionol .  7,609  5,079  4,225  4,445 

Finonciol .  2,601  36  1,744 

Clossified .  47,649  _  33,914  _ 

GRAND  TOTAL .  282,271  63,250  249,032  67,753 

YEAR  TO  DATE .  1,017,784  212,814  948,729  255,397 

Rocky  Mountoin  News-m 

ROP  Locol .  81,595  90,431  401 

Preprint  Locol  18,869  22,047  17,883  37,083 

ROP  Notionol  13,358  13,061 

Financiol .  3,544  3,313 

Classified .  122,978  _  116,902  _ 

Totol .  240,344  22,047  241,590  37,484 

Rocky  Mountain  New$-S 

ROP  Local .  24,502  16,846 

Preprint  Local  20,285  22,286  15,456  16,770 

ROP  Notional  10,039  6,632 

Preprint  Notional .  13,841  9,595  1,566 

financiol .  2,264  1,209 

Classified  28,316  19,897  _ 

Totol  99,249  22,286  69,635  18,336 

GRAND  TOTAL . .  339,593  44,333  311,225  55,820 

YEAR  TO  DATE .  1,205,307  171,103  1,217,283  181,164 

FAIRFAX,  VA. 

Joumol-m  -r 

ROP  Local .  24,601  28,725 

Preprint  Local .  4,133  8,326  10,357  3,025 

ROP  Notional  8,087  9,332 

Preprint  Notional .  180  307 

Finonciol .  3,735  3,332 

Classified .  23,031  28,358  _ 

GRAND  TOTAL .  63,767  8,633  80,104  3,025 

YEAR  TO  DATE .  257,418  22,710  273,752  10,046 

FORT  lAUOERDAlE,  FIA. 

Sun  Sentinel-m 

ROP  Locol .  N/A  N/A 

ROP  Notional  15,349  10,778 

Finonciol  9,292  6,985 

Classified  N/A  N/A 

Totol  24,641  17,763 

News  &  Sun  Sentinel-S 

ROP  Locol .  N/A  N/A 

ROP  Notional .  12,146  6,059 

Preprint  Notional .  13,340  8,556 

Financial .  2,397  2,395 

Classified .  N/A  N/A 

Total .  27,883  17,010 

GRAND  TOTAL .  52,524  34,773 

YEAR  TO  DATE.....  187,671  154,055 

FRAMIFIOHAM,IWAS$. 

News-e 

ROP  Local .  25,127  N/A 

Preprint  Local .  2,768  N/A 

ROP  Notional .  6,948  N/A 

Financial  3,507  N/A 

Clossified  NM  NM 

Total  38,350  N/A 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

News-S 

ROP  Locol .  13,601  N/A 

Preprint  Local .  27,938  N/A 

ROP  Notional .  6,272  N/A 

Preprint  Notional .  11,881  N/A 

Financial .  1,886  N/A 

Clossified .  N/A  N/A 

Totol  61,578  N/A 

GRAND  TOTAL .  99,928  NM 

YEAR  TO  DATE .  343,238  N/A 


GREENWICH,  CONN 


Time-e 

ROP  Local .  18,601  25,312 

Preprint  Local .  10,022  11,392  7,218  13,654 

ROP  Notionol .  6,158  6,166 

Preprint  Notional .  84  758  2,284 

Financial .  3,389  3,077 

Classified .  29,339  _ 37,555  _ 

Total .  67,593  11,392  80,086  15,938 

Time-S 

ROP  Local .  10,590  7,844 

Preprint  Local .  23,268  13,517  16,121  10,447 

ROP  Notional .  5,288  4,402 

Preprint  Notional .  12,515  8,956 

financiol .  1,979  1,819 

Classified .  18,212  _  17,646  _ 

Total .  71,852  13,517  56,788  10,447 

GRAND  TOTAL .  139,445  24,909  136,874  26,385 

YEAR  TO  DATE .  489,435  80,738  518,660  81,125 


HARTFORD,  CONN 


Couront-m 

ROP  Locol .  51,003  11,164  .  56,851  10,583 

Preprint  Local .  919  22,840  4,954  21,747 

ROP  Notional .  11,356  1,400  13,793  530 

Preprint  Notionol .  340  180  519 

Finonciol . .  5,589  1,285  4,219  677 

Clossified .  57,407  4,560  70,637  3,868 

Totol .  126,274  41,589;  150,634  37,924 

Couront-S 

ROP  Local .  30,155  8,419  26,209  3,104 

Preprint  Local .  4,261  194,564  3,945  129,161 

ROP  Notional .  12,456  729  9,919  456 

Preprint  Notionol .  13,418  1,789  9,751  258 

Finonciol .  3,524  809  3,773  597 

Classified .  37,772  _  32,743  _ 

Totol .  101,586  206,310  -  86,340  133,576 

GRAND  TOTAL .  227,860  247,899  236,974  171,500 

YEAR  TO  DATE .  816,646  454,668  902,533  597,778 


HONOLULU,  HI 

Advertiser-m 

ROPlocol .  42,852  51,656 

Preprint  Local .  9,020  13,530 

ROP  Notional .  5,620  5,998 

Preprint  Notional .  999  1,033 

finonciol .  4,074  4,598 

dassiM .  48,092  46,661 

Totol .  110,657  123,476 

Star  Bulletin-e 

ROPlocol .  40.553  45,011 

Preprint  Local  8,976  12,975 

ROP  Notional  5,295  5,876 

Preprint  Notionol .  999  1,022 

Finonciol  4,034  4,386 

Clossified  39,471  38,046 

Total  99,328  107,316 

Star  Bulletin  &  Advertiser-e 

ROPlocol .  35,675  27,302 

Preprint  locol .  18,521  11,911 

ROP  Notionol .  11,998  9,305 

Preprint  Notional .  9,367  4,088 

Finonciol .  3,906  3.722 

Classified .  27,188  18,699 

Total .  106,655  75,027 

GRAND  TOTAL .  316,640  305,819 

YEAR  TO  DATE .  1 ,203,758  1 ,210,466 
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1989 


1988 


1989 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

HOUSTON 

p  TEXAS 

Chronicle-o/d 

ROP  Local . 

82,415 

9,444 

82,729 

11,358 

Preprint  Local . 

2,287 

23,616 

5,512 

34,993 

ROP  Nqtionol . 

10,944 

296 

10,824 

1,850 

Preprint  Notionoi . 

91 

90 

Finoncial . 

S,864 

409 

2,011 

204 

Classified . . 

....  123,600 

3,830 

115,049 

1,307 

Total . 

....  225,201 

37,685 

216,125 

49.712 

Chronicle-S 

ROP  Local . 

43,370 

4,055 

36,532 

631 

Preprint  Locol . 

18,599 

32,836 

15,678 

22,853 

ROP  Notional . 

12,322 

33 

8,910 

Preprint  Notionoi . 

13,511 

85 

9,348 

83 

Financiol. 

5,265 

1,989 

Clossified. 

65,511 

48,693 

Totol . 

158,578 

37,009 

121,150 

23,567 

GRAND  TOTAL.. 

....  383,779 

74.694 

337.275 

73,279 

YEAR  TO  DATE, 

....  1,378,960 

273,708 

1,338,706 

273,805 

Po$t-m 

ROP  Locol . 

68,808 

1,059 

66,469 

Preprint  Local . 

3,386 

15,559 

5,696 

17,082 

ROP  Notionoi . 

7,405 

8,049 

Preprint  Notionoi . 

40 

Finoncioi.. 

4,252 

1,693 

Classified. 

69,916 

10,106 

64,034 

6,012 

Totol . 

...  153,767 

26,764 

145,941 

23,094 

Post-S 

ROP  Local . 

28,048 

22,321 

Preprint  Local . 

19,256 

26,792 

18,739 

19,441 

ROP  Notional . 

7,560 

1,579 

6,376 

1,170 

Preprint  Notional . 

6,462 

7,007 

2,910 

5,334 

Finoncioi... 

2,634 

1,314 

Cktssified.. 

28,737 

879 

19,341 

Total . 

92,697 

36,257 

71,001 

25,945 

GRAND  TOTAL. 

246,464 

63,021 

216,942 

49,039 

YEAR  TO  DATE 

-  863,114 

273.186 

827,731 

197,459 

LAWRINCEVIILE,  GA. 

N€ws-m 


ROP  Locol . 

37,911 

35,352 

Preprint  Local . 

7,676 

8,833 

2,613 

ROP  Notionoi . 

4,862 

4,014 

Preprint  Notionoi . 

39 

Financiol... 

2,772 

2,372 

Closlfied.. 

43,272 

49,213 

Totol . 

96,493 

99,784 

2,652 

News-S 

ROP  Local . 

12,990 

8,204 

Preprint  Local 

22,173 

29,898 

1.623 

ROP  Notional . 

6,696 

4,403 

Preprint  Notional . 

1,454 

57 

Finoncioi... 

1,431 

713 

Clossified... 

11,693 

7,944 

Total . 

56,437 

51,219 

1,623 

GRAND  TOTAL.. 

....  152,930 

151,003 

4.275 

YEAR  TO  DATE. 

....  582,723  377 

151,003 

7,275 

LONO  BEACH,  CALIF. 

Press  Telegrom-m 

ROP  Local . 

N/A 

N/A 

ROP  Notionoi . 

6,303 

7,711 

170 

Preprint  Notionoi . 

4,713 

76 

Financial.... 

4,033 

2,336 

68 

Clossified... 

N/A 

N/A 

N/A 

Total . 

10,336 

14,760 

314 

Press  &  Telegrom 

ROP  Local . 

N/A 

N/A 

ROP  Notionoi . 

5,398 

4,950 

1,298 

Veprint  Notional . 

12,971 

9,458 

•inoncKjl . 

361 

368 

Classified . 

N/A 

N/A 

N/A 

Total 

18,730 

14,776 

1,298 

GRAND  TOTAL... 

29,066 

29,536 

1,612 

YEAR  TO  DATE  .. 

...  103,759 

116,006 

4,732 

‘Indicates  newspapers  reporting  figures  in 
lines. 


{ 
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LONO  ISLAND,  N.T. 

Newsdoy-e 

ROP  Local . 

37,864 

51,017 

45,862 

56,372 

Preprint  Local . 

3,945 

14,822 

3,353 

12,027 

ROP  Notionoi . 

13,764 

10,129 

16,723 

14,204 

Preprint  Notionoi . 

347 

290 

Financial.. 

11,440 

6,023 

11,066 

4,591 

Clossified.. 

44,981 

47,928 

41,551 

47,064 

Total . 

111,994 

130,266 

118,555 

134,568 

Newsdoy-S 

ROP  Locol . 

23,463 

26,073 

22,912 

25,036 

Preprint  Local . 

21,556 

77,404 

11,559 

56,819 

ROP  Notionoi . 

12,306 

3,054 

9,587 

3,966 

Preprint  National . . 

13,539 

2,432 

6,443 

6,507 

Finonciot... 

1,313 

595 

619 

870 

ClossHM.. 

22,994 

11,963 

17,172 

8,457 

Totol . 

95,171 

121,521 

68,292 

101,655 

GRAND  TOTAL.. 

.  207,165 

251,787 

186,847 

236.223 

YEAR  TO  DATE, 

.  734,714 

874,152 

703,715 

856,315 

LOS  AFWELES,  CALIF. 

Herald  Exominer-m 

ROP  Locol . 

25,297 

23,950 

Preprint  Local . 

3,259 

7,399 

2,172 

8,311 

ROP  Notionoi . 

5,050 

9,752 

Preprint  Notionoi . 

174 

FirancKil 

1,788 

1,035 

Classified 

32,802 

30,042 

Totol 

68,370 

7,399 

66,951 

8,311 

Herod  Exominer-S 

ROP  Local . 

5,724 

4,410 

Preprint  Locol . 

2,398 

481 

5.669 

ROP  Notional _ 

5,806 

4,550 

1,216 

Finoncial . 

13 

345 

Clossified . 

11,332 

9,072 

Total . 

25,273 

18,858 

6,885 

GRAND  TOTAL.. 

93,643 

7,399 

85,809 

15,196 

YEAR  TO  DATE 

.  364,023 

29,894 

321,325 

58,000 

LOS  AFMELES,  CALIF. 

News-m 

ROP  Locol . 

55,609 

1,833 

62,273 

7,079 

Preprint  Locol . - . 

22,462 

16,560 

15,373 

41,486 

ROP  Notional . 

11,519 

362 

9,060 

615 

Preprint  Notional . 

1,006 

2,071 

307 

Financial.... 

5,309 

7 

3,230 

10 

Classified.. 

91,611 

74,894 

Total . 

187,516 

20,833 

164,830 

49,497 

News-S 

ROP  Locol . 

20,867 

15,768 

Preprint  Loi  ol 

28,670 

10,469 

10,344 

17,813 

ROP  Notional . 

8,930 

6,423 

Preprint  Notionol . 

13,618 

8,967 

2,623 

finoncial  . 

1,006 

484 

Clossiffed . 

51,332 

30,067 

Totol  . 

.  124,423 

10,469 

72,053 

20,436 

GRAND  TOTAL  . 

311,939 

31,302 

236,883 

69.933 

YEAR  TO  DATE ... 

...  1,133.922 

102,149 

994,876 

189.229 

LOS  ANGELES,  CALIF. 

Times-m 

ROP  Local . 

140,223 

72,709 

145,644 

79,286 

Preprint  Locol . 

13,564 

70.950 

26,012 

81,090 

ROP  National 

26,643 

11,321 

29,039 

12,651 

Preprint  Notionoi . 

1,125 

3,716 

Finoncioi . 

12,891 

3,428 

8,780 

3,651 

Classified.... 

78,219 

96.212 

80,138 

92,393 

Totol . 

271,540 

255  745 

289.613 

272.787 

Times-S 

ROP  Locol . 

62,808 

26,589 

47,289 

19,330 

Preprint  Locol 

23,886 

30,183 

20,765 

23,220 

ROP  Notional . 

28,007 

2,755 

24,042 

2,334 

Financiol . 

3,622 

1.208 

2,360 

799 

Clossified. ... 

73,962 

71.610 

59,507 

Total . 

206,915 

138.791 

163,971 

91,275 

GRAND  TOTAL.  .. 

...  478,455 

394,536 

453,584 

364.062 

YEAR  TO  DATE... 

...  1,766,209 

1.406,454 

2,210,883 

1,394,488 

lOS  ANOELIVTOtllANCE,  CALIF. 

Breeze-e 


ROP  Local . 

N/A 

N/A 

ROP  National 

8,882 

7.737 

Preprint  Notional . 

90 

Financial . 

3,468 

2,111 

Classified . 

N/A 

N/A 

Total . 

12,350 

9,938 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Breeze.  S 


ROP  Local . 

ROP  National 

Finarciol . 

Clossified . 

N/A 

4.695 

473 

N/A 

N/A 

4,084 

511 

Total . 

18,053 

13,756 

GRAND  TOTAL . 

30,403 

23,694 

YEAR  TO  DATE . 

100,008 

95,807 

Sentinel-m 

ROP  Local . 

ROP  Notional . 

Financiol... 

Classified.. 

MILWAUKEE,  WIS. 

N/A 

15,211 

N/A 

N/A 

N/A 

13,158 

N/A 

Total . 

15,211 

13,158 

Joumol-e 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

10,096 

9,648 

Finoncioi... 

N/A 

N/A 

Classified.. 

N/A 

N/A 

Total . 

10.096 

9,648 

Joumol-S 

ROP  Locol . 

N/A 

N/A 

ROP  Notional 

11,234 

8,736 

Preprint  Notionoi . 

12,865 

9,418 

Financial . 

N/A 

N/A 

Clossified 

N/A 

N/A 

Total . 

24,099 

18,154 

GRAND  TOTAL . 

49,406 

40,960 

YEAR  TO  DATE  ... 

..  165,403 

166,922 

MINNEAPOLIS,  MINN. 

Star  Tribune.a/d 


ROP  Local . 

36,791 

15,357 

41,960 

15,164 

Preprint  Local . 

13,656 

11,758 

10.930 

4,633 

ROP  Notional . 

12,066 

5,006 

9,913 

5,206 

Preprint  Notionoi . 

1,0jI 

372 

1,519 

867 

Finoncial . 

4,132 

217 

4,049 

306 

Classified.... 

29,521 

167 

35,662 

Total . 

97,197 

32,877 

104,033 

26,176 

Star-S 

ROP  Local . 

31,837 

24,573 

Preprint  Local 

65,000 

20,461 

60,572 

3,606 

ROP  Notional 

9,615 

7,233 

Preprint  Notional . 

13,517 

9,934 

148 

Financiol..,,. 

3,137 

50 

1,383 

Clossified... 

52,398 

44,876 

Total . 

.  175,504 

20,511 

148,571 

3,754 

Star  Tribune-sot 

ROP  Local . 

14,394 

15,549 

ROP  Notional . 

2,428 

1,871 

Financiol . 

348 

637 

Classified . 

17.505 

Total . 

34,675 

36,479 

GRAND  TOTAL. 

.  X7,376 

53,388 

289,083 

29,930 

YEAR  TO  DATE 

.  1,028,246 

172,973 

1,069,239 

126,807 

NEW  SRUNSWICKe  NJ. 

Home  News-e 

ROP  Local  . 

33.946 

37,935 

Preprint  Local . 

5.X1 

1.550 

2,519 

ROP  Notionoi 

6,193 

6,531 

Preprint  Notionoi . 

86 

85 

Financiol . 

2,581 

3,126 

Clossified . 

29,808 

36,632 

Total . 

77,915 

1.550 

86,828 

Home  News-S 

ROP  Locol . 

21,179 

19,721 

Preprint  Local . 

43,878 

13,873 

19,205 

13,252 

ROP  Notionoi . 

8,333 

5,748 

Preprint  Notionoi . 

356 

Finoncioi . 

1,600 

2,168 

Clossified . 

.  19,156 

_ 

18,513 

Total  94,146  13,873  65,711  13,252 


GRAND  TOTAL 172,061  15,423  152,539  13,252 

YEAR  TO  DATE —  603,958  33,409  583,646  42,221 

(Continued  on  page  52) 
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FULl  RUN  PART  RUN 


NIW  VOIK,  N.V. 


ROP  Local . 

32,350 

52,039 

37,401 

54,597 

ROP  Notionol . 

14,196 

15,707 

17,952 

18,868 

Financial.. 

4,612 

3,921 

2,625 

3,277 

Classified. 

.  13,610 

12,522 

15,927 

13,609 

Totol . 

64,768 

84,189 

73,905 

90,351 

News-S 

ROP  Local 

17,095 

28,445 

15,249 

27,403 

Preprint  local _ 

1,927 

55,207 

512 

32,268 

ROP  Notionol . 

13,297 

2,956 

12,701 

2,914 

Preprint  Notionol . 

13,600 

12,102 

8,997 

1,318 

Fmonciol... 

459 

605 

219 

256 

Clossifitd.. 

6,542 

4,595 

6,109 

4,238 

Totol . 

52,920 

103,910 

43,787 

68,397 

GRAND  TOTAl . 

.  117,688 

188,099 

117,692 

158,748 

YEAR  TO  DATE . 

431,863 

660,491 

461,157 

631,216 

Post-o/d 

ROPlocol 

27,568 

27,873 

ROP  Notional . 

13,275 

18,900 

432 

Financial 

2,245 

707 

Clossified 

3,670 

6,073 

Totol . 

46,758 

53,553 

432 

Posts 

ROP  Locol . 

10,361 

N/A 

Preprint  locol 

1,222 

N/A 

ROP  Notionol . 

8,71’ 

N/A 

Tribune-m 

ROP  Local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 

Finonciol.... 

Classified... 


FULL  RUN  PART  RUN  FUll  RUN  PART  RUN 

OAKLAND,  CALIF. 


FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


Tribuoe-S 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional.. 
Financial . 


12,628  62,082  15,955 


74,103  70,599  81,922 


8,755  38 

2,321  67,552 


Pre$s-S 

ROPlocol . 

6,859  ROP  Notional 

67,609  Preprint  Nattonol . 

121  Financial.. 

3,000 

45  Total . 

GRAND  TOTAL.. 
YEARTOOAn.. 


GRAND  TOTAL.. 
YEAR  TO  DATE  .. 


Time$-S 

ROPlocol . 

Preprint  locol . 

ROP  Notional . 

Preprint  National . 

[  Financial . 

Ckmified 

Totol 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 


21,918 

N/A 

68,676 

53,553 

432 

243,781 

215,170 

1,467 

68,370 

10,686 

81,074 

11,215 

34,798 

5,258 

33,151 

5,377 

15,201 

7,708 

19,259 

3,126 

38,055 

1,494 

44,890 

2,455 

156,424 

25,146 

178,374 

22,173 

69,213 

61,392 

61,363 

54,208 

27,826 

23,859 

50,997 

14,036 

44,052 

14,257 

19,430 

17,726 

7,944 

5,140 

5,981 

4,030 

84,200 

12,678 

69,541 

8,023 

212,354 

140,502 

180,937 

122,103 

368,778 

165,648 

359,311 

144,276 

1,316,223 

515,544 

1,378,578 

521,107 

ClatsifM.... 

12.624 

Total . 

43,474 

69,139 

37,306 

GRAND  TOTAl . 

...  II7J77 

139,738 

119,228 

YEAR  TO  DATE..., 

..  443,503 

546,629 

480,357 

ORAFrai  COUNTY.  CALIF. 

Register-o/d 

ROP  Local . 

133,315 

30,603 

131,996 

Preprint  laal 

23,274 

2;  V7 

33,310 

ROP  Notional . 

19,033 

16,741 

Preprint  Notional . 

994 

3,152 

Fmonciol . 

Clossified . 

8,625 

138.727 

56 

5,425 

Totol  . 

323,968 

59,128 

326,469 

Register-S 

ROP  Local . 

47,144 

33,311 

Preprint  local . 

39,717 

519 

31,173 

ROP  Notiorwl . 

13,740 

10,271 

Preprint  National . 

13,855 

Finonciol . . 

1,443 

1,202 

Clossified . 

63,156 

Totol . 

179,055 

519 

130,229 

GRAND  TOTAl . 

503,023 

59,647 

456,698 

YEAR  TO  DATE . 

1,872,485 

207,357 

1,802,014 

Post  Dispatch-m 

ROPlocol . 

-  ROP  National . 

44,676  Financial . 

-  Clossifiod . 

Total 


Inquirer-m 

ROP  Local . 

Preprint  Locol.. 
ROP  Notional... 

Finonciol . 

Clossified . 

Total . 

Inquirer-e 

ROP  Locol . 

Preprint  Local... 
ROP  Notional.... 

Finonciol . 

Clossified . 

Totol . 


PHILAOELPHlAp  PA 

53,385 

4,866  3,665 

n.943 
9,129 

48,354  _ 

127.679  3,665 


Stor  Ledger-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Nations  . 

FinoncKH . 

Ctossified. 

Totol 

GRAND  TOTAL... 

YEAR  TO  DATE.. 


86,051 

4,733 

98,668 

13,758 

424 

18,888 

6,084 

1,232 

6,106 

77,116 

93,146 

183,009 

6,389 

216,808 

86,055 

2,902 

65,998 

39,612 

49,043 

25,049 

18.151 

260 

13,607 

13,966 

1,906 

11,413 

7,690 

321 

6,242 

85.369 

78,170 

250,843 

54,432 

200,479 

433,852 

60,821 

417,287 

1,554,352 

190,391 

1,648,044 

Inquirer-S 

ROP  Local .  40.266 

Preprint  Local .  19,868  16,510 

3  801  15,120 

'  Preprint  Notinnol .  14,880 

Finonciol .  4  248 


Preprint  Nati^nol .  14,880 

Finonciol .  4,248 

Clossified .  67,870 

Total .  162,252 


32,908 
16,510  13,741 

11,983 
9,883 
2,221 

_  47,264 

16,510  118,000 


GRAND  TOTAL .  364,628  22,251  326,438 

YEAR  TO  DATE .  1,298,027  67,636  1,291,684 


PITSSBURO,  PA 

Post  Gozette-m 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

7,250 

7,263 

Preprint  Notional . 

Financial . . 

4,838 

3,750 

Totol . 

12,088 

11,061 

Piess.e 

ROPlocol . 

N/A 

N/A 

ROP  Notional . 

6,478 

6,662 

Preprint  Notional . 

Finonciol 

4,190 

47 

3,627 

Totol . 

10,668 

10,336 

ROP  Local . 

N/A 

N/A 

ROP  Notional 

10,306 

7,652 

Preprint  Notional . 

13,272 

9,540 

Finonciol  . 

N/A 

N/A 

Classified . 

N/A 

Total . 

23,578 

17,192 

GRAND  TOTAL. ... 

...  30,829 

23,556 

YEAR  TO  DATE... 

...  107,545 

103,022 

SAN  FRAFKISCO,  CALIF 

Chronicle-m 

ROP  local . 

45,232 

13,077 

54,523 

Preprint  Locol . 

52,357 

ROP  Notional 

12,213 

772 

13,797 

Preprint  Notionol . 

Finonciol . . . 

7,644 

1,196 

3,924 

Classified. . 

59,625 

Total . 

124,714 

67,402 

130,323 

61,485 

Exominer-e 

ROP  Local . 

40,682 

12,954 

51,288 

Preprint  locol . 

49,954 

ROP  Notionol  . 

11,471 

544 

12,095 

197 

Preprint  Notional . 

Finonciol . 

7,507 

816 

3,684 

427 

Classified . 

59,796 

Totol . 

119,456 

64,268 

124,989 

60,175 

Examiner  Chronicle-S 

ROPlocol . 

26,439 

5,035 

24,967 

Preprint  Local . 

-’,321 

49,858 

947 

23,573 

ROP  Notional  .. 

14,700 

274 

12,159 

Preprint  Notionol . 

13,502 

9,340 

2,571 

Financial . 

1,823 

1,462 

Classified . 

38,152 

Total . 

96,937 

55,167 

75,355 

26,144 

GRAND  TOTAl . 

341,107 

186,837 

330,667 

147,804 

YEAR  TO  DATE . 

1,284,707 

720,101 

1,274,630 

572.840 

Mercury  News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Financial . 

Clossified . 

Total . 


SAN  JOSE,  CALIF 


Mercury  News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.... 

Rnonciol . 

Clossified . 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


EDITOR  &  PUBLISHER  for  June  17,  1989 


1999 


1988 


1969 


Full  RUN  RARTRUN 

FULL  RUN  RART  RUN 

FULL  RUN  RARTRUN 

FULL  RUN 

RART  RUN 

FULL  RUN  RARTRUN 

FULL  RUN  PART  RUN 

Advocott^ 

ROPloeol . 

STAMROIO,  CONN. 

W.220 

36,513 

Post-m 

WAMINOTON 

,D.C. 

Times-GazettO'e 

ROP  Locol . 

ASHLAND 

15492 

,  OHIO. 

15,940 

8,707 

Pnprint  Loco! . 

15,022  23,938 

7,289 

33,053 

3^7 

18,986 

22^050 

2,891 

7,646 

ROPNotionol 

6,820 

6,634 

142 

622 

462 

2,580 

13,187 

13446 

38415 

Financiol.. 

4,520 

3,821 

68 

12,396 

98,680 

276,893 

1,175 

542 

ClostifNd. 

29J94 

42,383 

riMMlIiMl 

.  89,166  380 

- 

97,102 

35,701 

Totol . 

288,485  51,959 

38,048 

Advocot»-S 

ROP  Locol . 

15,613 

11,514 

Post-S 

»,171 

36,947 

15442 

9,505 

2,799 

56,539 

AUGUSTA,  MAINI 

Preprint  locol . 

23,787  7,163 

11,899 

13,152 

39,866 

37 

U76 

ROR  Local . 

30,023 

32,465 

51,949 

2,147 

162 

28,869 

ROPNotionol . 

5,386 

4,579 

2,424 

2,974 

Preprint  NotKmol . 

12,515 

8,956 

13^417  1,548 

Financiol.. 

2,228 

2,111 

Cloisifiod. 

18,238 

17,670 

81^ 

Clossified. . 

28,895 

Totol . 

77,767  7,163 

56,729 

13,152 

Totol . 

200,093  53,405 

151,503 

41,279 

GRAND  TOTAL.  .. 

.  101,106 

2.424 

115492 

2,974 

GRAND  TOTAL.  .. 

...  163,243  31,101 

153,831 

48,853 

GRAND  TOTAL . 

..  488 j78  105J64  428,396  79,327 
..  1,715,904  340,537  1,661,567  305,394 

wnrcHismuiocKiAND.  n.t. 

YEAR  TO  DATE  .. 

322,669 

8,281 

352497 

7450 

YtARTOOATt.. 

...  576,742  95,722 

TOLIDO,  OHIO 

592,926 

134,984 

YEAR  TO  DATE-.. 

Doily  New$-m 

ROP  Locol . 

BANGOt, 

18,868 

MAINI 

7,181 

24.853 

19,455 

21457 

1,846 

8,385 

21,218 

Blode-e 

ROR  local . 

N/A 

N/A 

Reporter  Dispatch.e 

34,925 

42,511 
6,134 
13,516 
494 
9,850 
30  593 

750 

Preprint  Locol . 

13,294 

1415 

ROP  NOtKNXll . 

4,410 

5,559 

324 

Preprint  Locol 

10,534  11,362 

16,968 

ISO 

361 

91 

Preprint  Notional . 

6,237 

Clossified . 

16.179 

907 

19,764 

1.027 

Fmoneni 

ClossifiML 

N/A 

N/A 

N/A 

N/A 

Preprint  Notional . 

285  177 

Total . 

50,180 

32,941 

62422 

30,630 

Totol 

4,410 

11,796 

CkssiU. 

32,099 

Doily  News-S 

Bkxh-S 

ROR  local . 

103,098 

18,320 

ROP  Locol . 

12,770 

1.568 

10,455 

1,342 

N/A 

N/A 

Reporrer  Dispatch'S 
ROP  Local . 

Preprint  Locol 

1,066 

2,996 

4,121 

10431 

17403 

4,192 

ROP  Notionol . 

4,229 

11,917 

3,407 

8,581 

23,113 

20,220 

33,047 

6491 

Preprint  Notionol . 

12,069 

Preprint  Notionol . 

16,463 

Clossified.. 

16.706 

43,464 

N/A 

N/A 

ROP  Notionol . 

7,259 

Total . 

43435 

4,564 

85,874 

5,534 

Totol . 

16,146 

11,988 

Preprint  Notionol . 

13,473 

10,066 

3,085 

14,752 

176 

GRAND  TOTAL.  .. 

93,715 

37,505 

148,496 

36.164 

— 

..  19,047 

YEAR  TO  DATE- 

„  341,448 

120.043 

357,193 

112,586 

GRAND  TOTAL... 

20,556 

23,784 

YEAR  TO  DATE.. 

71,489 

85,930 

. 

' 

' 

GRAND  TOTAL . 

226,261  23J70 

190,559 

34,959 

Doily  Sun-e 

ROP  Local . 

BIATKKI 

,  NIB. 

TtlNTON^NJ. 

YEAR  TO  DATE- 

767,501  94J27 

702,290 

98,893 

13497 

U79 

12,962 

1,506 

Time$-m 

ROP  Locol . 

N/A 

N/A 

Preprint  Locol . 

20,769 

953 

9,804 

24,897 

669 

11,868 

ROPNotionol . 

5,132 

11,029 

258 

387 

Pripnnt  NotMXwl ........ 

Fironcioi . 

Cktssified . 

4,872 

772 

4,683 

563 

N/A 

N/A 

N/A 

N/A 

GRAND  TOTAL.  .. 

...  40,549 

12,155 

43418 

13,937 

5,132 

11,029 

ADVERTISING  DATA 

YEAR  TO  DATE  ... 

...  144,527 

42.243 

150,987 

43,927 

Times-S 

ROP  Locol . 

N/A 

N/A 

SUPPLIED  BY 
PUBLISHER 

BIND,  OBI. 

ROP  Notionat _ 

5,496 

4,552 

ROP  Locol . 

38,352 

36,009 

1,375 

Preprint  Notionol . 

11,737 

2,884 

ROP  Notionol . 

863 

N/A 

N/A 

Clossifitd . 

N/A 

66,158 

257,506 

17,233 

7,436 

...  273,873 

1989  1988 

GRAND  TOTAL... 

YEAR  TO  DATE., 

....  22,365 

77,289 

18,465 

82,154 

FULL  RUN  PART  RUN 

ALBANY,  N.Y. 

FULL  RUN 

PART  RUN 

BINGHAMTON,  N.Y. 

Press  &  Sun>Bulietin-m 

ROP  Loed  37  430 

46,150 

22,509 

2,107 

WAINUT  CHIK,  CALIP. 

Times  Onion-m 

32,764 

35,087 

6,191 

280 

Preprint  Local . 

13,955 

2,125 

6,848 

8,926 

Times-m 

ROP  Locol . 

40,682 

47,675 

Preprint  Locol _ ...... 

37,795 

Preprint  Notionol . 

671 

27,421 

252 

Preprint  locol . 

ROP  Notionol _ _ ........ 

36A42 

4,561 

51,016 

6,024 

Preprint  Notionol . 

1^ 

Totol . 

81,602 

6,848 

100,486 

8,926 

Preprint  Notionol . 

1,024 

5,941 

2,291 

2,339 

Totol . 

109,369 

115,231 

Press  &  Sun  Bulletin-S 

54;)55 

45J57 

154,602 

ROR  Local 

20.610 

15,236 

17,015 

15,494 

Totol . 

143,405 

Times  Union>S 

17,604 

55,400 

3,160 

Preprint  Local 

46,114 

48,973 

1,160 

10457 

10.562 

TimeS'S 

18,972 

35,506 

5,380 

9,449 

Rreprint  Local . 

ROP  Notionol 

56,091 

2,561 

Preprint  Notional . 

Classified... 

10,403 

10,713 

124 

Preprint  locol . . 

ROP  Notional 

Preprint  Notional . 

57,396 

6,199 

12A21 

12,765 

14,175 

15,236 

88,367 

15,618 

Ciottified . 

24^154 

23,183 

113,621 

113,522 

GRAND  TOTAL.... 

•0443 

22,064 

188,853 

24,544 

YEAR  TO  DATE:- 

-.  500,660 

55,262 

606,949 

68,062 

25’495 

17j33 

Grand  Totol ......... 

222,990 

228,753 

119,713 

87,445 

Yeor  to  Dote _ 

882,051 

865,698 

BIRMINGHAM,  ALA. 

GRAND  TOTAL.. 

.  263,118 

242,047 

ANTIOO,  WIS. 

Post-Herold-m 

31,791 

970 

1,826 

48,541 

31,300 

3,818 

3,573 

49,513 

YEAR  TO  DATE. 

...„  944,353 

981,299 

Doily  Joumoi-e 

ROP  locol 

14,628 

14,405 

Preprint  Locol . 

ROPNotionol 

Clossified. 

Rreprint  Local . 

7,445 

7,703 

ROPNotionol 

143 

597 

Total . 

83.128 

88,204 

^Indicates  newspapers  reporting  figures  in 
lines. 

GRAND  TOTAL . 

YEAR  TO  DATE.... 

..  24,450 

89,052 

25,006 

102,529 

(Continued  on  page  54) 
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1989 


1989 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-€ 


ROPlocol . 

43,149 

13,252  47,959 

18,688 

Preprint  Local 

7,557 

10,260 

ROP  Natioral 

1,872 

4,090 

Clossrfted... 

54,405 

53,889 

Totol . 

106,983 

13,252  116,198 

18,688 

News-S 

ROPlocol . 

38,287 

28,960 

Preprint  Locol . 

14,392 

10,789 

ROP  Notional . 

5,783 

4,327 

Preprint  Notionol . 

5,017 

3,796 

Cbnified... 

38,122 

27,851 

Total . 

101,601 

75,723 

GRAND  TOTAL . 

291,712 

13,252  280,125 

18,688 

YEAR  TO  DATE.... 

1,033,242 

57,940  1,030,076 

73,725 

SIOOMINOTON,  IND. 

HeroW  Telephone-mS 

ROP  local . 

38,969 

39,837 

Preprint  Lo(ol 

66,578 

50,926 

ROP  Notional 

949 

1,645 

Preprint  Notionol . 

«28 

3,026 

Clouified.... 

38,394 

32,070 

GRAND  TOTAL. 

149,118 

127,504 

YEAR  TO  DATE.... 

517,791 

481,212 

BLUPFTOft 

,  IND. 

NewS'Bonner-e 

ROP  Locol . 

11,428 

12,601 

ROP  Notional . 

426 

439 

Ckissified . 

2,948 

3,028 

GRAND  TOTAL. 

14,802 

16,068 

YEAR  TO  DATE™. 

57,958 

60,254 

BUFFALO 

N.Y. 

Ncws-o/d 

ROP  Locd . 

34,543 

37,308 

Preprint  Locol 

1,626 

4,338  2,398 

5,193 

ROP  Notionol 

7,945 

9,767 

Preprint  Notionol . 

277 

90 

Chmified.... 

41,845 

41,761 

Total . 

86,236 

4,338  91,234 

5,283 

Newrs-S 

ROP  Local . 

35,612 

24,193 

Preprint  Locol . 

3,902 

8,810  3,455 

6,852 

ROP  Notionol 

4,799 

3,973 

Preprint  Notionol . 

4,017 

2,635 

Clossifiid.  . 

16,616 

12,138 

Total . 

60,929 

12,827  43,759 

9,487 

GRAND  TOTAL . 

147,165 

17,165  134,993 

14,770 

YEAR  TO  DATE:.... 

499,138 

59,177  503,478 

61,877 

CHAMMION,  ILi. 

Ncws-Gozette-eS 


ROP  locol . 

Preprint  Locol 

ROP  Notional 

Preprint  Notionol . 

Ckissified.... 

49,046 

117,132 

1,906 

19,737 

39,019 

547 

46,984 

96,879 

1,809 

15,609 

33,507 

GRAND  TOTAL . 

226340 

547 

194,780 

YEAR  TO  DATE.... 

753,035 

692  751 

CHABLOTTI*  N.C. 

Observer-rrS 

ROP  Locd . 

82,948 

98,579 

84,166 

70,056 

Preprint  Locd . 

5,328 

69,074 

3,554 

51,647 

ROP  Notional 

9,014 

1,130 

8,882 

475 

Prepririt  Notionol . 

9,426 

7,232 

129304 

57,569 

132,131 

29,818 

GRAND  TOTAL . 

236,520 

226,352 

235,965 

151,996 

YEAR  TO  DATE  ... 

834,536 

769,131 

879,932 

585,848 

^Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

CHICAOO,  UL. 

Doily  Herold-m 

ROP  Local . 

47,801 

47,801 

60,847 

19,532 

Preprint  Laol 

3,281 

74,469 

7,341 

53,628 

ROP  Notional 

684 

683 

790 

254 

Clossrfied.... 

54,711 

53,573 

GRAND  TOTAL . 

.  106,477 

122,953 

122,551 

73,414 

YEAR  TO  DATE . 

386,247 

407,531 

451,194 

266,197 

CHICAGO,  ILL. 

Tribune-o/d 

ROPlocol . 

56,900 

102,084 

58,892 

87,907 

Preprint  Local 

8,320 

26,606 

12,615 

20,893 

ROP  Notionol 

19,103 

6,520 

19,012 

4,049 

Preprint  Notional . 

1,603 

675 

2,277 

Ckmified....  .  . 

49,208 

206,404 

47,438 

191,761 

Total . 

133,531 

343,217 

138,632 

306,887 

Tribune-S 

ROPlocol . 

37,505 

40,782 

33,690 

37,235 

Preprint  Local 

22,033 

46,210 

24,240 

23,931 

ROP  Notional 

15,603 

1,236 

13,114 

2,971 

Preprint  Notional . 

13,950 

10,800 

12,150 

4.950 

Clossifnd . 

84,838 

24,976 

78,794 

19,153 

Total . 

173,929 

124,004 

161,988 

88,240 

GRAND  TOTAL . 

307,460 

467,221 

300,620 

395,127 

CEARTODATE:N/A 

CHIPPiWA  FALLS,  WIS. 

Heroid-Telegrom-eS 

ROP  local . 

14,818 

15,272 

Preprint  Local . 

26,331 

14,925 

29,481 

16,890 

ROP  Notionol 

367 

657 

Ctassified . 

7,717 

9,694 

GRAND  TOTAL . 

49,233 

14,925 

55,104 

16,890 

YEAR  TO  DATE . 

135,651 

40,778 

N/A 

N/A 

CONWAY,  ABK. 

Log  Cobin-Democrot-e 

ROPlocol . 

20,339 

23,637 

Preprint  Local 

19,318 

13,476 

ROP  Notiond 

235 

179 

Ckissified . 

8,835 

9,561 

GRAND  TOTAL . 

48.727 

46,853 

YEAR  TO  DATE...... 

163,568 

177,060 

- 

DHROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

53,979 

16,089 

53,418 

19,812 

Preprint  Locol . 

29,956 

38,718 

ROP  Notionol . 

7,234 

90 

7,897 

450 

Classified . 

40,332 

6,011 

44,578 

11,754 

Total . 

101,545 

52,146 

105,893 

70,734 

Free  Press-S 

ROP  Local . 

24,872 

1,962 

16,602 

1,555 

Preprint  local . 

275 

51,239 

38,256 

ROP  Notional . 

5,043 

340 

2,937 

138 

Preprint  Notional . 

91 

12,640 

8,493 

Clouified . 

36,976 

25,505 

Total . 

67,257 

66,181 

45,044 

48,442 

GRAND  TOTAL . 

168,802 

118,327 

150,937 

119,176 

YEAR  TO  DATE . 

612,218 

414,9^>9 

594.283 

439,321 

DETROIT, 

MICH. 

News-o/d 

ROPlocol . 

89,533 

19,409 

84,468 

21,893 

Preprint  Locol . 

8,282 

25,291 

10,286 

32,751 

ROP  Notional . 

11,690 

398 

12,232 

517 

Preprint  Notionol . 

1,939 

465 

Ckissified . 

70,011 

73,067 

Total . 

179,516 

47,037 

180,053 

55,626 

News-S 

ROP  Local . 

36,331 

SIS 

36,300 

1,961 

Preprint  Local . 

18,717 

27,211 

1’.671 

32,340 

ROP  Notionol . 

8,121 

j,614 

112 

Preprint  Notional.. . 

11,157 

149 

10,131 

149 

Ckissified . 

46,397 

44,396 

Total . 

120,723 

27,875 

117,112 

34,562 

GRAND  TOTAL . 

300,239 

74,912 

297,165 

90,188 

YEAR  TO  DATE . 

984,092 

245,212 

952,438 

290,119 

DUBUQUE, 

IOWA. 

Telegropgh  Herold-e 

ROP  Local . 

35,423 

36,507 

Preprint  Locol 

11,956 

12,021 

ROP  Notional 

2,097 

1,758 

Preprint  Notional . 

303 

236 

Clarified . 

27,192 

25,582 

GRAND  TOTAL . 

76,971 

76,104 

YEAR  TO  DATE _ 

285,728 

288,640 

FULL  RUN 

PART  RUN  FULL  RUN 

PART  RUN 

EAU  CLAIRE,  WIS. 

Leoder-Telegrom-eS 

ROP  local . 

35,482 

35,256 

Preprint  Local . 

43,650 

29,534  45,658 

30,945 

ROP  Notional . 

2,489 

2,472 

Preprint  National . 

11,968 

6,645 

Clossified . 

30,337 

28,746 

GRAND  TOTAL.. 

...  123,926 

29,534  120,777 

30,945 

YEAR  TO  DATE . 

...  418,719 

106,335  444,298 

81,903 

EDMONTON,  ALTA. 

Joumol-mS* 

ROPlocol . 

..  981,155 

966,746 

Preprint  Local . 

...  1,105,303 

1,280,369 

ROP  Notional 

370,297 

348,218 

Preprint  Notional . 

29,556 

51,343 

Classified . 

816,329 

850,639 

GRAND  TOTAL.. 

3,302,640 

3,497J15 

YEAR  TO  DATE. 

...  11,752,432 

12,426,679 

Note:  Figures  given  in 

modulor  ogote 

lines 

Son-mS* 

ROP  local . 

47,646 

50,066 

Preprint  Lwol 

10,089 

9,698 

ROP  Notional . 

10,308 

8,588 

Preprint  Notionol . 

917 

527 

Clossified . 

38,478 

34,334 

GRAND  TOTAL.. 

...  107,438 

103,213 

YEAR  TO  DATE. 

...  415,767 

>  407,744 

Note:  Figures  given  in  modulor  ogote 

lines 

IL  DOIIADO,  ARK. 

News-Times-m 

ROPlocol . 

19,576 

20,576 

Preprint  Local . 

33,927 

30,960 

ROP  Notionol . 

299 

775 

Preprint  Notional . 

312 

Clossified . 

11,661 

16,572 

GRAND  TOTAL.. 

65,775 

68,883 

YEAR  TO  DATE.. 

...  195,358 

193,757 

EUOENE 

ORE. 

Register-Guord-mS 

ROP  Local . 

71,210 

69,928 

Preprint  Local . 

66 

9  74 

ROP  Notionol . 

1,880 

1,937 

Preprint  National . 

13 

9 

Clossified . 

37,460 

31.985 

GRAND  TOTAL... 

...  110,649 

103,933 

YEAR  TO  DATE.. 

...  343,841 

319,970 

FARMINGTON,  N.M. 

Doily  Times-eS 

ROP  locol . 

22,565 

26,419 

Preprint  Local . 

9,991 

9,864 

ROP  Notional . 

457 

586 

Clossified . 

6,009 

5,896 

GRAND  TOTAL... 

39,244 

42,895 

YEAR  TO  DATE.. 

...  137,648 

155,192 

FORT  WORTH,  TEXAS. 

Star-Telegrom-m 

ROP  Local . 

64,732 

31,719  76,346 

21,315 

ROP  Notfonol . 

4,699 

5,009 

Clossifwd 

152,672 

159,813 

Total 

222,103 

31,719  241.168 

21,315 

Stor-Telegrom-« 

ROP  Locol . 

47,739 

31,719  55,068 

21,315 

ROP  National . 

4,244 

4,991 

Clossified . 

106,407 

115,296 

Total . 

158,390 

31,719  173,355 

21,315 

Star-Telegrom-S 

ROP  Local . 

42,331 

49,856  31,033 

33,292 

ROP  Notionol . - . 

4,033 

2,926 

Clossified. . 

83,063 

62,612 

Total . 

...  129,427 

49,856  96,571 

33,292 

GRAND  TOTAL... 

509,920 

63,438  414,523 

75,922 

YEAR  TO  DATE .. 

..  1,900,811 

344,961  1,825,192 

287,836 

FREDERICK,  MD. 

Post-m 

ROP  local . 

47,132 

49,898 

Preprint  Locol . 

65,633 

79,947 

ROP  Notional . 

2,133 

1,332 

Clossified . 

51,655 

54,031 

Total . 

166,533 

185,208 
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1989 


1989 


1988 


1989 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-e 

ROPLocol .  47,132 

Preprint  Local _  66,389 

ROP  Notional .  2,113 

Classified .  51,655 

Total .  167,289 

GRAND  TOTAL .  333,822 

YEAR  TO  DATE _  1,159,870 


Obseiver-e 

ROP  Local . 

Preprint  Local.. 


U  ORANOI,  Ofti. 


Tribune-Review-rr 

ROPLocol. 

Preprint  Local . 

ROP  Notional . 

Preprint  NotKXKil.. 


OtIINStUtO,  PA. 

28,313  25,783 

21,552  13,369  26,352 

1320  U57 


Total . 

84,759 

13,369 

86,735 

7,661 

Tribune-Review-S 

ROPLocol.  _ 

31,908 

X,413 

Preprint  Local . 

30,380 

44,488 

27,903 

17,654 

ROP  Notional . 

1.626 

723 

Preprint  Notional _ 

18,590 

'  12,999 

Cloui^... 

26,499 

16,337 

Total . 

....  109,003 

44,488 

88,375 

17,654 

GRAND  TOTAL 

....  193,762 

57,857 

175,110 

25,315 

YEAR  TO  DATE 

....  619,121 

149,977 

639,241 

81,491 

HOUSTON 

TEXAS 

Chronicle-a/d 

ROP  Local . 

95,642 

11,120 

96,902 

7,892 

Pr^int  Local 

23J83 

42,567 

23,620 

51,310 

ROP  Nationol 

34,383 

3,231 

28,455 

4,009 

Preprint  Notionol . 

10,670 

81 

8,846 

74 

Ckmified.... 

252,605 

5,993 

233,913 

4,245 

GRAND  TOTAL.. 

...  416.583 

62,992 

391,736 

67,530 

YEAR  TO  DATE. 

...  1,629,707 

261,604 

1,608,393 

257,620 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

30,026 

15,586 

Preprint  Locol . 

16,162 

62,909 

3,612 

8,514 

ROP  National . 

2,231 

353 

Preprint  Notionol . 

990 

258 

Ckmified . 

18,859 

13,267 

GRAND  TOTAL.. 

68,268 

62,909 

33,076 

8,514 

YEAR  TO  DATE .. 

...  115,788 

18,060 

115,788 

18,060 

INDIANAPOLIS,  IND. 

Stor*m 

ROPLocol . 

64,408 

849 

59,421 

1,209 

Preprint  Local 

2,590 

4,036 

ROP  Notionol . 

4,596 

5,261 

Preprint  Notional . 

26 

78 

Clouified . 

60,547 

62,970 

Totol . 

...  129,551 

3,465 

127,652 

5,323 

News-e 

ROPLocol... 

47,102 

849 

43,478 

1,209 

Preprint  Local 

2,590 

4,036 

ROP  Notional 

4,579 

4,740 

Preprint  Notional . 

26 

78 

Clossifiid.... 

59,752 

61,974 

Total . - . 

111,433 

3,465 

110,192 

5,323 

Stor-S 

ROPLocol...  . 

24,091 

25,019 

Preprint  Local 

2,348 

7,545 

2,384 

1,652 

ROP  Notionol 

1,991 

1,883 

Preprint  National . 

2,661 

2,912 

Clossified . 

50,412 

49,068 

Total . 

81.503 

7,545 

81.266 

1,652 

GRAND  TOTAL... 

322,487 

14,475 

319,110 

12,298 

YEAR  TO  DATE.. 

...  1.279,540 

61,501 

1,256,631 

49,143 

Preprint  Notionol . 

7 

5 

Clossified... 

4^160 

6,771 

GRAND  TOTAL.. 

16.095 

19,414 

YEAR  TO  DATE., 

66,048 

75,681 

LAMAR,  COLO. 

Daily  News-e 

ROP  Local . 

7,518 

8,660 

Preprint  Loi  nl 

5,912 

ROP  Nationol . 

622 

1,034 

Preprint  Nationol . 

Clauified... 

2,307 

2,904 

GRAND  TOTAL... 

10,447  5.912 

12,598 

YEAR  TO  DATE.. 

42.745  27,128 

47,297 

LINCOLN,  NEB. 

Joumol-Stor-meS 

ROP  Locol . 

52,610 

50,332 

Preprint  Local . 

63,734 

58,743 

ROP  Notionol . 

1,203 

1,554 

Preprint  NatKmol . 

11,156 

9J33 

CloUified.... 

42,949 

38,130 

GRAND  TOTAL... 

....  171,652 

158,092 

YEAR  TO  DATE.. 

....  602,729 

592,413 

LIVINGSTON,  MONT. 

Enterpriser 

ROPLocol . 

9,978 

9425 

Pi^print  Local . 

34,099 

28.666 

ROP  Notionol . 

245 

Clossified . 

3.518 

3,371 

GRAND  TOTAL... 

37,837 

41,562 

YEAR  TO  DATE.. 

....  164,742 

157J34 

Peninsula  Heroid-m 

ROP  Locol . 

Preprint  Locol 

ROP  National . 

Preprint  NatKmol . 

Clarified . 

Total . 


Sundoy  Herold-S 

ROP  Locol . 

Preprint  Locol _ 

ROP  Nationol _ 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


33,206 
1,170  52.438 

3,132 
520 

_  35,001 

1,170  124397 


GRAND  TOTAL .  176,714  1,170  170348 

YEAR  TO  DATE 668,957  19,163  657,780 


Stor-m 

ROP  Local . 

Preprint  Locd.. 
ROP  Nationol... 


LOS  ANGILES,  CALIF. 

Lo  Opinion-m 

ROPLocol .  44,367 

ROP  Nationol .  3,780 

Clossified .  77,530 

GRAND  TOTAL .  125,677 

YEAR  TO  DATE.™.  464,624 


Courier  Joumalnyd 

ROPLocol . 

Preprint  Local . 

ROP  National . 

Clossified 

Totol 

Courier  Joumol-S 

ROP  Locol . 

Preprint  Locol 
ROP  Nationol 

Preprint  Nationol . 

Clo»ffied . 

Total . 

GRAND  TOTAL.  .. 

YEAR  TO  DATE... 


49,206  23317 

39,032 

1,437 

30,171  3,748 

80,814  66397 


22,447  _ 

74,934  78,165 

155,748  144,462 
536,605  468,637 


MANCHESTER,  N.H. 


KLAMATH  PALLS,  ORE. 

Herald  and  News-es 

ROPLocol .  25,599 

Preprint  Local .  46,668 

ROP  Nationol  670 

Clossified .  18,035 

GRAND  TOTAL .  90,972  ] 

YEAR  TO  DATE .  259,211 


Union  Leoder*m 

ROP  Locol . 

ROP  Nationol 

Classified . 

TotaL . 

N.H.  Sunday  News-S 

ROP  Local . 

ROP  Notional . . 

Clossified . 

Total . 


Clossified . 

13,884 

12,016 

Total . 

36,300 

37,753 

Ptessr 

ROP  Locol . 

25,837 

28,533 

Preprint  Locol . 

6,069 

5.810 

ROP  Notionol . 

646 

1,684 

16,192 

14,826 

Totol . 

48,744 

50,853 

Stor-S 

ROPLocol . 

7,483 

7,693 

Preprint  Locd . 

5,190 

5,720 

ROP  National . 

218 

494 

Preprint  Notionol . 

582 

492 

Clarified . 

4J23 

4,551 

Total . 

17,796 

18,950 

Grand  Total . 

.  102,840 

107456 

Year  to  Dote.... 

_  420,085 

414,724 

P4ASHV1LLE,  HNN. 

Tennesseon-m 

ROP  Locd . 

49,726 

59,475 

Preprint  Locd . 

12,609 

14,925 

ROP  Notkmd . 

3,107 

3468 

Preprint  Nationol . 

181 

Clossified . 

35,082 

39,385 

Total . 

.  100,705 

117453 

Bonner-e 

ROP  Locd . 

49,250 

58,306 

Preprint  Local . 

12,609 

14,925 

ROP  Nationd . 

3,031 

3.473 

Preprint  Nationol . 

181 

Classified. . 

34,442 

38,590 

Tolol . 

99,513 

115496 

Tennesseon-S 

ROPlocgl . 

45,726 

34,710 

Preprint  Local . 

34477 

31,618 

ROP  National . 

3,362 

2,578 

Preorint  Nationd . 

12,056 

8,047 

Classified . 

28,900 

24,447 

Totoi .  124,421 

GRAND  TOTAL .  324,639 

YEAR  TO  DATE.  ...  1,177,269 


YEAR  TO  DATE......  533,851 


MIDPLETOWN,  N.Y. 

Times  Herold-Record-mS 


‘Indicates  newspapers  reporting  figures  in 
lines. 


ROPLocol . 

111,772 

117,993 

Preprint  Local 

63,882 

99,061 

56,469 

ROP  Notional 

1,907 

1432 

Preprint  National . 

25,740 

18,900 

Classified . 

110.005 

108.851 

GRAND  TOTAL . 

313406 

99,081 

303.545 

YEAR  TO  DATE:.... 

.  1.060,342 

278,297 

1,093,013 

NEW  HAVEN,  CONN. 

R.gi$ter-m 

ROP  locol .  46,878  13,278  54,634 

Preprint  Locol .  4,599  26,775  5,670 

72,651  ROPNotionol .  4,774  100  6,655 

Preprint  Notional .  504  252 

ClossifW .  38,040  _  45,258 

_  Total .  94,795  40,405  112,217 

72,651 

235,215  (Continued  on  page  56) 


EDITOR  &  PUBLISHER  for  June  17,  1989 


1989 


1988 


1989 


(Continued  from  page  55) 

1989  1988 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NEW  HAVEN,  CONN. 


Register-S 

ROP  Local .  44,521  43,340 

Preprint  Locol  60,354  43,029  41,202  31,626 

ROP  Notional  2,347  2,482 

Preprint  Notional .  18,774  13,356 

Clossified .  28,383  _  24,779  _ 

Totol  ....  154,379  43,029  125,159  31,626 

GRAND  TOTAL .  249,174  83,434  237,376  81,789 

YEAR  TO  DATE .  864,981  281,918  888,629  255,780 

NORTHAMPTON,  PAASS. 

Doily  Hampshire  Gozette-e 

ROP  Local .  48,011  48,104 

Preprint  Lxol .  17,028  36,120  15,093  44,118 

ROP  Notional .  995  2,105 

Classified .  21,384  _  23,214  _ 

GRAND  TOTAL .  87,418  36,120  88,516  44,118 

YEAR  TO  DATE .  313,798  108,102  307,089  122,421 

OfdTARIO,  ORE. 

Argus  OPserverreS 

ROP  Local .  14,344  14,431 

Preprint  Lxal .  24,252  26,123 

ROP  National .  557  512 

Classified .  8,378  8,605 

GRAND  TOTAL .  47,531  49,671 

YEAR  TO  DATE .  218,224  208,174 

omwA,  III. 

Doily  Times^e 

ROP  Local .  18,790  15,938 

Preprint  Lxal .  30,716  5,018  29,862  3,539 

ROP  Notional .  952  1,161 

Preprint  Notional .  162  81 

Clossified .  8,106  7,302  _ 

GRAND  TOTAL .  63,744  5,018  57,883  3,539 

YEAR  TO  DATE .  219,837  5,018  195,647  3,539 

PHOENIX,  ARIZ. 

Arizono  Repufalic-m 

ROP  Local .  72,732  3,312  92,922  3,021 

Preprint  Locol .  43,771  11,665  43,099  8,274 

ROP  Notional .  6,114  6,863 

Preprint  National .  1,134 

Clossified .  86,213  1,900  96,816  TO 

Total .  209,964  16,877  239,700  12,004 

Gazettes 

ROP  Lxal .  70,179  3,336  83,666  3,161 

Preprint  Lxal .  43,771  11,665  43,099  8,274 

ROP  National .  5,933  6,562 

Preprint  National .  1,134 

Classified .  85,999  1,934  96,667  TV 

Total .  207,016  16,935  229,994  12,212 

Republic-S 

ROP  Local .  46,009  48,391 

Preprint  Lxol .  39,197  33,506 

ROP  National .  3,184  2,900 

Preprint  Notional .  11,420  10,23'' 

Classified .  53,906  57,185 

Total .  153,716  152,216 

GRAND  TOTAL .  570,696  33,812  621,910  176,432 

YEAR  TO  DATE .  2,345,853  152,764  2,575,426  315,344 

PORTIAND,  MAINE. 

Press  Herald-m 

ROP  Lxol .  37,296  40,901 

Preprint  Lxal .  22,620  22,621 

ROP  National .  2,468  3,434 

Preprint  Notional .  108 

Classified .  27,227  32,746 

Totol .  89,611  99,810 

Express^e 

ROP  Locol .  29,388  36,071 

Preprint  Locol .  16,284  16,843 

ROPNotionol .  2,385  3J12 

Cktssified .  24,672  30,461 

Total .  72,729  86,587 


*lndicates  newspapers  reporting  figures  in 
lines. 


Telegram-S 


ROP  Local . 

28,122 

27,707 

Preprint  Locol . 

33,441 

32,841 

ROP  Notloool . 

1,534 

938 

Preprint  Notional . 

4,446 

4,835 

Clossified . 

30,799 

38.522 

Total . 

98,342 

104,843 

GRAND  TOTAL . 

..  260,682 

291,240 

YEAR  TO  DATE.... 

856,782 

901,324 

PORTLAND^ 

ORE. 

Oregonion-o/d/S 

ROP  Lxal . 

97,828 

8,877 

86,766 

7,793 

Preprint  Local . 

120,671 

86,455 

ROP  Notionol . 

17,597 

243 

12,914 

967 

Preprint  Notional . 

16,439 

10,242 

Clossified . 

169,590 

143,259 

GRAND  TOTAL . 

..  422,125  9,120 

349,636 

8,760 

YEAR  TO  DATE . 

..  1,499,708 

40,657 

1,340,792 

33,320 

PRAHr  KAN. 

Tribune-e 

ROP  Locol . 

4,517 

251 

ROP  Notional . 

403 

Classified . 

5,774 

5,642 

GRAND  TOTAL . 

10,421 

10,410 

YEAR  TO  DATE . 

44,709 

45,347 

PROVIDENCE,  R.I. 

JoumoUm 

ROP  Local . 

45,572 

16,807 

52,184 

14,018 

Preprint  Local . 

4,208 

71,270 

9,104 

94,542 

ROP  Notional . 

5,421 

5,963 

Preprint  Notional . 

356 

13,764 

12,910 

Classified . 

44,950 

2,309 

45,017 

1,437 

Total . 

100,507 

104,149 

112,268 

122,907 

6ulletin-e 

ROP  Lxol . 

42,069 

16,807 

49,248 

14018 

Preprint  Local . 

3,711 

71,270 

9,104 

94,542 

ROP  Notionol . 

5,258 

5,773 

Preprint  Notional . 

356 

13,764 

12,910 

Clossified . . 

32,596 

2,309 

34,693 

1,437 

Totol . 

83,990 

104,149 

98,818 

122,907 

JournaUS 

ROP  Local . 

33,507 

35,860 

Preprint  Local . 

44,567 

76,846 

40,437 

59,877 

ROP  Notional . 

3,990 

3,766 

Preprint  Notional . 

9,733 

9.664 

Clossified . 

27,371 

26,211 

Total . 

119,168 

76,846 

115,939 

59,877 

GRAND  TOTAL . 

303,665 

285,144 

327,025 

305,691 

YEAR  TO  DATE.... 

..  1,253,621 

1,043,179 

1,182,726 

1,182,843 

Eogle-S 


ROP  Local . 

34,923 

26,953 

Preprint  Local . 

13,225 

27,790 

9,025 

19,895 

ROP  Notional . 

1,842 

2,048 

Preprint  Notional . 

12,240 

9,630 

Clossified . 

X,585 

22,134 

Totol . 

92,815 

27,790 

69,890 

19,895 

GRAND  TOTAL.... 

...  203,790 

27,790 

188,257 

19,895 

YEAR  TO  DATE... 

...  706,139 

69,825 

672,853 

44,676 

RENO, 

NEV. 

Gazette*  Joumal-m 
ROP  Local . 

78,622 

80,964 

Preprint  Local . 

151,044 

140,583 

ROP  Notionol . 

2,488 

4,387 

13,214 

11,456 

77,492 

Clossitied . 

78,151 

'  GRAND  TOTAL.... 

323,519 

314,882 

YEAR  TO  DATE... 

1,073,896 

1,049,005 

RICHMOND,  VA. 

Times-Dispotch-m 
ROP  Locol . 

4,905 

48,649 

25,055 

Preprint  LmoI . 

18,258 

ROP  Notionol . 

5,189 

25 

6,212 

Preprint  Notionol  ........ 

394 

4,324 

585 

2,300 

Clossified . 

40,722 

37,822 

Totol . 

106,683 

9,254 

118,323 

2,300 

News  Leoder-e 

ROP  Local . 

4,905 

38,440 

25,095 

4,117 

Preprint  Locol . 

18!i73 

ROP  National . 

Preprint  Notional . 

4,703 

4,061 

5,921 

1,819 

Clossified . 

37,403 

35,358 

Total . 

97,258 

8,966 

104,814 

5,936 

Times-Dispotch-S 

ROP  Local . 

31,231 

22,252 

Preprint  Local . 

27,760 

ROP  Notionol . 

2,421 

2,247 

Preprint  National . 

10,485 

356 

7,491 

92 

Closgtficd 

35,769 

26,292 

Total 

117,401 

356 

89,513 

92 

GRAND  TOTAL . 

323,342 

18,576 

312,650 

8,328 

YEAR  TO  DATE.... 

..  1,130,535 

59,472 

1,152,580 

25,915 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 
ROP  Local . 

68,413 

21,109 

64,473 

18,265 

Preprint  Locol . 

132,202 

109,318 

ROP  Notional . 

7,891 

6,935 

Preprint  Notionol . 

19,908 

13,932 

Classified . 

88,782 

206 

83,855 

171 

GRAND  TOTAL . 

317,196 

21,315 

278,513 

18,436 

YEAR  TO  DATE.... 

1,137,816 

76,398 

1,127,044 

67,557 

RAIEIOH,  N.C. 

News  &  Observer-mS 


ROP  Local .  82,819  48  78,935 

Preprint  Lxal .  2,652  13,259  2,103  10,984 

ROPNotionol .  9,458  10,516 

Prepilnt  Notional .  i9,866  253  14,287  16 

Classified . . .  149,747  _  149,059  _ 

Total .  264,542  13,560  254,900  11,000 

Titnes.e 

ROP  Local .  34,181  42,658 

Preprint  Lxol .  4,691  1,113  4,853  1,060 

ROPNotionol .  4,704  6,365 

Preprint  Notional .  366 

Classified . . .  60,173  70,350  _ 

Total .  104,115  1,113  124,226  1,060 

GRAND  TOTAL .  368,657  14,673  3/9,126  12,060 

YEAR  TO  DATE .  1,382,078  65,652  1,467,604  72,650 


SACRAMENTO,  CAIIF. 

Bee-mS 


ROP  Lxal . 

93,727 

12,991 

97,530 

16,912 

Preprint  Local . 

110,601 

16,570 

104,090 

11,356 

ROP  Notional . 

20,550 

19,369 

Preprint  Notional . 

21,190 

16,185 

Clossified . 

235,531 

3,473 

209,798 

2,627 

GRAND  TOTAL . 

481,599 

33,034 

446,972 

30,895 

YEAR  TO  DATE . 

.  1,765,255 

131,304 

1,722,629 

116,201 

ST.  JOHNSRURT,  VT. 

Caledonian-RKord.e 


ROP  Local . 

17,599 

18,385 

Preprint  Local . 

10,860 

11,200 

ROP  Notionol . 

498 

415 

Classified . . . 

6,291 

6,666 

GRAND  TOTAL . 

35,248 

36,666 

YEAR  TO  DATE . 

128,312 

118,459 

REAOINO,  RA. 


Eagle-Times.e 

POP  Locol . 

intLxal . 

mtionol . 

Preprint  National.. 
Clossified . 


Post-Dispatch-mS 


ST.IOUIS,  MO. 


40,279 

41,178 

ROP  Local . 

43,490 

25,992 

50,398 

23,931 

23,605 

28,170 

Preprint  Local . 

12,664 

16,261 

2,310 

2,824 

ROP  Notional . 

5,229 

1,441 

4,881 

461 

270 

630 

Preprint  Notional . 

370 

85 

44,781 

45,565 

Ckissifitd . 

66,210 

60,305 

110,975 

118,367 

Totol . 

127,963 

27,433 

131,930 

24,392 

56 


EDITOR  &  PUBLISHER  for  June  17,  1989 


Post-Oispotch-S 

1989 

FULL  RUN  PART  RUN 

ST.  LOUIS,  MO. 

19( 

FULL  RUN 

ROP  Local . . 

38,749 

32,697 

Pr^rint  Locol . 

53,449 

33,277 

ROP  Notionol . 

4.845 

3,660 

Preprint  Notional . 

14.502 

10,035 

Classified... 

58,852 

Total . 

.  170,397 

121,344 

GRAND  TOTAL 

.  298,360  27,433 

253,274 

YEAR  TO  DATE 

.  1,033,086  103,653 

984,856 

SAN  SIRNARDINOpCALIF. 

Son  Bernardino  County  Sun-mS 

ROP  Local . 

69.112 

61,388 

Preprint  Locol 

48,457 

81,059 

ROP  Notional . 

6,023 

7,030 

Preprint  Notional . 

12,751 

10,838 

Clossified... 

101,519 

Grond  Totol . 

237,862 

266,152 

FULL  RUN  PART  RUN  FULL  RUN 


KOTTMIUFP,  NH. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Star-Herold-mS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional. -v . 

Preprint  Notional . 

28,532 

10,636 

1,670 

195 

22,068 

196 

22,850 

5,481 

2,591 

1,349 

29,581 

131 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol 

Preprint  Notionol . 

Clossified . 

40,612 

69,184 

3,019 

401 

24,542 

5,923 

43,846 

52,854 

2,971 

25,594 

5,733 

GRAND  TOTAL . 

51,839 

22,284 

44,168 

29,712 

Totol . 

137,758 

5,923 

125,265 

5,733 

YEAR  TO  DATE . 

173,392 

78,030 

162,259 

111,093 

Herald  Americon-S 

ROP  Locol . 

39,207 

12,722 

41,071 

13,745 

SUTTLI, 

WASH. 

Preprint  Local . 

58,346 

44,075 

PosMntelligencer*m 

ROP  Notionol _ 

2,963 

3,330 

ROP  Local. 

32,717 

36,508 

Preprint  Notionol . 

401 

Preprint  Local . 

Clossifted . 

26,212 

26,042 

ROP  Notionol . 

17,781 

12,717 

Totol . 

127,129 

12,722 

114418 

13,745 

Preprint  Notionol . 

374 

407 

Clossified.... 

53,583 

45,541 

GRAND  TOTAL . 

400.092 

19.099 

Totol . 

104,061 

41,958 

94,766 

42,147 

YEAR  TO  DATE„... 

.  1,345,190 

73,681 

1.210858 

73,698 

Union-Tribune-meS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified... 


SAN  DllOO,  CALIF. 


244,786  31,429  265,119 

79,772  44,444  124,608 

Notional .  56,230  2,641  61,411 

int  Notional .  11,156  934  )2,358 

i'i«J  282,752  6,426  267!712 

GRAND  TOTAL .  676,696  105,876  731,408 

YEARTOtjATE .  2,375,354  314,281  2,467,143 


Times^ 

ROP  Local .  49,613 

Preprint  Local . 

ROP  Notional .  18,397 

Preprint  Notional . 

Classified .  68,831 

Total .  136,841 

29,633 

4Q  492  Times/Post-Inteilipencer-S 
2997  ROP  Loot 25,274 

'488  Reprint  Local  62,237 

ROP  Notioool  8,488 

— — —  Preprint  National .  13,083 

— CkmifM....  52,830 

220.^29  7^ . 


44,218 

ROP  Locol . 

498  Preprint  Locol — 

5]  ROf  Notional . 

..oAi  Notlonol.. 

ClossiM. . 

Total . . 


5,457 

ROP  Locol . 

Preprint  Local  .. 
ROP  Notlonol... 


Chronicle-m  1 

ROP  locol . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Clossifiea.... 

Totol . 

Examiner  .e 

ROP  Local . 

Preprint  Local . 

ROP  Notlonol 

Preprint  Notlonol . 

Cktulfied . 

Totol . 

Exontiner/Chronlcle-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notlonol . 

Clonified . 

Total . 


SAN  FRANCISCO,  CALIF. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


34,449  14,499 

59,468 


4,499  39,638 

49,626 
1,752  20,970 


■  402,834  86,547  313,143 
.  1,405,697  329,022  1,220,994 

SNRIVIFORT,  LA. 


21,415  1,752  20,970 

3,510  1,040 

53,132  _  49,488 

174,374  16,251  160,762 


32,692  14,657  35,970 

59,468  49,626 

20,675  1,055  18,874 

3,510  1,040 

53,453  _  49,175 

169,799  15,712  154,687 


21,481  4,353  25,110 

59,638  29,542 

11,059  46  10,707 

20,280  18,200 

28,771  _  24,526 

141,429  4,399  108,135 


798 

14,325 

Times-mS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Classified . 

63,294 

23,898 

3,904 

12,159 

38.934 

19,953 

64,747 

31,954 

4,249 

11,292 

41,980 

24,955 

13,101 

Total . 

142,189 

19,953 

154,222 

24,955 

Joumol-e 

726 

ROP  Local . 

41,045 

34,240 

Preonnt  LmoI  ............ 

4,572 

6,022 

10,873 

3,957 

ROP  Notionol . 

1,741 

2,449 

13,827 

Classified. . . 

35,295 

39,091 

Total . 

82,653 

6,022 

86,653 

3,957 

2,787 

GRAND  TOTAL.. 

.  224,842 

25,975 

240,875 

28,912 

52 

YEAR  TO  DATE. 

.....  760,309 

84,371 

780,169 

104,079 

'  Classified .  30,624 

112,771  Totol .  124,789 

GRAND  TOTAL .  218,168 

YEAR  TO  DATE .  740,932 


Capitol  Joumol-mS 

ROP  Locol _ 

Preprint  Local . . 


Preprint  Notional.. 
Clossified. . 


55877 

54805 

17,255 

2,392 

72,236 

20.644 

2823 

49,088 

651 

31,437 

10.158 

268 

25,050 

7,739 

107,412 

82,394 

102,890 

56827 

393,238 

259825 

375802 

231,860 

TORRAFKI.  CALIF. 


GRAND  TOTAL .  485,602  36,362  423,584 

YEAR  TO  DATE .  1,913,548  151,360  1,740,049 


,  Spoliesman-Review-m 
ROP  Local . 

VI 001  ‘•“9' - - 

'  ROP  Notional . 

127,371  Preprint  Notlonol . 

Clouified . 


SROKANI,  WASH. 


ROP  Local . . 

55,836 

54,717 

Preprint  Local _ _ 

70,850 

54,568 

ROP  Notionol . 

7,827 

6.140 

Preprint  Notionol . 

20,150 

14,430 

Classified . 

101,090 

Total . 

255,753 

:■!  7,772 

YEAR  TO  DATE,.... 

937,846 

891,596 

SAN  IWATIO,  CALIF. 


ROP  Local . 

23,655 

26,032 

Preprint  Local . 

77,013 

78,174 

ROP  Notionol . 

6,868 

6,478 

Preprint  Notionol . 

10,062 

9,546 

Clossified . 

27,925 

26,534 

GRAND  TOTAL . 

145.523 

146,764 

YEAR  TO  DATE . 

584,718 

551,109 

SAF4TA  MONICA,  CALIF. 


ROP  Local . 

27,808 

26,904 

Preprint  L«ol . 

9,955 

6,554 

ROP  Notional . 

7,157 

5,794 

Preprint  National . 

260 

185 

Clossified . 

40,441 

GRAND  TOTAL . 

85,621 

81,088 

YEAR  TO  DATE . 

322,717 

313,408 

Chronicle-e 

ROP  Local . 

Preprint  Local _ 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Totol . . 


Spotesmon-Review-S 

ROP  Local . 

Preprint  Local _ _ 

KOP  Notional . 

Preprint  Notional . 

Clouified . 

Total . 


GRAND  TOTAL. . 
YEAR  TO  DATE.. 


ROP  Local . 

27,685 

454 

19,767 

Preprint  Local . 

66,057 

43,437 

ROP  Notlonol . . 

1,538 

975 

Preprint  Notionol _ _ 

12,338 

10,034 

Clossified . . 

27,587 

19,471 

Totol . 

135,205 

454 

93,684 

Tulsa  World-m 

ROP  Locol . 

Preprint  Local _ 

ROP  Notlonol . 

Clossified. . 

Total . . 


Tribune-e 

ROP  Local . 

Prepont  Local . 

ROP  Notlonol . 

Clossified . 

Total. 


Worid-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol _ 

Preprint  Notional. 
Clossified. . 


42,043  2,065  48,709  3J21 

2,815  1,733  8,065  453 

2.525  2.275 

35.816  _  36A13  _ 

83,199  3,798  95,462  3,774 


39,482  2,045  47,888  3,321 

2,475  1,733  7,841  453 

2325  2.215 

35,500  _  36,268  _ 

80,182  3,798  94J12  3,774 


Totol .  47,047  50,483 

GRAND  TOTAL .  2M,428  7,596  240,357  7348 

YEAR  TO  DATE 845,343  34,054  453,206  25,422 

(Continued  on  page  58) 
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Sacramento  Union  is  up  for  sale 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times  New$*mS 

ROP  Loco! . 

Preprint  Locol . 

ROPNotionol . 

Clossified . 

TWIN  PALLS, 

31,056 

52,033 

1,095 

19,535 

t  IDAHO. 

22,300 

31,860 

40,776 

698 

20,782 

17,476 

GRAND  TOTAL... 

...  103.719 

22,300 

94,116 

17,476 

YEAR  TO  DATE.. 

...  280,161 

58,551 

283,956 

51,272 

WASHINGTON.  FA. 

1 

Observer/Reporter-m 

ROP  Local . 

24,453 

24,540 

Preprint  local . 

28,810 

36,335 

ROP  Notional 

1,151 

1,269 

Classified 

3y56 

30,105 

Total 

85,670 

92,449 

Observer-Reporter*S 

ROP  Locol . 

12,080 

8,682 

Preprint  Local . 

29,412 

23,478 

ROPNotionol . 

197 

Preprint  Notional . 

645 

258 

Clarified 

8,047 

5,645 

Total 

50,381 

38,063 

GRAND  TOTAL... 

....  136,051 

130,512 

YEAR  TO  DATE.. 

438,544 

426,324 

WINDSOR 

,  ONT. 

Stor-e 

ROP  Local . 

769,146 

775,157 

Preprint  locol . 

...  1,007,336 

978,382 

ROP  Motional . 

....  183,318 

201,724 

Preprint  Notional . 

37,515 

54,950 

CkiUifted . . . 

....  399,154 

394,553 

Tolol . 

...  2,396,469 

2,404,766 

YEAR  TO  DATE.. 

....  8,375,405 

8,501,077 

WINSTON-SALEM,  N.C 

Joumal-m 

ROP  Locol . 

48,155 

17,404 

49,420 

12,605 

Preprint  Local _ _ _ 

9,860 

22,238 

5,814 

31,335 

ROP  Motional . 

3,479 

4,153 

Preprint  Notional . 

255 

2,115 

1,152 

Classified . 

51,672 

52,583 

Total . 

....  113,421 

41,757 

111,970 

45,092 

Joutnol-S 

ROP  Locol . 

25,529 

20,968 

Preprint  Local . 

12,624 

18,515 

3,962 

18,419 

ROPNotionol . 

2,875 

1,463 

Preprint  Notional . 

14,078 

9,212 

Clouified . 

20,312 

16,231 

Total . 

75,418 

18,515 

72,804 

18,419 

GRAND  TOTAL... 

...  188,839 

60J72 

184,774 

63,511 

YEAR  TO  DATE.. 

....  650,802 

197,927 

638,515 

221,892 

‘Indicates  newspapers  reporting  ♦igures  in 
lines. 


Afghanistan 

(Continued  from  page  20) 

if  everything  works,  to  a  telex  or  air 
courier  service. 

Attempts  to  make  Afghan  coverage 
less  time-consuming  have  had  mixed 
results.  Short  forays  to  areas  near  the 
Pakistani  border  produced  color  but 
have  been  less-than-ideal  in  giving  the 
feel  of  the  guerrilla  movement  and 
providing  a  gauge  to  the  rivalries 
between  various  groups. 

Bringing  modern  filing  techniques 
to  a  country  barely  touched  by  the 
20th  century  has  occasionally  ended 
in  comic  failure. 


By  M.L.Stein 

Preliminary  negotiations  for  the 
sale  of  the  Sacramento  Union  are 
under  way,  general  manager  Jack 
Bates  announced  June  9. 

He  said  that  since  January  the 
Union’s  owner  has  received  three 
offers  that  include  continued  opera¬ 
tion  of  the  daily  tabloid,  which  repor¬ 
tedly  is  in  financial  trouble. 

Bates  said  the  Union’s  owner, 
Richard  Scaife,  has  told  potential 
buyers  there  would  be  no  sale  of  the 
Union  or  the  Capitol  Mall  property  on 
which  it  is  located  unless  continued 
publication  of  the  paper  is  assured. 

The  Union,  the  oldest  continuously 
published  daily  in  California,  occu¬ 
pies  what  is  considered  the  best  office 
site  in  downtown  Sacramento. 

“We  are  a  metropolitan  newspaper 
in  a  good  market,’’  Bates  was  quoted 
as  saying  in  a  Union  story.  “We 
believe  we  have  an  obligation  to  our 
readers  and  the  community  as  a 
whole.” 

According  to  Bates,  “three  differ¬ 
ent  entities”  have  approached  the 
Union  with  offers  that  include  a  “spe¬ 
cific  and  strong  commitment  to  con¬ 
tinue  the  news-gathering  and  news¬ 
reporting  tradition  of  the  Union.” 

In  his  statement.  Bates  took  a  slap 


at  the  rival  Sacramento  Bee,  which 
broke  the  sale  offer  story  the  day 
before. 

“It  is,  I  think,  unfortunate,”  Bates 
said,  “that  this  entire  matter  has 
received  the  initial  publicity  it  has. 
We  believe  very  strongly  that  our 
employees  deserve  to  hear  the  factual 
information  first  as  opposed  to  a  spec¬ 
ulative  and  inaccurate  story  from 
other  media  ...  I  am  hopeful  that  a 
news  story  which  appeared  Thursday 
morning  does  not  jeopardize  future 
discussions,  particularly  as  they 
involve  the  continuing  operation  of 
the  Union  and  the  employment  of  our 
staff.” 

The  Bee  story  by  staff  writer  Joyce 
Terhaar  said  several  prospective  buy¬ 
ers  of  the  Union  have  made  offers  in 
the  “$30-million  range.” 

The  story  also  reported  that  two 
years  ago  a  Sacramento  real  estate 
firm  told  Scaife  two  clients  were  inter¬ 
ested  in  the  Union  property  but  only 
one  was  willing  to  negotiate  a  package 
that  included  the  newspaper’s  con¬ 
tinued  operation. 

Terhaar  quoted  one  of  the  firm’s 
brokers,  Jim  Grubbs,  as  saying  that  if 
present  negotiations  for  the  paper  fall 
through,  “We’ll  be  back  on  the  table 
again.” 


In  February,  when  the  deadline  for 
the  withdrawal  of  Soviet  troops  shar¬ 
pened  media  appetite  for  Afghan  sto¬ 
ries,  the  BBC  and  NBC  shared  an 
attempt  at  live  coverage  from  rebel- 
held  Afghanistan. 

To  enable  their  correspondents  to 
broadcast  live  on  Feb.  15,  the  with¬ 
drawal  deadline,  the  BBC  flew  a 
satellite  dish  from  London  to  Pakistan 
in  the  hopes  of  spiriting  it  up  the 
Khyber  Pass  and  into  Afghanistan. 

The  Khyber  Pass,  the  shortest 
route  from  Pakistan  to  Afghanistan, 
has  been  closed  for  years  to  normal 
traffic  and  the  special  permission 
required  to  use  it  is  difficult  to  get. 

Journalists  trying  to  beat  the  sys¬ 
tem  don  the  long  shirts,  baggy  trous¬ 
ers  and  round  felt  hats  worn  by 
Pathan  tribesmen  to  slip  past  road¬ 
blocks  while  huddling  in  the  back  of 
pickup  trucks  or  local  buses. 

The  BBC/NBC  team  adopted  the 
disguise  routine  but  sheer  force  of 
numbers  foiled  the  attempt.  They 
formed  a  convoy  which  consisted  of  a 
heavy  truck  brimming  with  three- 
quarters  of  a  ton  of  television  gear. 


packed  in  49  shiny  aluminum  boxes. 
The  lead  vehicle  was  followed  by 
three  taxiloads  of  pale-faced  foreign¬ 
ers  in  native  robes,  looking  more  like 
Hollywood  extras  than  the  Pathans 
whose  area  straddles  the  border. 

The  strange  procession  came  to  a 
halt  at  the  second  raodblock  up  the 
Pass  and  no  amount  of  argument 
swayed  the  keepers  of  the  gate.  Even¬ 
tually,  the  satellite  dish  did  start  oper¬ 
ating,  not  in  a  war  zone  but  on  the  roof 
terrace  of  the  Pearl  Continental  Hotel 
in  the  Pakistan  frontier  town  of  Pesha¬ 
war. 

WRN  daily  passes 
century  mark 

The  Journal-News,  one  of  the  dai¬ 
lies  in  the  Gannett  Westchester 
Rockland  Newspapers,  celebrated  its 
100th  birthday  on  May  22. 

The  newspaper  published  a  special 
edition  on  May  21  detailing  its  history 
and  on  May  22  hosted  nearly  250 
guests,  including  employees,  at  a 
reception  at  its  West  Nyack  offices. 
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L.A.  chapter  votes  ‘no  confidence’  in  national  SPJ  leadership 


By  M.L.Stein 

Directors  of  the  Los  Angeles  chap¬ 
ter  of  the  Society  of  Professional 
Journalists  have  voted  “no  confi¬ 
dence”  in  the  national  SPJ  organiza¬ 
tion  and  told  it  to  straighten  out  its 
fiscal  affairs. 

A  letter  announcing  the  vote  and 
expressing  the  directors’  “great  dis¬ 
pleasure”  over  SPJ’s  financial  situa¬ 
tion  was  mailed  June  7  to  its  executive 
director,  Vivian  E.  Vahlberg,  who 
denied  fiscal  irresponsibility  in  a  tele¬ 
phone  interview  with  E&P. 

The  letter,  signed  by  chapter  presi¬ 
dent  Bill  Boyarsky,  city-county 
bureau  chief  of  the  Los  Angeles 
Times,  charged  that  “Basic  proper 


Fairness  Doctrine 

(Continued  from  page  60) 


ation,  conservative  columnist  Wil¬ 
liam  Buckley,  and  liberal  columnist 
Nat  Hentoff. 

During  last  year's  presidential  cam¬ 
paign,  Republican  candidate  Robert 
Dole  opposed  the  Fairness  Doctrine 
and  Democratic  candidate  Albert 
Gore  favored  the  doctrine. 
Democratic  Senator  Ernest  Hollings, 
an  early  candidate  for  the  presidency, 
and  Senator  Edward  Kennedy  zeal¬ 
ously  supported  the  doctrine.  How¬ 
ever,  three  presidential  candidates 
abstained  from  voting  when  Congress 
considered  the  Fairness  Doctrine: 
Democrats  Paul  Simon  and  Richard 
Gephardt  and  Republican  Jack 
Kemp. 

The  current  Supreme  Court  also  is 
divided.  Three  times  in  the  last  10 
years  the  Court  has  considered  reg¬ 
ulations  for  broadcasters  that  are 
unconstitutional  for  newspapers  and 
magazines.  Justice  O’Connor  partici¬ 
pated  in  only  one  of  those  cases  and 
supported  the  broadcasters. 

The  other  six  justices  who  still  sit 
on  the  Supreme  Court  were  perfectly 
divided.  Three  justices  —  Marshall, 
White  and  Brennan  —  favored  the 
broadcasters  two  of  the  three  times, 
and  three  justices  —  Blackmun, 
Rehnquist  and  Stevens  —  opposed 
the  broadcasters  two  of  the  three 
times. 

Thus  the  two  new  justices,  Scalia 
and  Kennedy,  will  play  a  major  role  in 
any  future  Supreme  Court  scrutiny  of 
the  Fairness  Doctrine. 
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business  practices  —  urged  by  this 
chapter  for  years  —  have  been  regu¬ 
larly  ignored  by  the  national  leader¬ 
ship.  The  current  fiscal  crisis  should 
not  be  surprising,  even  though  it 
could  have  been  easily  avoided.” 

Boyarsky  was  not  available  for 
comment  but  another  board  member, 
Douglas  Faigin,  president  of  the  Los 
Angeles  City  News  Service,  said  the 
unanimous  vote  was  taken  at  a  meet¬ 
ing  to  consider  Vahlberg’s  request  to 
collect  delinquent  members’  dues  in 
the  area. 

The  vote,  Faigin  recalled,  came 
after  a  board  member  mentioned  a 
May  20  E«&P  article  disclosing  that 
SPJ  is  facing  probably  its  worst  finan¬ 
cial  crunch  in  its  80-year  history, 
according  to  its  leaders. 

The  latter  warned  that  unless  the 
society  re-enrolls  or  adds  a  substan¬ 
tial  number  of  members  by  Aug.  1 ,  it 
faces  insolvency  within  two  years. 
Vahlberg  said  SPJ  in  the  following  10 
weeks  must  collect  $160,000  in  dues 
from  new  or  lapsed  members  to 
reduce  a  crushing  deficit. 

Vahlberg  was  told  in  the  Los 
Angeles  chapter  letter:  “The  problem 
you  now  face  is  simple:  you’re 
spending  more  money  than  you  are 
taking  in,  and  you  have  been  doing 
this  for  years  .  .  .  The  then-new  SPJ 
leadership  in  the  fall  of  1987  expressed 
shock  that  deficits  had  been  increas¬ 
ing  through  the  years  —  and  then 
proceeded  to  increase  expenditures.” 

Boyarsky  said  the  board  decided  it 
will  not  comply  with  Vahlberg’s 
request  for  dues  collection  until  it  is 
satisfied  the  national  organization  is 
being  run  in  a  “fiscally  responsible 
manner.” 

The  directors,  he  added,  want  to 
know  how  the  national’s  money  is 
spent  and  requested  that  Vahlberg 
send  them  the  national’s  budgetary 
information  for  the  past  four  years. 

“We  want  complete  explanations 
of  all  the  new  programs  planned  or 
instituted  in  the  past  two  years,”  the 
letter  continued.  “This  should 
include  funds  expended  in  all  areas  of 
these  programs,  including  staffing 
salaries.” 

Also  sought  was  a  list  of  all  monies 
expended  for  non-salaried  individuals 
such  as  consultants. 

“We  also  want  a  complete  explana¬ 
tion  of  your  plans  to  balance  the 
budget,”  Boyarsky  wrote.  “On  the 
national  level,  it  is  clear  now  that 
some  judicious  cuts  and  a  realistic 


view  of  the  future  could  bring  SPJ  into 
the  black  quite  quickly.  Then  a  seri¬ 
ous,  well-constructed  business  plan 
can  help  build  for  the  future.  We  will 
be  happy  to  be  a  part  of  that  new  era.” 

Vahlberg  said  she  “very  strongly 
disagrees  with  the  analysis”  of  the 
Los  Angeles  board. 

The  root  of  the  fiscal  problem,  she 
asserted,  is  the  national  organiza¬ 
tion’s  past  policy  of  underfunding 
itself. 

“For  two  years  SPJ’s  practice  has 
been  to  cut,  cut,  cut,”  she  declared. 
“We  charge’ so  little  for  membership 
that  we  could  not  possibly  sustain  a 
viable  organization.” 


“Basic  proper 
business  practices  — 
urged  by  this  chapter 
for  years  —  have  been 
reguiariy  ignored  by  the 
national  leadership.” 


She  said  SPJ  has  a  $50  annual  mem¬ 
bership  fee  at  a  time  when  dues  in 
other  professional  organizations 
range  from  $100  to  $200.  At  the  same 
time,  she  went  on,  SPJ  is  providing 
costly  multiple  services  to  its  mem¬ 
bers. 

The  Los  Angeles  chapter,  Vahlberg 
commented,  has  opposed  a  dues  hike. 
Faigin  affirmed  her  statement  but 
added,  “We  opposed  it  because  it 
was  presented  without  a  serious, 
well-thought-out  business  plan.” 
Boyarsky  said  that  at  the  1987  and  1988 
SPJ  conventions,  the  Los  Angeles 
chapter  “strongly  objected  to 
increased  spending  plans  but  were 
ignored.” 

Vahlberg  contended  SPJ’s  problem 
is  not  overspending.  “The  problem  is 
the  cuts  of  the  past  that  have  sapped 
our  vigor,”  she  stated.  “The 
[national]  board’s  plan  is  to  restore 
that  vigor  by  making  SPJ  attractive  to 
large  numbers  of  journalists.  There 
would  be  no  fiscal  crisis  if  we  had  not 
experienced  a  decline  in  membership 
numbers.” 

The  executive  director  said  she 
received  the  “full  confidence”  of  the 
national  board  at  its  recent  meeting  in 
Nashville.  There,  it  was  reported,  one 
new  member  asked  for  Vahlberg’s 
resignation  in  a  resolution  which  was 
tabled. 
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favored  a  limited  right  of  access  in 
1973.  Brennan  was  disturbed  that  an 
advertiser  of  “beer,  soap,  toothpaste, 
or  deodorant  has  direct,  personal  and 
instantaneous  access  to  the  electronic 
media,”  while  a  “similar  individual 
seeking  to  discuss  war,  peace,  pollu¬ 
tion  or  the  suffering  of  the  poor  is 
denied  the  right  to  speak.” 

In  1%9  the  Supreme  Court  ruled  on 
a  provision  of  the  Fairness  Doctrine, 
the  Personal  Attack  Rule,  which 
requires  a  broadcaster  who  criticizes 
an  individual  over  the  air  to  inform  the 
person  and  to  provide  reply  time. 

Investigative  reporter  Fred  J.  Cook 
published  an  expose  of  Republican 
presidential  candidate  Barry  Gold- 
water.  The  Rev.  Billy  James  Hargis,  a 
fundamentalist,  devoted  two  minutes 
of  his  syndicated  radio  program, 
“Christian  Crusade,”  to  an  attack  on 
Cook. 

Cook  demanded  that  WGCB,  a  tiny 
Pennsylvania  station  that  carried  the 
broadcast,  give  him  free  reply  time. 
The  station  refused,  and  offered  Cook 
15  minutes  of  time  at  its  standard  rate 
of  $7.50. 

The  Supreme  Court  unanimously 
agreed  that  the  station  had  violated 
the  Fairness  Doctrine  and  that  the 
doctrine  was  constitutional.  The  air¬ 
waves  are  a  scarce,  public  resource, 
and  broadcasters  who  are  licensed  to 
use  them  may  be  required  to  share 
them.  Justice  White  wrote  that  “No 
one  has  a  First  Amendment  right  to 
license  or  to  monopolize  a  radio  fre¬ 
quency.”  White  said  the  doctrine 
enhanced  freedom  of  expression:  “It 
is  the  right  of  the  viewers  and  listen¬ 
ers,  not  the  right  of  the  broadcasters, 
which  is  paramount.” 

Agreeing  with  White  were  other 
moderates  such  as  Potter  Stewart  and 
John  Harlan,  and  liberals  Earl  War¬ 
ren,  William  Brennan,  Thurgood 
Marshall  and  Hugo  Black. 

The  leading  champion  of  a  free 
press  in  the  history  of  the  Court,  Wil¬ 
liam  Douglas,  was  excused  from  the 
Hargis  case.  Four  years  later  Douglas 
made  clear  how  he  would  have  voted: 
“The  Fairness  Doctrine  has  no  place 
in  our  First  Amendment  regime.” 
Douglas  asserted  that  “The  standards 
of  tv,  radio,  newspapers,  and 
magazines  —  whether  of  excellence 
or  mediocrity  —  are  beyond  the 
reach  of  government.” 

The  broadcasters’  use  of  a  scarce, 
public  resource  —  the  airwaves  — 
does  not  justify  government  interfer¬ 
ence,  Douglas  declared.  “Parks  are 


also  in  the  public  domain,  yet  people 
who  speak  there  do  not  corhe  under 
government  censorship.” 

Douglas  frequently  was  a  lone  dis¬ 
senter.  After  he  retired,  the  Court 
became  even  more  divided  about 
broadcaster  rights. 

Three  times  during  the  last  10 
years,  the  Supreme  Court  has  decided 
if  regulations  may  be  applied  to 
broadcasters  that  clearly  would  be 
unconstitutional  for  newspapers  or 
magazines.  The  broadcasters  lost  two 
of  the  three  cases,  and  three  or  four 
justices  dissented  in  each  case. 


Broadcasters  similarly  }ost  another 
case  involving  regulations  of  broad¬ 
casting  that  clearly  would  be  uncon¬ 
stitutional  for  the  print  media. 

The  FCC  prohibits  the  use  of  inde¬ 
cent  language  on  radio  or  television. 
At  2  p.m.  on  an  October  weekday  a 
New  York  radio  station  owned  by  the 
liberal  Pacifica  Foundation  broadcast 
satirist  George  Carlin’s  12-minute 
monologue,  “Filthy  Words.”  Listen¬ 
ers  were  warned  that  the  satire  con¬ 
tained  language  that  some  would  con¬ 
sider  offensive.  The  satire  consisted 
of  the  repeated  use  of  seven  harsh 


Four  years  later  Douglas  made  clear  how  he  would 
have  voted:  “The  Fairness  Doctrine  has  no  place  in 
our  First  Amendment  regime.” 


The  lone  victory  came  in  a  test  of  a 
law  which  prevents  public  broadcast¬ 
ers  who  receive  federal  funds  from 
engaging  in  editorializing.  Jimmy  Car¬ 
ter’s  Justice  Department  considered 
the  law  unconstitutional;  Ronald  Rea¬ 
gan’s  attorney  general  jumped  to  the 
defense  of  the  law. 

Five  Supreme  Court  justices  in 
1984  agreed  that  the  law  was  uncon¬ 
stitutional  because  it  “directly 
prohibits  the  broadcasters  from 
speaking  out  on  public  issues  even  in 
a  balanced  and  fair  manner.” 

The  first  of  the  two  cases  in  which 
the  Court  approved  a  double  standard 
for  print  and  broadcast  media 
occurred  in  1981.  Six  justices  ruled 
against  broadcasters  in  a  test  of  the 
Federal  Election  Campaign  Act 
which  requires  broadcasters  to  sell 
ads  to  candidates  for  federal  office  at 
the  regular  rate. 

In  1979  Carter’s  re-election  com¬ 
mittee  asked  the  three  networks  if  it 
could  purchase  a  30-minute  block  of 
prime  time  to  launch  the  president’s 
campaign.  The  week  requested  was 
eight  months  before  the  Democratic 
National  Convention  and  10  Republi¬ 
cans  and  two  Democrats  were 
announced  candidates  for  president. 
All  three  networks  refused. 

The  Supreme  Court  agreed  that  the 
networks  had  violated  the  law  that 
was  constitutional.  The  majority 
ruled  that  the  law  “makes  a  signifi¬ 
cant  contribution  to  freedom  of 
expression  by  enhancing  the  ability  of 
candidates  to  present,  and  the  public 
to  receive,  information  necessary  for 
the  effective  operation  of  the  demo¬ 
cratic  process.” 

Constitutional  experts  agree  that 
the  Court  would  never  uphold  such  a 
law  that  applied  to  newspapers  or 
magazines. 


obscenities  that  are  banned  from 
broadcasting. 

A  man  in  an  automobile  with  his 
young  son  accidentally  tuned  into  the 
middle  of  the  satire  and  later  com¬ 
plained  to  the  FCC. 

Five  justices  agreed  that  the  station 
could  be  punished  for  the  broadcast. 
A  cntical  fact  was  that  the  indecent 
language  was  broadcast  at  a  time 
when  children  could  be  listening.  The 
majority  pointed  out  that  broadcast¬ 
ing  is  uniquely  accessible  to  children, 
even  those  too  young  to  read. 

Justice  John  Paul  Stevens  noted 
that  “Pacifica’s  broadcast  could  have 
enlarged  a  child’s  vocabulary  in  an 
instant.”  A  dissenting  Justice  Bren¬ 
nan  said  that  he  would  weigh  the  mini¬ 
mal  discomfort  of  a  person  who  inad¬ 
vertently  tunes  in  and  is  offended 
against  the  broadcaster’s  right  to  send 
the  message  and  interested  listeners’ 
rights  to  receive  the  message. 

Others  in  society  are  just  as  divided 
as  the  Supreme  Court  on  broadcast 
regulation.  Federal  Appeals  Justice  J. 
Skelly  Wright  observed  that  it  is  diffi¬ 
cult  to  separate  the  good  guys  from 
the  bad  guys  on  the  issue  of  the  Fair¬ 
ness  Doctrine  because  “each  debater 
claims  to  be  the  real  protector  of  the 
First  Amendment.” 

At  one  time  the  presidents  of  NBC 
and  CBS  opposed  the  doctrine,  and 
ABC  supported  it.  Other  supporters 
of  the  doctrine  have  included  liberal 
Ralph  Nader,  conservative  Phyllis 
Schafly,  the  American  Civil  Liberties 
Union,  the  AFL-CIO,  the  United 
Church  of  Christ,  and  former  Demo¬ 
crat  Presidents  Kennedy  and  John¬ 
son. 

Opponents  include  the  Society  of 
Professional  Journalists  and  every 
other  broadcast  or  journalism  associ- 
(Continued  on  page  59) 
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Editorial  cartoon  collections  discussed 

And  AAEC  meeting  attendees  also  hear  a  speech  by  John  Kenneth 
Galbraith  and  a  panel  session  about  libel  suit  developments 


By  David  Astor 

When  it  comes  to  book  sales,  comic 
collections  almost  always  do  better 
than  editorial  cartoon  collections. 

This  was  hardly  news  to  attendees 
at  this  month’s  33rd  annual  Associa¬ 
tion  of  American  Editorial  Cartoon¬ 
ists  convention  in  Newport,  R.I.  But 
AAEC  members  did  receive  an  expla¬ 
nation  of  why  comic  volumes  are 
more  popular  as  well  as  advice  on 
how  to  increase  editorial  cartoon  col¬ 
lection  sales. 

AAEC  book  session  panelist 
Donna  Martin,  a  vice  president  at 
Universal  Press  Syndicate  and  its 
Andrews  and  McMeel  (A&M)  pub¬ 
lishing  company,  observed:  “Reader- 
ship  of  the  comics  page  far  outstrips 
readership  of  the  editorial  page.”  So 
comic  collection  sales  end  up  being 
higher,  too. 

Martin  also  cited  several  other  rea¬ 
sons  for  lower  editorial  cartoon  book 
sales,  including  the  way  much  of  the 
material  can  soon  become  dated. 

A&M  publishes  a  number  of  comic 
collections,  including  the  best-selling 
“Far  Side”  and  “Calvin  and  Hobbes” 
books.  But  it  also  offers  collec¬ 
tions  from  Pat  Oliphant  and  several 
other  editorial  cartoonists. 

Martin  said  A&M  is  strongly  com¬ 
mitted  to  continuing  its  editorial  car¬ 
toon  book  publishing,  and  noted  that 
its  high-profile  comic  collections  help 
subsidize  lesser-selling  releases. 
“But  I  would  welcome  suggestions  on 
how  to  get  a  bigger  audience  for  edito¬ 
rial  cartoon  collections,”  she  added. 

Two  other  panelists,  Dwane  Powell 
and  Jimmy  Margulies,  subsequently 
described  their  experiences  with 
maximizing  book  sales. 


Dwane  Powell  (left)  and  Jimmy  Margu¬ 
lies  during  the  book  discussion. 


Donna  Martin 


Powell,  the  Raleigh  (N.C.)  News  & 
Observer  editorial  cartoonist  who  has 
had  five  collections  published,  said  it 
helps  for  the  newspaper  to  be 
involved  in  promoting  a  book. 

Houston  Post  editorial  cartoonist 
Margulies,  for  instance,  noted  that  his 
paper  ran  ads  (with  an  order  coupon) 
for  his  1988  My  Husband  Is  Not  a 
Wimp!  collection  from  the  Austin, 
Texas-based  Eakin  Press. 

In-paper  ads  and  stories  are  obvi¬ 
ously  seen  by  an  editorial  cartoonist’s 
local  readers,  who  can  account  for  a 
large  percentage  of  a  book’s  buyers. 
National  publishers,  noted  Powell, 
don’t  always  promote  a  book  enough 
in  the  cartoonist’s  home  market. 

“Jim  Borgman  [of  the  Cincinnati 
Enquirer  and  King  Features 
Syndicate]  sells  as  many  of  his  collec¬ 
tions  in  Cincinnati  as  Oliphant  does 
across  the  U.S.,”  said  former  Target 
magazine  publisher  Rich  West,  a 
fourth  panelist.  {E&P  could  not  con¬ 
firm  if  his  statement  was  true  or  not.) 

“Many  of  us  are  not  household 
names  in  the  U.S.,  but  we  are  known 
in  our  community,”  added  Margulies, 
who  wrote  over  a  dozen  publishers 
when  pitching  his  book.  Then,  after 
Eakin  expressed  interest,  the  car¬ 
toonist  hired  a  Houston  literary  agent 
to  help  him  with  the  contract  process. 

Margulies  and  Powell  also  stressed 
the  importance  of  other  kinds  of  pro¬ 
motion  —  doing  book  signings, 
appearing  on  talk  shows,  bringing 
copies  of  the  collections  to  speaking 
engagements,  and  so  on. 

Margulies  said  he  even  offered  to 
autograph  copies  of  his  collection  in 
return  for  getting  counter  display  at 


bookstores.  He  and  Powell  observed 
that  it  is  really  helpful  to  get  one’s 
editorial  cartoon  book  out  of  the 
humor  racks  —  where  it  can  get  over¬ 
shadowed  by  better-selling  comic 
collections  and  where  editorial  page 
readers  don’t  always  look.  Margulies 
said  it  is  a  good  idea  to  have  an  edito¬ 
rial  cartoon  book  sold  at  newsstands, 
too. 

One  problem  for  cartoonists  trying 
to  maximize  sales  in  their  home  area 
is  that  many  local  units  of  national 
bookstore  chains  no  longer  make 
marketing  decisions  on  their  own, 
said  Powell. 

The  content  of  the  book  itself  is  also 
important  in  maximizing  local  sales. 
Margulies  said  he  put  30  Houston  and 
30  Texas  cartoons  in  his  collection  for 
city  and  state  readers,  while  including 
90  other  cartoons  on  national  and 
international  subjects. 

And  wherever  a  book  is  sold,  the 
self-syndicated  Margulies  and  the  Los 
Angeles  Times  Syndicate-distributed 
Powell  said  the  best  time  for  it  to 
come  out  is  during  the  big  pre-Christ¬ 
mas  retail  season. 

Summing  up,  Powell  observed: 
“You're  not  going  to  get  rich  with  a 
book,  but  you’ll  get  a  little,  and  it 
will  help  promote  you  and  the  paper.” 

West  added  that  it  is  important  for 
editorial  cartoons  to  be  collected  in 
books  so  that  future  generations  can 
see  how  major  politicians  and  events 
were  viewed  at  the  time. 

A  major  economist  who  has  written 
a  number  of  books  was  the  keynote 
AAEC  convention  speaker  later  in 
the  day.  John  Kenneth  Galbraith, 
using  an  ironic  tone,  implored  the  edi¬ 
torial  cartoonists  gathered  in  the 
“home  and  haven  of  the  great  robber 
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Lois  Forer,  Anthony  Murry,  and  Marty 
Nolan  (right)  during  the  libel  session. 
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barons”  (Newport)  to  be  “kind”  to 
the  rich  and  powerful. 

Don’t,  said  the  tongue-in-cheek 
Galbraith,  criticize  the  U.S.  military/ 
political/industrial/academic  estab¬ 
lishment  for  retaining  a  Cold  War 
mentality  despite  developments  like 
Soviet  glasnost. 

And  don’t,  the  speaker  told  attend¬ 
ees,  criticize  President  Bush  for  his 
inadequate  minimum  wage  proposal, 
comment  on  the  Ronald  Reagan- 
championed  movement  of  wealth 
from  the  less  affluent  to  the  rich,  or 
point  out  the  absence  of  a  war  on 
poverty. 

“Wars,  of  course,  we  must  have,” 
the  Harvard  professor  emeritus 
observed  drily,  “but  not  that  kind  of 
conflict  1” 

Don’t,  he  further  stated,  criticize 
the  less-than-adequate  public  funds 
for  things  like  schools  while  savings 
and  loan  institutions  get  bailed  out  by 
the  government. 

All  in  all,  deadpanned  Galbraith, 
“your  lips  and  pens  must  be 
sealed  ....  Like  many  of  your  edi¬ 
tors  and  readers,  I  yearn  for  peace 
[from  critical  cartoons].  Few  will  be 
interested  in  your  drawings,  but  there 
will  be  social  tranquility  and  you  will 
have  respectability.” 

AAEC  story  photos  by  David  Astor. 


John  Kenneth  Galbraith 

The  next  day,  the  AAEC  drew  on  a 
respectable  cadre  of  legal  talent  to 
discuss  developments  in  libel  law. 

Panelist  Roslyn  Mazer,  a  Washing¬ 
ton,  D.C.,  attorney,  warned  about  the 
danger  to  newspapers  if  the  Supreme 
Court  rules  against  Harte-Hanks 
(HH)  in  a  pending  libel  case. 

In  the  case,  municipal  court  judge 
candidate  Daniel  Connaughton  sued 
the  then-HH-owned  Hamilton  (Ohio) 
Journal-News  for  running  a  story 
reporting  on  ethical  accusations  made 
against  him  (see  E&P,  February  13, 
1988).  He  contended  that  the  piece 
helped  him  lose  the  subsequent  elec¬ 
tion. 

Mazer  said  a  lower-court  jury  in  the 
case  was  allowed  to  consider  evi¬ 
dence  that  the  Journal-News  may 
have  been  biased  against  Con¬ 
naughton  because  it  endorsed  his 
opponent. 

“If  a  jury  is  allowed  to  consider 


editorial  endorsements  —  or  editorial 
cartoons  —  as  having  a  bearing  on 
actual  malice,  it  can  open  the  door  to 
damage  awards  such  as  we’ve  never 
seen  before,”  declared  the  attorney. 

Mazer  has  filed  an  AAEC  amicus 
brief  with  the  Supreme  Court  regard¬ 
ing  the  Connaughton  case,  as  she  did 
after  Jerry  Falwell  sued  Hustler 
magazine  over  an  advertising  parody 
(see  E&P,  May  30,  1987). 

Journalistic  organizations  were 
happy  when  Falwell  lost  that  case, 
but  AAEC  panelist  Lois  G.  Forer  said 
it  doesn’t  necessarily  mean  that 
future  libel  decisions  will  be  favorable 
to  the  media. 

Forer,  a  retired  Philadelphia  judge 
and  author  of  A  Chilling  Effect:  The 
Mounting  Threat  of  Libel,  noted  that 
a  number  of  past  Supreme  Court  deci¬ 
sions  have  hurt  the  media  —  and 
future  rulings  will  probably  do  the 
same. 

“Even  when  you  win  you  lose,” 
added  Forer,  citing  the  high  cost  of 
defending  libel  suits. 

Forer  said  she  would  like  to  see  the 
elimination  of  punitive  damages,  legal 
clarification  of  who  is  and  isn’t  a  pub¬ 
lic  figure,  and  the  disallowal  of  libel 
suits  unless  there  is  a  “verifiably  false 
statement  of  fact.” 

(Continued  on  page  64) 
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(Continued  from  page  63) 

Newspapers,  she  continued, 
should  urge  their  insurance  compa¬ 
nies  to  stop  settling  “ridiculous”  libel 
claims  at  the  same  time  that  these 
carriers  fight  legitimate  cases. 

Another  panelist,  Boston  Globe 
editorial  page  editor  Marty  Nolan, 
said  countersuits  should  be  filed  when 
“frivolous”  cases  are  brought  against 
newspapers. 

Nolan  added  that  public  officials 
are  fair  game  for  editorial  cartoon 
criticism,  but  reported  that  he  does 
try  to  set  parameters  for  Globe  car¬ 
toonists.  He  said  he  advises  them  to 
avoid  ethnic  stereotypes  as  well  as 
criticism  of  religious  leaders  —  unless 
they  get  into  politics. 

“But  we  have  to  continue  to  afflict 
the  comfortable,”  Nolan  empha¬ 
sized. 

Panelist  Anthony  S.  Murry,  a 


Editorial  cartoonists  gather  for  a  photo  on  the  last  day  of  the  AAEC  convention. 


Washington  attorney  who  was  a 
member  of  the  plaintiff’s  legal  team  in 
Westmoreland  v.  CBS,  discussed 
some  of  the  reasons  why  there  are  so 
many  lawsuits.  He  said  people  want 
“certainty”  as  well  as  “drama,”  and 
observed  that  libel  cases  are  “racy” 
and  “exciting”  because  “the  charac¬ 
ter  of  a  person  is  at  issue.” 

The  number  of  suits  today,  he  con¬ 


tinued,  has  “gotten  out  of  hand.” 

Forer  agreed,  noting  that  Ameri¬ 
cans  didn’t  seem  to  file  as  many  suits 
in  years  past.  The  retired  judge  noted, 
for  instance,  that  she  could  find  no 
record  of  Boss  Tweed  suing  19th  cen¬ 
tury  cartoonist  Thomas  Nast. 

Coverage  of  the  AAEC  convention 
will  continue  in  next  week's  issue. 


Pair  of  comics  coming  from  Lew  Little  Enterprises 


Tvo  daily  and  Sunday  comics  are 
being  introduced  this  summer  by  Lew 
Little  Enterprises. 


“MOHR  ON 
NATIONAL  DEFENSE  ” 

By  Major  General  Henry  Mohr 

Plain  talk  about  military  and  defense 
issues  from  one  who  has  been  there — 
Major  General  Henry  Mohr,  former 
director  of  Army  Reserve  Forces. 

General  Mohr’s  once-a-week  column  looks 
at  our  national  defense,  foreign  policy,  and 
the  uniformed  men  and  women  currently 
serving  their  country.  But,  equally 
important,  the  column  delves  into  issues  of 
deep  concern  to  veterans,  members  of  the 
Guard  and  Reserves,  and  their  families. 

“Mohr  on  National  Defense"  is  available  by 
mail  or  by  AP  DataFeature  wire. 

For  more  information  or  a  free  trial 
subscription  just  write  Andy  Seamans, 
Heritage  Features  Syndicate,  214 
Massachusetts  Ave.,  N.E.,  Washington, 
D.C.  20002,  or  phone  (202)  543-0440. 


Since  its  1986  founding,  LLE  has 
been  working  with  aspiring  cartoon¬ 
ists  and  giving  Tribune  Media  Services 
first  rights  to  syndicate  any  features 
that  are  developed  successfully. 
“Sibling  Revelry”  and  “The  Fusco 
Brothers”  are  the  first  comics  LLE 
will  syndicate  itself. 

Man  Martin’s  “Sibling  Revelry,” 
which  will  start  June  26,  features 
competitive  grammar-schoolers  Lori 
and  Stew  Mulligan.  The  warring  sis- 
ter-and-brother  pair  are  the  children 
of  a  single-parent  mother. 

Martin,  29,  is  an  Atlanta-based 
graphic  artist  and  the  father  of  two 
preschool  children. 

His  early  clients  include  the  Albu¬ 
querque  Journal,  Baltimore  Sun,  Buf- 


China  comics  pulled 

Garry  Trudeau  recalled  “Doones- 
bury”  strips  scheduled  for  this  past 
week  because  of  the  Chinese  govern¬ 
ment’s  recent  attack  on  student 
demonstrators. 

The  pulled  sequence  treated  the 
pro-democracy  protest  in  a  humorous 
vein.  In  the  original  June  13  strip,  for 
instance,  students  leave  Tiananmen 
Square  when  blue  books  are  handed 
out  for  final  exams.  Trudeau  felt  the 
sequence,  drawn  before  the  violence 
in  Beijing,  would  now  be  in  bad  taste. 

Universal  Press  Syndicate  shipped 
replacement  comics  showing 
“Doonesbury”  characters  hit  by  a 
Trudeau  ink  spill. 


falo  News,  Dallas  Morning  News, 
Denver  Rocky  Mountain  News,  Los 
Angeles  Daily  News,  Nashville  Ten¬ 
nessean,  Orange  County  Register, 
Sacramento  Bee,  San  Antonio 
Express-News,  San  Diego  Tribune, 
Seattle  Post-Intelligencer,  and 
Tampa  Tribune. 

“The  Fusco  Brothers”  will  make 
its  debut  August  7.  Joe  Duffy’s 
offbeat  comic  was  originally  slated  to 
begin  this  fall,  but  LLE  —  like  at  least 
one  other  syndicate  with  another 
comic  —  moved  the  starting  date  up 
to  try  to  take  advantage  of  the  August 
6  ending  of  “Bloom  County.” 

In  addition  to  the  Fuscos  them¬ 
selves,  the  comic  features  Axel,  a  dog 
who  thinks  he’s  a  wolverine. 

Duffy,  38,  is  a  greeting  card 
designer  whose  cartoons  have 
appeared  in  Esquire,  TV  Guide, 
Lear’s,  and  Gallery  magazines.  He’s 
also  the  author  of  Moot  Points  (Addi- 
son-Wesley,  1981)  and  a  contributor 
to  “The  New  Breed”  cartoon  pack¬ 
age  from  King  Features  Syndicate  (see 
E&P,  April  29). 

His  initial  papers  include  the 
Detroit  News,  New  York  Daily 
News,  Philadelphia  Daily  News,  San 
Antonio  Light,  Seattle  Times,  and  the 
aforementioned  Rocky  Mountain 
News,  Orange  County  Register,  Sac¬ 
ramento  Bee,  and  Tampa  Tribune. 

LLE  president'editor  Lew  Little  — 
whose  company  is  based  at  P.O.  Box 
850,  1914  Hauberk  Dr.,  Borrego 
Springs,  Calif.  92004  —  previously 
(Continued  on  page  66) 
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Next  year,  they'll  have  to  make  something  else  —  a  new  T-shirt. 
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RA15, 1  OJAS  HOPING  Of 
COUID  SETHEITUKEKIPS 

Maybe  the  'Sibling  Revelry'  kids  eat  pop  torts  for  breakfast. 


(Continued  from  page  64) 
worked  for  King,  United  Feature  Syn¬ 
dicate,  the  old  News  America  Syndi¬ 
cate,  and  others  (see  E&P,  July  19, 
1986).  Among  the  comics  launched 
under  Little’s  direction  are  “Gar¬ 
field”  by  Jim  Davis,  “Wee  Pals”  by 
Morrie  Turner,  “Marvin”  by  Tom 
Armstrong,  “Tumbleweeds”  by  Tom 
K.  Ryan,  “Luann”  by  Greg  Evans, 
and  “Drabble”  by  Kevin  Fagan. 

The  vice  president/managing  edi¬ 
tor  of  LLE  is  Mary  Ellen  Corbett. 


News  about  honors 

Ann  Landers  received  honorary 
doctorates  this  spring  from  Rosary 
College  in  Illinois  and  the  University 
of  Hartford,  and  honorary  degrees 
from  Long  Island  University  and  the 
Medical  College  of  Ohio. 

The  Creators  Syndicate  advice  col¬ 
umnist  has  now  been  awarded  almost 
20  honorary  degrees  during  her 
career. 

In  other  award  news,  columnist 
Roger  Simon  of  the  Baltimore  Sun 
and  Los  Angeles  Times  Syndicate 
received  the  National  Headliner 
Award  for  Consistently  Outstanding 
Local  Interest  Column  for  the  second 
time  in  three  years. 

Simon  was  also  the  recent  recipient 
of  a  Washington  Monthly  award. 

Another  LATS  writer,  “House 
Calls”  columnist  Edith  Lank, 
received  the  National  Consumer  Edu¬ 
cation  Award  from  the  Real  Estate 
Educators  Association  for  her  Com¬ 
plete  Homeseller’s  Kit  book  (Long¬ 
man  Financial  Services  Fhiblishing). 

And  Hartford  CourantICopXey 
News  Service  editorial  cartoonist  Bob 
Englehart  won  a  regional  Emmy 
award  for  his  work  on  Connecticut 
Public  Television.  Englehart  does 
“Out  There  With  Englehart,”  a  seg¬ 
ment  of  Connecticut  Newsweek  that 
he  produces  with  his  wife  Pat 
McGrath. 

Some  serializations 

The  Los  Angeles  Times  Syndicate  is 
offering  excerpts  from  several  books. 

They  include  A  Woman  Named 
Jackie  by  David  Heymann,  The  Andy 
Warhol  Diaries  edited  by  Pat  Hack- 
ett.  Why  Me?  The  Sammy  Davis  Jr. 
Story  by  Davis  and  Jane  and  Burt 
Boyar,  Footprints:  Reflections  of  the 
12  Men  Who  Walked  on  the  Moon  by 
Douglas  MacKinnon  and  Joseph  Bal- 
danza,  and  Single  File:  How  to  Live 
Happily  Ever  After  With  or  Without 


Prince  Charming  by  LATS  columnist 
Susan  Deitz  with  Anne  Cassidy. 

More  strange  names 

After  Green  Bay  (Wis.)  News- 
Chronicle  editor  Ron  Poppenhagen 
wrote  a  column  about  unusual  news¬ 
paper  names,  it  was  picked  up  by  the 
New  York  Times  News  Service 
(NYTNS)  and  then  E&P  (April  22). 

Poppenhagen  subsequently 
received  a  lot  of  responses  from  peo¬ 
ple  citing  other  unusual  newspaper 
names,  and  did  a  follow-up  piece  for 
the  News-Chronicle  and  NYTNS. 

Some  of  the  names  in  the  second 
column  included  the  Unterrified 
Democrat  in  Missouri,  De  Queen  Bee 
in  Arkansas,  Emington  Joker  in  Illi¬ 
nois,  Deming  Headlight  in  New 
Mexico,  Lubbock  Avalanche-Journal 
in  Texas,  Daily  Boomerang  in  Wyo¬ 
ming,  Canton  Repository  in  Ohio, 
Spinal  Column  in  Michigan  —  and 
The  Declaration  of  Independence, 
Va. 

NYTNS  also  distributed  a  piece  by 
columnist  David  Grimes  of  the  Sar¬ 
asota  (Fla.)  Herald-Tribune  which 
featured  other  strange  newspaper 
names. 

Among  the  ones  cited  by  Grimes 
were  the  Licking  Countian  in  Ohio, 
Big  Pasture  News  in  Oklahoma, 
Snow  Hill  Standard  Laconic  in  North 
Carolina,  Random  Harvest  in  New 
York,  Burr  Ridge  Doings  in  Illinois, 
Hungry  Horse  News  in  Montana,  Jef¬ 
ferson  Jimplecute  in  Texas,  Anchor¬ 
age  Tundra  Drums  in  Alaska,  Jimmy 
Come  Lately  Gazette  in  Washington, 
Sparta  Ishmaelite  in  Georgia,  Whale 


in  Delaware,  and  Ord  Quiz  in 
Nebraska. 


Cartoonists  to  draw 

National  Cartoonists  Society  mem¬ 
bers  will  be  appearing  from  June  19-23 
at  the  New  York  Telephone  head¬ 
quarters,  1095  Ave.  of  the  Americas 
(at  42nd  St.),  New  York  City. 

The  cartoonists  will  do  sketches 
and  caricatures  between  noon  and  2 
each  day.  In  return,  the  phone  com¬ 
pany  is  donating  money  to  the  NCS’s 
Milt  Gross  Fund  for  needy  cartoon¬ 
ists. 

There  will  also  be  an  NCS  exhibit  at 
the  site  from  June  19-30. 


‘Cosmic’  goes  to  AF 

Larry  White’s  “Cosmic  College” 
horoscope  feature  —  which  combines 
text  and  cartoons  —  is  now  being 
syndicated  by  Associated  Features, 
9501  Harrowhill  Lane,  Burke,  Va. 
22015. 

In  another  development,  the  for¬ 
merly  self-syndicated  White  is  doing  a 
daily  astrological  forecast  for  a  Man¬ 
chester,  N.H.,  radio  station. 


Column  aids  promo 

United  Feature  Syndicate  writer 
Martin  Sloane  generated  numerous 
responses  to  a  Scott  Paper-sponsored 
fund-raising  promotion  for  Ronald 
McDonald  House  after  mentioning  it 
in  his  “Supermarket  Shopper”  col¬ 
umn.  RMH  helps  sick  children. 
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NEWSPAPER  AUDIENCE 


Classitied  Advertlsinn 

ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

Daily  Newspapers:  AUTO  ROAD  TEST 
COLUMN  w/photo,  weekly.  Reasonable. 
(714)  761-3204  or  2770  W.  Lincoln, 
No,  49,  Anaheim,  CA  92801. 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  ISA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


Classified  Advertising 
Editor  &  Pubiisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


NATURE  &  OUTDOORS 

THE  NATURAL  WORLD 
Weekly  column.  Allows  readers  to 
become  intimate  with  nature.  Includes 
birdwatching,  wildflowers,  hiking, 
camping,  how-to’s.  Enjoyeo  by 
amateurs  and  professionals  alike.  Joel 
Cook,  c/o  The  Agency,  PO  Box  139, 
Kings  Park,  NY  11754,  call  (516) 
544-0703.  Samples  available. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
45882  Emerson  St.,  Hemet,  CA  92344 
Phone:  (714)  927-5594 
The  finest  in  enjoyable  and  intriguing 
Daily  and  Sunday  Crossword  Puzzles 


SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America's  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  "Excellent  Read¬ 
er  Response”  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  60() 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


BUSINESS  OPPORTUNITIES 

INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US. 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 


MISCELLANEOUS 

Agricultural  Style  Manual  &  Glossary 
available  for  farm,  real  estate,  business 
writers  and  ad  agencies.  3,000  plus 
entries,  321  pages.  $12  each,  postage 
paid.  Checks  payable  to  Ag  Style,  707 
Lee,  College  Station,  TX  77840. 

There’s  a  story  in  this  and  a  service  for 
you.  The  National  Business  Associa¬ 
tion,  a  non-profit  organization,  is 
providing  big  business  benefits  such  as 
Credit  Union,  College  Education  assis¬ 
tance  for  employees’  children.  Long 
Distance  Telephone  discounts  for  busi 
ness  and  home  phones,  and  group 
health  insurance  at  low  family  rates  for 
small  businesses.  A  thousand  small 
businesses  per  week  are  joining  our 
association  for  good  sound  business 
and  philanthropic  reasons.  To  find  out 
why,  call  l-(800)  999-9345. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus.  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


NEWSPAPER  BROKERS 


R.C.  CRISLER  &  CO, 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
r.-ntact 

GLORIA  fc  JSHELMAN 
600  Vine  Str.’et,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  $175,000  gross. 
Motivated  seller.  WEBSTER  &  ASSOCI¬ 
ATES  (214)  722-3030. 


ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


COME  TO  TEXAS:  Established  weeklies 
in  east,  west,  central  and  Rio  Grande 
Valley.  Publishers  want  to  retire.  From 
$10,000  down,  some  with  buildings 
and  owner  financing.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)  476-3950.  Write  or  call  for  list. 


GROUP  OF  SOUTH  FLORIDA 
WEEKLIES  FOR  SALE 
Our  tabloid  newspapers  are  comprised 
of  over  150  pages  per  week,  as  well  as 
an  additional  20  pages  a  week  of  city 
and  attorney  legal  ads.  100,000  circu¬ 
lation  out  of  which  12,000  are 
subscribers.  If  we  can’t  strike  up  a  deal, 
maybe  we  could  form  a  holding 
company  and  acquire  other  newspap¬ 
ers.  Box  3893,  Editor  &  Publisher. 

High  growth  market.  County  seat.  Close 
to  metro  area.  $950,000  gross, 
$150, (X)0  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 


INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 


MONTHLY,  COMMUNITY,  newspaper 
for  sale  in  sunny  Long  Beach,  CA. 

Call  (213)  597-9996. 
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NEWSPAPERS  FOR  SALE 


Highly  profitable  weekly 
published  under  contract 
with  U.S.  government 

Unique,  highly  profitable,  free  weekly 
newspaper  published  under  5-year 
renewable  contract  with  U.S.  govern¬ 
ment.  Operating  profit  near  40%  on 
revenues  exceeding  $750,000.  Present 
owner  will  continue  to  print  on  favorable 
basis  if  new  owners  desire.  Requires 
little  time  and  effort.  One  person  can 
handle  most  display  ad  sales.  Circula¬ 
tion  above  15,000.  Midwest  location. 
Owner  will  sell  for  5  times  current  oper¬ 
ating  profit  and  finance  25%  of  purch¬ 
ase  price.  If  you  are  serious  and  can 
handle,  write  Box  3916,  Editor  & 
Publisher. 


Missouri  weekly-shopper  in  growth  area. 
$550,000  gross  last  year,  over 
$600,000  projected  in’89.  Positive 
cash  flow,  priced  at  $500,000,  terms, 
building  included.  Contact:  Michael  D. 
Lindsey,  Media  Consultants,  Inc.,  PO 
Box  1797,  Cheyenne,  WY  82003. 
(307)  638-2130 


OREGON  WEEKLY 

Great  location,  top  equipment,  perfect 
for  couple,  priced  well  below  gross, 
$25,000  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PROFITABLE,  PRIZE  WINNING  north¬ 
east  Iowa  weekly,  3,600  paid,  for  sale 
at  less  than  its  $315,000  gross.  Two 
central  Iowa  weeklies,  $70,000  gross, 
only  $60,000,  including  good  building. 
Northern  Missouri  weekly,  $200,000 
gross,  with  excellent  building,  reason¬ 
able.  John  E.  van  der  Linden,  broker. 
Box  275,  Spirit  Lake,  lA  51360. 


PROFITABLE  WEEKLY  newspaper/ 
shopper  in  growing  community  near 
Eugene,  OR.  Macintosh-laserwriter 
equip.  Gross  $100K,  Price  $65K, 
$30K  down,  terms.  PO  Box  11224, 
Eugene,  OR  97440. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


Small  Rural  Newspaper  or  agricultural 
publication  wanted.  Will  buy  outright  or 
make  deal  for  experienced  manage¬ 
ment.  We  are  interested  in  building  a 
national  rural  circulation.  Call  David 
Firebaugh  (800)  999-9345. 


PUBUCATIONS  FOR  SALE 

ESTABLISHED  monthly  Massachusetts 
real  estate  publication,  grossing  150K 
annually.  Options  for  sale.  Please  send 
letters  of  inquiry  to  Box  3908,  Editor  & 
Publisher. 


PUBUCATIONS  WANTED 


Our  client  seeks  to  purchase  your 
magazine/directory/newspaper.  It  can 
be  trade  or  consumer.  Must  have  profit¬ 
able  track  record  or  potential  with  gross 
of  $750,000  + .  Strongly  prefer  So.  CA. 
Please  send  brief  des.  with  sample 
issue  and  rate  card  to-  Allan  Bloom, 
Esq.,  Bloom  &  Ruttenburg,  2800  28th 
St.,  Suite  310,  Santa  Monica,  CA 
90405  or  call  me  at  (213)  452-5838. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S. A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 

1-800-327-8463 


COLOR  SEPARATIONS 

Color 

your 

newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 

$68 

regular  low  price  for 
separations  up  to  4  col.  x  12  in. 

24  hr. 

turnaround  by  special  request 

800-228-3483 
800-422-1164/ PA 
717-784-2121 

^  PRESS-ENTERPRISE 
Commercial  Color 

Bloomsburg,  PA  17815 


INDUSTRY  SERVICES 


SERVICE  &  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  “Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
Single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

Kansa  320  inserter.  4  station  double 
out.  (409)  753-3208  or  423-3797. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Compugraphic  MCS  100  system.  2 
terminals  with  laser  printer.  16  fonts 
and  power  page  software  and  ruling 
software,  excellent  condition.  Perfect 
for  expanding.  Will  do  some  training. 
Presently  being  used.  (512)964-3882. 


FOR  SALE:  Harris  parts  for  2500  and 
2200.  LA  36,  LA  180,  PDP  1135, 
Versatec,  and  Berpee.  Call  (201) 
265-2448.  Leave  messsage. 

MCS  PLAIN-PAPER  PROOFING  in  true 
Compugraphic  fonts!  Uses  inexpensive 
HP  Laser  Jet  Series  II  printers.  Works 
with  Quadex,  MCS  10/100,  PV  5/10 
and  more.  Prices  start  at  $3995. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


REPLACE  THAT  VIDEOSETTER  OR 
UNISETTER  with  ah  inexpensive  Post¬ 
Script  Laser  Printer!  Use  the  Translator 
II  l/F  from  Microcrafts  with  CG  one 
System,  Mycrotek,  UTS,  more. 

30-DAY  FREE  TRIAL!!! 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1984  “LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP's.  Released  for 
removal  mid-1989  and  is  23-9/16” 
cut-off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 

(913)  492-9050  Tlx  42362 


2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4"  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  '89. 

Also,  we  offer  for  sale  on  22-3/4”  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  '89. 

BEL..  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  doub'e  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 

DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales:  (913)  362-8888  or  telex 
804294.  For  Sale:  RZ  PLANETA  2/c 
28x41"  Perfector  Press  with  only 
6,570  hours  usage,  must  move  next 
month  for  arrival  or  new  web  press,  best 
offer;  12x18"  Heidelberg  letterpress/ 
diecutter  #T173343E;  Harris  JF7 
folder  W/30HP  drive. 


Fincor  Mag.  Amp.  Control  panel  and  40 
horsepower  drive.  $2500.00. 

(812)  385-2525. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


GOSS  URBANITE  (Presently  in  use) 
6  Printing  Units 
2  Three  Color  Satellites 
2  Folders  (One  1/4  folds) 

6  Automatic  Splicers  and  Infeeds 

For  Sale  By  Owner 
Contact:  A.  C.  Andrews 
(901)  423-1340. 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COHRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is"  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  WEB 

V-ISA:  Add-on  units  (vintage  1978) 
Continuous  inker 
Circumferential  register  top  side 

V-25:  4  units 
2,  JF-10  folders 
Butler  splicers 

V-25:  8  units 
JF-1  folder 
Stacked  rollstands 

N-800/845:  Ckjmplete  press  systems 
Up  to  10  units 

RBC-2  folders  with  upper  formers 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc,  and 
are  available  “As  Is"  or  completely 
rebuilt. 

EGS  AMERICAS  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(206)  387-0097. 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP's  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


WEB  CFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


HELP 

WANTED 


_ ACADEMIC _ 

BGSU  seeks  visiting  assistant/associate 
professor  to  teach  graduate  and  under¬ 
graduate  courses  in  mass  communica¬ 
tion  theory  and  quantitative  research 
methods  to  begin  August  15,  1989. 
Salary  range:  $32,000-35,000.  Candi¬ 
dates  must  have  Ph.D.,  strong  record  of 
research  productivity  and  experience 
working  with  graduate  students.  Service 
contributions  to  department,  school 
and  university  expected.  Send  letter  of 
application,  resume,  three  letters  of 
recommendation  and  complete  official 
transcripts  by  July  1,  1989  to  Dr. 
Robert  (Jiark,  Chair,  Dept,  of  Radio- 
Television-Film,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403. 
AA/EO  Employer. 

INSTRUCTOR/ASST.  PROFESSOR 
(ad  interim) 

News  editorial  courses  and  advise 
student  newspaper  and  magazine. 
Prefer  university  level  teaching  and 
advising  background  and  recent  profes¬ 
sional  experience.  Master’s  required, 
ABD  or  Ph.D.  preferred.  Begin  August 
28,  1989.  Salary:  $22-26,000(9 
months).  Deadline:  June  30,  1989,  or 
until  filled.  Submit  application, 
resume,  and  have  three  letters  of 
recommendation  sent  to  Lamar  W. 
Bridges,  Box  D,  ET  Station,  East  Texas 
State  University,  Commerce,  TX 
75428.  AA/EOE. 


UNIVERSITY  OF  ALABAMA.  Master's 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


ADMINISTRATIVE 

ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  downtown  communication  firm  is 
seeking  an  individual  to  assist  the 
Employee  Relations  Manager  in  the 
daily  function  of  the  fast  paced  Person¬ 
nel  Department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supen/isors,  coordination  of 
computer  functions,  salary  administra¬ 
tion  and  all  other  aspects  of  ernployee 
relations. 

We  offer  an  excellent  starting  sala^  and 
an  exceptional  benefits  package.  Quali¬ 
fied  candidates  should  send  their 
resume,  including  salary  history,  to: 
Box  3875,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 

Tuesday,  July  4th,  Independence  Day. 

Please  send  your  ad  copy  in  early  to  meet  the 
Friday,  June  30th,  12  noon  (EST)  deadline 
for  the  July  8th  issue. 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER  -  Zone  8  -  21,000  daily 
newspaper.  Responsible  for  manage¬ 
ment  of  all  accounting  operations  and 
business  computer  activities  as  well  as 
for  operating  and  capital  budgets,  inter¬ 
nal  control  systems  and  Federal  income 
taxes.  CPA  and  management  experi¬ 
ence  required,  newspaper  experience 
highly  desirable.  Excellent  benefits  and 
advancement  potential.  EOE.  Qualified 
applicants  should  submit  resumes 
including  salary  requirements  to  Box 
3884,  Editor  &  Publisher. 


OPERATIONS  MANAGER 
WEEKLY  NEWSPAPER  GROUP 
Young  six-newspaper  group  seeks 
number  two  executive.  Successful 
candidate  will  have  strong  background 
in  business  and  a  second  department 
other  than  news.  Newspapers  are 
located  on  Cape  Cod,  in  New  Hamp¬ 
shire's  Monadnock  region,  and  Boston/ 
Providence  surburbs.  Please  send 
resume  with  cover  letter  to:  Michael  E. 
Phelps,  Publisher,  The  Weekly  Group, 
Newspapers  of  New  England,  84 
Hamlin  Avenue,  Faimouth,  MA  02540. 


SALES  ORIENTED  GM 
Needed  for  freely  distributed  weekly 
newspaper  just  outside  Phoenix  metro 
area.  This  position  demands  a  hands-on 
manager  capable  of  producing  local 
sales  results  and  positioning  the  news¬ 
paper  within  the  community.  Must  be 
people-oriented  and  posess  high  ethical 
standards.  Send  resume  and  list  of 
recent  accomplishments  to  Ed  Dulin, 
Independent  Newspapers,  11000 
North  Scottsdale  Rd.,  Suite  210, 
Scottsdale,  AZ  85254. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 

Dynamic  south  Florida  daily  seeking 
/\ccount  Executive  to  sell  the  complete 
display  advertising  product  line  to  major 
retail  food  and  drug  accounts.  A  college 
graduate  is  desirable  with  good  oral  and 
written  communication  skills  and  excel¬ 
lent  time  management  skills.  Candidate 
should  have  sales  and  marketing 
background. 

Interested  applicant  should  send 
resume  along  with  salary  history  to:  The 
Personnel  Department,  News  Sun 
Sentinel,  101  North  New  River  Drive, 
Fort  Lauderdale,  FL  33301-2293.  An 
Equal  Opportunity  Employer. 


AD  DIRECTOR 

The  Burlington  County  Times  needs  an 
advertising  director  with  experience  to 
motivate  and  direct  a  fine  sales  team  for 
a  48,000  daily  and  Sunday  Calkins 
newspaper,  located  in  the  fast  growing 
Burlington  County,  New  Jersey,  market, 
adjacent  to  Philadelphia.  Send  resume 
to  Joe  Browne,  Burlington  County 
Times.  Route  130,  WilTingboro,  NJ 
08046,  (609)  871-8020. 


ADVERTISING  DIRECTOR 
Athens,  Georgia 

The  Athens  Banner-Herald  and  Daily 
News,  mid-size  Sunbelt  daily 
combination  newspapers  need  an 
aggressive,  outgoing  sales  leader  to 
guide  sales  staff  in  beautiful,  growing 
area.  Good  communicative  skills,  train- 
inp  ability  and  direct  mail,  printing, 
creative  background  helpful.  Morris 
Communications  Corporation  is  a  multi¬ 
facet  media  company  offering  outstand¬ 
ing  benefits,  salary/bonus  and  growth 
potential.  Reply  to:  A.  Mark  Smith,  PO 
Box  912,  Athens,  GA  30613. 

ADVERTISING  MANAGER 
Competitive  market  daily  under  40,000 
circulation  in  Zone  1.  Excellent  admini¬ 
strative  and  sales  skills  required.  Box 
3879,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  June  17,  1989 


69 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
For  6-day  20,000  daily  with  TMC 
product  in  Zone  2.  Only  motivated 
persons  with  people  skills  need  apply. 
Competitive  market  with  many  week¬ 
lies.  Must  have  classified  or  retail 
management  experience.  Outstanding 
benefits  package.  Good  salary  plus 
MBO's.  This  is  a  key  position  with  excel¬ 
lent  growth  potential  with  Ottaway 
Newspapers  Incorporated.  Send  resume 
and  salary  history  in  confidence  to 
Richard  J.  Anthony,  Publisher,  The 
Daily  Star,  PO  Box  250,  Oneonta,  NY 
13820. 


ADVERTISING  SALESPERSON  for 
newsmagazine  serving  the  Arabian 
horse  industry.  Principal  requirements 
are  a  love  of  sales  and  command  of  the 
English  language.  Working  knowledge 
of  design  and  layout  helpful.  Send 
resume  to:  The  Arabian  Horse  Express, 
Box  845,  Coffeyville,  KS  67337. 


ADVERTISING  BUREAU  MANAGER 

An  opening  exists  in  our  Venice  bureau 
(20  miles  south  of  Sarasota)  for  an 
experienced  advertising  manager.  The 
selected  candidate  will  have  a  strong 
background  in  newspaper  ad  sales; 
sales  management,  budgeting,  training 
and  the  drive  to  succeed  in  a  very 
competitive  market.  Located  on  the 
Gulf  Coast  of  Florida,  we  are  a 
100,000-plus  daily.  Submit  resume 
including  salary  history  and  require¬ 
ments  to: 

Personnel  Director 
Sarasota  Herald-Tribune 
PO  Box  1719 
Sarasota,  FL  34230 
EOE 


ADVERTISING  MANAGER 
for  small,  privately-owned  daily  is  seek¬ 
ing  aggressive  individual  to  lead  staff  of 
eight.  Must  be  innovative  and  able  to 
work  with  people.  Sales  and  supervisory 
skills  a  must.  Send  resume  and  salary 
history  to  Box  3860,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Fast  growing  shopping  guide  in  NYC 
suburbs.  90,000  mailed,  zoned  circu¬ 
lation,  seeks  top  ad  executive  with 
experience  building  a  winning  sales 
team  in  a  competitive,  non-daily  situa¬ 
tion.  Compensation  to  $100K  plus. 
Resume  to  C.  Richner,  Prime  Publica¬ 
tions,  379  Central  Ave.,  Lawrence,  NY 
11559. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 

The  Grand  Haven  (Ml)  Tribune  seeks  an 
experienced  manager  to  direct  its  adver¬ 
tising  department.  The  person  we  hire 
will  M  enthusiastic,  aggressive,  crea¬ 
tive  and  possess  strong  people  skills. 
The  Tribune  is  an  11,000  circulation, 
6-day  daily  plus  TMC  in  highly  competi¬ 
tive  and  rapidly  growing  Lake  Michigan 
community.  In  confidence,  send  cover 
letter,  resume  with  salary  history  and 
four  references  to  Mayer  Maloney, 
Grand  Haven  Tribune,  101  North  Third, 
Grand  Haven,  Ml  49417. 


ADVERTISING  DIRECTOR 

We  are  seeking  an  experienced  sales- 
oriented  leader  for  a  seven-day  family- 
owned  23,000  circulation  newspaper 
with  a  reputation  for  excellence  for  all 
areas.  Excellent  market  with  new  shop¬ 
ping  mall  and  centers  under  construc¬ 
tion.  One  of  the  finest  communities  in 
the  midwest.  Dominant  medium  in  a 
seven-county  market  but  we  are  seeking 
an  aggressive  individual  who  will 
manage  as  a  challenger.  All  applica¬ 
tions  will  be  held  in  strict  confidence. 
Reply  to  Don  Bucknam,  Publisher,  The 
Republic,  333  Second  St.,  Columbus, 
IN  47201. (No  phone  calls,  please) 

ADVERTISING  DIRECTOR 
For  16,500  7-day  daily.  In  charge  of 
retail  and  classified  staff,  handle  mark- 
etir,g  and  some  commercial  printing. 
Experienced  only.  Immediate  opening. 
Write  only  to  J.P.  Matasich,  Publisher, 
Ypsilanti  Press,  20  E.  Michigan  A-e., 
Ypsilanti,  Ml  48198, 

ADVERTISING  SALESPEOPLE 
Year  old  weekly  community  newspaper 
in  beautiful  northern  California.  90-day 

fuarantee,  commission  thereafter, 
stablished  client  list  plus  cold  calling. 
Resumes  to  Betty  MclJann,  828  Merk- 
ley  Ave.,  West  Sacramento,  CA  95691 
or  (916)  372-6397. _ 

ADVERTISING  MANAGER 
If  you’ve  got  the  ability  to  sell  yourself 
and  your  abilities  to  the  publisher  of 
this  Wisconsin  daily  newspaper,  then 
chances  are  you’re  the  one  to  be  our 
advertising  manager.  We’ve  got  an  able 
and  eager  staff  just  waiting  for  your 
guidance  and  direction  in  helping  to 
develop  new  advertising.  We  are  in  a 
competitive  market  so  be  prepared  to 
make  plenty  of  outside  sales  calls  and 
be  ready  for  a  challenge.  In  return  we 
offer  a  competitive  salary  and  full  bene¬ 
fits  package.  Reply  to  Box  3913,  Editor 
&  Publisher. 


ASSISTANT  NATIONAL 
•ADVERTISING  MANAGER 


-MBA/equivalent  work  axperience 
-Previous  print  media  experience  preferred 
-Strong  presentation  skills 
-Sales  &  Office  Management  experience 
-Financial  background  a  plus 

Our  National  Sales  office  is  located  in  Manhattan  and  the 
Assistant  Manager  will  be  responsible  for  daily  operations, 
office  administration,  account  management  including  progress 
reports  and  presentations  and  annual  plan  development. 

PfeaMsend  rwumes,  indudbig  salaiy  history  &  requirements  to: 


Empbymsnt  Office  (IG),  Long  Island,  NY  1 1747 

_ An  Equol  Opportunity  Ewployr  |M/F) _ 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
South  Florida  daily,  25,000  circula¬ 
tion,  seeks  high  energy,  experienced 
sales  professional.  Experience  in 
competitive  market  a  plus.  Immediate 
availability  preferred.  We  have  lots  of 
palm  trees  and  beautiful  beaches  to  go 
along  with  a  fair  compensation  pack¬ 
age.  Please  send  a  resume  to  Box  3911, 
Editor  &  Publisher, 


CLASSIFIED  MANAGER 
Experienced  classified  or  assistant 
manager  with  strong  skills  in  training, 
motivation,  and  account  development 
needed  for  7-day  AM  daily  with 
20,0000  plus  circulation  in  Zone  2. 
Send  resume  and  cover  letter  to  Box 
3921,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
A  goal-oriented,  results-minded  CAM  to 
develop  and  direct  a  staff  of  21.  The 
ideal  candidate  will  have  both  tele¬ 
phone  and  outside  sales  experience. 
Two  years  proven  success  as  CAM 
preferred.  Creative  problem  solving, 
market  share  aggressiveness  and 
empathetic  leadership  style  will  build 
success  in  this  demanding  role.  Excel¬ 
lent  salary/bonus  and  benefit  package. 
Relocation  assistance.  This  is  an  excel¬ 
lent  opportunity  to  join  one  of  Gannett’s 
top  newspapers  where  results  are  well 
appreciated.  Confidential  resume  to 
Dorothy  Petrulis,  Director  of  Employee 
Relations,  Binghamton  Press  Co.,  Box 
1270,  Binghamton,  NY  13902. 

EOE 

CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  a  classi¬ 
fied  advertising  staff  of  a  30,000  circu¬ 
lation  daily.  Candidate  must  have 
strong  skills  in  management,  training 
and  motivation.  Camex  system  know¬ 
ledge  a  plus.  Attractive  salary,  benefits 
and  incentives.  Send  resume  and  salary 
history  to  Kevin  Kelly,  Advertising 
Director,  Daily  Evening  Item,  PO  Box 
951,  Lynn.  MA  01903. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Press-Telegram,  a  mid-sized 
Knight-Ridder  newspaper  in  sunny 
Southern  California,  is  seeking  an 
experienced,  dynamic  individual  to  lead 
our  approximately  50-person  Classified 
staff.  Candidate  must  have  excellent 
interpersonal  and  motivational  skills, 
with  the  ability  to  manage  multiple 
projects  and  develop  new  products  in 
the  highly  competitive  L. A. /Orange 
County  market.  Budgeting  and  PC 
experience  a  must.  Previous  classified 
management  experience  essential.  We 
offer  an  excellent  compensation  and 
benefits  package,  plus  potential  for 
advancement.  Send  resume  with  salary 
history  in  confidence  to: 

Denny  Atkin,  VP/Advertising 
Press-Telegram 
604  Pine  Avenue 
Long  Beach,  CA  90844 

An  equal  opportunity  employer 


CLASSIFIED  ADVERTISING  MANAGER 
This  is  a  growing  Zone  2  daily  in  a  prog¬ 
ressive,  affluent,  competitive  metro 
market  (62,000  daily  and  72,000 
Sunday).  Seeking  results-oriented  CAM 
with  three  to  five  years  of  management 
experience  in  the  telemarketing  and 
outside  sales  area.  Must  have  a  proven 
track  record  of  achieving  sales  goals 
through  the  training  and  motivation  of  a 
professional  sales  staff.  We  offer  an 
excellent  salary  and  bonus  plan  and  a 
comprehensive  benefits  package.  Send 
resume  including  salary  history  to  Box 
3903,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
needed  for  America’s  fastest  growing 
newspaper.  Must  have  previous  experi¬ 
ence  In  phoneroom  operations  and 
knowledge  of  front  end  systems.  Best 
candidate  will  possess: 

-  Strong  motivational  skills 
-  Leadership  qualities 
-  Creative  talent 

Telemarketing  and  Recruitment  Adver¬ 
tising  experience  a  big  plus.  Good  salary 
and  excellent  company  benfits.  Avail¬ 
able  for  interview  during  ANCAM 
conference  in  Fort  Worth.  Call  to  set  up 
time  period.  Send  resume  and  salary 
requirements  tO: 

Jim  Hollenbeck,  C.A.M. 

The  Palm  Beach  Post 
PO  Box  24700 
West  Palm  Beach,  FL  33416 
(407)  837-4189 
Equal  Opportunity  Employer 


For  the  aggressive  self-starter,  we  offer 
challenging  opportunity  to  join  a  strong 
newspaper  advertising  team.  Sales¬ 
people  who  call  on  Houston  retailers 
become  your  responsibility.  Some  travel 
and  a  liberal  expense  account  for  neces¬ 
sary  entertaining.  A  college  degree  in 
Advertising  or  Journalism/Marketing, 
two  years  previous  newspaper  advertis¬ 
ing  sales  experience  and  a  minimum  of 
two  years  management  expertise  a 
must.  Compensation  includes  salary, 
bonus,  car  allowance  and  an  exception¬ 
al  benefit  package.  Join  your  talents 
with  the  winning  team  and  acquire  new 
prestige.  Send  confidential  resume  to 
The  Houston  Post,  PO  Box  4747,  Hous¬ 
ton,  Texas  77210-4747,  Attn:  Retail 
Advertising  Department.  Equal  Oppor¬ 
tunity  Employer. 


JOB  WITH  A  FUTURE 
Immediate  opening  for  a  classified 
advertising  manager  at  this  mid-size 
Wisconsin  daily  newspaper.  Must  enjoy 
selling  and  working  with  the  staff  and 
the  public,  through  an  organized  selling 
program.  Self-starter  who  can  and  will 
get  the  job  done.  Good  salary  and  bene¬ 
fits  for  the  right  person.  Excellent 
opportunity  for  advancement  at  the 
newspaper.  Reply  to  Box  3914,  Editor 
&  Publisher. 


MIDWEST 

Major  metropolitan  daily  newspaper  is 
seeking  a  senior  account  executive. 
Responsibilities  include  maintaining  a 
$4  million  territory,  making  top-notch 
company  presentations  and  competent¬ 
ly  handling  the  needs  of  individual 
accounts.  An  outstanding  opportunity 
for  anyone  with  three  to  five  years  exper¬ 
ience  who  would  like  to  move  up  from  a 
smaller  newspaper.  Excellent  benefits 
and  compensation  package.  Send 
resume  and  sample  of  presentations  to 
Box  3904,  Editor  &  Publisher.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 


Northern  Vermont/Ski  Country 
ADVERTISING  SALES  PERSON 

Needed  for  our  three  weekly  publica¬ 
tions.  $20,000  plus  commission. 
Advertising  sales  experience  necessary. 
Great  benefits  package:  health  insur¬ 
ance,  vacation,  401K  retirement,  profit 
sharing.  Send  resume  with  cover  letter 
to  Donna  Cooke,  BD  Press/Buyer 
Digest,  Box  138,  Fairfax,  VT  05454. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 
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HELP  WANTED 


ADVERTISING 


REGIONAL  ADVERTISING 
SALES  MANAGER 

Lee  Enterprises,  Inc.,  a  Davenport, 
Iowa  based  communications  firm,  is 
developing  a  regional  sales  team 
charged  with  coordinating  regional, 
retail  chain,  major  account,  and  nation¬ 
al  sales  among  our  18  newspaper 
divisions. 

The  regional  sales  manager  will  work 
closely  with  advertising  managers  to 
identify  opportunities  for  increased 
revenue,  make  regional  and  national 
sales  calls,  and  develop  creative  pack¬ 
ages  for  target  accounts.  Our  team  will 
afso  coordinate  regional  and  national 
sales  efforts  with  our  national  represen¬ 
tative  firms  and  take  an  active  role  in 
the  activities  of  the  reps. 

Only  accomplished  advertising  persons 
with  major  account  and  a  national  or 
regional  experience  should  apply. 
Extensive  travel  required.  Base  salary  of 
$30-35,000  plus  bonus,  with  benefits 
package.  Apply  with  a  resume  and  solid 
letter  selling  yourself  to:  Sue  Sharp,  Lee 
Enterprises,  Inc.,  130  E.  Second  St., 
Davenport,  lA  52801. 

Equal  Opportunity  Employer. 


RETAIL  ADVERTISING  MANAGER 
If  you’re  an  aggressive  leader  who  can 
motivate  others,  you  may  be  the  retail 
advertising  manager  we  are  looking  for. 
We're  a  group-owned,  award-winning, 
7-day  morning  paper  with  a  circulation 
above  22,000.  We  need  a  manager  who 
can  lead,  direct  and  train  a  staff  of 
seven  outside  salespeople  in  addition  to 
promoting  the  product;  planning 
special  sections;  developing  and  imple¬ 
menting  marketing  strategies;  assisting 
with  the  development  of  the  annual 
budget;  and  overseeing  the  day-to-day 
operation  of  the  department.  Five  years 
of  hands-on  experience  in  sales 
management  is  required,  and  a  degree 
in  marketing  is  preferr^.  We  offer  a 
good  starting  salary  and  bonus  plan, 
major  corporate  benefits  and  opportuni- 
W  for  advancement  within  the  group. 
Please  send  your  resume,  salary  history 
and  present  salary  requirement  to  Patri¬ 
cia  Goodwin,  The  Leaf-Chronicle,  PO 
Box  829,  Clarksville,  TN  37041.  EOE. 


SALES  PROFESSIONAL  NEEDED 

Come  sell  with  America’s  #1  advertis¬ 
ing  team.  The  Orange  County  Register. 
Call  Earl  Rush  (714°  953-4982. 


ARTIGRAPHICS 


DESIGNER-PHOTOGRAPHER 
Cal  State  Fullerton’s  Public  Affairs 
Office  seeks  designer-photographer  for 
70,(X)0-circulation  university  quarterly. 
The  successful  candidate  will  assist  in 
creating  a  more  unified  graphic  image 
for  the  university,  take  photos  for  the 
weekly  faculty/staff  publication  and 
develop  a  photo  file.  Desktop  publish¬ 
ing,  publications  design  and  photojour- 
nalism  experience  preferred. 
$2,086-2,507  per  month  with  bene¬ 
fits.  Request  application  for  Graphic 
Artist  I  from  CSUF  Personnel  Office, 
T-14-P,  Fullerton,  CA  92634.  July  7 
filing  deadline.  AA/EOE 


FEATURES  PAGE  DESIGNER 
The  Features  Department  of  The  San 
Diego  Union  is  looking  for  a  new 
member  of  its  five-person  design  desk. 
This  team  is  responsible  for  the  design  - 
both  inside  and  out  of  12  features 
sections  a  week.  We’re  looking  tor  a 
creative,  talented  designer  with  both 
word  and  visual  background.  Major 
metro  experience  preferred.  Write  to 
John  Muncie,  AME  Features,  The  San 
Diego  Union,  PO  Box  191,  San  Diego, 
CA  92112.  No  phone  calls. 


HELP  WANTED 


ART/GRAPHICS 


EDITORIAL7LAYOUT  ARTIST 

Have  backpack,  will  travel? 

European  Stars  and  Stripes,  headquar¬ 
tered  in  Darmstadt,  West  Germany,  is  a 
daily  135,000-circulation  paper  serv¬ 
ing  American  service  members  and 
their  families  overseas.  We  need  some¬ 
one  with: 

Strong  design  skills  for  layout  of  daily 
features. 

3  years  in  newspaper  or  publications 
field. 

Editorial  drawing  skills  a  must. 
Experience  with  informational 
graphics  on  Macintosh  computer. 
Graphic  or  Fine  Arts  Degree. 

Starting  salary  $23,846  per  annum 
plus  tax-free  living  quarters  allowance, 
group  insurances  and  a  variety  of 
privileges  and  benefits  including  mili¬ 
tary  PX,  commissary,  etc.  Round-trip 
relocation  expenses  paid.  Three-year 
renewable  service  agreement  required. 

If  you  fit  the  bill,  call  (212)  620-3333 
or  write  Room  401,  252  7th  Ave.,  New 
York,  NY  10001,  for  an  application 
form  (DA  Form  3433).  Return  it  with  a 
letter,  resume  and  portfolio  directly  to 
the  Civilian  Personnel  Office,  European 
Stars  and  Stripes,  APO  NY  09211. 
Applications  must  be  postmarked  no 
later  than  1  July  1989. 


CIRCULATION 


CIRCULATION  MANAGER  -  Scottsdale, 
Arizona!  Experienced  Circulation  Mana¬ 
ger  for  exciting  competitive  market  in 
the  Southwest’s  finest  community. 

FAX  resume,  3  references  and  salary 
requirements  to:  Charles  G.  Pettit, 
Publisher,  SCOTTSDALE  PROGRESS, 
(602)  946-9354. 


CIRCULATION  MANAGER 
for  successful  New  York  based  daily 
racing  paper.  Hands-on  and  must 
supervise  small  circulation  staff.  Good 
salary  plus  bonuses  plus  benefits  plus 
stock  option.  Excellent  opportunity  for 
person  with  background  and  references. 
Respond  to:  P.  Sinn,  Figs  Form,  Box 
274,  Canal  Street  Station,  New  York, 
NY  10013. 


CIRCULATION  MANAGER 
7-day  AM  daily  with  20,000  plus  circu¬ 
lation  seeks  proven  leader  who  under¬ 
stands  all  facets  of  selling  and  deliver¬ 
ing  a  newspaper.  Marketing  expertise 
and  experience  a  must.  You’ll  like  our 
location  in  Zone  2.  Very  livable,  small 
city  near  the  coast.  Send  resume  and 
cover  letter  to  Box  3922,  Editor  & 
Publisher. 


Circulation  Supply  Sales  positions  open 
for  areas  West  of  Mississippi.  Valuable 
territories  already  established.  Reply  to 
Box  3907,  Editor  &  Publisher. 

Terrific  opportunity  for  the  right  indivi¬ 
dual  at  a  10,000  daily  plus  TMC  in  a 
beautiful  area  of  Zone  1.  Ideal  for  CM’s 
presently  working  at  smaller  paper  or 
assistant  CM’s  from  larger  paper.  Send 
resume  including  salary  history  to  Box 
3882,  Editor  &  Publisher. 

WE’LL  TALK  serious  money  with  an 
eMjerienced  circulator  who  can  help  our 
17M  six-day  Zone  5  PM  paper  boost 
numbers  in  a  market  area  ripe  for 
growth.  Ideal  spot  for  one  who  has 
trained  under  a  real  pro  and  now  wants 
to  be  No.  l...or  for  a  CM  of  a  smaller 
paper  who  wants  a  challenge  and  the 
rewards  to  go  with  it.  Reply  in  confi¬ 
dence  to  Box  3888,  Editor  &  Publisher. 


HELP  WANTED 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 
Major  midwest  metropolitan  newspaper 
seeks  to  expand  our  Production 
Systems  Department.  Candidate  must 
have  strong  STYL  or  systems  manage¬ 
ment  experience  on  Sll  or  Tandem 
hardware/software.  Salary  commensu¬ 
rate  with  eimerience.  Send  resume  to 
Box  3892,  Editor  &  Publisher. 


DATA  PROCESSING 


MIS  ADMINISTRATOR 
Midwest  major  metro 

Opportunity  to  evaluate  organizational 
efficiency  and  improve  information 
systems  capabilites.  Responsible  for 
over  500,0(30  budget,  staff  of  15.  8  to 
10  years  progessive  technical  and 
management  experience  in  information 
systems  preferred.  Qualified  candidates 
must  have  strong  written  and  oral 
communication  skills.  Background  in 
budgeting  and  planning  desirable.  Send 
resume  and  salary  history  to  Box  3915, 
Editor  &  Publisher.  Competitive  salary- 
and  benefits. 


Think  like  a  man 
of  action,  act  like 
a  man  of  thought. 
Henri  Bergson 


A  4,000  circulation  six-day  offset  daily 
in  southeast  Alaska  seeks  sports  editor 
with  some  weekly  and  daily  experience 
to  join  its  1 1-member  newsroom  staff. 
General  assignment  reporter  also 
needed.  Experience  preferred,  but  top 
recent  graduates  will  be  considered. 
Send  letter,  resume,  samples  to  Manag¬ 
ing  Editor,  Ketchikan  Daily  News,  PO 
Box  7900,  Ketchikan,  AK  99901. 


ABLE  AND  ALERT?  We  expect  those 
qualities  in  an  assistant  night  news 
^itor  at  our  45,000  Virginia/Tennessee 
AM  prizewinner.  You’ll  share  copy  edit¬ 
ing,  handle  assignments,  do  some 
layout  and  direct  the  weekend  staff.  Our 
plant  is  newly  remodeled  and  our  beaut¬ 
iful  lakes  and  mountains  rank  us  high  as 
a  great  place  to  live.  Resume,  non- 
returnable  clips  and  an  idea  of  salary 
requirements  to  John  Molley,  Executive 
Editor,  Bristol  Herald  Courier,  320 
Morrison  Blvd.,  PO  Box  609,  Bristol,  VA 
24203.  Fax  (703)  669-3696.  No 
personal  calls,  please. 


AGGRESSIVE,  self-starting  reporter  for 
general  assignment  beat.  Resume  and 
clips  to  Dave  Cuzzolina,  Altoona  Mirror, 
PO  Box  2008,  Altoona,  PA  16603. 


HELP  WANTED 


ARTICLES  EDITOR  AND  WRITER/ 
REPORTER.  Positions  with  the  National 
Examiner,  a  fast  growing  weekly  tabloid 
based  on  South  Florida’s  Gold  Coast. 
Applicants  must  be  experienced, 
aggressive  and  imaginative,  capable  of 
producing  concise,  snappy  stories. 
Good  pay  and  benefits  package  for  right 
peoole  looking  for  opportunity  to  work  in 
the  sun  with  other  professionals.  Cover 
letter  and  resumes  to  Cliff  Linedecker, 
Executive  Editor,  National  Examiner, 
5401  NW  Broken  Sound  Blvd.,  Boca 
Raton,  FL  33487.  No  phone  calls. 


ASSOCIATE  EDITOR 

Do  you  really  know  powerboats 
(outboards,  stern  drives)?  Or  do  you 
really  know  engines  (automotive,  nrator- 
cycle)  and  would  like  to  adapt  that 
knowledge  to  testing  and  writing  about 
boats?  The  world’s  leading  powerboat 
magazine  needs  a  hands-on  writer/ 
editor  for  its  NYC-based  staff.  Great 
travel.  Send  resume,  clips,  and  salary 
requirements  to: 

Box  3894,  Editor  &  Publisher. 

Equal  Opportunity  Employer. 

BUREAU  CHIEF  -  Strong  writing  and 
reporting  skills  essential.  We're  looking 
for  an  aggressive  individual  with  leader¬ 
ship  potential.  Position  entails  serving 
as  team  leader  at  a  five  person  bureau. 
At  least  five  years  of  daily  newspaper 
experience  required.  Salary  up  to  $619 
a  week.  Apply  to  City  Editor,  The 
Beacon  News,  101  South  River  St., 
Aurora,  IL  60506. 


BUREAU  REPORTER 

Dynamic  reporter  with  love  of  clear  writ¬ 
ing  and  eye  for  detail,  to  work  in  the 
Washington  bureau  serving  the  Army 
Times,  Navy  Times  and  Air  Force  Times 
newspapers.  Must  become  conversant 
in  retirement  issues  for  military  fami¬ 
lies,  assist  Capitol  Hill  and  Pentagon 
reporters. 

College  degree/equivalent  and  at  least 
three  years  daily  newspaper  reporting 
experience  required.  Familiarity  with 
military  and  retirement  issues  a  plus. 

We  offer  a  competitive  salary  and  excel¬ 
lent  company  paid  benefits.  Please 
send  cover  letter,  resume  and  clips  to: 
THE  TIMES  JOURNAL  COMPANY 
Human  Resources 
Attn:  Bureau  Reporter  EP-133 
6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 

24  hour  job  line  (703)  750-7435 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  EDITOR: 

The  Times  News,  paginated,  state-of- 
the-art,  daily  newspaper  serving  south¬ 
ern  Idaho,  IS  looking  for  an  Assistant 
News  Editor  to  join  its  universal  desk 
team. 

This  is  an  ideal  entry  job  for  a  recent 
graduate  or  a  seasoned  pro  looking  for  a 
fast-paced  daily  news  environment 
which  features  the  latest  in  Macintosh, 
Barneyscan  and  Quark  technology  for 
the  news  editing,  graphics  and  imaging 
phases  of  newspaper  production. 

Candidates  should  have  appropriate 
college  training  in  journalism  and/or 
related  field;  editing  and  graphics 
experience;  and  computer  familiarity. 

The  Times  News  is  a  22,000,  7-day 
morning  newspaper  serving  8  counties 
in  beautiful  southern  Idaho.  Outdoor 
recreational  opportunities  abound.  In 
short,  a  great  job  in  a  great  place  for  the 
right  person. 

Send  resume,  cover  letter,  work 
samples  and  names  of  references  to 
Stephen  Hartgen,  Managing  Editor,  The 
Times-News,  Box  548,  Twin  Falls,  ID 
83301. 


Too  much  attention  has 
been  paid  to  making 
education  attractive 
by  smoothing  the  path 
as  compared  with  inducing 
strenuous  voluntary  effort. 
Abbott  Lowell 


BUSINESS  REPORTER 
Award-winning  Times  Mirror  newspap¬ 
ers  The  Advocate  &  Greenwich  Time, 
located  in  lower  Fairfield  County,  are 
seeking  an  enthusiastic  business  repor¬ 
ter  to  write  news/features  in  the  nation’s 
third  largest  corporate  center.  Ideal 
candidate  will  have  minimum  two  years 
daily  business  news  reporting  experi¬ 
ence;  ability  to  cover  financial  report¬ 
ing,  publicly-traded  companies  and 
such  beats  as  banking,  telecommunica¬ 
tions  and  high-tech  industry;  plus 
proven  track  record  at  making  deadline. 
Send  resume,  salary  r^uirements  and 
minimum  10  clips  to  illustrate  desired 
background  tO:  Deirdre  Channing,  Busi¬ 
ness  Editor,  The  Advocate  &  Greenwich 
Time,  PO  Box  9307,  Stamford,  CT 
06904-9307, 


BUSINESS  REPORTER 
and 

CITY  DESK  REPORTER 

A  major  metropolitan  newspaper  in  the 
midwest  is  looking  for  a  business  writer 
and  a  city  desk  reporter  with  a  good 
command  of  the  English  language. 
Candidates  must  also  have  the  ability  to 
identify,  secure  and  write  news  stories 
succinctly  and  clearly  against  daily 
deadlines.  Bachelors  degree  and  a 
minimum  of  four  years  experience 
preferred. 

We  offer  an  exceptional  benefits  pack¬ 
age  and  a  starting  salary  in  the  range  of 
$23,000  to  $39,000  depending  on 
years  of  experience.  Qualified  candi¬ 
dates  should  send  their  resume  and 
work  samples  to  Box  3900,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Cali  (212)  675-4380 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 
Award-winning  7-year-old  regional  busi¬ 
ness  monthly  is  seeking  editor.  Experi¬ 
ence  in  editing,  management  and  busi¬ 
ness  writing  required.  Excellent  career 
opportunity.  Publication  is  BPA  audited 
and  member  AABP.  Send  resume  and 
sample  of  work  to  Publisher,  Business 
Report,  PO  Box  1949,  Baton  Rouge,  LA 
70821. 


CITY  EDITOR  wanted  at  community- 
oriented  newspaper  in  Rocky  Moun¬ 
tains.  Send  resume  to  Mike  Simmons. 
The  Herald  Journal,  75  West  300 
North,  Logan,  UT  84321. 


CITY  EDITOR  -  Excellent  opportunity  for 
hard-news  oriented  team  player  who 
wants  to  live  in  a  growing  town  with  a 
high  quality  of  life  on  the  scenic  eastern 
shore  of  Lake  Michigan.  You  should 
have  demonstrated  achievement  as  a 
reporter  and  have  one  to  two  years 
supervisory  experience.  You'll  have 
plenty  of  opportunity  to  sharpen 
management  planning  skills  in  our 
competitive  market.  We’re  19,000 
Monday-Saturday  and  growing.  We’re 
good  -  we  won  the  Michigan  Press  Asso¬ 
ciation’s  general  excellence  award  in 
1988  -  and  we’re  committed  to  becom¬ 
ing  better.  Send  cover  letter  and 
resume,  including  salary  expectations, 
to  Jerry  Ford,  managing  editor,  Holland 
Sentinel,  54  W.  8th  St.,  Holland,  Ml 
49423.  Or  call  (616)  392-2311. 


CITY  EDITOR 

The  Frederick  News-Post,  a  Monday 
through  Saturday,  two-editions-daily 
publication  of  Frederick,  Maryland,  is 
seeking  a  city  editor.  Excellent  writing 
and  management  skills  a  must.  Will 
oversee  a  reporting  staff  of  15,  edit  and 
approve  all  stories.  Assign  stories  and 
determine  play  of  news.  Minimum  five 
years  experience  in  editor  capacity. 
Must  relocate  to  Frederick  County, 
Maryland.  Send  resume  and  salary 
requirements  to  Frederick  News-Post, 
Human  Resources  Dept.,  PO  Box  578, 
Frederick,  MD  21701.  EOE 


CITY  EDITOR 

Zone  3,  47G  daily  in  very  competitive 
environment  seeks  hands-on  city  editor 
with  strong  management  and  editing 
skills.  We  were  just  named  tops  in  our 
state  for  general  excellence  in  public 
service,  beating  newspapers  lOx  our 
size.  Reason:  outstanding  reporting  and 
editing.  If  you  can  help  continue  that 
effort  send  resume,  salary  requirements 
to  Box  3889,  Editor  &  Publisher. 


CITY  EDITOR 

Are  you  a  misfit?  May  have  been  fired 
once?  Been  accused  of  being  too 
temperamental?  Too  demanding?  If 
these  are  you,  you  may  be  the  person  for 
us.  You  need  one  more  qualification  to 
make  it:  No  one  has  accused  you  of 
lacking  talent  or  ability.  In  fact,  the 
clincher  may  be  a  couple  of  references 
who  say  you  may  be  too  brillant.  We’re 
70,000  D/S  in  Zone  2.  Send  resume, 
samples  of  stories  you’ve  edited, 
directed  to  Box  3877,  Editor  & 
Publisher. 


COPY  EDITORS 

The  Ann  Arbor  News,  honored  by  ASNE 
as  one  of  the  top  fourteen  community 
newspapers  in  the  country,  is  expanding 
its  copy  desk.  We’re  looking  for  two 
editors  who  know  how  to  polish  copy, 
write  sparkling  headlines  and  layout 
attractive  pages.  Ann  Arbor,  home  of 
the  University  of  Michigan,  is  an  excit¬ 
ing  place  to  live  and  work.  Send  resume 
and  layout  samples  to  David  Bishop, 
Associate  Editor,  PO  Box  1147,  Ann 
Arbor,  Ml  48106. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

We’re  not  satisfied  being  the  country’s 
best  boating  publication.  We  want  to  be 
one  of  the  country’s  best  publications, 
period.  We  need  an  experienced  copy 
editor  to  help  us.  If  you’re  ruthless  with 
fuzzy  language  and  can  write  a  mean 
headline,  send  your  resume  to:  Editor, 
Marleah  Ross,  Soundings,  35  Pratt  St., 
Essex,  CT  06426.  Mac  desktop 
publishing  experience  preferred. 

COPY  EDITOR 

European  Stars  and  Stripes  -  Darms¬ 
tadt,  Germany  -  has  a  vacancy  for  a 
COPY  EDITOR.  Successful  candidate 
will  work  on  the  rim  of  a  night  or  day 
universal  news  desk  performing  editing 
and  headline  writing  duties.  Qualified 
applicants  must  have  5  years  general 
experience  including  3  years  on  a 
metropolitan  daily  newspaper.  Begin¬ 
ning  salary  $23,846.00  plus  tax  free 
housing  allowance,  group  insurance 
and  a  variety  of  privileges  and  benefits 
including  military  PX,  commissary,  etc. 
Round  trip  transMrtation  and  moving 
expenses  paid.  Three-year  renewable 
service  agreement  required.  Call  our 
New  York  office  (212)  620-3333, 
between  9AM  and  5:30PM  Monday 
through  Friday  for  an  application. 
Return  it  with  resume,  cover  letter, 
references  and  work  samples  to:  Euro¬ 
pean  Stars  and  Stripes,  Attn:  Civilian 
Personnel  Office,  APO  NY  09211.  Job 
applications  must  be  postmarked  not 
later  than  14  JULY  1989. 


COPY  EDITORS  (News  and  Feature 
Section)  needed  for  42,000  circulation 
daily  in  South  Central  Pennsylvania. 
Familiarity  with  pagination,  Mac  help¬ 
ful.  Must  be  detail-oriented  and  crea¬ 
tive.  Send  resume  to  James  McClure, 
Managing  Editor,  1891  Loucks  Rd., 
York,  PA  17404. 


COPY  EDITOR 

Wanted  in  Annapolis,  MD.  If  you  like 
seafood  and  enjoy  the  water  and  know 
how  to  edit  copy,  this  is  the  job  for  you. 
Write  Tom  Marquardt,  The  Capital,  PO 
Box  911,  Annapolis,  MD  21404.  Send 
resume  and  tearsheets.  Layout  experi¬ 
ence  required.  No  phone  calls,  please. 


COPY  EDITOR 

We  could  have  captioned  this  ad  ’’News 
Editor"  or  "Assistant  Managing  Editor." 
We  need  someone  capable  of  filling 
those  roles.  But  we  want  to  improve  our 
newspaper,  and  we  are  old-fashioned 
enough  to  think  that  words  are  where 
that  process  starts. 

We  are  a  21,000  ABC  weekly  in  a  coun¬ 
ty  of  72,000  people  an  hour  north  of 
Detroit.  We  are  the  dominant  paper  in  a 
county  that  has  home  delivery  of  two  of 
the  nation’s  10  largest  Mpers,  plus  a 
Newhouse  daily  based  20  miles  from 
our  office. 

Our  editor  is  a  47-year-old  who  dropped 
out  of  dailies  when  he  got  tired  of  sports 
on  lA  and  infographics  about  Ameri¬ 
cans’  per  capita  Wheaties  consumption. 
He  got  back  into  the  business  at  a  week¬ 
ly  because  our  o’wner  is  an  unusual 
person  with  an  unusual  newspaper. 

The  goal  here  is  to  work  very  hard,  have 
fun  and  become  known  again  as  one  of 
the  country’s  foremost  weeklies,  with¬ 
out  entering  any  contests. 

The  editor  has  been  hammering  away  at 
copy  and  layout.  He  would  like  to  do 
more  writing  and  pre-editing.  He  used 
to  be  a  slot  man  on  a  major  paper,  so  he 
will  know  if  you  are  capable  of  coming 
along  for  the  ride. 

If  you  are  seriously  interested,  call  our 
office  manager,  Phyllis  VanCura,  at 
(313)  664-081 !  and  we  will  send  you  a 
sample  of  our  product.  Meanwhile, 
send  the  appropriate  stuff  of  your  own 
tO: 

Tom  Ferguson,  Editor 
The  County  Press 
PO  Box  220 

Lapeer,  Michigan  48446 
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COPY  EDITOR  wanted  for  AM  daily 
(43,000  Sunday  circulation)  beside 
Missouri  River  in  heart  of  Montana. 
Daily  experience  in  copy  editing  and 
page  design  are  a  must.  Knowledge  of 
computer  graphics  would  be  a  must. 
Good  pay  plus  opportunity  to  work  with 
full  editorial  pagination.  Send  resume 
and  tearsheets  to  Managing  Editor, 
Great  Falls  Tribune,  Box  5468,  Great 
Falls,  MT  59403. 


COPY  EDITOR  PLUS 
We  are  looking  for  a  well-rounded  editor 
who  can  perform  any  editing  or  layout 
task  on  the  news  desk.  Must  have  at 
least  two  years  on  the  desk  of  a  profes¬ 
sional  daily.  More  would  be  better. 
Opportunity  for  advancement.  Over¬ 
night  shift  for  5:15  AM  press  start.  This 
7-day  Gannett  newspaper  serves  an 
exciting,  highly  competitive  suburban 
market  one  hour  from  New  York  City. 
Send  resume  and  tearsheets  to  Laura 
Harrigan,  Executive  News  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  08807. 


COPY  EDITOR 

We’re  looking  for  top  rate  copy  editors  to 
work  on  key  desks  of  major  newspaper 
with  a  circulation  of  over  100,000 
covering  Eastern  PA.  Reply  to:  Roy 
Heffelfinger,  Managing  Editor,  The 
Morning  Call,  PO  Box  1260,  Allentown, 
PA  18105. 


COPY  EDITORS  -  Enjoy  polishing  copy 
and  writing  snappy  headlines?  Work 
well  on  deadline?  A  major  metro  in  Zone 
1  is  looking  for  copy  editors  for  its  night¬ 
time  news  desk.  Copy  editing  experi¬ 
ence  required.  Please  send  resume  to 
Box  3881,  Editor  &  Publisher. 


COPY  EDITOR 

wanted  for  award-winning  weekly  news¬ 
papers  in  metropolitan  Washington,  DC, 
combined  circulation  60,000.  Journal¬ 
ism  background  required  and  experi¬ 
ence  preferred,  but  willing  to  consider 
exceptional  recent  journalism  graduate. 
Responsibilities  include  copy  editing, 
headline  and  cutline  writing.  Must  see 
publication  through  composing 
process.  Send  clips  and  resumes  to 
Tom  Gosling,  Reston  Connection, 
12040  S,  Lakes  Dr.,  Reston,  VA 
22091,  (703)  648-9100. 


EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 

EDITOR 

Experienced  take-charge  professional  to 
adit  and  write  for  new  southwest  Long 
Island  publication.  Resume  and  clips  to 
Editorial  Department,  Richner  Publica¬ 
tions,  379  Central  Avenue,  Lawrence, 
NY  11559. 


EDITOR  for  monthly  Jewish  community 
newspaper,  and  other  P.R.  tasks.  Must 
be  experienced  in  writing,  researching, 
layout,  paste-up,  printing,  and  photo 
supen/ision.  Good  opportunity.  Resume 
to  EVP,  JFRI,  130  Sessions  St.,  Provi¬ 
dence,  Rl  02906  or  call  (401) 
421-4111  for  interview. 


EDITORIAL  WRITER 
The  Lexington  Herald-Leader  has  an 
immediate  opening  on  an  editorial  page 
staff  that  included  two  Pulitzer  finalists 
this  year.  We’re  a  Knight-Ridder  AM 
with  a  tradition  of  forceful,  effective 
commentary  on  state  and  local  issues. 
We’re  looking  for  a  graceful  and  persua¬ 
sive  writer;  a  background  in  education 
and  family  issues  would  be  a  plus.  Send 
a  resume  including  references  and  no 
more  than  seven  nonreturnable  clips  to 
David  Holwerk,  Editorial  Page  Editor, 
Lexington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  An  Equal 
Opportunity  Employer,  M/F. 
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EDITOR 

Small  daily  on  beautiful  northern  Michi¬ 
gan  coast  expects  editor’s  job  to  open 
mid-summer.  Must  do  it  all  and  teach 
rookies,  too.  Advance  within  national 
group.  Call  Rip  (616)  627-7144. 

EVENING  REPORTER 
Needed  for  growing  AM  daily  with 
30,000  circulation  on  Florida's  East 
Coast.  Journalism  degree  required  with 
B  average.  Must  have  at  least  one  to  two 
years  experience  in  the  newspaper  field. 
Non-smokers.  Send  resume  and  clips  to 
Vero  Beach  Press  Journal,  Attn:  Byron 
Gray,  PO  Box  1268,  Vero  Bjach,  FL 
32961. 


EXPERIENCED  REPORTER  for 
Performing  Arts/Entertainmern.  beat. 
Movies,  club  scene,  local  theater, 
:oncerts,  ballet,  symphony.  Send 
resume,  clips,  to  Mary  Durusau,  People 
Section  Editor,  Morning  Advocate,  PO 
Box  588,  Baton  Rouge,  LA  70821. 

•  FASHION  REPORTER 

A  major  metropolitan  daily  in  the 
midwest  is  seeking  a  reporter  with  a 
minimum  of  three  years  fashion  writing 
experience  to  work  with  the  current 
fashion  writer. 

Applicants  should  have  a  good 
command  of  the  English  language,  the 
ability  to  identify,  secure,  and  write 
news  stories  succinctly  and  clearly 
against  daily  deadlines.  Candidates 
must  also  type  proficiently  and  with 
accuracy.  A  bachelors  degree  is 
preferred.  Box  3874,  Editor  & 
Publisher. 


FASHION  WRITER 

The  Kansas  City  Star  is  seeking  a  writer 
to  help  produce  our  colorful  Sunday 
fashion  section  (circulation  425,000). 
This  reporter  assists  the  fashion  editor 
in  covering  clothing,  beauty  and  related 
issues  and  helps  set  up  photo  sessions. 
The  successful  candidate  will  be  a  solid 
reporter  and  writer  with  two  years  or 
more  of  experience,  although  we  are 
willing  to  consider  novices  who  show 
particular  talent.  Salary  competitive. 
Minority  applicants  are  encouraged. 
Send  resume  and  copies  of  six  clips  or 
sections  to  Michael  Nelson,  AME/ 
Features,  The  Kansas  City  Star,  1729 
Grand  Ave.,  Kansas  City,  MO  64108. 
No  telephone  calls,  please. 


FEATURES  EDITOR 
We're  an  up-and-coming  twice-weekly  in 
Southern  California  looking  for  an  editor 
who  will  make  our  Living  section 
sparkle.  Send  resumes  to  The  Califor¬ 
nian,  PO  Box  970,  Temecula,  CA 
92390. 


Finger  Lakes  region  daily,  13,500 
circulation,  seeks  enthusiastic,  skilled 
writer  to  join  young,  aggressive  staff. 
Experienced  preferred,  but  will  consider 
top-notch  college  grads.  Send  resume, 
clips  and  references  to  Robert  Matson, 
ME,  Daily  Messenger,  73  Buffallo 
Street,  Canandaigua,  NY  14424. 

GENERAL  ASSIGNMENT  REPORTER 
European  Stars  and  Stripes,  a  135,000 
circulation  daily,  needs  a  versatile 
general  assignment  reporter  for  its  main 
office  in  Darmstadt,  West  Germany. 
Candidates  must  have  five  years  general 
experience,  including  three  years  on  a 
major  metropolitan  daily  or  wire  service. 
Starting  salary  $23,846  plus  tax-free 
housing  allowance  and  benefits.  Moving 
expenses  paid.  Call  our  New  York  office, 
(212)  620-3333,  for  an  application. 
Return  it  with  a  resume,  cover  letter  and 
samples  of  breaking  and  in-depth  news 
reporting  as  well  as  features  to:  Euro¬ 
pean  Stars  and  Stripes,  Attn:  Civilian 
Personnel  Office,  APO  NY  09211.  Job 
applications  must  be  postmarked  not 
aterthan  14  JULY  1989. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  DIRECTOR 
The  Dayton  Daily  news  seeks  exper¬ 
ienced  manager  to  oversee  photo  art 
departments.  Strong  supervisory  skills 
and  background  in  informational 
graphics,  Macintosh,  photography 
design  required.  Job  involves  responsi¬ 
bility  for  overall  design  of  the  paper  as 
well  as  daily  duties.  Send  resume  to 
Paula  Grogan,  Deputy  ME,  45  South 
Ludlow  Street,  Da^on,  OH  45402.  An 
Equal  Opportunity  Employer. 


Help  make  an  a  ,ard-winning  feature 
section  even  better.  The  San  Jose 
Mercury  News  is  looking  for  an  assistant 
Living  editor.  If  you  have  5  years  of 
experience  reporting  and  editing  on  a 
daily  paper,  including  at  least  2  as  an 
assigning  editor,  and  are  ready  for  life  in 
the  Bay  Area,  we  want  to  hear  from  you. 
Send  us  your  resume,  your  5  best 
reporting  clips  and  a  letter  telling  us 
what  you  can  bring  to  a  lifestyle  section. 
We’d  also  like  to  hear  your  best  success 
story  as  an  editor.  Send  to  Patricia  A. 
Fisher,  AME/Personnel  and  Develop¬ 
ment,  750  Bidder  Park  Drive,  San  Jose, 
CA  95190.  No  phone  calls,  please. 


INVESTOR’S  DAILY 
National  daily  business  newspaper  has 
opening  in  Los  Angeles  for  reporter 
covering  the  stock  market,  mutual 
funds  and  personal  finance.  Some  busi¬ 
ness  writing  experience  preferred.  We 
are  not  interested  in  people  who  think 
they  know  all  there  is  to  know  about 
these  subjects.  But  if  you’re  familiar 
with  Investor’s  Daily  and  you  can 
instantly  see  what  a  peat  opportunity 
this  is,  you’re  probabiy  what  we’re  look¬ 
ing  for.  Resume  and  clips  to  Wesley 
Mann,  Editor,  1941  Armacost  Ave.,  Los 
Angeles,  CA  90025. 


LEGAL  EDITOR 

We  need  hands-on  managing  editor  to 
take  helm  of  the  nation’s  largest  daily 
legal  newspaper.  Law  degree  preferred. 
Newspaper  experience  essential. 
Successful  candidate  must  have  super¬ 
ior  editing  and  organizational  skills  and 
the  ability  to  challenge  a  small  but 
enthusiastic  staff.  Excellent  Los 
Angeles  opportunity  for  an  energetic, 
dedicated,  talented  editor.  Interviews 
will  be  held  in  LA  and  NY  at  the  end  of 
June.  If  you  want  to  be  included,  write 
to  Editor,  Los  Angeles  Daily  Journal,  PO 
Box  54026,  Los  Angeles,  CA  90054- 
0026. 


LIFESTYLE/FEATURE  WRITER  needed 
for  six-day  Arizona  daily.  Also,  sports/ 
general  assignment  reporter.  Send 
resume,  references,  salary  require¬ 
ments  and  clips  to  Associate  Publisher, 
Casa  Grande  Dispatch,  PO  Box  C-3, 
Casa  Grande,  AZ  85222. 


MANAGING  EDITOR  for  4600  weekly  in 
central  Massachusetts.  Member  of  a 
strong  chain  in  growth  area.  Strong 
editorial  and  administrative  skills  a 
must.  Previous  weekly  or  daily  experi¬ 
ence  desirable.  Journalism  degree  a 
plus.  Present  editor  of  30  years  retiring. 
Salary  open,  good  benefits.  Send 
resume  and  clips  to:  Turley  Publica¬ 
tions,  PO  Box  120,  Ware,  MA  01082. 
Attn:  Personnel  Department. 


Some  degree  of  abuse 
is  inseparable  from  the 
proper  use  of  everything. 

James  Madison 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 

To  supervise  news  staff  of  five-day 
daily,  legal  and  business  paper  and  two 
large  suburban  weeklies  in  Tucson. 
Must  be  a  community-oriented  indivi¬ 
dual  with  proven  news  judgment  and  a 
willingness  to  accept  responsibility  for 
total  news  and  editorial  content  of  all 
papers.  Must  be  an  aggressive  team 
player  willing  to  take  on  all  competition. 
The  job  demands  well  over  40  hours  a 
week.  Send  resume,  references  and 
work  samples  tO:  Stephen  Jewett,  Terri¬ 
torial  Newspapers,  PO  Box  35250, 
Tucson,  AZ  85740. 


MANAGING  EDITOR  needed  for 
27,500  daily.  Send  resume  and  salary 
history  to  Jim  Small,  Editor,  Hickory 
Daily  Record,  PO  Box  968,  Hickory,  NC 
28603. 


MEDICAL  WRITER 

The  Orlando  Sentinel  is  seeking  a  writer 
to  cover  local,  state  and  national  news 
about  medicine  and  health  care.  Appl¬ 
icants  must  have  a  minimum  of  5  years 
reporting  experience,  including  report¬ 
ing  in  this  specialty  field,  and  the  abili¬ 
ty  to  write  about  complex  topics  in  a 
clear,  compelling  way.  The  Sentinel’s 
circulation  is  260,000  daily  and 
350,000  Sunday.  Send  resume,  clips 
and  references  to  Michael  Bales,  Depu¬ 
ty  Managing  Editor,  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando, 
FL  32801. 


NEWS  EDITOR  FOR  GAY  NEWSPAPER 

The  Weekly  News,  Florida’s  Gay  news¬ 
paper,  has  an  immediate  opening  for  a 
news  editor  with  experience  on  either  a 
daily  or  weekly  paper.  This  position 
requires  extensive  copy  editing/ 
reporting.  You  will  be  managing  approx¬ 
imately  8  stringers  and  reporters,  and 
will  be  expected  to  produce  at  least  2 
bylined  stories  and  an  editor’s  commen¬ 
tary  weekly.  News  department  is 
completely  computerized,  and  makes 
use  of  wire  services.  Layout  skills  a 
plus.  Salary  negotiable.  Come  work  in 
an  atmosphere  where  you  are  free  to  be 
yourself.  Call  or  write  Bill  Watson  at 
(305)  757-6333;  901  NE  79  St.. 
Miami,  FL  33138. 


NEWS  EDITOR 

Talented,  seasoned,  imaginative  pro 
needed  to  take  charge  of  16-person 
news  desk.  Finest  editing  and  layout 
skills  required;  superior  news  judg¬ 
ment  essential.  Tribune  Newspapers  are 
fast-growing,  award-winning  papers  in  a 
competitive,  metro  market.  Send 
resume,  clips,  references  and  salary 
requirements  to  Paul  Mowry,  The  Mesa 
Tribune,  120  W.  First  Ave.,  Mesa,  AZ 
85210. 


PHOTOJOURNALIST 
Experienced  professional  to  wor  on 
new  southwest  Long  Island  publicr  ion. 
Resume  and  clips  to  Richner  Publica¬ 
tions,  Editorial  (Jepartment,  379  Centr¬ 
al  Avenue,  Lawrence,  NY  11559. 


REPORTER 

Aggressive  west  Texas  daily,  winner  of  a 
1988  Pulitzer  Prize,  is  building  its 
resume  bank  for  anticipated  openings 
for  cityside  reporters.  One  year  experi¬ 
ence  required.  Send  resume,  clips  and 
references  to  M.  Olaf  Frandsen,  Manag¬ 
ing  Editor,  The  Odessa  American,  PO 
Box  2952,  Odessa,  TX  79760. 


REPORTER  needed  for  upstate  New 
York  weekly.  Entry  level.  Send  resume, 
work  samples  to  The  Greene  County 
News,  30  Church  St.,  Catskills,  NY 
12414.  Attn:  John  Griffin.  No  phone 
calls,  please. 


REPORTERS 

Minimum  of  two  years  experience  to 
join  major  metro  daily  in  northeast. 
Looking  for  energetic,  creative  reporters 
with  solid  writing  skills  to  cover 
community  news,  ^nd  resume,  clips 
and  current  salary  by  June  21st  to  Box 
3896,  Editor  &  Publisher. 


REPORTER 

We’re  looking  for  an  experienced  writer 
who  knows  how  to  tell  compelling 
stories  with  the  depth  and  insight  of  an 
investigative  reporter.  If  you  have  the 
talent,  we  offer  the  opportunity  to  work 
for  a  paper  ranked  by  ASNE  as  one  of 
the  top  fourteen  in  the  country.  Send 
resumes,  clips  and  references  to  Evan 
Miller,  City  Editor,  The  Jackson  Sun. 
245  W.  Lafayette,  Jackson,  TN  38301. 
An  Equal  Opportunity  Employer. 


SPORTS  EDITOR 

Mid-sized  Ohio  metropolitan  newspaper 
seeks  a  Sports  Editor  to  direct  coverage 
and  develop  staff.  Please  send  resume, 
samples  of  writing  and  salary  expecta¬ 
tions.  You  might  also  want  to  tell  us 
your  philosophy  of  covering  the  action 
in  a  region  rich  in  high  school  collegiate 
and  professional  athletics.  Box  39(J2, 
Editor  &  Publisher. 


SPORTS  EDITOR 

For  a  growing,  progessive  morning/ 
Sunday  in  a  major  NCAA  university  town 
near  a  thriving  pro  market,  we  want  a 
sports  editor  who  sees  beyond  scores 
and  stats,  writes  and  copy  edits  well, 
can  direct  day-to-day  coverage,  plan 
features  and  special  sections  and  make 
use  of  full  color  photography  and 
graphics.  Our  goal  is  the  best  sports 
pages  in  the  best  newspaper  in  one  of 
the  nation’s  most  beautiful  regions 
where  the  emphasis  is  on  family  values 
and  education.  Send  resume,  clips, 
pages  you  have  designed,  and  a  state¬ 
ment  of  your  philosophy  on  sports 
coverage  to  Ralph  Brem,  Editor,  Domin¬ 
ion  Post.  Morgantown,  WV  26505. 


Seeking  two  talented  copy  editors  and  a 
state  government  reporter  for  a  full- 
color  Upper  Midwest  mid-sized  daily. 
Immediate  openings.  Competitive  pay. 
Send  resume  and  clips  to  Box  3905, 
Editor  &  Publisher. 


SOCIETY  WRITER 

Full-time  writer  wanted  to  provide  styl¬ 
ish,  witty  society/gossip  coverage  for 
Zone  5  metropolitan  daily.  Submit 
resume  and  published  writing  samples 
reflecting  desired  style  by  August  1  to 
Box  3920,  Editor  &  Publisher. 


SPORTS  COPY  EDITORS 
for  major  metro  daily  in  northeast.  Mini¬ 
mum  3  years  experience,  layout  or  slot 
experience  helpful.  Send  resume,  clips 
and  current  salary  by  June  21st  to  Box 
3895,  Editor  &  Publisher. 


NEED  A  JOB? 

Then  you  need  MediaLine.  MediaUne 

is  a  daily  updated  job  listing  service. 

With  just  one  call  you  will 

•  have  access  to  new  job  openings 
every  day. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  moriey  on  erxfless  phone  calls, 
chasing  leads  that  are  weeks  old. 

Call  our  business  office  to  firKl  out  how 

to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 
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HELP  WANTED 


EDITORIAL 


SPORTS/GEN.  ASSIGN.  REPORTER 

Small  weekly  newspaper  in  the  suburbs 
of  Washington,  DC  is  looking  for  an 
energetic  reporter  interested  in  covering 
sports,  news  and  special  projects. 
Resume  and  clips  to  Mindy  McNew, 
The  Connection,  1595  Spring  Hill 
Road,  Ste.  250,  Vienna,  VA  22182. 


Staff  Reporter  for  award-v  nning  east¬ 
ern  Long  Island  community  newspaper 
group.  Special  emphasis  on  business 
reporting.  Related  experience  a  must. 
Sala^  to  $25,000.  Full  health/major 
medical/dental  benefits.  Retirement 
plan.  Send  resume,  writing  samples  to 
rax  3912,  Editor  &  Publisner. 


Work  is  the  best  method 
devised  for  killing  time. 

William  Feather 


SUNDAY  MAGAZINE  EDITOR 

A  major  metropolitan  newspaper  in  the 
midwest  is  seeking  a  creative,  highly 
motivated  experienced  editor  for  its 
Sunday  Magazine.  The  candidate  must 
be  able  to  originate,  assign  and  edit 
stories  as  well  as  work  with  a  talented 
six-person  staff  and  free-lancers. 
Bachelors  degree  preferred. 


an  exceptional  benefits  package.  Quali¬ 
fied  candidates  should  send  their 
resume  and  work  samples  to:  Box 
3B99,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  news  editor.  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


SUNDAY  START-UP 

6-day^dally  in  Zone  1  seeks  talented 
and  versatile  editors  and  writers  for  a 
new  Sunday  edition.  We  are  looking  for 
skilled  journalists,  reporters  who  can  do 
personality  pieces  and  budget  analysis, 
editors  who  can  design  feature  pages 
and  organize  a  wire  package.  Editing 
positions  for  news,  sports,  features.  At 
least  one  year  experience  on  a  daily 
required.  Regional  applicants 
preferred.  Competitive  salaiy,  excellent 
Benefits.  Send  resume  and  work 
samples  to  Box  3886,  Editor  & 
Publisher. 


Zone  4,  87,000  daily  needs  an  aggres¬ 
sive,  knowledgeable  business  emtor/ 
writer.  Salary  commensurate  with 
experience.  Box  3850,  Editor  & 
Publisher. 


FREELANCE 


FREELANCE  WRITERS  -  needed  for 
New  Jersey  business  magazines  high¬ 
lighting  Monmouth,  Ocean  and  Mercer 
counties.  Contact  Cynthia  Lynch  at 
American  Press  (201)  938-3111. 


Our  high-tech  comparty,  located  in  the  Boston  area,  is 
currently  seeking  individuals  with  a  newspaper 
background  to  work  in  our  Electronic  Publishing 
Marketing  Department  in  the  following  positions. 


Responsibilities  for  each  of  these  positions  include 
defining  functional  requirements,  developing  and 
maintaining  business  analysis,  product  pricing  and 
promotion,  and  management  of  complex  marketing 
projects.  Candidates  must  have  an  MBA  and  a  minimum 
of  3  years'  product  marketing  experience  in  electronic 
publishing  or  a  related  industry.  Newspaper  experience 
with  electronic  publishing  systems  a  definite  plus. 
Excellent  communication  and  presentation  skills  are  also 
required. 


Individuals  with  newspaper  industry  expferience  and 
demonstrated  project  management  skills  are  needed  to 
coordinate  and  facilitate  the  efforts  of  our  Engineering, 
Sales  and  Marketing  Departments  in  working  with  our 
newspaper  customer  base.  Requirements  include  a 
minimum  of  5  years'  newspaper  industry  experience, 

2  years'-plus  project  management  experience  and 
excellent  communication  and  presentation  skills.  A 
degree  in  a  technical  discipline  is  desired. 

We  offer  a  full  comprehensive  benefits  package.  If 
interested,  respond  with  salary  requirements  to: 

Code  4250 
PX>.  Box  222 
Needham,  MA  02194 


HELP  WANTED 


MARKETING 


MARKETING/PROMOTION 

SPECIALIST 

This  challenge  will  produce  satisfying 
results  for  the  right  person  on  the  way 
up. 

Aggressive  marketing  of  two  Eastern 
demy  newspapers  requires  a  candidate 
with  solid  communication  skills  and 
some  graphic  arts  talent.  Creativity  and 
the  ability  to  work  closely  with  depart¬ 
ment  heads  in  Circulation,  Advertising 
and  News  is  a  must. 

Your  marketing  background  especially 
in  copywriting  will  be  a  plus.  The  ability 
to  organize  and  produce  timely  promo¬ 
tion  material,  point-of-purchase, 
outdoor  and  electronic  campaigns  is 
desired. 

A  college  degree  in  marketing  is 
preferred.  Equivalent  experience  will  be 
considered.  Please  submit  salary 
requirements  and  resume  tO: 
Annamarie  Scibilia  Brongo 
Employment  Manager 
Gannett  Rochester  Newspapers 
55  Exchange  Boulevard 
Rochester,  NY  14614-2001 
(Equal  Opportunity  Employer,  M/F) 


MARKETING  RESEARCH 


MANAGER  OF 
MARKETING/RESEARCH 
The  Kansas  City  Star  Co.  has  an  imme- 
diate  opening  for  a  manager  of 
marketin^research.  This  individual  will 
be  a  mameting  professional,  responsi¬ 
ble  for  the  design,  development, 
implementation,  analysis,  application 
and  presentation  of  a  wide  variety  of 
research  and  other  marketing  informa¬ 
tion  to  support  advertising  sales  efforts 
as  well  as  circulation,  editorial  and 
management  activities. 

College  degree  required  plus  5-6  years 
newspaper  marketing  market  research 
experience.  Excellent  communications 
skills,  strong  analytical/quantitative 
skills  and  working  knowledge  of  dBase 
III  and  various  statistical  software  pack¬ 
ages  are  essential. 

We  offer  an  environment  of  growth  and 
opportunity  in  addition  to  a  competitive 
salary  and  excellent  benefits  package. 
For  confidential  consideration,  please 
send  your  resume  and  salary  history  to: 

Margaret  LeCates 
Director  of  Marketirig  Sei  ."'■es 
The  Kansas  City  Star  Co. 

1729  Grand  Avenue 
Kansas  City,  Missouri  64108 


HELP  WANTED 


PHOTOGRAPHS 


NEWS  PICTURE  EDITOR 

THE  New  Haven  Register,  a  140,000 
Sunday  and  AM  paper  seeks  an  exper¬ 
ienced  editor  to  handle  news  photo 
assigning  and  picture  editing.  This 
editor  must  have  strong  technical  skills 
in  color  photography,  a  good  knowledge 
of  picture  stories,  and  an  ability  to  work 
well  with  people  from  across  the  news 
room.  New  Haven,  home  of  Yale  Univer- 
isty,  is  a  multicultural  city  with  lively 
entertainment,  arts  and  sports  activi¬ 
ties.  Resume  to  Ken  Randolph,  Director 
of  Photography,  New  Haven  Register, 
40  Sargent  iJrive,  New  Haven,  CT 
06511.  No  calls,  please. 


E&P  Employment 
Zone  Chart 
on  page  71. 


PHOTOGRAPHER  needed  immediately. 
Second  slot  on  2-person  staff  for  small 
7-day  AM  daily.  Great  opportunity  for 
wide  variety  of  assignments.  University 
town;  Fort  CampbeM,  Kentucky,  in  our 
coverage  area.  Our  photo  team  has 
outstanding  record  of  consistently 
producing  award-winning  photos. 
Resume  and  portfolio  to  Dee  W.  Bryant, 
Editor,  The  Leaf  Chronicle,  PO  Box 
829,  Clarksville,  TN  37041. 


The  Columbia  Daily  Tribune  Is  accept¬ 
ing  applications  for  a  photojournalist. 
Only  serious,  experienced  photojournal¬ 
ists  need  apply  to  fill  this  spot  on  our 
nationally  recognized,  award-winning 
daily.  Applicants  are  also  being 
reviewed  tor  internships  in  the  photo¬ 
graphy  department.  Send  slide  portfo¬ 
lio,  resume  and  cips  to  Steve  Levin/ 
Chief  Photographer,  Columbia  Daily 
Tribune,  PO  Box  798,  Columbia, 
Missouri  65205  or  call  (314) 
874-6480  for  more  information. 


Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


I 


•  MBA/equivalent  work  experience 

•  Experience  defining  &  implementing 
Marketing  strategies  within  Competitive 
environment 

•  Analytical  method  &  statistical  analysis 
experience 

•  Computer  literate  (word  processing/Lotusl 
>  Report  writing  &  presentation  backgrouna 

Based  in  our  Melville  office,  the  Marketing  Project  Manager 
will  analyze  marketing  environment;  define  &  quantify 
problems;  formulate  reports  on  findings  &  make 
recommendations. 

Please  send  resumes,including  salary  history  require¬ 
ments  to; 


Employment  Office  (LG) 
Long  Island,  NY  11747 

An  Equal  Opportunity  Eirpkjyer  (M/F) 
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HELP  WANTED 


PRODUCTION/TECH 


ALL  PRODUCTION  AREAS 
One  of  America's  fastest  growing  news¬ 
paper  groups  needs  qualified  people 
with  solid  experience  In  management 
skills  for  various  areas  of  newspaper 
production  including  composition 
through  distribution.  Above  average 
compensation,  benefits,  and  the 
chance  for  promotion  are  all  available  to 
those  who  can  make  things  happen.  We 
publish  daily  and  weekly  newpapers 
mm  coast  to  coast  and  in  Europe,  and 
we  will  not  allow  our  standards  to  be 
compromised.  If  you  think  you  have 
what  it  takes  to  join  our  ranks  and  you 
would  like  to  be  considered  for  present 
and  future  openings,  send  your  resume 
and  a  cover  letter  with  salary  h.story  and 
references  to  Jess  Allred,  Ingersoll 
Publications  Company,  457  North 
Harrison  Street,  Princeton,  NJ  08540. 


Central  Pennsylvania  web  offset  printer 
seeks  goss  community  pressman  for 
mostly  first  shift  work.  Send  resume  to: 
PRESSMAN,  PO  Box  279,  Tyrone,  PA 
16686. 


DIRECTOR  OF  OPERATIONS 
for  Knight-Rldder's  120,000-plus 
Lexington  Herald-Leader.  Responsibili¬ 
ties  include  newspaper  production, 
technology/information  services,  tech¬ 
nical  services  and  building  and  equip¬ 
ment  maintenance  plus  long-range  and 
expense  planning.  College  degree 
(printing  management  preferred)  and  a 
minimum  of  five  years  newspaper 
management  experience  required.  Send 
resume  to  K.P.  Wilson,  Lexington 
Herald-Leader,  100  Midland  Ave., 
Lexington,  KY  40508.  An  EOE,  M/F. 

HEAD  PRESSMAN 

Newspaper  in  Puerto  Rico  with  daily 
circulation  of  240,000  copies  is  seek¬ 
ing  an  experienced  head  pressman, 
fluent  in  Spanish,  to  run  two  (2)  six-unit 
Goss  Urbanite  Presses.  This  position 
offers  $350  weekly.  Starting  salary  and 
benefit  package.  Candidate  must  be 
willing  to  relocate  to  Puerto  Rico.  Appl¬ 
icant  should  send  resume  to: 

Head  Pressman 
PO  80x3831 

San  Juan,  Puerto  Rico  00902. 

MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. _ 

The  Lawrence,  KS,  Journal-World,  a 
daily  newspaper  wnich  is  a  contract 
printing  site  for  USA  TODAY,  has  an 
immediate  opening  for  a  production 
coordinator  on  its  USA  TODAY  opera¬ 
tions.  The  production  coordinator  is 
responsible  for  quality  control  of  the 
product  and  oversees  operations  on  this 
shift;  reports  to  company  management; 
is  the  liaison  with  Gannett/USA  TODAY 
corporate  production;  and  handles 
administrative  tasks  commensurate 
with  the  position.  Offset  printing  experi¬ 
ence  is  desired.  The  salary  is  negotiable 
depending  upon  experience. 

Inquiries  and  applications  should  be 
directed  to  Ralph  Gage,  General  Mana¬ 
ger,  The  Journal-World,  PO  Box  888, 
Lawrence,  KS  66044.  Phone:  (913) 
843-1000. 


Zone  8,  21,000  daily  circulation  news¬ 
paper  requires  Production  Director  to  be 
responsible  for  the  daily  operation  of  all 
production  departments,  long-range 
planning  of  production  needs  and 
recommendation  and  evaluation  of 
capital  purchases.  Must  have  minimum 
of  5  years  experience  in  newspaper 
production,  including  minimum  of  2 
years  managing  a  start  of  30  or  more, 
and  must  be  good  communicator. 
Excellent  benefits  package.  Reply  to 
Box  3871,  Editor  &  Publi^er. 


HELP  WANTED 


PUBUC  RELATIONS 


PT  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

22  years  as  publisher.  Currently 
publisher  daily,  TMC.  Same  position  18 
years,  returning  30% -f-  each  year.  Hard 
working  in  job,  community.  52-year-old 
non-drinker  with  some  ideas  left.  Prefer 
4,6,8.  Box  3910,  Editor  &  Publisher. 


_ ADVERTISING _ 

Working,  experienced,  group  A.D.  seeks 
large  Retail  Management  slot.  Currently 
In  zone  7,  prefer  to  stay  there  (it’s  been 
a  good  zone).  Please  feel  free  to  call  me 
with  your  needs  in  Retail  Management 
or  Ad  Direction  (being  an  advertising 
guy  I'm  willing  to  negotiate).  Message 
phone:  (415)  222-9798. 


POSITIONS  WANTED 


CIRCULATION 


ABLE  Manager  seeks  top  Circulation 
Post.  Professional  Publishers  ONLY 
need  respond.  Garry  (517)  263-1975. 

AGGRESSIVE  circulator  27  years  exper¬ 
ience  with  daily  last  8  years  as  director. 
Seeks  management  position  in  your 
circulation  department.  Excellent 
knowledge  of  the  industry.  Available  to 
relocate  immediately.  Contact  R.  Smith 
(609)  628-3168. 


Central  time  zone  only.  Circulation 
manager  seeks  work.  Experience  with 
3  small  dailies. 

Gene  Springer  (701)  572-3119. 

CIRCULATION  MANAGER  Ten  years 
experience.  Sales  and  Service  expert. 
Worked  for  large  and  small  papers. 
(602)  797-3219. 


Circulator,  diversified,  seasoned,  20 
years,  sales  achiever.  (714)  538-3053, 
Box  3502,  Orange,  CA  92613. 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  with  wire- 
service  experience  seeks  job  on  mid¬ 
size  daily.  Paul  Ertelt,  235  Warm 
Springs,  Boise,  ID  83712.  Call  (208) 
343-6215. 


Are  you  a  sports  editor  at  a  medium 
circulation  daily  who  wants  a  creative, 
ambitious  reporter  who  writes  lively, 
concise  and  clean  copy  and  can  spell? 
Sports  feature  writer  with  six  years  full¬ 
time  experience,  plus  three  part-time, 
ready  to  graduate  to  bigger  paper. 
Please  reply  to  Box  3918,  Editor  & 
Publisher. 


GRAPHIC  MANAGEMENT  ASSOCIATES,  INC. 

THE  INSERTER  SYSTEMS  COMPANY 

GMA,  the  leading  supplier  of  Integrated  Inserting 
Systems  to  the  newspaper  industry,  has  immediate 
openings.  Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  SLS-1000  High  Speed 
Inserter  and  NEWS-GRIP  Single  Gripper  Conveyor, 
outstanding  opportunities  exist  in  the  following 
categories: 

INTERNATIONAL  FIELD  SERVICE  REP 

GMA  has  a  position  available  for  an  International  Field 
Service  Representative  based  in  Europe.  A  challenging 
opportunity  exists  for  an  individual  with  newspaper  indus- 
ti'y  experience  and  technical  background. 

FIELD  SERVICE  TRAINERS 

Openings  exist  for  Field  Service  Trainers.  We  are  looking 
for  individuals  preferably  with  newspaper  industry  experi¬ 
ence  and  a  technical  background.  Good  communication 
skills  and  a  proven  ability  to  develop  and  support  good 
customer  relations  are  essential. 

We  offer  excellent  salary  and  benefits.  For  immediate 
consideration,  please  forward  your  resume  to: 

GMA,  Inc. 

934  Marcon  Blvd. 

Allentown,  PA  18103 
ATTN:  Personnel  Director 


EDITOR  &  PUBLISHER  for  June  17,  1989 


POSITIONS  WANTED 


EDITORIAL 


COACH  with  excellent  success  record 
improving  the  work  of  writers  and  copy 
editors.  Veteran  reporter,  editor  and 
educator.  Available  on  project  basis  to 
all  size  newspapers.  Raleigf.  Mann,  101 
Stateside  Drive,  Chapel  Hill,  NC  27514 
or  call  (919)  942-7035  or  962-4071. 


COPY  EDITOR,  slot  or  rim.  15-1-  years’ 
exp.,  pinpoint  editing  and  brass-tacks 
heads.  Prefer  East  Coast.  Box  3890, 
Editor  &  Publisher. 


EDITOR  on  premier  desk  of  nation's 
best  paper  (yes,  that  one)  wants  to  be 
bigger  fish  in  smaller  oond.  Has  open 
mind  on  offers.  Box  3898,  Editor  & 
Publisher. 


ENTRY-LEVEL,  B.A.  Communications 
with  second  major  in  Spanish.  Looking 
for  a  position  in  southwestern  states. 
Have  experience  in  print  and  radio. 
Contact:  Douglas  A.  Clark,  4400  Hori¬ 
zon  Hill,  #4024,  San  Antonio,  TX 
78229. 


FOREIGN  NEWS  IS  MY  SPECIALTY. 
Hard-working,  versatile,  responsible 
editor  with  ten  years  experience  abroad 
at  a  prestigious  daily  seeks  challenging 
opportunity  in  Zones  1-5. 

Box  3917,  Editor  &  Publisher. 


INTERNATIONALLY  EXPERIENCED 
BUSINESS  WRITER,  now  living  in 
London,  seeks  passport  back  to  U.S. 
newspapering  with  major  metro  daily. 
Available  in  U.S.  week  of  June  26  at 
(616)  685-6381  or  contact  in  London 
at  0-441-749-8828. 


SPORTSWRITER,  14  years  of  experi¬ 
ence,  published,  open  to  relocation, 
prefer  East  Coast,  Southeast,  or  Califor¬ 
nia.  Reply  to  Box  3897,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


SPORTS  WRITER  with  1 1  years  experi¬ 
ence  and  photography  skills  seeks  posi¬ 
tion  with  daily  newspaper  in  college  or 
university  area;  prefers  to  work  on  staff 
with  two  or  more  sports  writers;  does 
football  historical  research  and  creative 
writing;  zones  7,8,9  and  Florida.  Box 
3906,  Editor  &  Publisher. 


SPORTSWRITER/EDITOR  4  years 
experience  with  AM,  PM  dailies.  Strong 
page  design  as  well  as  photo  skills. 
Excellent  clips,  and  references.  (717) 
762-2134  afternoon,  late  evening,  or 
(215)  493-2331. 


This  multi-talented  journalist  seeks  to 
join  an  editorial  staff  on  a  large  daily 
newspaper  or  a  magazine.  What's  your 
offer?  Box  3909,  Editor  &  Publisher. 

WRITER/PHOTOGRAPHER  covers 
women,  travel,  environment.  Walking 
Washington's  Pacific  Crest  Trail. 
Contact  Box  3919,  Editor  &  Puolisher. 


_ FREELANCE _ 

EUROPEAN  CORRESPONDENT.  Jour- 
nalist  with  7  years  experience  on  U.S. 
daily  paper  and  trade  magazine  now  is 
based  in  Geneva  and  seeks  regular  or 
free-lance  assignments.  To  contact, 
write  to  Ivy  Lessner,  93  Hillside  Ave., 
San  Anselmo,  CA  94960. 


75 


SHOP  TALK  AT  THIRTY 

The  Fairness  Doctrine  —  aboiished  but  not  dead 


By  F.  Dennis  Hale 

In  1970  an  organization  called  Busi¬ 
ness  Executives’  Move  for  Vietnam 
Peace  asked  Washington,  D.C.,  radio 
station  WTOP  to  sell  it  60  seconds  of 
advertising  time  so  that  it  could 
explain  its  opposition  to  the  Vietnam 
War. 

The  Washington  Post  Co. -owned 
station  refused,  saying  it  had  a  policy 
against  editorial  advertisements  that 
advocate  a  political  viewpoint.  The 
AM  station  said  its  news  programs 
provided  balanced  coverage  of  the 
Vietnam  issue. 

The  antiwar  group  appealed  its  case 
to  the  Supreme  Court  and  lost  when 
seven  of  the  nine  justices  agreed  that 
neither  the  First  Amendment  nor  the 
Federal  Communications  Act  gave 
citizens  a  general  right  of  acces  ^ 
private  broadcast  stations. 

The  author  of  that  1973  decision, 
Chief  Justice  Warren  Burger,  noted, 
“Solutions  adequate  a  decade  ago  are 
not  necessarily  so  now,  and  those 
acceptable  today  may  well  be  out¬ 
moded  10  years  hence.” 

Today,  16  years  later,  debate  con¬ 
tinues  about  the  public’s  right  of 
access  to  radio  and  television.  At  the 
heart  of  that  debate  is  the  Fairness 
Doctrine.  Although  the  doctrine  does 
not  force  broadcasters  to  accept  edi¬ 
torial  ads,  it  does  require  stations  to 
devote  time  to  news  and  public 
affairs. 

Most  importantly,  the  doctrine 
requires  broadcasters  to  present  con¬ 
trasting  viewpoints  about  controver¬ 
sial  issues  in  the  news. 

Broadcasters  agree  with  the  philos¬ 
ophy  of  the  doctrine.  It  is  identical  to 
the  ethics  provision  of  the  Society  of 
Professional  Journalists  that  “news 
reports  should  be  free  of  opinion  or 
bias  and  represent  all  sides  of  an 
issue.” 

Broadcasters  agree  that  they  are 
morally  and  professionally  obligated 
to  be  fair  and  balanced,  but  they 
object  to  the  FCC  and  federal  courts 
deciding  whether  their  news  shows 
and  documentaries  are  fair. 

The  doctrine  has  existed  for  40 
years  ever  since  the  FCC  published 
its  1949  Fairness  Report.  In  1959  Con¬ 
gress  gave  the  doctrine  statutory  sta¬ 
tus  when  it  amended  the  Federal 


(Hale  is  chairman  of  the  Journalism 
department  at  Bowling  Green  State 
University.) 


Communications  Act  to  require 
broadcasters  “to  afford  reasonable 
opportunity  for  the  discussion  of  con¬ 
flicting  views  on  issues  of  public 
importance.” 

Disagreement  continues  about 
whether  the  doctrine  was  conceived 
by  Congress  or  the  FCC.  The  FCC 
claims  that,  because  it  created  the 
Fairness  Doctrine,  it  has  the  power  to 
abolish  it,  and  in  August  1987  the  four 
Reagan-appointed  members  of  the 
FCC  voted  to  do  just  that. 

The  FCC  said  that  the  doctrine  vio¬ 
lated  freedom  of  the  press  and  that  it 
was  unnecessary  because  of  the 
intense  competition  in  radio  and  tele¬ 


vision.  Since  the  Supreme  Court  eval¬ 
uated  the  Fairness  Doctrine  in  1969, 
the  number  of  radio  stations  has 
jumped  54%  and  tv  stations  have 
increased  57%.  Will  the  Fairness 
Doctrine  remain  dead?  FCC  policies 
reflect  the  president.  Within  only  six 
months  during  his  first  term,  Reagan 
managed  to  place  four  of  his  people  on 
the  FCC,  creating  an  agency  that 
opposed  the  Fairness  Doctrine  and 
that  favored  the  industry  that  it  regu¬ 
lated.  A  Bush-influenced  FCC  should 
have  the  same  perspective. 

It  is  more  likely  that  Con¬ 
gress  —  not  the  FCC  —  will  res¬ 
urrect  the  Fairness  Doctrine.  That  is 
precisely  what  happened  in  April  1987 
when  66%  of  U.S.  senators  voted  to 
codify  the  entire  Fairness  Doctrine  in 
statutory  law.  In  June  an  even  stron¬ 
ger  majority  in  the  House,  75%, 
favored  the  law. 

Democrats  strongly  support  the 
doctrine;  87%  of  Democrats  in  the 
Senate  and  93%  in  the  House  voted 
for  the  doctrine.  Republicans  were 
more  divided,  with  42%  in  the  Senate 
and  48%  in  the  House  favoring  the 
doctrine. 

This  codification  of  the  Fairness 
Doctrine  remains  in  limbo  because 
President  Reagan  vetoed  the  legisla¬ 
tion  in  1987  and  the  proposal  was 
tabled. 

Even  if  the  president  and  FCC  or 
Congress  resurrect  the  Fairness  Doc¬ 


trine,  the  Supreme  Court  has  the  final 
authority  to  decide  if  the  law  violates 
freedom  of  the  press.  Decisions  on 
similar  broadcast  issues  indicate  how 
the  Supreme  Court  would  rule. 

Fairness  is  not  exclusively  a  broad¬ 
cast  issue.  The  court  unanimously 
rejected  an  attempt  to  legislate  fair¬ 
ness  for  the  print  media. 

A  Florida  statute  required  newspa¬ 
pers  to  give  rebuttal  space  to  candi¬ 
dates  attacked  by  the  press.  Pat  Tor- 
nillo  Jr.,  a  candidate  for  the  Florida 
Legislature,  demanded  reply  space 
after  the  largest  paper  in  the  state,  the 
Miami  Herald,  criticized  him  in  two 
editorials. 


The  Supreme  Court  voted  9-0  in 
1975  that  the  Florida  right-of-reply 
statute  was  unconstitutional.  Justice 
White  wrote  that  “Government  may 
not  force  a  newspaper  to  print  copy 
which,  in  its  journalistic  discretion,  it 
chooses  to  leave  on  the  newsroom 
floor.”  Then-Chief  Justice  Warren 
Burger  noted  that  “A  responsible 
press  is  an  undoubtedly  desirable 
goal,  but  press  responsibility  is  not 
mandated  by  the  Constitution  and, 
like  many  other  virtues,  it  cannot  be 
legislated.” 

The  Court’s  Miami  Herald  decision 
was  consistent  with  its  1973  ruling 
that  denied  businessmen  opposed  to 
Vietnam  the  right  to  place  their  edito¬ 
rial  ad  on  the  radio.  That  decision  also 
rejected  the  right  of  the  Democratic 
National  Committee  to  buy  airtime  to 
explain  issues  and  solicit  contribu¬ 
tions  for  its  1972  campaign  against 
Richard  Nixon. 

Such  a  right  of  access  went  beyond 
the  Fairness  Doctrine.  The 
broadcaster  “is  allowed  significant 
journalistic  discretion  in  deciding 
how  best  to  fulfill  the  Fairness  Doc¬ 
trine  obligations,”  Justice  Burger 
wrote.  “For  better  or  worse,  editing 
is  what  editors  are  for;  and  editing  is 
selection  and  choice  of  material.” 

Two  justices  who  remain  on  the 
Court  today,  Thurgood  Marshall  and 
William  Brennan,  dissented  and 
(Continued  on  page  60) 


Broadcasters  agree  that  they  are  morally  and 
professionally  obligated  to  be  fair  and  balanced,  but 
they  object  to  the  FCC  and  federal  courts  deciding  if 
their  news  shows  and  documentaries  are  fair. 
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EARD  THE  KllirS? 

Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 
compliment  your  news  product  24  hours  a  day. 
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"The  Seattle  Times  lyfoUne  (A  Member  qf  the  National  CITYLINE 
‘Netimrk’)  has  touched  a  responsive  chord  in  our  community.  By 
proouting  updated  iitformation  on  topics,  such  as  stock  prices,  business 
news,  weather,  mortgage  rates,  etc.,  we  have  extended  the  timeliness  and 
immediacyofonrproductintothecommumty.  ...we  believe  strongly  that 
this  service  is  fuelling  a  community  need. " 

Carolyn  Kelly,  dkectob  of  makketing/new  business,  The  Seattle  Times 


"CITYLINE  reinforces  our  position  in  the  market  as  the  source  of  '» 
information  in  the  community.  It  enables  us  to  do  a  better  job  as  the  ' 
preeminent  source  of  information.  ” 

Bob  Haring,  executive  dikector.  Tulsa  World  ' 
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"We’re  in  the  information  business.  CITYLINE  is  another  facet  qf  infor¬ 
mation  thatpec^  are  looking  for.  CITYLINE  creates  a  new  dimension  in 
information  services  by  providing  more  timely,  helpful  reports.  There  is 
nothing  like  it.  ’’ 

Emery  Hirschler,  vice  president  of  sales  and  marketing.  Soutlt,  Bend  Tribune 


“CITYLINE  has  given  The  Gazette  a  new  way  to  serve  the  public,  24  hours  a 
day,  providing  irtformation  on  demand,  free  to  the  caller.  It  permits  us  to 
upd^  reports  as  often  as  necessary. .  .to  complement  what  appears  in  our 
editions.  .  .to  promote  the  newspaper.  .  .arui  to  serve  as  a  community 
bulletin  board.  CITYLINE  reirtfbrces  The  Gazette’s  position  as  Eastern 
Iowa’s  number  one  information  source. " 

Dale  Larson,  assisiant  to  the  pubushik.  The  Gazette,  Cedar  Rapids,  Iowa 
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“The  Daily  Camera  decided  to  offer  a  variety  of  iTtfbrmation-on-demand 
programs  to  solidify  our  role  as  the  dominant  itformation  provider  in 
Boulder  County.  This  innovative  approach  for  itformation  has  proven 
very  popular.  Our  requests  for  information  continue  to  grow  eachnumih.  ” 
Craig  D.  Wells,  production  DiREcroR,  DaUy  Camera,  Boulder,  Colorado 


Newspapers  are  constantly  seeking  ways  to  better  serve  their  customers. 
CITYLINE  helps  them  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  customer  service  from  Brite  Voice  Systems.  With  CITYLINE  your 
newspaper  provides  up-to-the-minute  news,  weather,  sports  and  financial 
information,  through  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  caller. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  from  Associated  Press  and  Dow  Jones.  Weather  and  ^orts  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  more. 
Al^t  as  many  customer  services  as  you  can  dream  up.  All  available  24  hours 
a  day,  firnn  your  newspaper. 

Isn’t  it  time  you  got  the  whole  story  on  CITYLINE?  To  find  out  how,  osayour 
touch-tone  phone  and  call  us  at  316*6t7>4444. 
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BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 
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NATDNAL  JOURNALISM  AWARDS 


The  Scripps  Howard  Foundation  National  Journalism  Awards  annually  honor  the  nation’s  most 
outstanding  efforts  in  newspaper  and  broadcast  journalism.  We’re  proud  to  salute  this  year's  winners. 


The  Eagle-Tribune,  Lawrence,  Mass. 

E. W  Scripps  Award  for  service  to  the 
first  amendment. 

Ann  Daly  Goodwin, 

St  Paul  Pioneer  Press  Dis^tch 

Walker  Stone  Award  for  editorial  writing. 

The  Charleston  Gazette,  Charleston,  W.  Vsl. 

Edward  J.  Meeman  Award  for  environmental 
journalism,  under  100,000  circulation. 

Dennis  Anderson, 

St  Paul  Pioneer  Press  Dispatch 

Edward  J.  Meeman  Award  for  environmental 
journalism,  over  100,000  circulation. 

Christopher  Kalb,  Yale  Daily  News 

Charles  M.  Schulz  Award  for  college  cartoonists. 

Lesher  Conununications, 
Northern  California 

Charles  E.  Scripps  Award  for  literacy, 
newspaper  division. 

John  Kif  ner.  The  New  York  Times 

Ernie  Pyle  Award  for  human  interest  writing. 


Anchorage  Daily  News 

Roy  W  Howard  Award  for  public  service, 
under  100,000  circulation. 

The  Philadelphia  Inquirer 

Roy  W  Howard  Award  for  public  service, 
over  100,000  circulation. 

KTAR- AM,  Phoenix 
Jack  R  Howard  Award  for  broadcast 
journalism,  radio. 

WBRZ-TV  Baton  Rouge 
Jack  R  Howard  Award  for  broadcast  journalism, 
small-market  television. 
WFAA-TV  Dallas 

Jack  R  Howard  Award  for  broadcast  journalism, 
large-market  television. 

KOCO-TV,  Oklahoma  City 
Charles  E.  Saipps  Award  for  literacy, 
broadcast  division. 
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